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1) commenting on the
saying “Respect others,
and you will be

respected. ”

2)You can cite examples

to illustrate your views.
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respect/esteem/regard v. /n. B E , BAY
dignity n. B™, &5
appreciation/admiration n. JIK5 » &
kindness/courtesy n. = /$L5i

mutual respect A H 25

honorable a. H15 541y

polite a. A ALHMY , &M

be courteous and civil 3CH AL )
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disrespect n. 24l . AHL
prejudice n. i UL, 7 #10
offend/harass v. BHIL./Z40
humiliate v. &

insult v. /n. R, 55
mock/tease v. HUZ , W%

look down upon & A i

turn one’s back on. .. AN JEH Bl

treat others with respect/honor/dignity/courtesy H{FE /b A waste others’ time VR %% fili A i [A]

value other people’s perspective B 5t A\ W &

find fault with sb %7€, k3] , 4142
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(D Everyone wants to be treated with respect, but
many of us neglect the fact that respect is like a
boomerang: you must send it out before it comes back to
you. @ Just as the saying goes, respect others, and you
will be respected.

@

disrespect may lead to failed relationship, in which one can

In interpersonal = communication,  showing
hardly earn others’ respect. @ Take the well-known story
of “Yanzi’s Mission to Chu” as an example. @ The king of
Chu, who had done everything possible to humiliate Yanzi
over and over again, finally lost the respect of Yanzi and
brought disgrace on his own head. @ The same is true in
regard to the relationship among countries. & Since New
China was born, we have been sticking to the diplomatic
principle of respecting others’ sovereignty and territorial
integrity, and actively assisting developing countries in
© We have therefore

gained their esteem and trust, and with their support we

Africa, Asia and Latin America.

finally restored the lawful seat in the United Nations.
(D1In sum, only with mutual respect can a harmonious

and civilized society be built and the world peace and

development be maintained. @ And we can surely harvest

more respect under such circumstances.
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sovereignty [ 'spvrinti | n. F4Y
territorial [ iter1'toral | a. 40 1A

boomerang [ 'buimoraen ] n. [ KL %
humiliate [ hjo'miliert ] v. /&

disgrace [ dis'greis | n. EJ, QEF é
diplomatic [ dipla'meetik | a. ZM3ZH) %

integrity [ in'tegriti] n. 5¢%

esteem [ 1'stiim | n. BAH L E

HBCHF make oneself feel ashamed bring disgrace on one’s own head/disgrace oneself

""" R an it . » too/... also. .. The same is true. ..

BT e ma on/about. . . in regard to. . .
CkEAsE o/

The king of Chu, &1 MNH]: who had done everything possible to humiliate Yanzi
Fif X Z A TR Al T2 0 iR il H iR i
over and over again, finally lost the respect of Yanzi and  brought disgrace on his own head.
R AR 1 WL It 51 3% in] HIE2
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& We don't need to share the same opinions as others, but we need to be respectful. (Taylor

Swift) MR EZEHARFILE - EENERFT LA, (% BRI

& One of the most sincere forms of respect is actually listening to what another has to say. (Bryan
H. McGilD FEFAW—FRAFGFT XA AELMAANAZHA L, (FELE-H 25 5R)

& Respect does not mean you have to like everyone, and others might not treat you as they should.
But even when you disagree with others or have to part ways, you can still treat them with the dignity and
respect they deserve. X T HF RERFENREEEZE—NMA,MAMANFF R R A G F X IFR, 128
12 B IR HAE A LRI EHEZN RGBT HEMAAL B FOREBEREE,

& Many people save their respect for people upon whom they want to make a good impression,
and they're rude to everyone else. But there is truth in the saying, “You can judge the character of
others by how they treat those who can do nothing for them or to them.” Be kind to people around
you who aren’t always treated with respect. For example, homeless people are often overlooked or
HEAREEES

AR LA AT 28 FAFAP A, rﬁﬁﬁ-ﬂ&k%ﬂ e xAl, ERAAGFEHERT AR BT A
SR ESEAA L EGAGSE REBABLRR, AFSHFERFARLBFTRARETE
gATE, e, BR T )2 K 2 AE AL waifoﬂ & A A ARMHAEAR B H A —HFREX T E AR,

treated rudely, but they deserve the same respect and courtesy as anyone else.

A BN

I D Many people may have heard of the saying @vfxilf- BREAGTEXMN,—4F

“ ”, which is simple but loaded with profound ) &R IE . Qe &E AL,
meanings. @ This remark aims to illustrate that by VA AR BEMBECRHFA), KM
doing things/treating people with . we are iﬁ’fﬁ%ﬁ‘ 3] 5] A0 o

more likely to gain from others. O b X HF— }f&f?\ 5% 9 5T
I ®1In today’s society strongly underscoring the WAL, F LA B T AP S W B
competition, many people are self-centered, ignoring T s DR AL AW R AEMN K
. @But the human contact is never a zero-sum MARAERFRETOERFHEIE, Qe
game in which your gains are my losses. @ If we can REZIEFHEMES wmARE
in the communication with others, instead of CREATRREZ—FF WX

, we are more likely to create a % HEREERUE R, Dz
relationship and have a win-win outcome. @ For o @rﬁﬂ m R AL P H— /\/\;213
example, . ®Moreover, if everyone in our society B LB T R — ﬂ’ B N
refuses to , there may form a/an o % 4k H o6 EZ AT, Sﬁflﬂ T AR

atmosphere, in which we are less likely to
Il DIn short, if you don’t

life full of walls blocking your way, but when you

, you will find

offer an olive branch of , you will find doors

opening for you everywhere.
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Part II Listening Comprehension
Section A

M RIE H R YIR %R

Conversation One KXl

G — REEH A

1. A) They reward businesses that eliminate food waste. 2. A) It imposed penalties on businesses that waste food.
B) They prohibit the sale of foods that have gone stale. B) It passed a law aiming to stop overproduction.
C) They facilitate the donation of unsold foods to the needy. C) It voted against food import from outside Europe.
D) They forbid businesses to produce more foods than needed. D) It prohibited the promotion of bulk food sales.
3. A) It has warned its people against possible food shortages. 4. A) The confusion over food expiration labels.
B) It has penalized businesses that keep overproducing foods. B) The surplus resulting from overproduction.
C) Tt has started a nationwide campaign against food waste. | C) Americans’ habit of buying food in bulk.
D) It has banned supermarkets from dumping edible foods. D) A lack of regulation on food consumption.

[BEDXERBNE&ETEESR]

1. iH 1% reward businesses. prohibit the sale.facilitate the donation.forbid businesses 57~ They $51¢;
FECOREE M S TR EB RS ERIAE.

2. 1815 imposed penalties, passed a law. voted against. prohibited K7~ It 45 3 57 LM (L £/
23) Tl R B S FE MM 3L R 2

3. 1§ 1 has warned its people against.has penalized businesses.has banned supermarkets from I 7~
It F8 FE B, Tl B B RIAT A .

4. PUAS T T34 Sy 44 TR 1 45 A 4% T 28 food B35 3T surplus/overproduction, Americans’ habit, A
lack of regulation AT n]“ EE R B IRE"HKXEHE,

1,23 R 18] o) %k £ 0 YR 2% 0] 01 4% b AH DG 28 1, 4 R0 OC 1 36 B B, Wr i) 2ok 78 v 1 3 5 o
iR M- RS E L.

[F R E PR TN 3= 70| vemirh i & 0 B0y s A e A b TS — 5B WIR 3 A L food waste,
produce more foods than needed/overproduction/overproduce; —.. 5 37 s 4% #% #H 5¢ ) prohibit/forbid/ ban,
penalties/ penalize,passed a law.regulation, Y3 #b,4 B BB Y IR 2% % R B 15 L 3% surplus/ overproduction,
Americans’ habit, A lack of regulation, #EWIAS IR M8 H BHIR BRA X HEHEURIERRFHNRE.

O = REHEA 4

1—M: And now, for the lighter side of the news, Europe T RERAEXEH AR ARG —

is setting an example for the rest of the world &, B R Rk e P AR b
when it comes to food waste. JE A R A XA S AR A
2—W . That’s right, John. This week, the Italian government Y AN, AW, KB L.E KA BT M
passed legislation that aims to dramatically reduce the T EERARYZEBRHR R
amount of food waste in the country. New laws have 0 Lk, EE A HE FE G,
been put into place that will make it easier for farms XE R FRTERE G RE
and supermarkets to '“donate unsold foods to those who BegEmRIBEAA T EWA,
are in need.
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3—M: Yes,in an addition to this, businesses will now be B RN, IR R TR
rewarded for successful efforts to cut food waste. BEHRF L LS EKFTLE,

4—W ; Ttaly is not the only country to focus on reducing food T BRARAE—FEZTRI Y
waste. Just earlier this year, the European parliament BRFHBE R, SF TR E,R
voted in favor of legislation that '”** would stop grocery BAEERKLE, LR
giants from unfair trading practices that result in BMEXR#ETLSFHEZTH M
overproduction, thus creating waste, i RERORNTFR G,

5—M: In France, the government has **banned B.AEFE,BUTE LR T TR A
supermarkets from throwing away edible foods and R P, I REFHEN
**imposed harsh penalties on businesses that fail to 4 Ak 56 e B Py 6 15 5T
comply with the regulations.

6—W: While there is still much progress to be made, B REAFR S TEZM AR A
other countries could learn a thing or two from KT VA 3 B e T KA A L8
the example set by France and Italy. In the BHTFI—RABH, ££E.5
United States, up to 40 % of all food goes uneaten. RAONHEHMEAERER, &
Despite the fact that one in seven American EHXANAEZARETHA —AFK
households lacks regular access to good food, one JE A T R FR IR W A2
major cause of this problem is **the confusion over RRAXASE) A — A &R H AR
food expiration labels, which are currently not T i B AR A0 R ALK S, B Ay X sk
regulated by the government. AR Rz B BUR 8 E R

7—M.: All this could change soon. This wave of new X TR P R, B X —

L FRPFEAF(ER)KXZ
R R e KM E A,
AR T k. RANINESES
e K F R e ik A BURALE WY
AEAN, THESXTELEHE
MIE &, WA, ERMNKE R Z
oo M EFIZARMNAT,

B 1. 5% F & KA # s 23 T 42

= A 2. Bk B BCA R BT AT A R R R

o &
B AR 3.k B BT R A 2 R
A A E BRI R RE R ALY

laws in Europe will definitely put more pressure on
law makers to reduce food waste here. We turn
now to a spokesperson from Harvard University’s
Food Law and Policy Clinic for more on the
story. And now, let's welcome professor Edward

Baker to speak to us.

Q1: What does the woman say about the new laws in Italy?

Q2: What did the European parliament do to reduce food
waste?

Q3: What has the French government done recently?

Q4 : What is the major cause of food waste in the United States?

L& 15 AR A0 18 B SR A ] G5 I AR 12 1) OG DL I B8 1) s ] 3] | 324436 S JD Fils 3 2 B s/ s
L, T X B AR R W AE S N, AR, 24T 2] Just earlier this year 3X — Bsf [] 3& 35 B, B 37 5 %2 5 L J5 A GE
BRI B — S F 1, S A n 4R g U HOE A% 0 E B . B4, T #| Europe is setting an example for the
rest of the world. .. W 57 Th A PR H 5 BEPF R * B A — 14 1 530 0 12 1]l 6t A A 0 28 45

(£ REEZEREZOERE] [IWXBIEE S E I 405k I & I FT 2 005 5w ¢ 8 16 5
B R W A R WT BAH SR BB )0 SR A% O A JTAE 5 4 2 B OGS IR AR S A A T E- 45
A (18 C.D;2 8 AB; 3 8 D;4 & A)

[ W P 52 56§88 93] A 20 % 32 Z Rk 2% ] i Bl W BRE AR A F2 AR -0 T B 0 o R A0 AR R AT R 3 i S
K4

[y &8 F 1) &3 B o 9 2 ] (%)
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1 1B R iC 1A
for the lighter side of the news(# 78 5| H
WD
Europe is setting an example (38 7~ 41~ 45 [
24
This week (F 7 51 Hi 87 [ F 45
New laws [0 48 legislation (il 75 f# B Hr 15
HAR A 2 B2 )
in an addition to this (il 7% /24 & K A
125 H AL P9 25 5 1)

Italy is not the only country. .. (&R 4

At MR PN R S )
Just earlier this year (3% 7~ 5| 4 57 | 25 14

In France (¥ 7 A 441k [ 57 15

other countries could learn. .. (fil /5 /i 24
HoAts B % 15 1)

In the United Sates(Fi/~ 427 3¢ EH & E)
one major cause( 7 5 | H FT A [A] 25 4 JEL D
All this could change soon(Fii7nts H A E4E4E)

rEWREHA

i E R

E ( urope ) setting an example,

food waste

I (talian): @ reduce. ..

food waste,

easier... donate unsold foods to
those. . . in need—>1C);

@ businesses. .. rewarded for... cut
food waste

E Curopean) p Carliament): stop...

from. .. overproduction—=>1D) 2B)

edible
foods. . . imposed harsh penalties. .. fail
to comply. .. —=>3D) 2A)

F(rance) : banned. .. throwing. ..

U ( nited )

uneaten. . .

DO 40%...

confusion over. . .

S ( tates ):
cause. . .
labels. .. —>4A) ; @ Europe. .. put more

pressure on law makers. . . here

N E k&

L. BRI 7E A D £ 9 R 9
)b W S T RS RE

2. BRFIH BHIEM.
BT i R S0l 4R W R S
Y.

3. % i alb SR B Jil 15 i

4 BRI S BB IE AL -
BHL 1k A 7 o

5. ¥ [ 5 11 17 9 451 n]
BHEY. B E O aE A
k.

6. REBYRBH. &
A bR AR AL » B = 1 o

7. RN 37V TR ) 2 R A
5% I Yy R A € A
A,

LXTERAMFEMXMLZ LR THA2

A BT R EWIR a4l

OBENMEREHNENEESBWESATEHN,

BYEMEE TSR REY.

D) EATES 1k Alk A 7= id B R )

L 2 o | SCEIF LB S0 51 Ak (This week) .
[EEB] C)o AIE 3 BE* Rk A Ceut) £ W1 % 1Y Al " BE BN “ 2 03l 1 Bk Celiminate) £ 7R

B AR, HoOX 2 3 I AR P A e R

B) ARk B AR R YR N A AR SO R

Ko HSARSCA WMLk EE G D BYIIR AR, OF LRI 2 B & KFH 5 NE ki ks
METEASLERLREH N ENIEBE A AT Z N, H b facilitate Xf i/ make it easier;the needy X} i
those who are in need, D) produce more foods than needed I H 4 B overproduction, {H 3X 42 Kt ¥ 18 2= 57

ENE ARBERMLENE.

2 RBUERIMTHAEERRDRYIRE?

AD B XK 2B B0 Al e LA AR

O B B 52 Bk AR 53 41 2 112

By el 15 A 1k AR T ik A

Dy E&E L T &k i fe 85 75 30 .

L% 70 2 5] B 451 Ak (Just earlier this year) .
[E 2RI B) o AN L B 28 5 fay 45 S MR I 25 286 9 . B) B3 4 B W i 23 28 485 IN %5, passed a
law Xt B voted in favor of legislation; aiming to stop overproduction Xf if would stop... from...
overproduction, C) X} trading practice Wis B X & M O 7 H xS 7 07, e k0 =

Hy” . D) R A SO IR R
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. EE N &IEM T A%E?

A) B SRR [ R AR B 0] BE B B

BB TRsd kgl
iz 2 2 ] F 5] Ak (In France) .
(ZERBIT] D)o A)“E W MG 8”7 L K &, B)H overproducing foods ¥ H 4 Bt

overproduction, {H jX }%?E/\ﬁl)(/\ﬁ&l WA A B T8 EBUR 2SR N A . OB YR 2 iy 4 5 P

7 FESCHP R HE A, D) H banned supermarkets from dumping edible foods(dump It Ab 2 R« 557 X b
5 B E B 44 5 banned supermarkets from throwing away edible foods,

4 XERYMRENEZRRAZRHA?
A B BUIAR 25 B TR LTS C) 3¢ [ AL B2 I S5 £ 74 2 158
B) Az 7= i o 3 i WD) B D) ik = % £ 4 1 9% 14 i

L% @ 2 5 ] g 45| 1Ak Cother countries,In the United States)

(BRI A) o AVKEHEE IR S, “ BT+ 2507 X%F N 6 Bl 52 B & 7R 2% 19 5 X 23 M1 one major
cause of this problem is the confusion over food expiration labels, B).C) B R #2125 B A YR 2%
A AT RE R 2 L H IR AR R SCIH A+ B pg EE R, D) H A lack of regulation 8 & # 6 Bt not regulated by
the government,{Biz:[ﬁfﬂ“ﬁz%@ﬁ?u ” E@Xﬂ‘?ﬁ“ﬁtﬁ B‘Jiﬂﬂ;ﬁﬁ%”@%&ﬁ“ﬁ& lél/‘J 7‘%%‘5’” o

G W R AACHE - AR EET
1}(%/1%:&'

OB B 2 7E 2[5 [ N IJT & T #2218 2 3% 3l
Dyt ZF T g ey .

(Dpass legislation & it

(A Jact n. G i@ L B LR ES
n. LS ARBEE IR GER
H, 25 ) 5 vote in favor of % ZEiH 1 ; vote down/
against % 2E B P sreject v, 4L, HE)F

@put (laws) into place & 1T 3, 1 #& L i

[T X Yenforce the law $3E

@ parliament [ 'pailomont] n. L, BEL

L% 42 Ycourt/courtroom n. 5 Bi » 15 J& 5 trail
n. HHsjudge n. EE /oo H s jury oo BEH AL
United Nations ¥t & [# ; European Union KX % ;

organization n. ZH %1

@reward [ r1'woid] v. 2R

[ ¥ Yincentive n. il , 3 77 ; bonus 7. Z1F]

®ban [ ben] v.

[ ¥ Yprohibit/forbid v. %

© penalty [ 'penolti] n. 3 , %E 5

[ X Ypunishment n. #E§1 ;sanction n. /v. il #

D comply with R M , & =F

[5% 45 Jobey/observe/abide by/in compliance
with the law i 5F 3 £ ; violate/break the law iF
g s illegal/illicit/ unlawful a. JE )

®regulate [ 'regjolert] v. @37, & 1

[ X Ygovern/rule v JGFE, 5ih sguide v. 55

JE B E IR {e $H & B

; bill
; regulation n. ¥

R e e o e e A e U A e e S S U U

IR

Conversation Two FE5st

O — REEHA

. A) It has started a week-long promotion campaign.
B) It has just launched its annual anniversary sales.

C) It offers regular weekend sales all the year round.

D) It specializes in the sale of ladies” designer dresses.

A) Price reductions for its frequent customers.

B) Coupons for customers with bulk purchases.

C) Free delivery of purchases for senior customers.

D) Price adjustments within seven days of purchase.

. A) Mail a gift card to her. 8.

B) Allow her to buy on credit.

C) Credit it to her account.

D) Give her some coupons.

A) Refunding for goods returned.
B) Free installing of appliances.
C) Prolonged goods warranty.

D) Complimentary tailoring.

www . eduaah . com



[ 3 3% 11 5C $ 1) Tl o) &1 &% O 5 & <
5. T promotion campaign.anniversary sales,weekend sales.sale K57/~ F15 It 8 35— @1 .l %%,
HEWE TP E—ELZHHETHRHEED,
6. W5 I 4 Sk 4 R i L R R SCRTHERI A I R ) R E RIFREMEE TR,
7. 245 mail a gift card.allow. .. buy on credit,credit it to . ..

L Y S AE K2 her EE TR ERHNE - ENEBABRTNX,

8. eI ¥4 Ay 44 1] 55 18, MR 4l Refunding. Free installing., goods warranty, Complimentary tailoring AJ

TR R E IR ENEERS

55 6,8 e T K Oy 44 1) LTS L S B DRI B B 0 T B 00 B LR 55 AR AR L A 7 AL U K4 )

account,give. . . some coupons JZ ¥ I

& VA7 UK S P Ny AU s R VRS S 0 e o (= SN 7 (T D S < DR s -SSR DO B e 7 s D €7

[ BT & IR T 2 2] eI i A2 B e A e 4R R TS — 5 8 S 3 Br A0S sl A 5 1 ]
1% anniversary sales,weekend sales,sale; — . 5 {89 I o 5 $2 HL Ik 55 A 5C B9 1A i Price reductions/Price
adjustments . Coupons/Give some coupons.Free delivery/Free installing, %3 4b.7 B B 2L 1634 &

LChe M H . BUER AR L E—ESZGMHAITHRHEEDUREM L LT ARRGSHEF .

G = REHEA 4

1—M
2—W
3—M
1—W
5—M

B Yes.

H YGS.

: That would definitely fall

: Thank you for calling Saks Fifth Avenue Department

Store. How can I be of assistance to you today?

: Hello, I was in your store this past weekend and

bought a few items. Yesterday., my friend told
me that **the annual anniversary sales had begun.
It turned out that she bought the same sweater
as 1 did, but for a much lower price.

Our **anniversary sales started on Monday.

We do *’offer price adjustments within 7 days of

purchase to ensure our customers satisfaction.

You said you did the purchase here this past

weekend?

1 was shopping in your store last Sunday
afternoon.

within the price
adjustment window. Do you have an account
with us? We can credit your account directly with
the difference if you wish. Otherwise, we can

send a gift card by mail if you prefer.

6—W "¢ Crediting my account would be wonderful. Thank

you. Now that you mention there is a sale going
on, I do remember a dress I quite liked when I was

in the shop on Sunday. Is it on offer as well?

. Yes, ma’am. All the new arrivals are fifteen to

twenty percent off. In addition to the sale, we

are running *"a promotion for complimentary

tailoring if you need it.

www . eduaah . com
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HAEBG, ER,RGMAEF K,
RAERRELCETFHT., 2R%,
Yoo K FE T — KW ShE A2 AP
TS,

S BATH AR R E A — I

W0, AHIRIEAE R H &L /AR
W B R e ENR R, Bt
BE LR KET IRGIE?

AW, RERABTHFELKME R

UoR 7/

ARF AL THHERAETIZA,

WA EAMNGIEF D7 wRERE
835 , RAVT A A £ R HANE
MK P, RR, e RERZ N E,
EMTRAFLE—HALET,

HNR IR P RLRSF., #E. B

RERD T RELEART, RITH
LA B REEZGIER — KK
EFERGET., BEET LS
I & B 7

sHdm ek BT R HT S AR RN AT

BN, BT RE . KMNEH AR
T T 0 PR SRR T T AR 4K
&



8—W: That’s good news. The dress really caught my % .
eye but I did have some concerns about the
length. How long will the alterations take?

: Our tailoring department guarantees alterations to 5
be completed within 5 working days. If you'd like, I
can set one aside for you. If you are able to come
this afternoon, you can give your name to the sales

manager and they will be able to assist you.

Q5:

What do we learn about the Saks department store?

Q6 :
Q7:

What does the man say Saks department store offers?
What does the woman want the store to do to address the
price difference?

QS:

What is the service Saks department store offers in

addition to the promotion sale?

[ Ui 18 AR 10 18 B S EE | 3G TE b i 18 Bis B AE B a0/ 1 s a8, I Le (5 B ulan A 2 T A S
B, W 3 How can I be of assistance to you today? R] B J5 X )7 25 $2 IR 55 2K ; Wr 3] Yesterday, my

friend told me B 37 5258 HJ5 n] g & 5|t w1 E B {5 B .

[T 5€ $8 1A 15 5 & PL T 20 4% T | 5 2 1He e Z00 1 T A ) O B ) £ R L T I R A T B G R
ALB I 6 A D 17 e C I8 D

HIC R0 WA IR 5 4 5 B OB Tl 5 A B IO At 02 (5
T

KANH B KT T, AREART o %
BT K ALR KA LIS T
KE. RIFELAR?

RN R EERRIEEAANA TR

NER., e REBE,KTAHNE
B—t., wRESXTFR.T
A AEE 2 E LT, RGN
M A ERERF B,

FA Sk THFELMaE XA E RN E

47

FIA 6.X 15 B L HFELNE KA ELSR

Bt 27

B AL 7 X Ax e AR B JE e AT A E M7
FIAL 8 PR TARAE R, i L M| WA B &

R LR S?

[T PR 32 56 §2 18] ‘A 20 B 32 ZE ik 2% | A B T IR R 0 1 A9 A0 15 BRI R B30 Bl 1 SCE K4S

[ W & 1) 2% [=] 3 A 2 ] (gD

G 1B HRIC 1A

Thank you for calling (#2755
X iE—T1)

this past weekend($£75 5| i F4)
Yesterday (il 7~ 5| H =4

It turned out (Hil 7~ 5| H [A] 81 >k
o)

Yes($& 7 7k I fiff B 22 7] 8D
You said you...? CHf A ¥ 7]

Otherwise($275 51 Hi 7 5% By b (9
75— R AT 5

would be wonderful ($2 7= il & 1)
TNEIRES =)

In addition to (Tl 7~ 4 47 42 4 Uik
By r A A A AR 55

B E R

Saks Fifth Avenue Department Store

W (customer) : bought a few items
annual anniversary sales... begun —>

5B). ..

a much lower prize

Our (Department Store) : anniversary
sales started—>5B) ;
We (Department Store): offer price

adjustments—>6D)

We (Department Store) :
(Deredit. . . account. . . @send a gift card

W (customer): crediting. .. account. . .
—70)
We (Department Store): ... promotion

for complimentary tailoring—=>8D)
Our

completed within 5 working days

( Department Store ): be
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BRI

2. WIHA XS 55— 77 L JR i A O 3K R
i B — 5 2 o &, ELIA A HROR . B
JANG ) J5 AN A K B JE N T B A AR 42
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IR PP AMETT R
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G SRR A

L

S.XTHERHEEAERNT B4

A EIFIR T 0 — R Ry e #5530 O & 244 5 A3t J0] Y JE AR AN 75 3

B B T AR PO T B . DELIHE L LA MET.

(1% @0 Z 2 S F 5] Ak (Yesterday) .

[ZZEFEH ] B)s A) a week-long Ji H within seven days, {H X 5 9 42 W) 3Z R & 5 2 AL A 4% 8 %% 18 Bt
) I A RAE BT S e & . B & X e SO OCB% v B A BT 7l 1915 2 (the annual anniversary sales had
begun/Our anniversary sales started) i [] Xt 5 , C) 48 & 4 PEAE 44 (annual anniversary sales) "8 2 i H
W B AR AL 4 (regular weekend sales)”, D) SCH & ) ) (9“4 770 BEER AR BB L H A 77,

6. MBLHFERIBREESRMEMTA?
A) B O) Jy e G % 71 T Wy 4 4t o 2 R 2
B) 4t A W 3K 1 25 B AR AR 2L D) g 3K J5 RN 2= 1 I

(1% 2 2 ] R BRI AL (We do offer) .

([ ZZEH] D) A).B),C) B Price reductions, Coupons. Free delivery 43 # f1 3¢ # price
adjustments.a gift card.by mail & . {HE 1R Z k55 B9 X 4 frequent customers, customers with bulk
purchases.senior customers £ X H I R # 2, D) & XJ i C offer price adjustments within 7 days of
purchase 5 HE & FH .

7. I TTREFHOMEIEE N

A FF AL R O FEEMAF ALK F
B) oV it HE 0 3K D) 4t — Se L # %

I EE A ] w85 B AL .. would be wonderful) .

[ZZ=BIN] C)o AR RG89 5 —Fhfig e 7 X (B 20 1 JF Rk 483X — J7 200 7 24 450tk A8 22 14 b
7. B)H on credit i H credit your account directly,{HiX B/ credit 45 B2 “ R F A (K )7, on
credit £/R“PEE MK, C) Credit it to her account J& X} 7 37 $2 i B9 28 — Fh il ok 7 28 (e L B89 5
) eredit your account directly with the difference if you wish FUHESE . D) R SC“ 45 — 9K 4L o F (a gift
card) "B P R 45 — B L B % (some coupons)”, H X Fh iy N FEAE L+ a0 sE£E

CHET5 %0 7 W UM BHA o B vp, QSR W 3 A B2 00 B A 8w b DL 09 Oy 58 /28 R ), 235 ST B B T
050 1] /D B R4 . A RN R ] R 37 4 s IR A SR R O R AT TR

8. MTRWEY, FrRETERAEEREMHARS?

A X TIBR 5T 4 SR K. O FER ALY R B3 .
B) Y 9 L B A D) 4 9% 35 £

(%7 Z = ] {5 B A s AL (In addition to) ,

[BZZ=RBITID)s A B .OWIP R “IRATHE” o L2387 KB 7 b IR R M. D)
T+ Complimentary tailoring +& % 7 B B 3 Ik 4 Wi H In addition to the sale, we are running a
promotion for complimentary tailoring A #E & FX .

) MIEARITBE - W AR T HT AR T

(Dannual anniversary sales J&] £ FK {2 % 7R 75 H¢ r H 5 buy-one-get-one-free offer K — ik
[HX A8 Yspecial offer £54} ;sth is on sale 3 £F % — s discount n. 7 #1; 30 percent off FT -k #r;

10 www . eduaah .com S T PSR S



15 A8 Xsell out BB ;s sell up 28 32 GBI ™ #5 W 7)
O complimentary [ kompli'mentort] a. % # B
L5548 Yor free f 2% Hil chargeable a. WA 3%
© complaint [ kem'pleint] n. &if

[i¢ 48 Yrefund 1B 3K

closeout sale/clearance K 32
@ price adjustment i
[ic 48 Ydifference n. 224
@ promotion [ pro'mov/n] n. 1R 5HiEBh
@on offer H &

e

Section B
Passage One EXHRAAIEHTHE L ELE

G —mEMT4

9. A) They are thin, tall, and unlike real human beings.

B) They have more than twenty different hair textures.

10. A) They do not reflect young girls’ aspirations.

B) They are not sold together with the original.

C) They have twenty-four different body shapes in total. C) Their flat feet do not appeal to adolescents.

D) Their body shapes have not changed much.

D) They represent people from virtually all walks of life.

11. A) In toy stores. B) In shopping malls. C) On the Internet. D) At Barbie shops.

[ 3 3% 11 5C $ i) Fou o) &1 % O B BB <.

9. thin, tall, hair textures, body shapes ¥J & F “ A\ B #p £ 7 ; unlike real human beings. represent
people WX IFAEE A . Al HEM They 45 A NKIME RN/ AN B8 TR R B A MBS

10. f1 Their flat feet, Their body shapes 7] #514% 5 A7 They/ Their 415 8 55 AAH ; £ 005 15 2 LS
7E 3 (do not » are not, do not, have not) #§ H A 78 PR B 2 40 0 A 3207 20 e 5| g AR R g AE 7 2 7
T ) [) L, A0 ity ) AR ANBR AR Z 4,

L1 DU TG R O 2 s 941 0. A (B) (D) S SEAR L 47, O 95 R 46 45 B, HL Barbie B 758 5 7 i o4
LU T 2™, ] 0B 9 ) P SR Bt . EL AT R R A PR R A A AR AR P RE R e e A

[ 75 196 101 5§ ) 2 &2 T IR T 0 3 R ] Pl A% 004 ) X R 4 DT AR SO R Y X 4 R EE Bl o g L AR i BE G
Ht 1A A1 42 BL1A) thin, tall hair textures,body shapes.stores/malls/shops 5§ #E Wr A8 3C =29 Mt b i i 1Y
IEFR T ZAREFEBRLE.

G = IREHEH 4

| Barbie dolls have a particular look to them.

**They're thin, tall, long-legged ... and virtually unlike any
real human being. Although over the years Barbie has had
more than 180 different careers — including football coach,
sign language teacher, ambassador, president and astronaut
— her body shape hasn’t changed much.

[ Last year Mattel, the company that makes
Barbie dolls. added some Barbies to its line that have
different skin tones and hair textures. There are now
Barbies with one of seven skin tones, 22 eye colours and

24 hair styles to choose from. Last year Mattel also

gave Barbie a flat foot, rather than forcing her to be

“in heels” all the time like the original Barbie is.

www . eduaah . com

ErhE A A TEHEAGSH, K
NP AN I3 LR H %R bR AR AEAT
AN, BRSFRELBEH T AR
180 fAF RE B b—— L 36 R R K 4%, F
FEI KL G A F AN A28 R
AEIEAHRKKEE,

X B ERNERERAEL SR
PR T — A RE R ER ARG B,
PLAE 9 & T VA 7 ARk & .22 A IR B 20
A 24 AR A PRE, X5, EH5EL
ERFET RS, mARARAMGE T
HEWARH—A“F HRE",
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[ Now they are introducing nmew Barbies with

three slightly different body shapes, while the original,
tall and thin Barbies will continue to be sold.

IV In a statement on its website, the company

says it wants Barbies to look more like real people, and

to give “girls everywhere... infinitely more ways to

spark their imagination and play out their stories. ”

V Although many people say the new Barbies are

a step in the right direction, some people say they don’t

10D

go far enough. They say that """ the new body shapes

could be even more different from the original, tall,
thin Barbies.
VI Sales of Barbie dolls have been falling “every

year since 2012,” according to CBC News.

V[ The toys aren’t in stores yet but they will "'“be
sold online at the Barbie website, starting this week,
for $9.99.

Q9: What do we know about the original Barbie dolls?
Q10: Why do some people feel unsatisfied with the new

Barbie dolls?
Q11: Where will the new Barbie dolls be sold first?

MAEMATE£E R = FF AR
FRE&FHE I, BB, RAE X XA
C g x,

FEERE ey —1rF AP, XK AF]
AR AL E R AA R FLAA,F
R B LRI S 65 X R A
WA AR, EIR AT HF,

BRARMRSARFTHE R RN E
EHW T AT —F A2 K A GLHAT
AAFE R, AT AR, X S H R A T
A5 RSB SZREMBREEATRE,

CBCH# B #, B b4 0945 2“8
2012 AL AV TRk,

X3t AR K R 3 E (B E) 2
ARAFEEE LML £, 2% 9.99
£ 7T,

PR 9. 2 T |t & bb 4 4 & A Jm i 2

H 22
Bl 10 A 4 A B ATH B LR
W=7

MU 11,9 6 b 5 AR 4 %7

[ 15 15 AR 10 18 B SRR ] BE e AR 1E 1) G DA% B8 08) B R3] O B T 5 2 R 3R/ s A T X
B ER VTR % . ARG W3] Although over the years W 248 H 5 i “m L HEM LR, ) NI W
UL AR it R Z AR RR AL 18 X ST TS A TR N A . 4R T B Last year. . . A
AR5 S RRE B0, se A Ry 32 2 H A% 0 5 B .

[ S 48 R115 2 & 2 11 40 328 101 | iy 2 I iy 308 200 99 W0 1) i) SC S 3R] A% 2 L AN e LB Al L 52 AR B H:
B G0 487 W ¥ T L, 7R T B A OC AR B e SR O N IF A 58 A B B D SO B e L g i)
(9 AT ;10 @& DI 11 @ C i),

LT A 32 5% 218 B) ) 80 L ZE Rk 48 | i Bh T AR B “ AN B o5 AR AL (32 A B B B I 0 S5 T B R S A
AN EISPEIDN CAEITH ISy ¢

[ W =3 ja) 7% [B] i N & ] (B

& I R i8R

B ER M E Rk

(DBarbie dolls. look, thin, tall, long-legged. . .
and virtually unlike any real human being —
9A) ; @more than 180 different careers; @ body
shape hasn’t changed much

Barbie dolls have a particular look to
them. ($278 5| 15 D

Although($8 78 e 51 ik 2245 B, 5 51
X RD

I Hrifegn i
Ptk G AN .

Last year(Fi/ 5| H F 44 sk A2 1) (Dadded some Barbies. different skin tones and
Last year Mattel also (il 7~ 4k 22 4 47 = 14
AR A

Now they are introducing ($2 78 /- 23 FL AR
while (427 51 i I3 1% 1)

In a statement on its website(E/RNMAE @ look more like real people, give girls ...

Ji B

hair textures.seven skin tones, 22 eye colours
and 24 hair styles; @ a flat foot; @ new

M-IV 4 48
Barbies. . . three slightly different body shapes. A B

Ptk ik i 2R L

the original. . . Barbies. .. continue to be sold;

more ways to. ..
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1 1B R iC 1A i E B X EBRk %
Although many people say. .. some people

say (7R 51 H A [R]85, HLil L S FE )
They say that($E7R 5] H W &)

Da step in the right direction; @ don’t go far V. AA7XFHr & L
enough.could be even more different—=10D) R TN

Sales of Barbie dolls(Fi7~ 5| H 357 175 250 (D Sales of Barbie dolls, falling; @ aren’t in VI-WI & H & &
but (¥ 51 31 stores. be sold online.for $9.99—>11C) R R =R

O = REE 4

9. X TFTRVMNELEERNMEMTA?

A BTN & XE I EAMEE A, O EM—3LE 24 R TR] ) 1A A,
BB =+ ZF AR ) &k, D) EAMEERILF R A &I my A,
EZEE S| WEIFLFY NG A (Barbie dolls have a particular look to them) .

[ZZ=BT ] A)e A)E B B E 1% % %F &5 They're thin, tall... and virtually unlike any real
human being., B)twenty. .. .C)twenty-four 3¢ H 11 Bt8UF 22 .24 (H 5422 FhHR IE B @, 24 Fp & AL, JF
ek By kB AR ARL” . DR SR A R 180 RN R B HRE S K AR RS AT A B N7

[ #5215 % 78 1 285 A SCHEAE T B @ H BT 1] * S5 90 1) B8 LG 2 4k 9 AR AR 7, 0 B ¥ L 4 2 A oy i 78
AO4FME (a particular look to them...) , NI E A, HAth =& WA S JFESCfE B A Z 5, 8 L8R
JE L X SRR 0 2 AR AR 2 5 DA R SR HE AR O A OGS B HERR .

10 AT ABEANFELLEERFR?

A ENTEA AR L e, O BN IR HFER A
B) EATT B R B W) B4 R AR — A 5 D) AT R B B A R K 221k

i@ 2= 5 ] WA 5] AL CAlthough many people say. . . some people say. .. They say that...),

[ZEZBET] D)o AKEIVEITIR” Gort L) 25 1 54 M ) Lo AT 2 3 R A4 L i L e i o 07
B NRE I BUAE R iE EE” . B (LB i R[] s Dt 4y 149 32y SO 1) 1 bR Ak 2k B S el 5 2 A
(BT R R (R A — R B 527, O 0 1T B flat oot fHSCH I RS S IR ERBER S 4E R A, DYEM V
B2 AR i B L have not changed much X don’t go far enough.could be even more different,

1. FELEEREMETE?

A TETTEREE . OTEM L,
B)TER . D) 76 8 FL R

CiZ 2 5] By Rk Ak Caren’t in. . . yet but. .. ),

[ E =B C)o ARBUIRBH b ek 1 R UE )N 45 8 (E 6 AR JB I s 76 B 7 W ol S 4T 4 i 6
CO) 5JE A AT, On the Internet #£4E be sold online at the Barbie website, A)F A the toys T4, {H the
toys F5 8T 8 He i, e IR R BT EE . A) B D) 5 The toys aren’t in stores yet 5¢ 2 AH I,

@ W W DEGCE X - (RS AEHE X iE i

Dlook [1uk] n. 4hFR ﬁg @ skin tone k&
[z S Yappearance n. Zh%ii; aspect n. 7b 3, Ab g [ X )skin colour fik{f
W s shabby a. KAL) sragged a. KRG RET) § @ hair texture % J&
@body shape {4 £ Oeye colour IREEE &
(8 AH Ystodgy a. B RZE H /Y ; stout a. B § ©®hair style & &
[ ;0bese a. NEFERY ;s thin a. B ;slim a. #4509 % [t X Yhairdo n. k&7l

www . eduaah . com 13
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Passage Two

7 — WEEHA

12. A) Moveable metal type began to be used in printing. |13. A) It had more than a hundred printing presses.

B) Chinese printing technology was first introduced. B) It was the biggest printer in the 16th century.

C) The earliest known book was published. C) It helped the German people become literate.

D) Metal type was imported from Korea. D) It produced some 20 million volumes in total.

14. A) It pushed handwritten books out of circulation. 15. A) It accelerated the extinction of the Latin language.

B) It boosted the circulation of popular works. B) It standardized the publication of grammar books.

C) It made writing a very profitable career. C) It turned translation into a welcome profession.

D) It provided readers with more choices.

[(BiEm XA EHERTEER]

D) It promoted the growth of national languages.

12 ARG R HEAR B TT AR K -« T BRI 8 U5 | 2 Hp ] DR B2 AR H R T e A 8 45 468 7 D i 5|
i eee e RTHEN A3 0] SEE ED R iR gy R HIIA 52 .

13. It had. .. printing presses.It was the biggest printer.It helped. .. become literate.It produced. . .
volumes M Tt R EHZREDRI A & i) E B Z2ER.

14. 18 1% pushed. boosted. made. provided. .. with... £ 7/~ “fE H. % W7, & 1% books. works.
circulation, writing . readers A7 H4 ROV AH S TR, #EI = 15 1t 35 ED R AR B A , 8 iR ] E = £ g9 &2 0,

15. 1815 accelerated, standardized. turned sth into. promoted ¥ & /8 “4E A . & MW", &= 15 the Latin
language ., grammar . translation.national languages ¥ ¥F N “15& 5 7, #E 0 &1 1) 7] 1t( 5 ED Rl B AR A /) 16
X)W FIESHRM.

12,13 Bk N BN 5 A /BRI 7s i g 52, B Chinese, Korea, German &5 [B 51| 15] o [K] 1 W 7 | 2 38 4
NS CESERENE—RE—FRAFEEZETEEEM ., 14,15 Bk A 4 B RIAR /17
2 DR T ) 5 B N O R /B /R E S ME— S ER R A FEE.

[ F RTINS R 1 3 @k s AR 4R b =28 — L 5 BRI EE R AH DG 19 3] (41D metal type.
printing technology %5 ; — . & 45 H Wit 47 Mk A 5& 18] (ZH) printer. circulation. books/works. writing . readers
& = V5B E U SRR (41D language . grammar 25, I AR SCIR KX ED RIS R B9 7 52 B E 33 F H AR 1T
W FE S X R,

G Z rRHEH 4
AV i TP A B 45 BT

868 HFwg P H,15 2w &l ZiE
A AR E T 2 AP 1450 F W B .12

I '"“The earliest printed book we know today
appeared in China in the year 868, and metal type was in
use in Korea at the beginning of the fifteenth century,

but it was in Germany around the year 1450 that a
printing press using '**movable metal type was invented.

Capitalism turned printing from an invention into an

industry. Right from the start, book printing and

publishing were organized on capitalist lines. '*"The

biggest sixteenth-century printer. Plantin of Antwerp,

had twenty-four printing presses and employed more than
a hundred workers. Only a small fraction of the
population was literate, but the production of books grew
at an extraordinary speed. By 1500 some twenty million

volumes had already been printed.

14 www . eduaah . com
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14B
t

[ The immediate effect of printing was 0

increase the circulation of works that were already
popular in a handwritten form, while less popular works
went out of circulation. Publishers were interested only
in books that would sell fairly quickly in sufficient
numbers to cover the costs of production and make a
profit. Thus, while printing enormously increased
access to books by making cheap, high-volume production
possible, it also reduced choice.

[l The great cultural impact of printing was that

“Pjt facilitated the growth of national languages. Most
carly books were printed in Latin, but the market for
Latin was limited, and in its pursuit of larger markets
the book trade soon produced translations into the

national languages emerging at the time. Printing indeed

played a key role in standardizing and stabilizing these

languages by fixing them in print, and producing

dictionaries and grammar books.

Q12: What happened in Germany around the year 14509

Q13: What does the speaker say about the printer, Plantin of
Antwerp?

Q14: What was the immediate effect of printing?

Q15: What was the great cultural impact of printing?

PRI ABEVERARERT CE)
TR F A ARAE S 6 A E W R AR
AR (F 3 AV & W A4% 2k TR
@, HRE AARLERE R F R
ﬁ‘Vl%&«hﬁi%ﬁkﬁﬁ’rﬁ‘%ﬂi*”éﬁ@
PR, B, &R R LT /%
TRGEFEATR,AMm KK
TBEGT R A ARCHR Y T ;}2}&

PR R K B AL H v E T e AT
TRAEEZWVWARE, REHTHPE
RBETLHABET T AR,
d T E XTIy R, P AT LR
BAEAATT SRR K EE T OHF
A, FEE,BE P aHXEE
X E T RATF A E A
Eh—FAEXEEZTT@RAET £
*FZWHEMR,

B 12:1450 876 2B R AT 47

B A 13 X T4 Z490 A5 2 e, 3t
FHTH A7

Bl AL 14 Fp Rk 4G B AR R R R AT 47

Bl 15 57 Rl Ak AR K 89 AL H ok 24 47

(Wi 18 #5102 98 BR S0EE 40 ] 2 B8 1m) | I5F [R]85 0 T 5 1 1 8 AR R 08 /95 A, T 3K 6 1R AR 2 0
% s . AR 247 3] The earliest.year 868 . the fifteenth century.year 1450 5 i [a] 5 75 BF, I 37 I 2
A SCV S Dy S A L AT RE S A ] S B A S R DC D, I 0 A5 A B TR] AT A3 i I A SR A T

[WT%#?H_'ﬁ'?FijJf-:—éiﬁ]iEHWf?lL‘.\% S LT 175 B E DT A% 10 ] A 45 T 3k IO 4 B A O B AR
Bk I R B e A/ R B AN A 0 58 /el A S R — S MR R I W R W OB
OSSN A I U 58 4 5 I SCAE BV eI (12 30 ALC 350513 /L B L5 14 30 B ; 15 40 D 30

[T A 52 55§ 7] A1) 20 8 32 E Rk 2% | A B W Oy 2ok B v i BRORY O T BRI AR GRS IR B S e S Ak R
Wi 7 26 4% 0 PN 2 1 /) ) SCEE Ik 45

[ W &8 T i & =] & ] (B

& EFRIC A

B E R SE Rk

The earliest. .. 868. .. the fifteenth century... Invention: (D The earliest printed book —
(7S 22 B[R] IR Ay 29 BN R AR 6 7 s 2 PR Al & 12C) , China. 8683 @ metal type. Korea, the
&) fifteenth century; @ movable metal type —>

I B Rl b g

but.... USOCHURKEA ENRSE EETREMELD  12A) Germany 1450 ?%ﬁg i .
printing from an invention into an industry(## Industry: @ Right from the start. capitalist .

7 5] HER D lines; @ The biggest sixteenth-century printer ff‘ £ E X
Right from the start. . . sixteenth-century(#£78 > 13B) ., twenty-four printing presses and. .. o }r:rl"lJ R A5 Y
FI2 1) [A] llﬁf?ﬁ\éﬁ EfI R more than a hundred workers; @ a small B« 4548
but(ERBN A E“RE D AN FMXT 7 fraction of the population... literate, the P

F 45 48 B R R ) production of books, extraordinary speed; @ By

By 1500. .. (B&7n e b SCa4kZe A HEPRDI B T s2) 1500 . some twenty million volumes
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5 1E FRIC 1A B ER 3E Rk

effect: @ to increase the circulation of [l EfRIMLAY E
works. .. popular — 14B). less popular FE5ZW {2 T
The immediate effect($2/8 A Z ENRIME B B 4% works. .. out of circulation; @ cover the A2l F 5 1E
=AED) costs, make a profit; @ increased access to i ¥ . 1] AS
books. making cheap, high-volume production HF 4 %% %k i [
possible, reduced choice D55 0F T e

Th t cultural i t CHE 7R A 28 Bl b )
@ i el S (S 2l 4 B cultural impact: D facilitated the growth of

PRSI national languages — 15D ); @ produced D
but(FURFEYT, T AR T X BRI 5 5, AR translations into the national languages; @ HR W G2 T
E& RIGEES BEMRRE . o RKEIEFTW
Printing indeed played a key role in(H 7 4 22 standardizing and stabilizing these languages. P

producing dictionaries and grammar books

B[R b T B M T Y B AR )

G ZE.WREFA

12. 1450 Fai/, EEZE TH4?

A T 05 48 H 4 & T F B R O H R T EH &R,
B E kgt 1 E e e R R D) MEHEE G| 3F T 4 R IE .

L& Z & | i P4k (but. .. Germany) ,

CEENT T A) e A) AT X | BE in Germany around the year 1450. . . a printing press using
movable. . . was invented f[6] X 25 , H-f began 5 invented(E /R“MNTLHIA "), B “fEE 5| gk
ERRIAR " FE SR SO R4 K. O K fc 7 A0 DA 45 88 H 8t st v [ e b <18, D) AL A 1 B metal
type was in use in Korea,{H3CH Jf A& 2 2“8 = 5] #F TiZH A",

13, XTERHFDENRIEERE, HERT A2

N EMA—H ZBETRIL, OB IEE R 7S,
B) B JE 16 122 i KA BN AR D) B BB T 2w T T A A .

L% 0 2 5 ] 5y 4b (The biggest. .. printer, Plantin of Antwerp) .

[ZZ4EH] B)o A twenty-four printing presses,more than a hundred workers Z%#& 12K, B) /&
% The biggest sixteenth-century printer [ [a] 25 , U B B Il 75 35 B 3H A9 A . C) i Only a small
fraction. .. was literate, but. .. Il H“#H B % E A5, D) By 1500. .. had already. .. F J5 & “#
2 1500 4E 0y 548 & AT & 7 il < 555 & 4T S (in totaD) 7,

14. DRIy B IME T A2

A)EMGF T A KT O B 5 1 il — 0 1 B
B BRI T 52 MG AR dh 1 A AT D)y ERNEHE R T H 2R,

(%@ Z A ] IR R AL (The immediate effect) .

[Z 2] B) o FH ST I Ben] 01, BRIl b 9 422 52 ) 2 0 A 40 A A o 19 A7 B Pl o3 Ak . 52
WG VR g T & AT & A UGE AR S IR R AT . AVIRIE T S UG AU 520G 1Y T 40 A 45 1k
KAT” W) F K less popular works il # i, handwritten books., B) £F & i X & . J& X to increase the
circulation of works that were already popular fJ[F] X2k 5 , O FH IR H make a profit, {H 7 L& K« H
JBRCRET AR A R R K (ME O BAE R BIER” . D) ¥ K A reduced choice S [a] #fi ## 24 more choices,
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15, EP Rl 35 K B 324 82 2 4+ A2
A B T H THERIHE K. O BB BIEAE B 1 — 352 A0 1y A
BB S — T 5B 5 A bR i D) et 7 REEF AR,
L%l 2 ] ISR & &AL (The great cultural impact) ,
[EE=HB] D)o A HARBF KRG F 24 (national languages emerging) "M H“HL T 5T K.
B) ¥ ks BB Ab standardizing B T2 15 these languages fii ## & the publication of grammar books., C) H K Bt
e A A R TR S R R T A R B AR B A2 AU 1 HRE T, D) A R R R R Bt the
great cultural impact of printing was that it facilitated the growth of national languages(it § printing) Y

[A] X 2 'E , promoted 5 facilitated [F] %,
G- Mg By AR SC B K - 4 Ep Rl R FE 5k i ST

(Dmetal type £ & i& = E[ Rl

@printer [ 'printo] n. FTERAL, ERRI A &

[ 5% 48 Yprinting press/machine E[1I| L

Oliterate [ 'litoret ] «. HIEGBE TR, B XK

LA Yiteracy n. 25 € 71 s literati n. LA
1t literal a. FTHE LW, SCF

@production [ pro'dakfon] n. %=, & (1548 1go out of circulation AN EAT

[ 5% 48 Y production costs 4= FZ i 4% ; production (Dhandwritten [ heend'ritn] «. F 5/
processes 4 P71 # ; production schedules 4= P2 31X g (848 Ytypewritten a. FHFTFHLIT H

Section C

®volume [ 'voljum] n. (BER)E,5I1TAK

L84 copy n. — 15 /5 collection n. (FE fi)
£E ;anthology n. 1% #£, X % ; booklet /pamphlet
n. /M sjournal n. ¥ T ;s magazine n. 4%

©®circulation [ sokkjo'letfon] n. (R FIZEH)
T, RITE

e e A > O U

="

Recording One >k BR 3% A&

G — RETEH A

16. A) They get bored after working for a period of time. |17. A) See if there will be chances for prometion.
B) They spend an average of one year finding a job. B) Find out what job choices are available.
C) They become stuck in the same job for decades. C) Watch a film about ways of job hunting.
D) They choose a job without thinking it through. D) Decide which job is most attractive to you.
18. A) The qualifications you have. C) The culture of your target company.
B) The pay you are going to get. D) The work environment you will be in.
[ & 35 101 5C $ 1) Fou 1) &1 % O B & <.
16. get bored after working ... .spend. .. finding a job,become stuck in the same job,choose a job

Y5« T AE SREL”AH % 5a period of time.an average of one year.for decades ¥ K& Bt 6] . A 4 0] 25 - 1)
Al “FE— B (They) I TERSH K ITENOLET.

17, PO~ S 1 35 DL 3y i) 4 3 £ 10 a0, Ho i O3 5 SR ) 30 A9 o & AR O, AT HE I R T 3 )
“KERMIHAN BRI HEITAH”,

18. P43 A2 LY you/ your $&78 BEIR IS 17 “ R CH B 75 A A5 1 “ IR A B 2450173 B) .O) JD) 45 [l “ R X}
K A FESCE TAERRSE AU . T HE TR R RN EZEN B S EHFHBERIERG.

[ & 3% T & 38 ) 3= 20 | kI rp )z & H B job L finding/ choose a job.job choices.job hunting %5 /N
ORGP TAE” IR 4L HED AR SC = BUR SKER
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I You dream about being a movie star. You'll live in

a big house in Hollywood, go to the Oscars every year—

and win! You'll be rich and famous. Wait a minute, you

also hate having your photo taken. and you're very shy,
so how could you ever become a movie star?
I Choosing the right career can be hard. Many

people graduate from school or college not knowing
what to do with their lives, and '“"get a job without
really thinking about it. For some. things work out
fine., but others often find themselves "*“stuck in a job
they hate. Your working life lasts an average of forty
years, so it’s important to find a job you like and feel

enthusiastic about. Luckily, there are many ways

you can get help to do this.
[ The Australian website, www. careersonline.

com, compares choosing a career with going to the
movies. Before you see a movie, you find out what

films are showing. The site suggests you should do

the same with your career—'""" find out what jobs are

available and what your options are. Next, decide which
movie you like best. If you're not a romantic person,
you won't want to see a love story. In other words, with
your career, you should decide which job will suit your
personality. Finally, decide how to get movie tickets,
and find out where the theater is before you go. With
your career,you need to find information about where you
can work, and how to get a job in that profession.

IV So, how do you start? Begin by asking

yourself some questions. Some jobs require you to

"““have certain life experiences: Have you traveled
overseas? Do you have any extra certificates besides
your degree, such as a first aid license, for example?

Your physical state and build can also affect which

jobs you can do. A person, for example, who is
allergic to cats would probably never become an
animal doctor. Flight attendants, firefighters, and
police officers have to be over a certain height, and be

physically fit. Your personality matters, too. Are you

outgoing or shy? If you like working alone, a job that
requires lots of teamwork might not suit you.

V Choosing a career can take time and a lot of
thought.
forward to working in your dream job, you’ll be glad

However, when you know you can look

you thought it through.

18 www . eduaah . com

BB RALZRAE, REEEFE
W) % L, B F A e B Rk
A— LA REHEXLH L, F
%&(%Tm&xak*""xﬁmw m BiE AR E
% AR E ﬁ‘é/z:\ﬁk/]‘%g’ﬂf]§7

'«‘fi‘/‘\;é‘] TRARAE, FEA
M%&’Xk”‘wﬂif‘ 3t R o i B dw AT
BELaTw—A, FRAAEFERKT
BT, T —®ARH, —HER
e h —mAdEE AI A THEE
THRG IS, RO ZHEELEFH K
K40 £, B bR AR E k6 S B E
BN TR EL, FEHEZ, ARD
7k AR RS AR Xk

WK A M 3k www. careersonline.
com # ¥ it % "ﬂkkl’/f’?%ff‘%%’o EA
BHZIWN.REFAEMFTLEFELE L
1738 :Z/\ﬂ»‘kﬁiwx%ﬁ#klﬁ?ﬂﬂ‘)&k
B——FFENE TR T, 1'"\5‘7L.
FRHIRE, LR, P BRI R AR R E
K, ﬁﬂ%%iﬁifi/l\vﬁu"i(/&,hnwtﬂ:é\
a*&%é%%@%o e 8 3F B, *F ik F IR

mE RS F B ARA A& E AR
IJATi R)G . R AT R e Z, 5
EEZWNFFAROYREMRL, shihey
ﬂk%%4"%7@%?d%%£l
/VF,VXE\&M"I%U%L/\HJL\@’JLVF

AL ARE L TFFHR? AR B T

*%H%%%% fﬁlﬁ%X%ﬁ%
RANEZD . TR E? RFA

ii"l’:{ﬁl‘%l\:ﬁ‘/xﬁﬁ-ﬁ',\ A B 4E P,
Yo7 LA RAE? AR89 F AR IR LA AR AR T
LAY iRt B N EIRE T4,
P, — AN AR B e AR T AR R I L H
RTEE, ZRARHE R Fo 2833
g HAhAE A R, RSB ALRE
T, MAZFRFERZERIEBE? 40 R
hEk i a T, EEZRXRZAKRESAEY
I TRk R E A1k,
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Q16: What does the speaker say about many college FlA 16 X = FHBRERFELEHT
graduates? H 49

Q17: What does the Australian website suggest you do P17 RRAEREENHETFRESEL
first to find a suitable job? VEBt & e 47

Q18: What should you think about when you look for the Bl AR 18 4% KA W sk, F 4k A4 1E 0 T AF Bt
right job according to the Australian website? R iZ A 47

[IriEiEsnid A BESE®S ] P AT HE S — MR A& D H I SRR, 13X 282 5 45 A AH [F]
BAEWT & gl B il 5 TRV L et 2 W 3% % . ARG TP U B R R R SCE PR AN I A R IR )
(4 there are many. .. ), L M % 5 #2751] (Before you see a movie. . . Next. . . Finally) &5 B % 5 < 5E# ,
HEAS B H 5 N A I B X 20 B I AM A B B R M i 22 2 7R 1) (4. . L also.. . . too) BTG MYM5 ..

[ EAERIEER“HZE/ B OMER] [WXEBREESUWM QX & AT 50 5% 6“4 T
VEZHH DG 45 2 LA /3807 25 W 3 A, T BIAH OGS LI e A% D N2 JR TR 58 2 6 I G iR 15
BB BE I A 12 (16 81 C. D 3 ;17 @8 B ;18 # A Jii)

DI 78 32 iR 2 AR 42 7 1A ) 3 S0 22 Bk 4% ] W B AR 40 ATk / 8 180 B B 4 T R B0 i SO R RS

[(FEFRBEFAET] (B
151 FRiC 1A
You dream about. .. (5| H “4 4 5 I £

H AR 37 5
Wait a minute(3 475 H “2AH ok 28

Choosing the right career can be hard (i 75
1A O T R R A 1 D)

Many people(5| 138 B9 F14)

. but others. .. (5] P2 A #f
B B B0 BCR B0

there are many ways (5| 24~ 750

The Australian website. . . (5] H 55 & 3 &F X
TE B R Y 710

The site suggest(5| i A @EPILE —
Bkt B @0

do the same with your carecer($27/m25 1)
Next,. .. you should. .. (5] Hi 5 25 Bk #1580
...you need to... (5| & 5 —#
Bkt g 2180

Begin by asking yourself some questions. (5]
A BN A R AR B 0 B B R RD
Some jobs require (1t B 5% — F i 5

Your physical state and build can also (3} B
B AP B

for example(#&£75 5] H 1S # . Ui B L3R W 5D
Your personality. . . too (it B 58 = F 1% i)

For some,. .

Finally,

However (B4 4r#ric . 5 W x5 5 & 245 5D

www . eduaah . com

B ER

You dream about being a movie

star... how could you ever become a

movie star?

Many  people:  graduate... not
knowing. .. get a job without really
thinking about it—=>16D)

S(ome) : fine

OC(thers) : stuck in jobs they hate—

160C)

Aus (tralian) web (sit) compares. ..

career. .. movies: O find out what

jobs are available and what your
options are > 17B); @ career...
decide which job will suit your

personality; @ find information about

where. .. and... in that profession

jOb:

experiences, travel

life

overseas, extra

Some have  certain
certificates—>18A) ;
Your physical state and build: animal
doctor. firefighters . police
Your personality: outgoing or shy.

teamwork not suit

can take time and a lot of thought. ..

you’'ll be glad

N E Rk

I i3 5t AR 25 K
o W B A DA AR T 9 25

[0 51 H 3 A BROD 2 4%
AREHREIL, 2 A
Bl Jm oK B 4 B S 5l
7 T AE. W RE Ba A
W .

[l LA A 822 e d B 4
o] 32 % B

OF i WL TAEA
2

@ F W7 BB A T AR 1 A A
iR ¢ 8

QWA RO B .

IV U5 B 4 A Y A T
B TAC.
OHEHBE .

@H BB AL .

O H C BIHEH .

VO O R B AR T
YRz Z AEma] 207 B8
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L

16 xEEZM“REXFEWERTHA?

A)AATT T A — Bt [a] 5 g3 o O Ml AT B IR 7 [7] — fy T AR s B+ 4F
B {17~ 1 4 Bl — 4F 1 I 1] 4 T A D) AT # AR AN K,

U5 R0 2= A ] S ) X4 5] H Ak (Many people graduate from school or college. .. ),

[ ZZBE ] D)o A)M it’s important to find a job you like and feel enthusiastic about = Wi iz #« B
A TAE— Bt el @30 e ARk JF AR S5 B . BY B TR Bl A 4 3 T AR R 2 ) T
o AE SR AR AL E B . O FlH stuck in a job they hate T4, {H X AW &« Horp— & 43 A Sl A4 1) 4b
¥ (Many. . . For some. .. but others. ..)”JdE & T i [7] (many college graduates) ., D)5 & 1l Bifi B “ 14
ZRAERERN R IFAEE Z AT A S IR RINEE BT T TAE”. choose a job X i 3
Y get a job, without thinking it through X} i without really thinking about it,

17 BARFII Wi B WRESRAETERBERMMA A2

AWM EE A THIR L2 . OF — X THR T/EM B,
B) S5 AE ML TAEEH N . D) H] W WF— A~ TAEX AR e A W 51 7.
(%@ 2 ] @A (The site suggests) LAk (do the same with your career)
[Z 217 ] B)o A)chances for promotion(FFHRAL25) #H G5 B 3P ok 42 . B) Find out what job

choices are available & # [l B¢ find out what jobs are available, C) X} " Jz & H #1 Y movie — ia] Wt & B
RS kR TAES B2 2 (compares choosing a career with going to the movies)”, FEdE 115K
RHEEMEFEHE . D) most attractive to you #ff 32 J& CH decide which movie you like best B % 2 &,
HIX 2R TAE RS SR A2 B8 (Nexo) L 1 3B 81 H FF ] g A~ 2 38 (first) o

18. #& 8 K FIF M ih , T & & B TAER R M % % Rt 42

A URIAA B BT . O R H AR 28wl A S04k .
B ARG 22 3RAT 1 K D) AR AR K B TAE IR

i@ E S ] “%n)-[ 274k (So how do you start? Begin by. .. can also...),

[ ZZBE ] A)s A) The qualifications you have 4& X Ji CHE So how do you start? SE47 12 B N 25
have certain life experiences.have any extra certificates. .. W & EME S, B .C) . D) ¥y Bl 52 Fh sk BH
AT BE 2 JE Y R) R, {H I AR SO

R AR E - THEE XA
(Djob hunting ¥ T 1
(8% 4 Yjob interview [fi iR ; contract n. & [ ;
part-time/full-time job F /4 B T. /F; wage/
pay/salary n. # % ; unemployment/layoff n. 2l ,
T 5
@graduate [ 'greedzvot ] v. EeMl;n. Bl A
L% # Y postgraduate n. B 5% 4 ; doctoral

student/ Ph. D. student 1#+4=
@available [o'veilobl] a. AIRKBH,BEZH
[45 1ic Jreadily/ widely available 1R %5 5 3k 15
Dcertificate [so'tifikot ] n. IEH
[ 5% 48 Y bachelor’s/master’s/ doctoral degree
/8 /A 24 diploma ne B2 L GIE 45
credentials n. JIE45 ., 3CHE

EAACA AR AR A AR R R e
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Recording Two ZEF T

G — IRETE M A

19. A) It is as important as Christmas for African-Americans. | 20. A) To urge African-Americans to do more for society.

B) It is a cultural festival founded for African-Americans. B) To call on African-Americans to worship their gods.

C) It is an ancient festival celebrated by African- Americans, O To help African-Americans to realize their goals.

D) It is a religious festival celebrated by African-Americans. D) To remind African-Americans of their sufferings.

21. A) Faith in self-determination.

B) The first fruits of the harvest.

22. A) They recite a principle.
B) They take a solemn oath,

C) Unity and cooperative economics. C) They drink wine from the unity cup.

D) Creative work and achievement. D) They call out their ancestors’ names.

[ & 1% T1 o< 4 i) T il (o) =3

19, ¥EI ) Ry #] W7 A (Tt is. .. ) . ¥ 595 H M 3¢ (Christmas, festival) . ¥ ¥ M JF % 3¢ B A ( African-
Americans) , AJ#EM R ) REEBFEZEBEANETH.

20. BRI R g i, W AR L BN YA A s 20 e H py M 455 19 A8 AT HE R ) ) )tk
THHERE.

21. IR 446, H A O D) ¥ g it & B) B BAR W A g B G Ak B S0 SOHE I T 98 R
REYHERIEENX.,

22. 1815 recite.take (a oath) .drink. call out &7~ They 5“4 — 8 A7, MR P8 77 = 250 4 I 1R 7] 5E 45
“JE# L E N7 . principle,oath, the unity cup,ancestors’ names % 5 3 Ff S 20 AH ¢ L i HE 0 5 36 7] JE 3§
EEAETHMUKXHMITA.

55 19 Ik I Sk g 5K, DGR R H AR BT A R S5 A 20 Bk I O AN 2 OCTE I H Y 5
55 22 REBEI Y O N W4T R, O UE T HG S AR T . W R T BRI IE A T BN E
i, A THZRE. . FHKXKXMEXFEL.

(B & I ia il 3= 8] iy 3% W A )z &2 1 B A & B 1R African-Americans/ They. festival/
Christmas #E i A IR N EBEEBAWRETH.

G = R 4

1

I Kwanzaa is ""a cultural festival during which RILF A AT H, T B H

African-Americans celebrate and reflect upon their rich
heritage as the products of two worlds. It begins
December 26th and lasts for seven days.

[ Kwanzaa was founded in 1966 by Dr. Karenga, a

college professor and African-American leader, who

believed that a special holiday could **“help African-

Americans meet their goals of building strong families,
learning about their history, and creating a sense of unity.

[l After conducting extensive research in which he
studied the festivals of many African groups of people,
he decided that the new holiday should be a harvest or
“first fruits” celebration, incorporating ideas from many
different harvest traditions. Kwanzaa is a Kiswahili

word meaning”'® “the first fruits of the harvest. ”

www . eduaah . com

MEFERBAK IR ERAT TS
HXEF— BARBG ZH, €
#F 12 A 26 8. ¥4%Lx,

THLFTHXFHBEFEFEEA
Aiab At £ F 1966 4 2 5, 448
T AENG T aRFHEFEBA
RRMERE RE.T BAKRM X I
Wom A 42 By B AR,

EFRET 28R EHTH
SEMER AN T B ZE Lk EZXA
VB ZAFRRE MR E" R
MED . BAHE SRR RFRERDY
A, RLFT R —AHREAH ZLE R
WL EAKE R PR R,
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IV The East African language of Kiswahili was chosen

as the official language of Kwanzaa because it is a non-tribal

language, spoken by a large portion of the African

population. Also, its pronunciation is easy. Kwanzaa is

21A21C21D

based on seven principles which are unity, self-

determination, collective work and responsibility, cooperative
economics, purpose, creativity and faith. One principle is
highlighted each day of the holiday.

V In preparation for the celebration, a straw mat is

placed on the table, along with a candle holder with seven
candles, one black, three red, and three green. The black
candle represents the African-American people, the red is
for their struggles, and the green represents their hopes for
the future. Other items placed on the table are a variety of
fruit, ears of corns. gifts, and a communal unity cup for
pouring and sharing drinks.

VI Each day of Kwanzaa, usually before the

evening meal, family and friends gather around the table
and someone lights a candle, beginning with the black.
After that, candles are lit alternately from left to right.
While the candle is being lit, ***a principle is recited;
then each person present takes a turn to speak about the

importance that principle has to himself or herself.

W[ Next the ceremony focuses on remembering

those who have died. A selected person pours water or
juice from the unity cup into a bowl. That person then
drinks from the cup and raises it high saying “Harambee”

which means “ Let’s all pull together.”

All repeat
“Harambee” seven times and each person®“drinks from
the cup . Then “*’names of African-American leaders and
heroes are called out, and everyone reflects upon the
great things these people did. The ceremony is followed
by a meal, and then singing and perhaps listening to

African music.

Q19: What does the speaker say about Kwanzaa?

Q20: For what purpose did Dr. Karenga create the special
holiday?

Q21: What does the word “Kwanzaa” mean?

Q22: What do people do while each candle is being lit at the

Kwanzaa celebration?

REETHEA Lk T AR
LYy EHEZ . BAHCAENRLE,
ARKR—FHEMNANER, W H,
EEEF@mE, TRLFTEAT LR AN,
S>RAALE . B E . EFHR IR T,
SEZF A tlElES, TEE
R F— AR,

BERMED, £ Lk —KFE
JEamh— Ak &, B A AR,
—REE —HRat A HREGEE,
ZeHEREAEFEBA. L EHK
FAATE - F, G & 0 R R AT AT R
ROPE, ZEZTELHHACARBEE
EAEZEBFGRR 2L DR R
B8] B S F 4k e g H 45 4R,

SLALT R 8 A R B e A
W RAFRMALBARER T AAE
EE— I B (KNEZEWM ), @
G B AR RN £ B A A A, &
FERE AR —REN REEY
8 A AES R R K X TR A W) AT R A
0 E M,
MG AKX R E T4 ARk e &
A, EMARENALKALEHR TN
KBRTBNB S, WG, AR
R G N WP C I S (R -3
BRCERMF WA, FTAARE
BLUOAZ T LR, AN NP
BAK(RET)., 25, % B IEF A
Fa ity 4 FAEAKF S B, AAT R
TEAMBTHHRZIE, AKX B, 48
ThkEZ—MER.ZBEKG AT
oAk F R
FIA 19: % FRILF A RBEM 29
B 20, Fim R FHZBMELT
X425 B ?

Bl 214 A7 AN A 4 R

B 22 WAL RAES P A EK— R
HE R, AT ERAAT 4 2

.9

[ W38 & FiR i 17 B SCgE 4 ] 150 B SC LA B 2 (I [8] 98] Oy B 0T 1 AR 10 A 2SR A T OCAR B JZ IR
(%) J AL, I 31 sk 55 B ASCBE A I DARR I AFE 53 8 25 A R R A5 (5 B HEBR T, AT, 2 Wy 5
Next the ceremony focuses on. . . B , 75 B 1R 2] SCA G i 5 B i W & BT A7 6 78 2 g il A A7

[Wr EAE e Bz E R ] [ X ERE R E P 4 3% I | 47 25 w0 2700 150 %8 i 9 SC B el 5 8., Ul ik
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AR HBEM T BB AT & E L T N B P eE B R ONE IEEE e R
PR SRS BT AR T2 (19 85 B Wi 520 551 C Wi ;21 3 A B.C.D i ;22 5l A .C.DI),
U A 52 52 4 ) ) 0 2 = Bk 4g | fE BT BHE S 45 )2 IR O 5 B i) R 30 2) i S SCRE ik 2%

[ W & [e) 2 [3] 31 R & ] ()
EIEFRIE A

Kwanzaa is. . . (H 4% B #fy =80

Kwanzaa was founded. .. (¥ 7~ 18 ¥
FeFL AT B )

(Dr. Karenga) believed. .. (£ 75 5]
HRAR I & 5D

he decided. .. (3&/R5]H K& M#H 7L
1 B FL 15 32 R0

as the official language of Kwanzaa
because ($& 75 /4 v L1 H 7 HiE)
seven principles ($2 75 /A 98 L 797 &
T U] 4 B 57D

In preparation for the celebration (2
7N 4879 Hi A A A

Each day of Kwanzaa (&7~ /44 i3 1
LN NEE W)

usually before the evening meal (#2715
I 28 W 2 A =D

Next the ceremony focuses on (#& 78
NEEIE LW

FERREH A

g B
a cultural festival. African-Americans

celebrate and reflect upon their rich heritage
—19B)
D a

Americans meet their goals — 20C); @ a

special holiday could help African-
harvest or “first fruits” celebration,Kwanzaa
is a KiSwahili word meaning “the first fruits
of the harvest. ”—21B) ; @ KiSwahili: non-
tribal language. pronunciation is easy; @
unity, self-determination —21A), collective
work and  responsibility, cooperative
economics —> 21C), purpose, creativity —

21D) and faith.

a straw mat. .. along with a candle holder

with seven candles. .. Other items. . .

@ Family
beginning with the black... While. .. being

and friends lights a candle,

lit, a principle is recited —~22A). .. present
speak about the importance that principle;
@ remembering. .. died: A selected person
pours water or juice... drinks from the

cup. .. saying “ Harambee”... All repeat

“Harambee!”. .. drinks from the cup —
22C), names of African-American leaders
and heroes are called out —>22D). .. reflects

upon the great things

M E Rk

] B A AL .
5 H Y S PR A TE]

11 S E A T
AL

I 4 23 A8 18 5 s
To AL BRI

[T 45 - 42 i 1 -1 8 57
i 58 +L 1 £

VIS 43 58 4L 19 8 J7 ik
Jo b I A o
AR

VI 43 B L9 1Y A 0

w2,

VIV 43 e 4L 719 45 H 3
[ A {2 5

VIS 41 i A
VLA 43 Bt Je 1) 4 AR i 25
AR 3¢ [ Ol B I 1 1
P&

19. X FEHALT,RE\EZFR T 42

A EX TR R E AR Ly —FEE 2,

OBRAFFREARRY A ZTH .

B) Bt N AR R E AN B i O H .

D) ERAEE L EARBMZE T H .

(150 2 m | SO Ik Ak i = R 7R b (Kwanzaa is) .
[Z =B B)o A) SCPIFARSE S EUES , EAOR HE M 5 X 1 B A L. B A& & M
TERAF Bl 2 — Sy B L1 B RN EE & 56 B OR AL B A & & 19 304638 7™ (a cultural
festival during which African-American celebrate and..)”, O 5 [l BZ“ %L &~ mfH + T 1966 4¢
WL F T H 7 AR . D) S IR RS B s 4L R R EHT H .,

20 FEMBEBLHTFHAEMEI TENMEHRTH?

A FARAER R E AN 2 HOEZ F15 .

O i By AR 77 3¢ [ SE BUAATT Y H A

B) 0 Iy E 75 56 [ A A2 Al AT T A0+

D) A Al 6 5 N AR A AT iy o e

Dtk MLeduagh, con .

RSB DABRE
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(%@ Z A ] B2 R IT A 4k (Kwanzaa was founded) FE 4 xfEA) 4k (55 — B .

[BEREW]C)o A B CH IR . Ch R KRt A BAEw B A it &0 L2 H )
WA BEAAATREM R . OFfFE SR E BRI s L AE , — ARl 817 B 685 BhAE & 26 B A
‘MR E R T AR R I A 45 2 B B H AR” . To help. . . to realize their goals #f 35 [ Bt
meet their goals of... . D) Il Bt" KA Ay SR 36 BN T M A0 Iy s B 7 1 R 1 i A B2 AR & 95 [
AT ETHE,

21 “BH" XN RAFLAER?
A B FEES. O Mg mEERT.
B) WCE A9 55—t 5L, D) B 37 v T A

D% 0 2 S| SR ] /8 99 1R) B L Ab (Kwanzaa is a ... word meaning. ... ),
[ZZ=RBIT]B)o A.O . DU A IV B FL 1 A9 -C 3 W, AR v 407 M & L. B E I BAE B
Kwanzaa is a... word meaning “the first fruits of the harvest”,
[F 1547 ] A) O D) =I0AE & 4 H LA 2 1 J7 20 B, g & [l — 2% B . A R R el — 1
AT PO B E B A
2. BITERAFESD, SIM—REE, AMIEMA A
A AT I — T ) O At AT A 1A 485 5 o ey 11V
B) AT ™ D) AT IR Wkt AH 56 1 44

DiEZ R ZE S ] B Z A2 46 o R 18 ) B BE (usually before. .. After that. .. While. . . then...),

[ZEZB] A)o AXTI VI B Fe FL 17 {2 N %F While the candle is being lit, a principle is recited,
B VI B A R R X AN A OB s oy “ B N EEFE P mEN”, O D) ¥ HE* i
WA W b 2 B AT AR 7 iR VB e 22 A BTG 0 JF AR 200 iR K BRI

[ I5 40 78 | AR IZ B TP & 2 AW 18] 48] (AN usually before, After that) 5 4% H 41 2 19 #UA CUn“ A
2 B4 A SRR el ) AE AT D ME ) A it R T H B e I ) — P OB L 4 PR BE 2 B 45 Y
RIE ; A) .C) D) 5 HEAR I SCN MG A o o =AU G bRad . BT R s B AT A 2 28 2 .

G M EARLRE - ¥ EERAL

|

(Dreflect upon & & , [E] fl
@ meet one’s goal ix F) B #x

L5548 Y realize one’s goal 35 L H #5 ; achieve

one’s goal SZF H b5 5 set a goal &7 H bx
@ harvest celebration 3 U§ K #1 i& 3h

[8X 42 Inew year celebration 7 4F LTS 36

Dgather [ 'geedo] v. BB &

[ 8% 48 ) gather together B £, % & ; family

gathering F & 8 2> ; family reunion &%

ig (O remember the dead 42 & &

g [ A Ymourn v. & M5 ; grieve over A ===++- Ji%
§ 2N HE 45 ;s lament for 3 {5

g (© worship gods % 2= #41 B

é [ 48 Joffer a sacrifice to the Kitchen God [n]
§ fEF A5 42245 i s pray to God [n] 47 #5 4

é (Dtake an oath & &

§ [t X Yswear an oath &%

y

Recording Three A iEREHEREER

G — AR 4

23. A) It is one of the world’s most healthy diets.
B) Tt contains large amounts of dairy products.
) It began to impact the world in recent years.

D) It consists mainly of various kinds of seafood.

24. A) Tt involved 13, 000 researchers from Asia, Europe and America.

B) It was conducted in seven Mid-Eastern countries in the 1950s.

O) It is regarded as one of the greatest researches of its kind.
D) It has drawn the attention of medical doctors the world over.

25. A) They care much about their health.
B) They eat foods with little fat.

C) They use little oil in cooking.
D) They have lower mortality rates.

24 www . eduaah . com




[BiEDRE RN B EFTEES]
23. PUAS T4 A B W HE A, HH G =48 & ¥ (healthy diets, dairy products, sea food) ,
eI Te AR/ IR &, BT EMR e R,

24.involved 13,000 researchers, was conducted in seven... countries, is regarded as one of the

greatest researches %5 I 78 £ 1 Tt $5 HE W 7% . 1 1) [n) A 32 46 K 1B #
. about their health.use. .. in cooking.eat foods.have lower mortality rates i/~ 1 They
ERAVE S DN TE{W'J T 7] %Eikﬁ’]ﬁ, s

[FiEmE M fﬁiﬂ" ] I SR B e I AR T =28 — VS WFSEA K 44 1) researches,
researchers, doctors, .5 IRE A KM 417 diets, cooking, foods., dalry products, seafood, oil, = .5 {i
A X HIE 2510 healthy, medical M 4417] health, mortality rates, FIIENA SR N “FFRBR (FEH  FEFfh) %
B AR,

25. care.

) Z RECA 4

I The Mediterranean diet is based upon the eating
patterns of traditional cultures in the Mediterranean region.
Il Several noted nutritionists and research projects

have concluded that ***this diet is one of the most healthful

in the world in terms of preventing such illnesses as heart
disease and cancer, and increasing life expectancy.
[l  The

Mediterranean diet all surround the Mediterranean Sea.

countries that have inspired the
These cultures have eating habits that developed over
thousands of years. In Europe, parts of Italy, Greece,
Portugal, Spain, and southern France adhere to principles
of the Mediterranean diet, as do Morocco and Tunisia in
North Africa. Parts of the Balkan region and Turkey
follow the diet, as well as Middle Eastern countries like
LLebanon and Syria. The Mediterranean region is warm
and sunny, and produces large supplies of fresh fruits and
vegetables almost year round that people eat many times a
day. Wine, bread, olive oil, and nuts, are other staples of
the region, and the Mediterranean Sea has historically

yielded abundant quantities of fish.

IV International interest in the therapeutic qualities

of the Mediterranean diet began back in the late 1950s,
when medical researchers started to link the occurrence of
heart disease with diet. Dr. Ancel Keys performed an
epidemiological analysis of diets around the world.

Entitled the Seven Countries Study., it is considered **“ one

of the greatest studies of its kind ever performed. In it,
Keys gathered data on heart disease and its potential

causes from nearly 13,000 men in Greece, Italy, Croatia,
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PIERE AV P M R A %
R EM A AR,
ELERAFTRAHAAA
&f&éaw,%?ﬁ]‘ﬁiﬁﬁuwﬂﬁ_% v
JE 5 gk gR VA BORE K TR A A ,iX
/fkfifaé\t%ﬁﬂi%)%éﬁék/&‘
BAEY T HELEHE RS 7‘1?
TH A HEL R, XTE LA HIE
HTFOBREIR., BB, FE XA
AR ALK AT BT ik
H & 3 d X AR E W P AR T I,
bk 6y B & I e R OR AL R e b
ERTEHEF>REALFLRA
XA R, BB SR R RA T
XEPABRR, P HERR AIER
. mAAN, &F & FHEKRA

w

EE, THAMER SRR, (K
KRRV EIN) FH E B @ e A

FeBRRELRZZWERG EZLH,FH
WP EBFARER T &K,

F 20 #2250 FREH,SE
MBI P ERREWETER
AL AR EF AR AR
JEJm & Jm B 5 R R IR, BR
Roe AT 4 oAb & dbeh sk it
TRATRFEDHN, XAFR L AL
R & R A Y S N
HZ—, Eﬁﬁﬁ%¢%ﬁMﬁﬁ\
FEAA . AETFHE ERLER B A,
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Serbia, Japan, Finland, the Netherlands. and the United
States. The study was conducted over a period of

decades. It concluded that the Mediterranean people in

the study enjoyed some significant health advantages.
The *" Mediterranean groups had lower mortality rates in
all age brackets and from all causes, particularly from
showed that the

heart disease. The study also

Mediterranean diet is as high or higher in fat than other
diets, obtaining up to 40% of all its calories from fat. It

has, however, different patterns of fat intake.

Mediterranean cooking uses smaller amounts of saturated
fat and higher amounts of unsaturated fat, mostly in the
form of olive oil. Saturated fats are fats that are found
principally in meat and dairy products, although some
nuts and vegetable oils also contain them. Saturated fats
are used by the body to make cholesterol, and high levels
of cholesterol have since been directly related to heart
disease.

Q23: What has research concluded about the Mediterranean

diet?

Q24 : What do we learn about the Seven Countries Study?

Q25: What do we learn about the Mediterranean people from

the Seven Countries Study?

EZ M EZfERMEL.3T LB H®
g EKETETOBERBELBEER
Aoy, AR AMKTF, &4
RLVERR TR EAEEELEAR
XL BhH, EXEFHE BT H
AR EBEZSREER(LEACER) L
TR B AR L AL K, BT R E K
B, Mo o AR R 09 BR B A A A Ak
BE—HaREFH,HE 109009 EMN
BE W P BB, i iX APk R T IR
iR I 0 T 7 N O L A 2
A% 8 0 o Fe g B 8, R AaFe g B AR
5 BT BZIOHMMEAHBX, R
W 2 B R IE R E e &b AE
— IR R Fo i A ik b AL A 4 Fe g
B . s Ae fg By A AR R VLA R 2 B
B, ARAE ANEZREEEL O
MR B IR AA K,
Bl 23, PR b R AR T H
ALY
Bl 24, BATT AT B3 £ F“x B8
RO 4 AE 87
Bl 25: A“E BT, ZMNTAT #
A TP HEANH L E?

[IFiEiEtrid @ RS ] 9451851 11 concluded that. .. . showed that. .. . B 58 Hi 0 A5 R 37 is
considered. . . /N HEAG B, BIEERZ S . WA . 4 U2 have concluded that B, I 3 7 1 3%
SETEPF S5 . A R AR A I RO R R

[ E @ EEEZ O ER] [T Bi7E 5 S T 4 1% T | 7 25 100 A0 8 T 151 58 i (%) 6 4 3] 5 B S Wy
B PR BB /B AE N A AT BN D SR R A R AE S % D N 2R 5E A A AT Bk T A
W A) (23 f80 A T ;24 81 C 3525 81 D I L ARic AR IR /AR N BAF S I LL X 4y

[T P 32 % 1R A) ) B SC ZE Rk 2 | 5 BhWT AR 5 IR & JIF 9T O N7 T AR R R B A% O (R R L T R B A
ST Ik 4

[rF iE)BmE MR E] (B

15 & fRic 17 ZEER X = Pk &
is based upon. .. (Fil7s F OB X b i M(edit ) DCdiet) I 51 4 303
editerranean ie
REEHEMNF) P IRE .

. (DR(esearch) conclusion, MD: one of. .. most o
have concluded that. .. (3275 5] H #F % ) ) I &8 A 5% 4538 .
healthful>23A); preventing. .. heart disease,

5 , o by v TR R R B
cancer; increasing life expectancy

all surround. .. (3& 78 5| H Hb i IR &

3 A D

... produces. .. yielded. .. (&5 5] H Hb

w4 7/ Ml v R KR 2H 0D

MD areas: Eu(rope), NC(orth) Af(rica), M
(iddle) E(astern)

MD consists of

Il Sr28 s b ik &
18 A1 3 Bl S 2

staples ({fruits, vegetables,

wine, bread, olive oil, nuts)+non-staples (fish)
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International interest. . . (&7~ M H ¥R IR
11 [ B 52 1)

it is considered... gathered data...
from. .. (| 1A 59 b A7 B A 58 % 5)
concluded that. .. (5| HHF5E 458 D
also showed that. . is. .. as(5| HH 458 2,
Hby b I TR R 5 TR R [ SO

It has, however, different (5| H} 458 3,

ENCIEEY)

MD: international interest, late 1950s
R: Seven Countries Study... one of the
greatest. .. —> 24C) ; data from.. 1. 3k men in
Greece, Italy. . .

R conclusion: @M~ editerranean) P(eople). . . lower
mortality rates—>25D) @ MD. .. as high or higher
in fat; @MD. .. smaller. .. saturated fat, higher. ..
TR I D7

unsaturated fat, mostly. .. olive oil

S(aturated) Fats: principally in meat, dairy

N 5 4 “t = o
FE7 I ik T o it
ANFET: R A A%
e R R A D A9
SRV R NS

are found. . . in. . . BRI ARG 0 AG7EFED)  products. . . nuts and vegetable oils also

AN 31 11 A

23RN THABREFGH THALER?

A BRI R REREMREZ—. O AL AF K B I 4R 7 i 4 it 5t

B) B AL & R Wil D) E 2 2 A .

LiE @ E S ] W5 4518 4b (research projects have concluded that. .. ),

[BREBN]A)e VBT FER—HEXRE R R LRI H CG 4R, X — R E (35 i
M PRI ET) At B R A A IR Z —" , one of the world’s most healthy diets 5 one of the most
healthful in the world [F] X, B TV Bt My v i o & 100 A i 7 2 f 8K A AT IR 107 2 Z A7 4 T I 5 b
JOT A% 338 A 5 b v R AR v g A A R O 5 AR R S R L O TV OB i R
T4 7= A T S 52 i Y B A A (1950 8) fir 5 A “ UT 4F 2K 7 (recent years) . H %) B 76 5] H AR S 0F 58, 3R E
5418, D) W OTIT B Hb vl g% 7= fa 287 19 i (H. L.
and. .. KU, and Z AT A KR R SR ORI SE A 2 EE R, and ZJE 09287 M TP IRE P OE R
i A, Ak TIT B X i R i — R A SR AR TG,

24 HMAMTRIAXT“EEARVHAER?

eat many times a day... are other staples. ..

AL3TZAKRAL KM ES S TE. | OB RO R KK,

B)E T 20 4l 50 AR £ AR ZK 5L . D)EESIA T &t R EAE e,

(1% 70 Z s | W98 ML A7 B s &b (it is considered. .. )

[ZZBER]C)o AN EHF“13000 443218 7 ( 13,000 men in Greece. .. ) fii#e A “13000 44 W} 5%
H7 . BYBEHESE B v L X BRI L 3 £ [ (Greece, Ttaly. ... " fir#e b b i Ik & 0 i b IX 2 — 0 “ Fp &R
[ % (Middle Eastern countries)”, ¥ :#F5R 4 M “-EEWFFR”, #1528 T MW 3E /N FH , 7 HAE T 24 5/ 3
PLR A AR, Croatia Fl Serbia [A]J& —E . OFfF4 IV B 7 B L B HFFE B0 Ry [8) 2800 58 b B i K 1Y
Z—", is regarded as one of the greatest researches of its kind 5 Jii 3 is considered one of the greatest

studies of its kind [/ . D)4 IV BE* 5] % 4 BR 5 HE 10 3 0 o vl oo i o = £ R BFE”
25 \“EER R o, BATATLL T AR 215 T i b A M1+ 41 82

A ABATTAR 0 A B R O) b AT 58 BsF B /0 F i

B AT iz i s & AR A B D) A1 FE T2 R A .

Lig @ 2 2| BRG] B 9E 45 18 4k (Tt concluded that. .. ),

[ZZ=MBI] D)o A)STHIF AR KMl AT SRS, B IV B RS e rhigik&
JE 5 5 1 A AR B — s L A O 5 AR R g N BRI S E AR, O IV
B b g S A AR USRI IR W A £, HL R R AN vl 7 rp A S AE R rp i N AT
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L AONE v il A R AT AR B AR D T . DR A IV B fE B L E ST 3R B, M i b X 45 AR S BN
BEA, B SR AL T2 M SR AR e H A 401X, have lower mortality rates & 31 5 SC R |

G MR ARCRE - KR ARERAR X AT

Ddiet [ 'daot] n. (HE )% &

[#5 B Ybe on a diet 77 8 ; low-fat diet {8 1K
B ;salt-/sugar-free diet oL/ TR &

@nutritionist [ njo'trifonist] n. & FF K

L4 & Inutrient n. # 3% JC & ; nutritious a. A

© epidemiological [ eprdiimio'lnd3ikl] a. it 1T
% F 1Y

[ 48 Jepidemic n. 17T % s infectious disease
GG s flu n. IR

(D mortality rate 7€ T- &

[ 48 Ibirth rate 42 % ;demographics n. A
RS

@ calorie [ 'keelort] n. FEE B (RYHEHLNAL)

[EE4E Y protein 2% [ )i vitamin 4E 4 R
mineral " #) i dietary fiber i & £F 4

@intake [ 'mteik ] n. I|BMEE

@ (un)saturated fat (4~ ) 5008 Bf

@life expectancy ¥t Hi 7 45

[5548 Ylife span n. A fiy longevity n. K7

@staple ['sterpl] n. EAXERYW,F B

O therapeutic [ Oera'pjuitik ] a. {897 89, B I7
R

[ J& ) therapist n. 16 97 & K. 16 J7 Il
alternative/complementary therapy # 18/#b 7 %

§
;
|
|
{
1Y s malnutrition n. F 3R A R §
|
;
|
|
;

Part III Reading Comprehension

Section A
EHFMIHEMEZHE

% _\IE\Wﬁﬁ
ARk B A M QUARTZ 2016. 5. 26 2 A tomato blight has caused a state of emergency
in northern NigeriaC % Hi A2 4 5 BUR B AL AL TR AR 20N . S Bk 4 .95 1R F I 76 7 i 32
HECGE - B — oW REENZmCGE =2 1B,
18] M 1% IR 17 X
C) emergency B2V O AN A
G) handful L
H) multitude K
|
J) reduction 4 7N 3 I
L) security LR ZRE I, %4 TAE 2. fRBE, AP
M) terror 1. R LAY 2. nf AR LS o]
A) dependent 1. MM AKFER 2. ~on BT
T & 1A N) unchecked CIR SRR 32 A 19, A A2 %) 19

O) untouched 1. BAZAH s RZAEM WK 2. KA #3h, 0z ] i)
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E) grazes L AF S R U (AR RS 2. Bz &
EZAREBEH
K) reproduces 1AEFE 5 20 20 BHED 3. R R E A I
B) embarking embark on & FF 1 () 5 8 F (4 KAL)
Bh A ing 4317
D) feeding 1MEFE . mFE 2. 71 3. ~on (RBIYDIZ
F) halted RH 1k 5 455 F 45 1k
ed 477

1. A0G . Bl ; Al
E: ed A IRINATZR un-2Z J5 . & 1 B 2518 Ui BAR 25
KA 1Y) cunmarried CRES ) .

2. R IF 5 5 IR
4 ; unfinished (2K 5& B A9) . unchecked (&

I) originated

AL 12ANMNARBA T2
%R FEG R T RAL A BRA K B4
Bz E, WEEMNRXGZEFKCGE:
YR B A L) ETIEEH—FRR LN, B
AR ETHHFHRE T —F R R, F
HAEEE A EGE, I,

I @1In the past 12 months, Nigeria has suffered
from” a shrinking” economy”, a sliding currency” ,
O Now, Africa’s

largest economy is facing a food crisis” as major

and a prolonged” fuel shortage” .

tomato fields have been destroyed by an insect, leading

to a nationwide shortage and escalating” prices.

- RICEBRSEAST -

Dsuffer from ji 52, 225 ig @prolonged [pro'iond] a. FFEARA M . K
@shrink [ Jrmk ]| v. 28/, W8 2> g ©fuel shortage J& B} 57 Gt

@ shrinking economy £t 25 4 g (Dfood crisis i £ G L

@sliding currency 57 1M1 I f& % ®escalate [ 'eskolert | v. Fh . ¥ N

Now, Africa’s largest economy is facing a food crisis as major tomato fields have been destroyed by an

insect, leading to a nationwide shortage and escalating prices.

] FET | Africa’s largest economy is facing  a food crisis leading to a nationwide shortage
Fif G il and escalating prices.
A A
i ] IRE Jir DRLIR 1 DA ) SRR
as major tomato fields have been destroyed by an insect,
Now — . ot SEE
5110 Fif BeAETES

Il @ The insect, Tutaabsoluta® , has destroyed 80 % of
farms in Kaduna, Nigeria’s largest tomato-producing state,

leading the government there to declare a state of 26

@ The insect, also known as® the tomato leaf miner.

devastates” crops by 27  on fruits and digging into and

moving through stalks”. @It 28
breeding up to 12 generations per year if conditions are
favorable”. @ It is believed to have 29 in South

America in the early 1900s, and later spread to Europe

incredibly” quickly,

before crossing over to sub-Saharan Africa.
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XA R LA, LER
RTRBAERREFRAEFH LN
80% 4 R 3, B Ak B W B T Ak N
ERE, ZALRLEHBT &, iE
HEBREFEANERALELTHE S
MR IR R AE 4, K EIH ik B B F IR
A, BEMER. HFLFH 12K, A
TN A XA R RIRE 20 #2246 d £
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e
y.

CRLERSRANIE -

D Tutaabsoluta n. 7 i IE T Mg g @stalk [stork | n. (AP AYIZE 06 18
@known as B FR Ky, LLeeseee M & R @incredibly [ n'kredibli] ad. %% Hh , A H b
@ devastate [ 'devostert | v. JZE MR, B AL IR, 4 % 53 © favorable [ 'ferverabal | a. A F|

26. Z £ :C) emergency

[ 2 17 1 IR 9l 25 4% 98] fif 76 8 a state of  AIAIH W BIAS BB .

501 78 2 22 )25 A6 BIr e /) 2 ) 96 th T8 H ORI S5 35 il A 7 1 8 0 ™ J e 37, A5 6% BT 7E T 40 4R
S 2 M B E A A AR, emergency A 3 BUN B A #F A B 2R CR U X5 D
terror /R B AY I “ M B MR IR ST B AR S 1 B AH S IR R U AT AR T B
HEMRHEN RE”,

(47 i1B XY, ESHRFRAME HTHEBRIRP, AEZHNATEEERNAY ERHSE. IXEEH
i P : D The insect, Tutaabsoluta($§ i 2 B 194 F8) ; @ Kaduna, Nigeria's largest tomato-producing
state (N RN TEEHAD . 2. MESFEERIE, ATFRRER . WAEE 4] leading the government
there to declare a state of emergency,

27. &% :D) feeding

[7 EFEYE Y. i devastates crops by 27 on fruits A] F 25 #5106 b Z R s 3h & 7, AKX T e >
“5 by &0 vl I EAR 7 X7, R, i aS RS A] I 51 8 15 5 digging into and moving through stalks 351 , o]
HE— 20 0 e 25 % A H BB J& 3h & 1R . 1T 3% Y5 [l : B) embarking . D) feeding

[EZZISHIFEN T by 5180 F & 1EZH, U “ B BB IR K AEY) (The insect ... devastates
crops) "B HAR T 3, feeding 75 & 18 52 - il 4 W & R 52 (feed on BN “LL e ees HEFEWIAREY.
embarking W, HEFI on 45 1, fIf LUA B 58 T4 .2 embark on Z N 4G . &H F (M 3EF0) el “ & F CRAL.
ZEME) S JOTE 2 fruits,

28. Z X .K) reproduces

[FEAEYE RS It 28 incredibly quickly, Al HlZs #% 1] 2 ghim @ X R "8 “ZhiA £ = AR
B, HW, m kA RE P G conditions are favorable Jy— M BLAE M) o n] E — 25 ) Wy 25 4% &b i 2y
“Thifl £ = ANFREE”, 0] % {0 : E) grazes.K) reproduces,

50 72 2 22 025 6 /) J5 2 8 43 9 0 R 2R R0 B, B A 2 A 12 AR, 35X 8 9K 2 X i ol BB
1 EAR VW], reproduces fF &1 L, grazes” (B WZF " AFF G IEE .,

29, Z £ :1) originated

[ E w1 H A 7458 1t is believed to have ...and later spread to. .., ] &S ¥&Ab R it &
43iR” . 5 have ¥ B FRAE 5E BT, AT 355 [ . F) halted. D originated,
[5E Z ZY1E M A5 B AT H 20 a2 w1 I R LN, J5 R AL & 2] T MU Cand later

BRI R AL 76 1Y AT 4 2 & & A7 75 80K 2E L originated £ & 3C AL, halted 2524 “45 1k Ik
B, I s I S AL R AR

[ ZEEIAERXRNERRX “BRESNEZ A RTI—INECEERWINE; “FEIEHR" KRR —
TM—EEEE, U Y 1. B 7FE W0 happen/see/appear/prove/pretend/seem 5% 30 id) J5 . Q1 : He
seemed to have lived a happy life. (fli Ll 7 — i fF B E ) . 2. #7840 glad/happy/sad/disappointed/
satisfied/sorry 251 2514 J5 . 41 : I'm sorry to have kept you waiting for a long time. X A#fE . iFIRASE T
(UG E &5 TR A) ., 3. I F“E1E + be said/reported/thought/supposed/expected/believed 45" 4% 4
J&i M1 24 F“People say/report. . . that. .. ” , WA SCH . It is believed to have originated . . . .
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Il @In Nigeria, where tomatoes are a staple” of EEwmAE AR S £ R A
local diets, the insect’s effects are devastating” . T, 2R BB REN., LM
@ Retail prices” for a 30 of tomatoes at local Fe LM T HHREMMB T LEMO0.5
markets have risen from $0.50 to $2.50. @ Farmers EAKRT 2.5 £, RERAMKRER
are reporting steep” losses and a new $ 20 million kP E. MBGTHERAEE, —FXHE
tomato-paste” factory has 31  production due to the HMNAE 2000 T E AN ERELT L
shortages. ziz =,

CRALCEBRSRAS -

(Dstaple [ 'stetpal] n. HEAEY, & Sé @retail price & M ¥
@devastating [ 'devesterti | a. 5 K VE A, B8 IR T A% g Dsteep [stirp] a. KM B 5 2080 1Y
o 1 SS ©tomato paste 75 i %

30. &% :G) handful
[ & 17 1% ) Retail prices for a 30  of tomatoes at local markets B AKAE 7] 7 F 15, # 0 N retail

prices for... tomatoes. .. ,ZS AN B Z I, a of #&fi tomatoes, 7] i%EE [l : G)handful, H)
multitude.,
[SiEZEZYS A8 B E YTy, B EEMMHE M 0.5 FZLHA T 2.5 507, 1]

U, G) handful 51 XAHFF . a handful of F/R“/a JLAS, —H” (R B H B 04 5 M52 ) BT 3 200 35 i
M INF . a multitude of FR“FZ, KiE”, 5 XY,

31. &% :F) halted

[ & 17 1 D25 4% 1) T 78 ) b has AT REA PIFIIE JE : 1. has i SE R BNIA) , 1% R 853 56 3% 5 0B 25 4% ]
A production FJ%E 1. Al fE N B i ced 437 .ing 4337 . 2. has A B shiA], I B 25 4% 16 B A ed 4338, 5
has #4) 5% B AE 5E B B AE 23 Bl vE 1E . 226 PRI 2, rl 375 : A) dependent, N) unchecked ., O) untouched.
B) embarking.F) halted,

[ EEZISEAIRIN R T F A m sk, — o En F s T H P77, F) halted” 45 1F &
B3 SCAH A . F ot ¥ T BB OB B T A . X A7 S B S0 (D A the insect’s effects are
devastating #5715 %) =5 50 ¢ B2 U9 52 2 B8 K PR

A) dependent™ K HE 1Y . & B9 . B) embarking™ JF i M F” Joi% &M production, N)unchecked® k3%
FHE” . O) untouched” A 52 F Wi (19 ” BB B i production, {HASGERIL“TH AL 52 07, TC L 7E and i 5 7
3] TR A ST 4% G &R

[FHRFHIEEEAEERK BMEN, EXT YA ZAEZO R, BT MRS KR, W0
AR, X the insect’s effects are devastating (S B A9 52 Wi 2 5% KM ) 5140 4 Be, 7] TR 56 A & X 28
6 30,31 MY HE M A BT LT 45 7 1 RE A I B8 KPR S ), SR HE E R .

IV @ Given” the moth’s ability also to attack® ATz Ltz Am, 54 FE
crops like pepper and potatoes, Audu Ogbeh, FRAES, BB A BRI K LA .
Nigeria's minister of agriculture, has warned that the BN E L XA E kTR
pest” may “create serious problems for food 32 7 “HREREER T EFMAT, BN,

in the country. @Ogbeh says experts are investigating XAV EE AR 4o fT42 5 XA F k8
how to control the pest’s damage and prevent its BREHFGLEAERE 2245 H LA KE
spread, which has gone largely’ 33  until now. ERFRIH
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CATHBSHANN -/

Dgiven [ 'given | prep. ZEH|, K F §  FEh
@attack [o'teek | v. {728,120k @largely [ 'la:d3li] ad. 1EARKFERE E
@pest [pest | n. (HIREHEXEY WA E /NP 53

Ogbeh says experts are investigating how to control the pest’s damage and prevent its spread. which has

gone largely unchecked until now.

HFET:
Ogbeh says A which has gone largely unchecked until now.
Fik HE gl S Rshin Lk IR T
SN TET ] l
experts are investigating  how to control the pest’s damage and prevent its spread,
Fif HH iR

32. & XE:L) security

[ 7 & 17 [% ) “ create serious problems for food 32 "R REAELELL N AP IE O . — food N H 0> 1A]
25 HE B T I 2 4% 10 T BE A 2 B3Rl ced 43 1A Ling 43 3R L food AR M AR 43, 25 K R TR 1R
W 2S K% TR S &R . ZES AR AT RE L Rl EJE L : A) dependent .N) unchecked, O) untouched . B) embarking .
H) multitude.]) reduction, L) security, M) terror,

[ 2 21T LU Given(JE F-eveee VIE R R OG & , B8 M A2 3 20 4 ) IX Rl B L RE 4l £ Fib
PAEW” s PRI J5 2 /) S i 3 A9 7™ B [ R 20 MR B Y 7 i BT o A [A) R security £ 30

D reduction A] 38 CHE & A W 2, AR B« o] i A7, (b A — & T 4. {H create problems for food
reduction 1 SCF5 Be 45 % (AN SR for 2R of , LS TE A7) o Hifh & W A G iF b .

33. ZZ:N) unchecked

[ 72 17 14 D25 4% 1) T A6 ) W] REA I RR IS TE . 1. gone A R BiA) , M BT 2548 A T BiR, M i “go +TE &
7RG ;2. gone HA KWL SR GE T) 4 largely &1 has gone CHNA[ZE ) . 1M IRf 25 4% 37
oA R RN B 25 16) . ] %898 [l : A) dependent . N) unchecked . O) untouched,

L5018 25 22 D25 A8 T AE A T 20 35 43 48 Hh % ST IE 8 F 5% Qo] 9 ) 32 3 R0 5 R fe] By ok AR
&7, A2 U X Rl R R4S B R dE i A1 B, ND unchecked 58 &, go unchecked F 7R “ 3 — IR
FERAT F R A

A) dependent K 1”7 5 TEHE AR, Al 825 5 HEBR 5 O) untouched A “ R #2819, R w7 38 Je 197 LT
FFAIEE AR & R, X 5L R &I i B T W5 (are investigating. . ) "HHIEH .

[#FEE]I - AT EEEHE . EEDPAH 40 240485 28 R 316 (go, keep, rest, stand,
remain, continue, feel ) , F/R BOE AR AL AE , R 15 1 RRAE (M T L B0 s A S Al 21 00 2 B0 18] 75 AR
AAEIMLAE &1 e shinl 20 Bk R shinl . RN IR R shia, Hig W 4. 1. Bk R shia + I 2
(. A& 7] go unchecked, X 41 His eyes went green with envy. R A 508 07 2 ) 2. BX & 3 1a] + 44 1A
(40 : She emerged a victor. Wl T fEFI & )

Z VAEBREIMEEE AR A 1L B EH ST ] CGERLT RR i 1 AR (BRI 22 8] HAE SRR
TE, KR AN A B AR R LSRR 28 . A )i which 5|5 19 3E BRI 2 15 A pest's
damage and its spread, 2. 184 & /] 1 (CAE BR il 4 & 18 N AJ4F A B ZIEE) . 40 In the presence of so many
people he was a bit nervous, which was understandable. (Z£ A TR A 255K, X A DL ER A )
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V @ Despite” being the continent” 's second-largest REZIEMNE = KRFZHAET
producer of tomatoes, Nigeria is 34 on $1 billion s B A AR R KRB T & F M 1a
worth of tomato-paste imports” every year, as around 10 £ gt &, A ez
75% of the local harvest goes to waste thanks to a lack of S B IRE, KLY 5% S H
proper storage facilities”. @ A further 35 in local B AR T FE, Bt m e B —
supplies is yet another unwelcome” setback” to the TR R ZAITE R — A2 F RN
industry. [ 287 words | FEL A5,

S RICERSRaOS - o/

(Ddespite [di'spatt | prep. R4, BIR % @facility [ fa'stlit1 | n. ¥ it
@ continent [ 'kontmoent | 7. YN ; I s Kl é ©Qunwelcome [ an'welkom | a. A7y HE Y
@import [ 'tmpoit ] n. FEH 53 ©setback [ 'setbeek | 7. PHAS ., PEIT

rrrrrrrrrrrrrrrrrrrrrrrrrrrr ) F -

34, &% :A) dependent

[ E R Y E 8 R P8 Nigeria is 34 FIHEMI S MAATELL T MM . 1. BRI\ / &R M8 FE R
KG5H 2. ed 338 M BB B TR AS 3. ing 5318, M I AE BEAT I . KL Y on. L. AR, A3 A% TR 5 AT A
on ¥, ZE b, O] B E AN 8 AT 8 7 [l . A) dependent . B) embarking.,

(50 72 & 208 06, M I 7E 4K 1) LA Despite 1B BUIE 20 55 4 S8 R AR SE — K& £ 1 L H e
H ) V. 45 4F A7 Yl 10 /¢ TTm kO fii 7, HR AP L as. thanks to JE PR 2R 22 58 - % T 6t
DGl B AEARE A BT LUJE H ORI A 4 WA 10 /2 3E e i 3 1 F A ¥ . 7T WL dependent £F 4 18 3L
(be dependent on & R “HK i Feee e VBRI X EEECR B T DA IR, JE B R BT
A7 I AR SR AR 11 2 Al

B) embarking f 0] LUFIFG 5 B9 on 2 4% , {H IS AR I A) vh i k20 e 4 B 2 5 9 A b i R 2 8

35. &2.]) reduction

[FEREMRYE S M T E A further 35 WHIHNBEHZRANZHZIE, ifEBEH.D
reduction, H) multitude, M) terror,B) embarking.

50178 & Z2 D546 ) 4 1 2 b A3t Ny 1) ik — 25 AT S — AN A R B B A7 H Hi SO AT
S JEAS R Ry i = G 3 A B A JE H ORI I R a7 ol A Bl AR R AN A2 T A 8 T
ST E BINFE .2 B AL — 2000, B DD reduction £ 45 XA . H) multitude , M) terror, B)
embarking ¥ AT E1EEE .

Section B
3k 2iEEILRITE R

% - \IE\Wﬁﬁ

Ak H £ EAEZK Nir Eyal 2016 4F 2 A 5 HfEHAEE Nir and Far I & F W —s 4 N Who is
Addicting Us to Technology? CGEUEZELEIRATUIE RN H) B9 3CTE . ST T W 45 B8 19 19 A4~ R % (B
o 2 A B ) . IFFE BB AR B R 2 WA Y 35 5 R PR RO B R, AT IR A B AL S
INGIE S-SV NEECYIR
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G = RES

36. Online services are so designed that the
more they are used, the more profit they

generate® 5

37. The author admits using technology as

an escape from the task at hand® .

38. Checking phones at dinners is now

accepted as normal but not belching® .

39. To make proper use of technology., we
should not only increase our awareness of
how it is changing but also how it is
Impacting us.

40. Most of us find it hard to focus on our
because of Internet

immediate tasks

distractions® .

41. When one person starts checking® their
phone, the others will follow suit® .
42. The great majority of smartphone users
don’t take the trouble to “adjust their
settings to suit their own purposes.
43. The Internet is regarded by some as

designed to distract our attention.

44. The author attributes ® his tech addiction
chiefly to his habit of putting off® doing what
he should do right away.

45. White-collar workers check email round
the clock” because it is required by their

employers.

7E {iL 1]

[1] the more. .. the more. . .
[ 2] profit

[1] The author

[2] as an escape

[1] Checking phones at dinners
[2] belching

[1] how it is changing

[2] how it is impacting us

[1] Most of us
[ 2] hard to focus

[1] follow suit

[1] The great majority of
smartphone users

[2] adjust their settings

[1] The Internet
[2] designed to

[1] The author
[2] habit of putting off

[ 1] White-collar workers

[2] email
[3] round the clock

CRLERSRASN -

(Dgenerate [ 'dzenorett | v. F= 4
@at hand F-35 ), 75 2 5 FALERAY
@belch [belt[] v. FTIE

@distraction [ di'streek/n | n. 7 80FE & ST EY)

®check [tlek ] v. &FH
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TE 2R R 55 B i A X B2 o - 4
W AR L R A R

PE&E M BAR B 3 AY < i 3 Tk
TAE.

Xt FE AT X < 4 i A ALY
A0 I P AT G 7 14 285 E T
WA IEH &R

EERT A BB AR .
AALE T i HARA 30 BT fif

ISIA
AL

2 BN R 5 2R < 23 O R 1A
FHEE T,

HEFHRELRENE . A ANE. K
(EPNESS S <

FHLF P 0T 9 B i B A 25 Al
"L,

BB R o B
B,

VR i 2k 2% 17 R 19 S 3t
FEAE

AT A A R B 2R

©follow suit % F A, B85 i

®attribute, . . to, ., J0-e- - [JS 175 e SEITEEE

©@put off ffER . FEIR

:
§ (Dtake the trouble to do sth A~ &E 3= 557 Hi fi%

) Oround the clock H 7 A {5

E AR E B JE . (1) HE B & B {F B technology/checking phones/distractions ( distract our
attention) ; (2)fL 96 ¥ #8 H AT IX 4 BE 19 N 44 . B {0 WAL LAY 44 K 45 & A7 44 18] (1 The author, White-
collar workers) , (3) b 78 1% B 5 T X 73 14 41 15 5 5, CEIV 2% 28t DX 531] 3t 2t e et 2L A 4000 19D

i RIS TR - (WL TREDL 2018 4F 6 A% 1 8)
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Who’s Really Addicting You to Technology?

[A] @ “Nearly everyone 1 know is addicted” in
some measure” to the Internet,” wrote Tony Schwartz
in The New York Times. @ It's a common complaint
these days. @ A steady stream® of similar headlines”
accuse” the Net and its offspring” apps, social media
sites and online games of addicting us to distraction.

[B]™ @ There’s little doubt that nearly everyone

who comes in contact with the Net has difficulty

disconnecting”. @ Many of us, like Schwartz, struggle
®

to” stay focused on tasks that require more

concentration than it takes to post a status” update.

O As one person ironically” put it in the comments
section of Schwartz’s online article, “As I was reading

this very excellent article, I stopped at least half a dozen

B R R EAE LRI R 2

“OUF P A HONIR A —
REELREIKER, L « LKL
(% atdp) LBl ., A, X A
AR E I, EM kR k&R R R
WSS ML R LA AW R AR
B AR R P Sk A W & 5 X IE R A
EA R AEEAT ST,

ZERER,IILTFHE—-NEBNL
MARAEFER T, ZRMNSFHF 3
A #h e 3 BLE L, ARAR AR T AR Sk bt
EEREEHEFEEFEZANNIES, E
e FAEARL KX G R LHFERE
XA IUIRGE R R i B 4 T AT,
AT EAGH, RES P 2z

LIy O 3
2N IN o

times to check my email. ”

CACERSHAST - o/

Dbe addicted to X -+« & PTRh oo ©offspring [ 'pfsprin] n. FFh, J5AL
@ measure [ 'mezo ] n. (—FM) &, FEEF (Ddisconnect [ diskoa'nekt | v. YJ W (HL (7K L W 28 25)
Qstream [striim | n. — 3% § "% = @ struggle to do sth Iz 7 H ff -« -

Dheadline [ 'hedlain | n. (FR4CH)) K Fhp b
©accuse sb of sth ¥ 45 il 57 A T 55

@status [ 'stetos| n. FIE AR
@ironically [ai'roniklt] ad. PRI , LA

LRLR LR LR RS

Many of us, like Schwartz, struggle to stay focused on tasks that require more concentration than it

takes to post a status update,

T ET: EE
Many of us, struggle to stay focused on tasks A that require more concentration
FE A T et | RS i
tasks | than it takes to post a status update
i AIE | like Schwartz FeBCR TR

c WILITRE ¢

[AI[B1E 5| H & 3 3 A 1E 75 : X 2% B S 3] =3

[AJBEUEXFHFEX IS HEXETRESA: WEHABBEAT L, 2EUGH - ST
IRV 8 R BE A5 T 45 A N U BN 430 3K — Ak 2 5 gk ) . (D) S g | A 24 I i )45 s i B ok 2
AL B N LT ERUTE R 287, 4] 10 A VP 3 2 0 T e 8w UL i) — Fh 4 AR, O ) d5c Ja LA B I 4%k
Wi sk 4 4y 4y X A48 7 F DL . BX " Nearly everyone,common complaint,a steady stream of similar
headlines JIr 2H B 19 1 37 9 P 3X — 0 28 ORI 2 109 3 3l Je Hon R At &2 0., 2Rz ER A
(1) P ) A 3k P 5 (2) IO 28 Bl 48 BN U 2 A 030
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[EfLREAR]Y L.

[BIEEEER : EEMIBRINEFEN EEXSHAEUBEIENREERTES L, 28U
CHEPE—HRE RS E B R S ER . O A)fE There’s little doubt 28 B AE & WL & “ Bl 45 & B S5 3% s 7 3 @
@)k L like Schwartz, in the comments section of Schwartz's online article M8 W S 5 1] 5 4
“Schwartz 7EC A 290 i ) & 36 CEE 45 HBH R R, I Dhs2 38 60 it BL 2% SC 35 19 e ORI 48 22 30 N IA
TRk B o 17 3 3k A7 AE ) [R) AR E R AT B LI AR 57, Bt has difficulty disconnecting, struggle to
stay focused on Ur I B B9 18 L 37 568 0 DX 266 e g wfE i T AT 55 T R ME R KR FilR JE SO 1T RE B T R A 4
B Je figp e S . S BEAZDBE R A 2 (1) WU A9 35 3 P 5 (2) I 2% Bl ea s B %) TR ME

[EALEIE ALY 40 81 Most of us.hard to focus 43 %] %I i @ 4] many of us.struggle to stay focused.

[z XL ERY D@ 4] 22 850\ PR I xfk A4 v i 22 0 7R I 40 %O X

[ C] @ There's something different about this
technology: it is both invasive” and persuasive. @ But
who's at fault” for its overuse? @ To find solutions, it’s

important to understand what we're dealing with. @

AR LEL ARE X4 B
Hige it L H AR, 2B e A
P % i 0 47 B4k B R ok,
AR ERAEERMEBTAT L, FEF

BHRBEOAOR I ZT . RRAAG K
M ARG A BRI A T,

There are four parties” conspiring” to keep you

connected: the tech, your boss, your friends, and you.

CRICEBRSHASN - o/

@party [ 'pati] n. BFH A ;—JF
@ conspire [ kon'spate | v. A FE AR J5H)

(Dinvasive [ 1n'velstv | a. {2 W& M %
@at fault 4 i 5 . 57 24 7 5% )

[CIZ[M]EA T MERENERE,

(ClERARMAEE AR EE AEMED, Bk LI f5 A A — % ) [0 — A 25 fff g [n] @ Y i
WU 1] Az i i ERL 7 Y Bk 2% e I < JE i There’s something different 45 i M 283X — R 5 AR A [\ 2
Ab G 7N B2 ] BUARE 25 40 B 5 B DL But who's at fault. . . to understand what we’re dealing with. .. There
are four parties conspiring. .. SZPL“[R] — 7 ER T . &5 O HE 2Z 5 2 2R B M A A DA AR B B2 X DY
KOEBAGHENEER., EBEZOER D (DML E AR S A ] 1 4RF 5 (2) 45 B Pk A .

[EfREA] L.

[ D] @The technologies themselves, and their makers,
are the easiest suspects to blame for our diminishing”
@ Nicholas Carr, author of The
Shallows : What the Internet Is Doing to Our Brains,

. ®)
attention spans- .

wrote, “The net is designed to be an interruption system, a

9

machine geared to” dividing attention. ’
[E] @ Online services like Facebook, Twitter and

the like, are called out as masters of manipulation” —

making products so good that people can’t stop using
them. @ After studying these products for several years,
I wrote a book about how they do it. ““ @1 learned it all

starts with the business model.

O Since these services

rely on advertising revenue” , the more frequently you use

them, the more money they make. @It’s no wonder” these

36 www . eduaah . com

BARRAFEALTFRFH KM E
EAB SR G EN kT REA,
(RE . EBEM e fTHALT KRG X
y—PHEHERFEZY - FTREHE
BB —ATIRARR, —
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companies employ teams of people focused on engineering

their services to be as engaging” as possible. @ These

products aren’t

design”. @ They have an incentive” to keep us hooked” .

[F] @ However, as good as these services are,
there are simple steps we can take to keep them at bay” .
@Ol or example, we can change how often we receive the

distracting notifications” that trigger”

check. " @ According to Adam Marchick, CEO of mobile

habit-forming by chance” ;

B — B F E TR TR
FIAB IR 4, X & g ik A B S
FHTBA. mAANZTITEHE R,
CA1A S ALk KA L,

R, XERFRETE,ZAL
TR — & RS AR IE
B A e, BAT T AR AR A A
5o o il de 0GR A AN AR R BAE A
W sh, A TAH NG FRAAE T

it’'s by

our urge” to

marketing company Kahuna, less than 15 percent of

PAFELEYE « LREEMK, FEF 15%

smartphone users ever bother to” adjust their notification

MARTFIR P &R S5 A kA

settings—meaning the remaining 85

of us  feAegi@smit E——F 0L, H T 85%

percent

default” to the app makers’ every prese

t* trigger. @ WA PSRN AR TR EWF—

Google and Apple have made it far too difficult to adjust
these settings so it’s up to” us to take steps to ensure we

set these triggers to suit our own needs, not the needs of

the app makers’.

AR PR B, B FER Eibix sk
RE R EA R A B AR, B, R AT
ZRBAE AR R B RE
EEEMNBTHER. MARE RN A
BEFTAENEE,

CACERSHAST - o/

(Ddiminish [ di'minif] v. ({#) 45 I , [
@span [ speen | n. 43 22 i} 8]

@gear sth to sth i -3 & Feereer
(®manipulation [ manipjo'ler/n] n. (I H) EH
Orevenue [ 'revonju:] n. YA, I 5

©it’s no wonder (that) ¥ 5, A & N &F
(Dengaging [ 1n'getd31 ] a. A 8 H) . 2k A K
@by chance i #& 1 . ilf 775 Hh

@by design i1 4f 1Y . 2 HEL Y

(Dincentive [ 1n'sentrv ] 7. 34 7 ; T34, 4D

1. For example, we can change how often we receive the distracting notifications that trigger our urge to

(Dhooked [ 'huktid] a. F K1Y

@keep. . . at bay Aileee-e- Bix

O notification [ inavtifi'ker/n | ». i@ HI
Wtrigger [ 'trigo] v. GIA , fill & /n. fill & 2%
Ourge [ 's:d3] n. AR , vh 5
©bother to do sth {& 9 B [8] K J7 Mt =
(D default [ di'tolt | v. BRIA

@®preset [ pri:'set] a. TE K, & )

@be up (0 sb Ko wer YT AT 5 fhy ooeee sz

I e I S Uy

check.
T ET -
For example, we can change iA/D—J

FiE HE

LN

2. Google and Apple have made it far too difficult to adjust these settings so it’s up to us to take steps to

how often we receive the distracting notifications
gl il Il =i A

SE ]

trigger our urge to check.

that
K ZATME FIE

\EEI \£ I_‘_’ \£
18R In

ensure we set these triggers to suit our own needs. not the needs of the app makers’.
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G Google and Apple have made it fartoo difficult to adjust these settings

Fik wHiE EAEE = PR
RN (fEensure Y ETR )
- we set these triggers to suit our own needs,
ZGip) SO it’s up to us to take steps to ensure

FiE EEEE H BRiE
not the needs of the app makers’.

A

Wi MR i R BRI

[DILEJ[FIESHEAZ—“HR": FRETEREHEATIEA LB MNMEMT FEBN,

[(D]ERAFEARGITEXNZ N GEFMH . o8FEE . BERR SR —FHE"EW, |5 4h
WA HE AR B 5 S 2 B85, O G5 IE R M & H R IR EREESBANERZ . &K
BIMMER A (DMK R 2450 (2 M HE AR ITHYIE.

[EfLiR E ALY 43 8 The Internet.designed to ¥f i @] The net is designed to. . .

Ci% s KT ERY O )« P48 B R 3T H 00 % B 22 017 5 43 B0 LILRE

[EIESWELZBRS(A)MNIZHHI.REARPERE, LME MK AN, £BLL Online services,
these products,these services.these companies 2545 18, 1r) 32 B 5 e Bk , 26 B 4 B Bl 28 7E 2R IR 55 () B .
D A] SR masters of manipulation & N 7EL R 55 AR GE N Z 8 QO DA fE/EE A B AL R K
B F5 B AT ANt B A #R G EE 1 AR A SRR AREE T IS I R AR g | el L A R R
1o ORI B 22 s © © @ /) g 3 A AR ik 28 28 | By 77 BT R 1 BEIE Lk AT B iR 2
W 1 B 7 i s 22 0t B -5 (D /) i 3 3 8 7 2k i 55 1 BT 2B 77 7 o B BOR M /R RE ) iR, 2 RO E
B A (DAL MRS i ny R B = 68 1 5 () R 55 7 1 R Mk 8 =5 (3D FE R R 55 7™ i A N e i) I I

[EfiAEARLY 36 @ the more. . . the more. .. B D R] KA , profit X @) money they make,

[i% 0 T ERY @ R “FE LM 55 7 1) 1 oMl AR XA A5 000 3 b vy OSBRIV i 227 55 36 A0 LR,

[F1E X EAMERESHABE OB, IREEZRFEESHNEZHEERL . AZFINIZE, BENR
(D) =3 (QODh)) 725+ . f& B However,For example, According to.Google and Apple B /R A B 5
B SRR YT R L N BEYE AR GIE L5 IE B EE 1S LA B, f {8 distracting notifications, adjust their
notification settings.too difficult to adjust these settings T 2H & 08 15 37 W o BX % 18 80« T HLHE %5
VB AT A AT R R DR RE T R O B — M 2 8O S R BT X AR &
Bz ER: (DEER . SEL MRS REFE S (2) BRI L A7 M FOLHES | A & (3 FHl
TR R R M M R R P A A A AT A A

[EfAiREARL)Y 42 8 The great majority of smartphone users.settings %f i @] 85 percent of us(us
[0 #§ smartphone users) .settings,

(%0 CEEELY O 4" P 38 3t A5 8 R i B 5 42 R 0 SCIE I

B X K add B AANEE A
R EE P AR RAF RN A2 H A
Rxa)F AR F, e F o4,
X—RAEMERGERARET AR Z R X

[ G| @ While companies like Facebook harvest
attention to generate revenue from advertisers, other
technologies have no such agenda®. @ Take email, for

example. @ This system couldn’t care less how often

you use it. @ Yet to many, email is the most habit-

forming medium of all. “ @ We check email at all hours
of the day” —we're obsessed”. @ But why? @ Because
that’s what the boss wants. @ For almost all white-

collar jobs, email is the primary tool of corporate

communication. @ A slow response to a message could

hurt not only your reputation but also your livelihood” .
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CRALEBSHASN - o

(Dagenda [ a'dzends] n. (BRI ) H 1Y, Al % Qobsess [ ob'ses | v. {Hi gk 7%, i 5 £
@at all hours of the day 7 {T-fi] i} [B] (JU 48 A 1E % B[R] ) @livelihood [ 'lawvithud] n. 2E 31, 4 T B

CEETIR - | 5/

(GIEAMEZZ“ZR". ZEXRKF T ELMNEMNEF . BEEBH, B While. .. for example. ..
V2 = =< & 5 /N1 B B N A0 B .o <R/ i I | K (N N Dl o o0 @A S Dl R %" 2 w ) 1 N (12 P = D)
Yet to many. . . at all hours of the day. .. obsessed & i “ B8 H5 fE % A 4 A& A9 1% 1 sh AL . (H B K AR 1L
AATHRE” X — B4 s B2 )5 DA But why? Because. .. HIn) HZ& 48 B X — B =A@ E 2R, H
G TR RESEmEE WagmAlt, B OERA (D HEB S 7L RS AR A W5
FH P st sl (2) HU B 5 78 2 Ik 55 A AR [A] - 2594 AR 5 (3) 11 450 0) HiL R JR A D AL - el 280K

[EARFAEN] 45 B email # 77 A B, white-collar workers X [ ® 4] white-collar jobs, round the
clock %f i ® /4] at all hours of the day,

(%0 XL Y © 2 @) 1 06 i Wl F e A4 Jt A2 22 Al A 225K 7 5 45 A% O SCAAT

[H] @ Your friends are also responsible for the
addiction. @ Think about this familiar scene. @ People
gathered around a table, enjoying food and each other’s
company” . @ There’s laughter and a bit of kidding. @
Then, during an interval® in the conversation, someone
takes out their phone to check who knows what. @ Barely
anyone notices and no one says a thing.

[1] @Now, imagine the same dinner, but instead
of checking their phone, the person belches(FTWg) —

loudly. @ Everyone notices. “J@ Unless the meal

takes place in a beer house, this is considered bad

manners. @ The impolite act violates the basic rules of
etiquette” . @ One has to wonder: why don’t we apply
the same social nmorms” to checking phones during

meals, meetings and conversations as we do to other

antisocial® behaviors? % @ Somehow, we accept it and

. ©
say nothing when someone offends” .

[J] @ The reality is, taking one’s phone out at
the wrong time is worse than belching because, unlike

other minor offense, checking tech is contagious” .

'@ Once one person looks at their phone, other

people feel compelled” to do the same, starting a chain

reaction”. @ The more people are on their phones, the
fewer people are talking until finally you're the only
one left not reading email or checking Twitter. @
From a societal perspective, phone checking is less like
belching in public and more like another bad habit. @
Our phones are like cigarettes—something to do when
we're anxious, bored or when our fingers need
something to toy with”. @ Seeing others enjoy a
smoke, or sneak” a quick glance, is too tempting” to

resist and soon everyone is doing it.
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YL T 1Y 25 = A 1Y)

® compel [ kom'pel | v. 3 i , i W4 %01

@ chain reaction % 81 2 I/

toy with sth Xk 5 , 432 5%

sneak [ snitk | v. i iy Hbo A5

@tempting [ 'temptn ] a. W 5] ALK .35 AR

Dcompany [ 'kampent] n. 55 £E L

@interval [ 'intovel | n. (I [a] = A9) (8] BT . (6] &K
@etiquette [ 'etiket | n. L7, #L4Y

@®norms [ nomms | n. FIE  FT M bR

©antisocial [zenti'soufal] a. & F 4k £ ()

©®offend [ o'tend | v. 185E . B IL

(D contagious [ kon'teidzos | a. JEIE , BE 7 B A

R e ) U

[HILOJIESHER=“BE" : 4=,

[HIEURERNEEFEFNAGARB:BRINAREGEALAZ, OALIBEHESA  HEHE=ZKN
%% ,also responsible for WBH /RS Be g i 5 b 30T 9 2 580, 35 B A0 U B R A4 il A 5 @ © @) 5 97 245 B — 24
K5, gathered around. . . enjoying. . . laughter and a bit of kidding ) il H — &l ¥k 7 2 15 . H 4k Fl @il 19
R R Y @A) M LA Then. .. 51 2K F B — M7 504 4 K BHOCR I e m F 4L ©
AR T X — B R R e HERAEEAR . 2RZOER R AT E
BNE PN SE S22,

[BAiAER]Y .

[IEEREMITRERENEFZEFNNL . WERAAXRLITAH,. OAHLUREYGF G, 46 M
5 EEOAA -G A7 E A TR QO @A) IR 1 B O© 4] 48 H AT X —if A R A A R
Wi Ceveryone notices VS barely anyone notices) : AR F & 2] T, H A A A FF A+ 38 AL AL FE A #E N L bad
manners/impolite act/violate the basic rules. .. I W )18 X 3% 70 /0 R 31 H AT 6 SRR I HT 08 47 S 1) 5ik
FIAIAT] . @O©H) 531 wonder why. .. .Somehow JE AL 4 1 /F 3 BE 2, 5 W0 4% 338 5 2 X 3 i 28 B A A A
A AN 2K PR R B R0 AT O DRI R R L A R A I A TALWAM AT . 2BRZOOERA (DA
IR A AT B S B AN A2 5 () AR RAERHATIR S & FILR S AR,

[EARE L) 38 @ Checking phones at dinners & ¥ ® 4] checking phones during meals, belching F
OGN E

(%0 CPEBL Y A BeAZ 0 SO NATTR SRR AT IR 5 A T LAY A TR 25 B 7 DR IE 38 A% O X,

JIEA(IBESH EERENEFEFNHEMALTITANER . FEFNILITEEERE BEF®E
el O]l Bk Bl A) L {4 A TR The reality is 98 tH 55 92 . 7 FHL LT W SEORERE 5 O B AR ALRAL 38
ALY ; Q@M 31 LA Once one person. . . other people. .. . The more people. . . the fewer people. . . i}
W& A FILAE Y QOO 55 FHF more like. like 5828 A & F F UL LW AR ATy . 45 P&
P AL, A% ELAL et (too tempting to resist) ., EEZOEE A (DEA FILLITWEMEE, (OKFE
FHLEA LY (D& F THLS5 WA B AL

[EfAiRERY (1)41 3 follow suit [A] X # @ 4] do the same; (2)38 il checking phones at dinners
Xf W D A] taking one’s phone out at the wrong time, belching T O h] & # ,

(%O XEEY (DO EF/ TR AL RS 41 8.0 LIER., (O OaX &R FHLS5T
Mg AL 38 AL Ly SCARARL  AH 122 0 S D A 38 WL I 7 LU O 3 B O ™ B I AR R b AT R M A
e R HOHERR

40 www . eduaah . com



[ K] @The technology, your boss, and your friends,
all influence how often you find yourself using (or
overusing) these gadgets”. @ But there’s still someone who
deserves” scrutiny” — the person holding the phone.

(L] @Ihave a confession”. @ Even though I study
habit-forming technology for a living, disconnecting is
not easy for me. @ I'm online far more than I'd like. @
Like Schwartz and so many others, I often find myself
distracted and off task. @1 wanted to know why so I

began self-monitoring to try to understand my behavior.

® That’s when 1 discovered an uncomfortable truth.

@1 use technology as an escape. @ When I'm doing

something I'd rather not do, or when I'm someplace 1'd

rather not be, 1 use my phone to port” myself

elsewhere. @1 found that this ability to instantly shift

my attention was often a good thing, like when passing
@ But frequently my
@® When 1 faced difficult

work , like thinking through an article idea or editing the

time” on public transportation.

tech use was not so benign” .

same draft for the hundredth time, for example. a more
sinister® screen would draw me in. & I could easily
escape discomfort, temporarily, by answering email or
browsing the web under the pretense of” so-called

“research. ” 1 @ Though I desperately wanted to lay

blame elsewhere, 1 finally had to admit that my bad

habits had less to do with new-age technology and more

to do with old-fashioned procrastination($i k).

[M] @1It’s easy to blame technology for being so
distracting, but distraction is nothing new. @ Aristotle

“ . ”»
akrasia”—our

and Socrates debated the nature of
tendency to do things against our interests. @ If we're
honest with ourselves, tech is just another way to

occupy our time and minds. @ If we weren't on our

BARR G ARy 2B AR 0 A,

A A R R A R (S R ) i
Wik IR R, LR FE AL T A —

M—FAANEHEFHHA
AR, RE R AR BEA R
R R A A 2R B W% A&k
WIFRE S, & LW ey e )T bk R A
2Kk, R R LT 2 A—
H.REUZFAABTISRTLEE . IH
A, BB AiE A 422X, B
F#aRLEABEZBRIGTHTA,
MAEXE, RAAT —ANASAAREN
FE, AR Ak T A,
M—RRKEBGFE, REFLE AR
XBEHR T, ZRAAFHE T
EARANL, RAAX AR S
BEANMRABF LA M F. L
AR L AT R e, 2R % P AR, & A
HEgE A FEERZXLZAARLE,
L f e AR AE G AL S, B de 0 Sk 0 B E
BEBEILFHMERSE —F RG KR
——f‘ﬁ%ﬁ*ﬂa‘,—‘rﬁziﬁa%ﬁi@%ﬁ%/‘\
Bl &R, BT E AR BT IR
@%mw“nA%f&& &@%
FERXARER, RREF AR
TAEIE B 4 d T, 42 B kR K E T
FARIN, &R R R I ML # e K69 R
RES KX AZ2.mME S35k
EN L E
ﬁm&ﬁ%%*ﬂﬁﬁAAc,
fersHEHL2HEEF, TEZL %
%a w\*éii}&%ml;“%? *JJ 7:?%"3 ”éfwli

$o%%&MﬁaaﬁmﬁHLuF
T2 EBRA N R Ao K Iw6d 5 —Fr

devices, | we'd likely do  something  similarly K. B AR RAE A TR A A A AR
unproductive. T — 2 B AR ARG T 8 F
 AILERSREASN - o/
Dgadget [ 'geedzit ] n. /NI /N2 EH §  Oscrutiny [ 'skrutini] n. A E S AY B A

@deserve [ di'zav ] v, [H1E, W15 g @ confession [ kon'fefon ] n. (X H . 25 M 8% il 1t /19 =)
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SN % (Dbenign [bi'namn] a. B
©port [poit ] v. % . B AH g ® sinister [ 'smisto | a. H5 3% 14 L B X% 1Y
©pass time ] A& 7 [A] % @under the pretense of f[5% 2% -« -

[KIILIIMIESHTEZN“BE2” : MEBEBALEBHNESLS,

[KIETE, FLEEARZR.PEX=ZXERH,JIIHEONXERERHEA: B2, BR&ELELL... al
influence. . . IR [ D]ZE[J 1B = KN X, H L But there’s still someone. .. ¥ Mgl A —HNE—FHHY
FACAC) . H But #isix — K 3 W %08 & /E R (R ?%XL}@T*“V\]H%KHE%”)O Rz
BEA (AN MER .

[EfRER]Y .

[LIBWUEEZESZH AG B AEEREEFZFRTHEEZE, OZE@MHLL T have a confession N
mEA . P IFEE H B B & A B9 TE %5, not easy for me. far more than I'd like. often find myself
distracted and off task FF4H & MWiE X 7E 0 B s TEE MBI HIARFEH ; © ZO A LL 1T wanted to know
why A B A] R 5 AE B W ) B AL S T discovered. .. . When I'm doing. . . when I'm someplace. . .
SRS A FHLA 252 B A9 0 T ok sk IE 78 MUE R 35 RS SF 75 #5 was often a good thing,
frequently. . . was not so benign,When. . . HAK 7R ¥ 1L 1E 26 8 T Bt 09 R 87 s i J DU AL G 3K Less
to do with new-age technology VS more to do with old-fashioned procrastination i 45/ & X J5& i) HR A JiR
PR “ i 2E i (kAN AR F) 7. £ BZOER A (DEZFHII A C MR (OEEMHHE RN ESLH
(1 5 (30 K Bk FH AR 296 sh T B A B s CO AR 28 IO i 9 A

[EAiREAR]Y (1)37 & The author.as an escape & M @A) FK AR () T BRI 48 the author) ;(2)44 i
The author, habit of putting off 5 B " A& A ICEI$E the author) . procrastination [ %,

(%0 XIEELY (1D Q@ 4] “AE & FHE AR H 092 8k T3k TAE” 5 37 A0 SUH AT (2) @) “fE
4 IR A P DAL S 4 A S DT E 44 A O

[M]E SR EARARE . A*Wfﬁﬁh“*iﬁ%ﬁ”o OAJ LA It's easy to blame technology

IO SCE ) 2% ORI Sk AT Gy G D R A N 0307 e LD B O A) B Sk 5 e BE AL, LA but. .
nothing new M | BEK old-fashioned, #E M A FHL EA“ T E AR R CAHZ. ﬁﬂHZBkﬂ:?ﬁ
B A2 AR ™ 5 @) i iy LASIE L 1 22 48 R 50 4 RS 5 A 00 W58 7 =2 4 i W] O ) < 430 O AR A 4 BT BT
tendency — i) B ff 1% 38 33X B 4300 T N ZASHE S I8 75 R 1) i DR G BREFE S Rl 4F A s © @D ) i HI A if
B e D BT LS LI KE AU 48 R I Ay R — R 0 5 U BME R T e i o FH . 2R
BROMERA (DT OLTIAZ R (ORI RO TFBZ—.

(AR ELY L.

[ N ] @Personal technology is indeed more engaging A VEAR B R B 2 bb VA 4E A AT B AR
than ever, and there’s no doubt companies are FRR G| A, BN 8] & A 4""1’“ H = o
engineering their products and services to be more FelR xR EELRIN AFRA,

compelling and attractive. @ But would we want it any X R OE A R AT A E 0 g ? ES’UVF N
other way? @ The intended” result of making something IR & R ARG AN G4 R R
better is that people use it more. @ That's not X RS Z—FF M, WA — FF
necessarily a problem, that’s progress. B,

42 www . eduaah . com



[O] @ These improvements don’t mean we (f2) X it F R FEok FHRATR
shouldn’t attempt to control our use of technology. @In FiZiX AR 8 ARG, A
order to make sure it doesn’t control us, we should ik A TRz A AR A, R AR %
come to terms with® the fact that it’s more than the TR —FE . AR AFEARARNE ZH
technology itself that’s responsible for our habits. @ EAMG IR w. XM A F a9 L
Our workplace culture, social norms and individual 1 AR R HLTE Fo N AAT A AR OR AR,
behaviors all play a part. O To put technology in its BA A A H A, BAT AL N R 2]
place, we must be conscious not only of how technology HRORG) EH T, EZINREE
is changing, but also of how it is changing us. [ 1378 & BT &RAT

words |

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, £

CRCERSRANN - o/

(Dintended [ intendid | a. EAkxH M. FTE MY §  @come to terms with £ (4 ARSI H YD

,,,,,,,,,,,,,,,,,,,,,,,,,,,, =

« RiZIGHE - !

[INJJOJE R4 XM MEHEREE, BMMEZESHEBRA((BEE PR BE)ERENXEM
AEMEXRS,

INJE#H—TARBEEZ - BMETEEERSI NE2—Mi#ET, FEREHEIBR“BHEHIBZIET "N
IE44 46 LL indeed .no doubt 5 ¥ $5 ) “BH & LM 51 A B @k @ 5 N7 J5 Lh But would. .. $& 1 5E
M pg AR A S & BB R IER X IE RN TR T B L The intended result. . . is that. .. I
R = S s AL JC Rl FE e S, P R A SR 7 s i S5 UL is not necessarily a problem. . . is
progress B YJ 48 X J& — B i 20 i IF AE — o & (8l R, 5 A 22 2 B Oy fn SR U AR 4 7 A ok R
R 2 B2 N A B A B SRR A BR R & A R, £RZO0MERA (DR
P AR A B W gy P R R s R A (O X PG e — i D,

(BRI ENR]Y L.

[OJB RV :RIMNAEREXMHHAL MEREBERNEEANXR, MEBE . BELU
shouldn’t, should . must B 41 & (4 1 3 n] 0 A O 508 70 00/ 06 DL CRIVER S B 5™ il 2 A X —
[o) B, anAa] fit g ) D /A) 6 LA These improvements don’t mean we shouldn’t. . . 24K | B3 2 3 45 7 1 5 |
HFRAT A S Rz B R iz A 47 s @ @A) J5 LA In order to. .. we should. .. B#f 45 i B & 4t
W VE A AR B X — () AE A DU S e R &R AR B — P 3R DA B J5 DL must. .. 38 HY A DR 3 — i) 28 1Y)
W2 Z B AAAL S BT i B Y 2 Ak B R TE B O AT Y 52 e, B S A A R F AT Y R
Wi, £ RZOE R A AR S A R R L/ L

[EALRE ALY 39 A how it is changing A how it is impacting us 43 5l %f . @A) how technology is
changing #l1 how it is changing us.,

[i% 0 T ER Y @)« A3 E WO EE T A BB i A2 Ak, T 220 18 & A 52 DL e 39 A% .0 L.

O m R R

36. EE&MBEWETEXSHENBEEANTERYS, mFENFEES,

[ZEZ]LE] [T ] MR e el An ] A% 0 CULHE TR A RS B [ EJ B @ @A), W mj 48 i 78
LM 55 BT 4 3 — R b A AT AR AR R TS AT RE W 5 | A 7= s AT 51 2 98 2 09 AN
A AEE SRZE”, REEXZA AR LS, H i the more they are used, the more profit
they generate X} i @] the more frequently you use them, the more money they make,
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37. EEAINBC AR ARNEEFLATE,

[ZZ]IL] DR ] e i @ A ][R0 SCVE IS TRl A A st i [ L] Br @ @ 7y, iz BAkE % 5t
L A CA PR S48 B O 7R A AR S5 15 I 3R R T A 16 gk T2 A R Xk e 9 ) 1 [
CFE R, Hod admits XF R L 40 4> B 19 have a confession, the task at hand & ® %] When I'm doing
something I'd rather not do FJ[a] L #53A ,

3. EHENEEFEFINECEAEETHRES ,BITRAIT,

[EZ] 1) [ ] AlE e fria e A ] A% 0 SCVEE T a] FUAS BUE 0 T B . i B e AT X 4T I8
A FHLH AR A ;@] this is considered bad manners(this 114§ @ 4] belching) , 44 Bl X T 0& 1 iz 8% ,
XTI H but not belching; © /7] we accept it(it 148 ® 4] checking phones) . KB X FH FHLHY T8 25, X
i Checking phones. . . accepted as normal; it A% @8 & X 1% BOAZ O SC R 25 S HEFE

9. ATEEFAER , RIMNAREEMTHERARMETENL,ELEMT HHEARIMAR KA.

[EZ=]10] [ ] myalefim e i ] [0 CVEEC Ja] A Bt i [ OB R m), i mde th R 1
A A T HAR  FRATTBE SO TE R A2 A, W 2 e TR B AR B AT o R 3 ) 1Y [] SCRR A
H A make proper use of. .. .increase our awareness 73 #) Xt W 7] H put. . . in its place.be conscious of,

40. RMNPRSBABEF BTFEERNILAS O, BEELETETHNES,

[ZEZ][B] [ ] R4 i@ 67 ][R0 LVCHES TRl HA 8 [ BB O @4, Ot ih“£
BNHA W @ n) B 5 3 b a8 I SR A N 530 ME DL L 3 S8 BUAE 957 R T because of & X Utk
P ) o A1 2R S K A LR 2R A

41. E—PMAABEEFEFIN  H ALK RES,

CEZ]LI] LAE ] AR L 1) a or ] [ A0 SCVC TR Rl AU i [ 1B @A), iZ )48 e —
MNETHL HA 25 B i, 51 & 3 BN . iR X i A iy [a) ek 5, o starts checking their
phone,When one person. .. the others. .. 733X 5 ] ' looks at their phone,Once one person. .. other
people. . . ,

2. REPERFNAPBBRABEZERELAESHE K,

[ZZ][F]) [ ] R0 6w e A ] [0 SCULEE JRT A T i [ F 1B Q4] iz a$g i B
15 % B F P 4= 5 b 8 8% 5@ 1% B, ) P less than 15 percent. .. ever bother to... 5 8 #1 the great
majority of. .. don’t take the trouble. .. £ E AR, AL, B AR A VE & FEIF<y8 45 B DLE N B & B 7R
(suit our own needs) AJ HIZHH P KA FEH CMTHERK . 5B H don’t. .. to suit their own purposes #f
FF S BOA T S g B A0 SO R LS

43. BENANAEEMBIZITRATHBERNWER,

[ZEZ] D] [#E0 ] a0 6@ o7 ][R0 SCUCES Rl A @t i [ DB @A), Al R /R Y
e H BRI N r aE B AL ER T, ) H Nicolas Carr. .. wrote 5 8 /' is regarded by some
T . dividing attention 5 distract. .. attention [f] 3,38k C & 1 [F] X564 .

4. EEBHENHREEEFZERALETECHEN ZS LHNEBH IR,

[ZEZT[L] [ R4 O 67 ] 80 SCVE L AT A A ek i [ L] BeOoR A, a4 iy “A
BTRHAS A WP E 2 2 e hE ", 128X % A 1 [6) LS, K tech addiction, habit
of putting off. .. . attributes. .. chiefly to... 4> %] X% i bad habits ($§ 1t “Fl £ &) . old-fashioned
procrastination,less to do with... more to do with. ..,

45. HRIHEAEMMEFBFHEG, BAREEZRMITXHEM.

(EZ]LG] [ ] Rl fiime i ] [0 XIEE AT F A X N[ GIBEOE®@ 4, ©@FE® 4]
JE 5 A FATAS 45 A8 75 H i A it PR 2 B i) 25K 7, P b 7 fL I F 1 450 T AR B i, AT LR AT AR
257, @A Because that’s what the boss wants 5 H' because it is required by. .. employers [f] %,
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Section C

Passage One M FRAIOFRBEZHLTHZER
— \IE\%ﬁﬁ

5B : BBC 2016. 09. 23 X # The little-known nut that gave Coca-Cola its name(Ji 3 7] I 7] 4k % 44
I AR . FE/: LAAT SR SR 2 R PPk A) ] SR e A8 s i (W] i, 82 i AT AR SR 2 TR AR SR T 44 Y
K S, Bk#& i Coca-Cola By FH R 51 HY 3% A1 . A 2R SR Cr B ———3B8 91 AT 2R SR DU 7 74 I 1% 4 310 6
FEHARAT R R AT AR AT o i A G = LB —— MR Al AR SRR i n] H Al AR 28 L R CRIBD) .

ZERS WA EEE

I @ You may have heard that Coca-Cola once A F o B, T e K
contained an ingredient” capable of sparking” particular (Coca-Cola) & 7 #m 7 — # ik 4 %
devotion” in consumers: cocaine”. 2@ The “coca” in the HLEBOR > TFTH, LLFF
name referred to the extracts” of coca leaf that the drink’s #9“Coca(F #7)7 45 89 =& & #7 vt 42
0riginat0r© , chemist John Pemberton, mixed with his LRSI = B N S N B
sugary syrup (3 7). @ At the time, coca leaf HeZMMFIHRRS L B
extract mixed with wine was a common tonic (75 #Mh) » and Ritie, I, FATRRSR
& BB A AR L E AN T B8
MAER A A T LB S A4 R 2
b, MRXLEFPHI —FRES —
Fra:THRR, €T REA & 4T
LR BBE AL K FH I F A

Pemberton’s sweet brew” was a way to get around® local

laws prohibiting the sale of alcohol. @But the other half of

the name represents another ingredient, less in famous( %4
7 N B B, perhaps, but also strangely potent” : the

kola nut.

CRICEBRSEANNT - Y

Dingredient [ n'grixdiont | n. (A 19 4 7 % ©originator [o'ridsmerto] n. & WI# @i A
@spark [spak] v. ¥ % . 4 i Dbrew [ bru:] n. R B ZORE, T L M6

@ devotion [di'voufn] n. #EZ %% § ® get around ZEIE & 5 FLEE , (0] 3B (L AL, BE 35 45)
@ cocaine [ ko'kein ] n. A] -} Al é @potent [ 'povtnt | a. XTI K I

®extract [ 'ekstreekt | n. $2H Y K T %

At the time, coca leaf extract mixed with wine was a common tonic (% %M &2 ), and Pemberton’s sweet
brew was a way to get around local laws prohibiting the sale of alcohol.
gia)|
”jﬁg‘ coca leaf extract mixed with wine was a common fonic,
e EEEE Al Kl

At the time

Gy,

and Pemberton’s sweet brew was away to get around local laws prohibiting the sale of alcohol
FHlER iR ZahiA FE R EEEBHaway 5B EIEB local laws

BRSO -

BERMB“Coca-Cola BRI HEX FTRFEF MR ATOA R ZHNLZRBR . AIRR”, 2EMED
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contained an ingredient... The “coca” in the name referred to... 5 But the other half of the name
represents another ingredient. . . [} X% B8 5C & By = 81 W] 10 A SR 9% 3C 44 54 AT Ja PR 4 1 ok L I 1R
But ¥ 15 L E OV TRA],

B =A9 28 Coca B H 3 : 4 If . cocaine.the extracts of coca leaf.coca leaf extract [a]45“ A] & [H
ity AT /ot g 4 IOy 52 BRAR) ) 4 42 . = 0] 648 You may have heard 51 Hi 7] FA] SR v 5 44 247 (14 i
Ay al B GG M referred to 48 H X Fh s 2 B o iR 32 B s B )G i At the time. . . and. .. LA LG
N A ATy Al i B 5 5 A SR TR A TS OB L T AN R 5 2 TR S T R AR A i - PR >
ORG A B 284 o AR i ORI AT A3 2 1. X IF AR % &b it #5254l B 43 » 5240 1% AT 1 AT 2R A 55 A ol Al
JSCa3 s AT DL AR S R o AR B AR AT 5 2. 32 A0 AR AR T AR o AR TR S PR R 2 A R A KRR L 2
AN o At 3 5 R ke G 2 G T G S M R gk T X AR XU . 3 - @A) and JERIIE S, 92 SRR D A R4S Y
R vty ] i BB 5 g 30 ] YR A R DR AR VA% AR i o AEL S AT AR 0 TR A SR TR

KA S Cola BIHSE AT SR E . less infamous ¥ 8 You may have heard that, B #f &5 ) FF iR “ S R
JIE R 548 AT PR PR A e T R 44 L I R Y I A T AT AR AR D8 H A I A R 2K R AR
T I & B %2 2N R fEHL s strangely potent NI BR N capable of sparking particular devotion in consumers,
A A ) T 3R A RR TR T 45 AT AR SRR R A mT R R A O RE X ) S 44 LA BE IR S 2 A 26
LA PR AT TR W 7s Al AR SR Z T 2 4 a) 1 af SR D 44 1 8 R X,

CEERER - o

46. What do we learn about chemist John Pemberton? | 46. X T A FI T & - A ta, 11 7 #& 2

A
A) He used a strangely potent ingredient in a food | A)ffEREE M P EH T —F A TR
supplement. %

B) He created a drink containing alcohol without . . . "
B Atby 1 3 1 — o 5 305RG TR T AT i BOVA AR

breaking law.

C) He became notorious because of the coca drink

O) LB C FF 2 0y Al 20t 17T 7 44 AR
he developed.

D? He risked breaking local law to make a drink S N Ty ———
with coca leaves.

[AEHEEAL AR B 25 K I 2985 « 22 1A 10 (chemist John Pemberton)” 35 8, 7] & i £ 1 B @ O 7]
(chemist John Pemberton. .. Pemberton’s. .. ),

[SEZ 2 ID) o PHA]TE H 32 A0 oK $22 B8 25 I a0 A7 108 v AT A o 1 T 4 15 760 0 795 AV B0 2% A i L 1 45
TSC A R 08 S Bl TR o LR 3R > M T A B AR A . T UL L 2 A AR AR e R AR v S PR T I
2 DRV 5 Tl 75 5 2 460 7 26 T 9 5 VR R RE T I — AU . IE B I D 2 X Pemberton’s sweet brew was
a way to get around local laws ) 1F 8 fiff 52 .

CHERR T30 JA W& B B K A1) strangely potent, #1#f in the drink/sweet brew (= Coca-Cola) fij #
M in a food supplement, B I containing alcohol® & HE” 5 @ 4] mixed with his sugary syrup” 58 3¢ IR
47 .®M] get around local laws prohibiting the sale of alcohol® ¥ F- 14 K 28 8 4”4 1% . C I notorious &
MR ) infamous , 1H 3% 1] T 7E Ud WY B AT B ER JHG A N B0 17 75 44 AR R 1 A 322 it XL AR 25 T R A
AR g T R A4 AR HL SO O R R B S A R 44 iR T

[ 42 R BB A 2% A 06 S e 20 755 1Y) A 2K T RE 7 L A 25 P 280 RS 0 SRR AT A B G T, A AT
o HL S e R A e S . BEE 1(3A) - H O /) get around local laws™ Bl £¢ 7 F G0 o0 4 55 HakE vk 7
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ATHERN AN U e A7 T BE 2 B A B R KBS A AR A, BB 2 (HEBRE) A WK B F R XS
“drink/brew” fif 2 4 “food supplement”, B i containing alcohol 8 B {2 5 mixed with sugary syrup tH1% ,
M C W H notorious B F A H ingredient fii#e il T He (=Pemberton) ,

[ @In West Africa, people have long chewed” B AMKIE T RR S EX
kola nuts as stimulants® , because they contain caffeine” SR kad, XZEATHRRPAHw
that also occurs” naturally in tea, coffee, and HEE XA AL R R B TR ek fe
chocolate. @ They also have heart stimulants. BN, TRRESSIESSEA

CRTHBS AN - |
Dchew [ tfu:] v. "HE % @ caffeine [ 'keefiin] . WIMEHA
@stimulant [ 'strmjolnt | 7. 5] %75 008 5 24255 ) @Occur [o'kst] v. FAFE - B R BN

FCEREEWARRNE~ i EHIEEFBRRRE FERRATFERMRAOT R WETE,
E_BENANERRERENEARRL®E,

OCAFaERFE  HEARKPUKRHF OB R R UIRMEE . have long chewed LL“ 118 7 51
& SR AIE S AT AR SR 22 AT DA s stimulants™ N 2447 (9 97 5%, f 4 7 0 [B1 R - SC strangely potent, B
B P AR SR AT DT R R A 28 L s

OCANA+QAEBEER AT REHR S UNIHEE. O A& K 5o because they contain. .. They
also have. .. S AJ[H[ #7452 . also occurs naturally 58 I8 3¢ FORS B 32 9% 49 57 IF JEAUAUAFE A2 T T SR SR b e
W RRFE T HAMAEY .

[l @ Historian Paul Lovejoy relates” that the MELFRET « HRXITMFHE T
cultivation” of kola nuts in West Africa is hundreds of years RREBDFEGHHEDL XL KX HTF,
old. @ The leafy”, spreading” trees were planted on X A B e R A A R AR AP LR R b,
graves” and as part of traditional rituals”. @ Even though LA THEARXNYG —Fy, AEE
the nuts, which need to stay moist” , can be somewhat ZRFREGTRREZHE SR ®
delicate® to transport, traders carried them hundreds of HFHA A2 AANZE R FH A F A A

miles throughout the forests and grasslands. WER KERIHERLZE,
 AICEBRSRANN - o/
Drelate [ ri'lett | v, CIER) PFik ﬁé Ograve [ gretv] n. B EE
@ cultivation [ kalti'vern ] n. &3, B é ©ritual [ 'ritfual] n. {X
Oleafy [ 'lif1] a. Z 1) g (Dmoist [ moist | a. AT, 81 A9
@spread [spred | v. fii & % ®delicate [ 'delikst | a. WF 5 B, W I A9

Even though the nuts, which need to stay moist, can be somewhat delicate to transport, traders carried

them hundreds of miles throughout the forests and grasslands.
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traders carried them hundreds of miles
Fir G =G #ME
which need to stay moist, throughout the forests and grasslands
SIS R Kk AR
A T ibmiE M
Even though the nuts, can be somewhat delicate to transport,
5|51 Tifr R Kk FAb

FEZBENAARREAENEAMERE (LN IAEELMNE,

AR SRR 4EH ¥, hundreds of years old 5% U8 P4 JF ] 4 S Fh AR by s A& &, Jz #of HE (B2 #f
Y S M 5T A s relates S B e XL R CRBUAR LR,

QAR R EBFLALTI Ao and J5 PR B were planted. 32 I 51 “ ] 4 S A BE v FH F ZE AL i AP
P T2 4, o AT T H AR e A Cln i B I IS A ) M Al A, SR E E AR VEAE R K, (4L
ERUICIRAREE S F I S 2 1 I 2 (ARl Il = i S YT | 52 A N N Y& v VA N AP R R G 7/

Q@A WA A R RAE W AN E . Even though ik 25 — e 41 3% BT L5898 By AT BE 3R 2 5 IR AT 2Kk
iz H e ARy AT AE 5 S B Y AR AR R AT B A B AT AR SR B DI A A

IV @ Europeans did not know of them until the HEF 16 . H & T RIKES
1500s, when Portuguese ships arrived on the coast” of ROEBA FBER,RMNAL fnid T
what is now Sierra Leone. @ And while the Portuguese RROBE, MAERHITALLT

took part in the trade, ferrying” nuts down” the coast BEBTRR LMD T 5 F D,
along with” other goods, by 1620, when English 28] 1620 F, X AR REZEZ - I+
explorer Richard Jobson made his way® up the Gambia, FAELRNW R Lo, TRREENLE
the nuts were still peculiar” to his eyes. R AR E AT

CATHBSHANN -

Dcoast [ koost | n. ¥F 72, WEVE , W5 I Hi X % @along with —3if ,—if
Oferry [ 'ter1] v. iz (N 4 (W5 g ©make one’s way 2 . {if fE
®down [davn] ad. 5% . N H é ©peculiar [ pr'kjulio | a. #FPHY . B

And while the Portuguese took part in the trade, ferrying nuts down the coast along with other goods,
by 1620, when English explorer Richard Jobson made his way up the Gambia, the nuts were still peculiar to

his eyes.

And while the Portuguese took partin the trade ferrying nuts down the coast along with other goods,
A 5l iR i FEih JETH

when English explorer Richard Jobson 16206452 1 1) TEARTE M

S R [ i v

by 1620, the nuts were still peculiar to his eyes
R Fil R Kk

made his way up the Gambia,

A
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,,,,,,,,,,,,,,,,,,,,,,,,,,,, 'y

cEBBOW . 4

FMENBAI SRR BB RIERE,

O A ULEABRTE o not. .. until. .. & FH R I 16 20 2 57 K A I A H0% s when. .. W R 3080 16
SO RN IGE 1 S DAL/ 2R A A F IR K ARA T A

QAEAER . And RHE WA A NHIRE"BEHRHE A NS 557 s while. .. sdll. .. il
— ST 2 BRI DL 5 A O R S B A TR« AT A AR W UL AT AR SR I A a3 S D g B RT AR SR A0 A U 1
AR 245 2F /N0 LN B2 5 s O A% 380 A R [ 5, 5 S 9l Al o [l o R ine ™, 3 - sl Rk ik
A OCHK Y while % IS, 52 W A% 38 18 20 e 4y 2 2 AR T /A IR L AR

V U@ By the late 19th century, kola nuts were 2|19 a2 K, TR RMmbiE
being shipped by the tonne” to Europe and the US. @ Bl e X B, 3 5T RORAR A A F AP
AFAINTH, S —FK+ 452 REH
BRAKHK TR BERR, KRB E
FTR I Ao 2 K] B B R A TR kB
. Aaw xRN REEL .
mixed with red wine. @ It was created by a French LW TR T 1863 F k. AP, %

Many made their way into medicines, intended as” a kind of

energy boost” . @ One such popular medicinal drink was

Vin Mariani, a French product consisting of coca extract

chemist, Angelo Mariani, in 1863. @ So when Pemberton BRA & R kB, TR ET —
created his drink, it represented an ongoing” trend”. " @ AIREELE WS, BT FEAES
—Fg R RAREFE RN, AT
RRBRBMOGTRATARER,

When cocaine eventually fell from grace” as a beverage”

ingredient, kola-extract colas became popular.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, £

CRCEBRSRANN - o/

(Dtonne [tan | n. 2> ﬁé ®trend [trend | n. BFE#K L, B
@intend as( Ay -+- - MO WERT FT A eee oo (A é ©fall from grace Kk 7§

@ boost [ bust | 7. #ES, AR 3E, 8 Hh Dbeverage [ 'bevrids ] n. Yok

@ ongoing [ 'pngour) ] a. FEATHY AN TH] B 1 5 46 2L A7 AE é&

,,,,,,,,,,,,,,,,,,,,,,,,,,,, &

FREN A RREAEGANMEERE ZE&B FRARATFEMAMK AT AR RN IE,

OOAinBHAARREEMET ZEBEHHBEREER, OA5 FBK A W E X H (peculiar to VS
shipped by the tonne, until the 1500s VS by the late 19th century) , J& 7~ 7] Ak S AE MR 3E ti R &R Fr 0 2 T N
N8 KA T A S R I SE B 2 — il 352 . 16 b2 —19 40K . @A) made their way into“
AR AT AR R MR 36 5 e i Sk A R T 3 U B 2 0 s intended as. L. G Y ANZSRSOCR AP SERE A
P ARORG P T/ [ I R PRI R DG IR < PRI 24 R SR 2 T AR RS B AT Tk L B, 19 28 R T AR R Kt &
BIERREE RN T e M 25 75K . i : A7) made their way into 5 F Bt K 1] made his way up JE 0 |
I L (P H make one’s way) AN X F YRS & argk” (B BARE SN B WA — i U 22, AR
) i R AR LT L B Sk EAE S B BUE — A, B SCIm EOh A O RE— SR B T Hb R T

Q@RI GIIE L BT R E A AR AITH 570 @A) such ARG, M 808 6 2 B X A, Wik, 3k
7 s consisting of coca extract mixed with red wine SEfE4E « 5 BV JE B4 B 43 #4 W U B 24 15 245 0K 117 3 72
vt 189 IS0 0 A Jo v Al i BB R 217 7 1

QOaEMZARMA ReEzE#=RERITER, ©F So AR S E3x(OE@A)) (A “JHH—45
W7 O AR IR 2O AT SO 25 AR AT L3 s T LA S A AR R AT AR SR O T Y Al
1 A] SR A9 2 MR s AR it =2 28 5 Horh ongoing SR 43 18] JE 25 10 4k . FH DA i 38 3 B 3 AT I 1 7E AT
Hr, ©4) when M AJJE FRET ], 52 3R F2 AL - H At 25 1% R AT R B g 2 iy — & T S, 10 AT EAp AR A P H AT
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IR B e A 0 25 R0 IR AT U B . i s kola-extract colas AN AT his drink., Bif & $5 A 43 I
(FEBRAT R/ RD 5 A S AT AR SRS iRk, 5 & F8 i BT IR IR A R A AT AR SR S U AR

CHERER -

47. What does the passage say about kola nuts?

47. X TARR, BEXEHRTIHA?

A) Their commercial value was first discovered by

Portuguese settlers.

A AT B R A (6 b A A CF O I e R
K.

B) They contain some kind of energy boost not found

in any other food.

B E AL B H A AT ] £ 4y b AR B A K TR
TR BT

C) Many were shipped to Europe in the late 19th . e
Y vy : O VF £ A5 19 1H 28K a2 £ KM U626 1)

century for medicinal use.

D) EAT &4 i vy AR JE Ok, F RO A 5
Fe A

A& TE AL AR Ul T SR 3R (kola nuts) "BERE, 0] RE 7 55 B A B,

[(EEZIC) 9 B E PIA IS 19 20 AR K& n] AR SR iz 7 o A se [, b iF Z2 il AR R A
T 24, CIi/Z kola nuts were being shipped. . . to Europe. . . Many made their way into medicines i [f] X {5

CHERR T 48 JA TiJi B %6 U L@ 4] the Portuguese took part in the trade, 1 Z % took part in fr 1% i
AR 3R 5 R A A O N Z TR © AR AR DL AR = BUR M) traders carried them. .. T A% 3 9 4 04
FERAA AR R B AR 5 BB 7. B IS 55 B MR R I 5 g v g R R 5 R
BRI K ) 2 PR B 25 ko 4k« T BLNV J& BE 75 O ol AR R 2L A 4 T /N S TR ORVARAE . D I0R A U B ©
A J5 2 A 1620 A [E RS 2 T A AR 00 UL AT SR SR 00 25 B2 73z A S WO N R RS BE T E 3 R I A
“HI A CF N (15005 — 1620 4R [A]) 2 5 0] SR 2R 51 5 1 8l 7 Al 0 e A 2 N TS ik AR SR O AR

[ R R B PR T O B ) a2 o7 LU 3 0 vz 1) S5 S A Y A, 38 R AT AR B R 6 vk B BE I E A7
o BRI A B R — U 2k 3 3R] 5 S s iR B9 I S/ TR SRR (A A B commercial value XN
traders.B Il energy boost Xf [ stimulants) ; — | J 3¢ 8 44 18 4 15 B & 07 Al FH 3 16 45 B 3E 17 e Xt
(. A W i1 commercial value. Portuguese settlers %€ {7 £ 5 = B @A) traders. %5 P B¢ the Portuguese
took part in the trade, &1 {& first discovered A VLD took part in 1M HERR ;B Wi energy boost FEvV &5 —
B¢ stimulants. % Ti Bt energy boost, £l fff not found A VC Bt also occurs T FE B ; C Wil the late 19th
century EN £ % H B By the late 19th century. .. , fii were shipped. .. for medicinal use PCH | made

D) They were strange to the Europeans when first

imported from West Africa.

their way into medicines [fij % & ; D 5i f] Europeans when. .. 1 £ % V4 Bt Europeans did not know of. . .
until. . . &1 strange to Europeans AVCEHL peculiar to his eyes MM HEFR) .

BEARRENYHNARREEERITE
48. How come kola-extract colas became popular?
S i97
A) Cocaine had become notorious. A AR A1 7 AR
B) Alcoholic drinks were prohibited. B 5 T RS A UK A 9 2K
C) Fountains were set up to sell them. O BB I SZEA
D) Rights were sold to bottle the soda. D) % AL #E B .

[ A5 M TE AL A AL 5 AT AR SR ZE B 1T Ak (kola-extract colas) A9 VAT 5 o 78, v @ v 256 HL Bt ©
] (When. . . kola-extract colas became popular) ,

[HEZE 2= JA) o ZAHE Y AT R AR — B AJORE 43 5 4 5 JE ) 5 AT Ok SR 26 O 19 vT 2R i A7
ER”, a] W, Rl R A AN B AR BT (B ROR 2 1) AT AR R OB AAR7 B AT . IEB I A 2
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cocaine eventually fell from grace A X5 .

[ HEBR 4 1B 3 A 52 3 8 B @) prohibiting the sale of alcohol, ZI2& 3 f [A] K 8 1= BT[] “ AT 2R 40 4e] i
A a4 A AT SR el e A= CLUD 3043 5 B2 B AR 7S By (D ) fountains where it was sold, @ /] sold rights to
bottle the soda, A1 5 4 PR R SCHR , M1 37 ¥ AR V85 SRR 5 W] SR AT 7 0 Tt B 42 PR OGHK

[H2 5 B e AU PR OC R AN A, 8 H B Y T A H RS BRI T R BOR . — R B A 2
ZH A5G OC FR (B TR AT SR AN & 0K 9 S R i 3R A] AR AT B9 D R 5 T A DX g () B 4 B e PR R RN 32
PeE N R C5E H B © A When. .. kola-extract colas became popular BH#f“ 0] £ K b A V59K 7 & 7] k15
DLW AT B B R 2R S T /N 32 90 S AT 2R 7N A S 8 R SR AT AR G AT B HE S R

VI @ The first year it was available, Coca-Cola
averaged nine servings” a day across all the Atlanta soda
fountains® where it was sold. @ As it grew more
popular, the company sold rights to bottle the soda, so
it could travel easily. @ Today about 1. 9 billion Cokes

are purchased daily. ™ @ It’s become so iconic” that

W E—F, B Z KR AR
R BN, MAECAREZR
o, 8 AR T AR KRR, X AT R
TRBENBRATER, b, T2 TR
BA5E 4 A 1910#, €T E Fhett
ZHylE 1985 FRE KT L kE W

TR R TR
move projected to boost sales— proved disastrous” , with E] AR B R K Y, 4F T R
® “ CocaCola B REN T 2B, TR
Classic” returned to store shelves” just three months B =AA B ERT 2 TR %
XEETHERRLE,

attempts to change its taste in 1985—sweetening it in a = K

widespread” anger from consumers.

after the “New Coke” was released” .

CRLEBSRANN - o/

Dserving [ 'savin] n, (RIS PO 1) — B § Odlsastrous [arzasiras) a. SHMHER), DX M5 22 00
@soda fountain (I PR, vk it i L b 26 19) 14 1K g ©widespread [ 'waidspred | a. i) ZHY

T RN 323 é ©store shelf 7 fi [ 51 42

@iconic [ar'konik | a. QR EIFF Y . R AETERY %

Drelease [ r1'liis | v. N K17

ENEERERTRRMEHR IO RNEEDOK,

ERNENAAOFRFEEATZNOANDZRRNSHEEALABPBKE,

OCORAFARFAON FHETZHMHIS KRB MMSHWIRASEE, =8 EHE X (The first year
—As it grew more popular—> Today) . I % (more popular) . £ & X} kb (nine servings a day VS 1. 9
billion Cokes. . . daily) 2 Hi 5@ i A H A 2k A Z W18 20 B3R ME & B 5 B0 19 BRI . 3% - average I
AL FHAE 8l “ -2 k7 s rights to bottle BRI $8 2 AL 5 travel Ay il fif L, e “Hhizik”,

OOAREIFM NS ZE A R OKMEBH, @A) so... that, .. 58 LL“2 &) B4 OB ) 22328 DB
WSR2 i 3R 9 9k 2 ok HL T A R T ) 1 A e L i 11 RO DA 8 ; © ) just three months after DL /4 H]
RS S 2 s 2§ T N SR 17 o S o W RS DG I VAN &5 1< e T 51 PR O 1 I R 1 i 21
FE MR Fr A ol s i H iR, R VAR WA SR R Z Tl Ak B R 1 H K& L

- BERME - o/

49. What is known about the taste of Coca-Cola? 49, X FRIORHIRE , RN M 42

A) It was so designed as to create addiction in

A BN BT O R LA

consumers.
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B) It still relies on traditional kola nut extract. B) ‘B A K #i 4% Ge 1) n] AR SRR

C) It has become more popular among the old. O BEFEEE NP S E NIRRT,

D) It has remained virtually unchanged since its

D)E H A PORILF —H AR,

creation.
(5 E AL A “ ] 10 A Ak B BE 18 (the taste of Coca-Cola)” & 0, ] %€ 7 25 /N B @ O f) (its
taste. .. “Coca-Cola Classic” ... “New Coke”...).

[FEZZID) o WML 0] IR 2 F] 1985 4F 53 2l 48 1 BRIOE A& AL 3 > 1 I & i a] 2Rt
] B 75 A AR DBRIR A NG B R A L7 W R BRI LIk TSR BBR LR 287, IE#R I D 2
XT It’s become so iconic that attempts to change its taste. .. proved disastrous [t & FHHEWT .

CHERR 40 JA 300 ek ] 1 a] Sk vpby ey iy 55 Al - B A) SR SR 25 obn il L7 i >k s (HL |y i Be O ) oy g i
I ULV A AT 0 A T B @A) AT AR R 2 AR AR RS A LA T B © ) X b o i O 0 A
AR R RAL, TTE AT AR AR AN R AR R . B I still 5 LEOMEF M MA T O AR E A
P A A AR SRR EY) 7 AHE . C I among the old 25 7S BE @D 4] iconic $2 1 1Mii A , 17 1% 18] & 7E Ui BH “ 11 Bk
BAAZMAREFR T ZHE N,

[HRE B S /SB @A) so. .. that. . . 458 52 bR A& A #0050, 1 H OCH#E 18] iconic XE LB fi# , [ B
)G AR S O, 30452 /) I A 8 5 45 75 A5, S B A SCRE 4 T 5 A A0 A i A B i A FE RE ) . iR
eI — A B R RN SO R S ROME ) 25 B 03 O R T B B AR B R ik e SR T xfE B
(1) G TA])” Chn AR 4l so. . . that. .. S5 #8 H that 25 FIR 68 DAY B 8 S5 040 4k W7 T8 2% 35 0T A A B2 00 R gk ek
AR s A B R S A TIE B (AN L AR B just three months after I HIO M) $ 22D 4] that 454 4 43 F 1
Ja st Al e g — =B, i A P Y Coca-Cola Classic returned to. .. AF % BB H B 8 1 T 14 2% & %F B
IR AR R A A D

VI @ These days, the Coca-Cola recipe” is a closely WAL, T v RGEH RN
guarded” secret. @ But it’s said to no longer contain TRFOME, ERXERCLRAELA
kola nut extract, relying instead on artificial” THRRRBRY, mZREAIAGH &
imitations” to achieve” the flavour”. [ 456 words] IR IBARFR AR AR

CALHBSHANN -

Drecipe [ 'restpr] n. CYORFEE ) ¥ il 12 % @imitation [ 1mi'tetfn] n. 15 il & . 5 & &
@guarded ['ga:did] a. HFE B, T ER ©achieve [o'tfirv] . K F] .15 5]
®artificial [ a:ti'tif1] a. AER . AT gﬁ ©®flavour [ 'fletvo] n. MIH

FEEtBEUAESWE,EHATORMRERNRRMERKE,

But B ) [B])“1E 28 — R Pr 7 & 8 Bl 7 B A I AN H IR A ML B, DA a closely guarded secret
S I 5 1T 2 JIRE R BN, B e g1 R SO R F R O AR F A R A AR AR AR TRl
] R B E R E X @A) A6 LR - BU4Ar 1R) no longer. . . instead. . . BB 24 f5 ] O 0] Ak B AL DL R AR
RS A AT IR R A2 B o A A58 o T ) R R AT SR R 2 A LA 29 2 3 X X — & g DR i )
s I 26 WY AT AT AR PR AT AR SR T 8 i B

EREBER
50. What is the passage mainly about? 50. XBXEFEXTFMHA?
A) The evolution of Coca-Cola. A) AT T A] AR f) 98 AR
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B) The success story of Coca-Cola. B) A] 0] 2R B9 B D i =

C) The medicinal value of Coca-Cola. C) A LT A] SR ) 25 FH A (E .
D) The business strategy of Coca-Cola. D) A 0] A 1 7 b 3R e

R RV =R o= iU N e e e o DS W G VK VA o

[HEZEZEIA) o H B “Coca-Cola 14 F A7 51 “ Al SRR, BEJE 55 — 2 LB LA Al SR 2Rl 26
MG T A DA AR AR f Je 2 7S B B LT SR S T BR Sl B BE T AT LI AT SR M S LR B AF . T UL, 4
SCI NG n] 1 n) SR R HE AR RIS T . IE BRI A 2 XS 42 SCIN E] £ % Cuntil the 1500s. .. by 1620. ..
By the late 19th century. .. These days...) .3 4 4% 5% (the cultivation of kola nuts. .. the Portuguese
ferrying nuts down the coast... Many made their way into medicines... kola-extract colas became
popular. . . no longer contain kola nut extract. .. )i B~ H B0 AR L LR AE A4 A 25k v B 0] 5k
FE ;R AR FR] AR A A B A ad BT B 25 A B

CHERR T4 1B C.D W23 6 A 55 /S B Al 1 a] SRkl i T 2 40 iR IR i B a4 i B A & L b
-3 2 28 W R T AR B B @ @ ) AT AR SR PR 2 T T A 24 LT e 2 AR T AT AR USROS
BQ@A)“nl FRL AR B AT LA R £ B Y L R R R DU S AR B AT S R A A T AR
ISNZILEDY oy

(20 B s (BB 1 U H 2 48 B 2% (B0t ] Bl ] B3R & JR 55 (R 31 55 2 DL D %) O B 1A] (A
T evolution BRAAREE 1 S (14 I 8] 32 58 Y » X325 SC 8 R kola nut FF R BKAY /T FI AT 2R K s2) . BB
B 2 RAK BN RE BIE 2R G B QRIS X F—@ 1A 20 AR SR A B E
T4 SO BB A R B T R 00 F oy Jey B8 AE S A BLC.D HiD)

Passage Two 18 7\ B 35 B9 WE #2

@ = Bk

L

SRIE : joannedwards. com X Rise of the 18-hour City(18 /NEF 3% A WE ) ., FE /. 3 B 24 /NI 5k
e 2% P RH UG O ER R A0 18 /NET IR A WE AL . BRE& Tl 18 ANEF IR (58 — L B SrHE 18 ZINE
BIPE 3R = 0B —— U B 18 /INAF 388 17 52 i) (57 LB

G BB R EER

H\}lﬁ

il @O Twenty years ago, the Urban Land Institute =T FA T ERFRRET
defined the two types of cities that dominated” the US WA £+ £ BTG RT XA 2R
landscape: smaller cities that operated around standard 9 —5 H B AU B A o B TE] 32 AR 4G B
business hours and large metropolitan® areas that ran all 24 WA Ao 24 B S RARIE 4% 09 K 2LAR
hours of the day. @ Analyzing and comparing cities using the TR, &tk — K ZF RS H A
lens? of this basic divide” gives interesting context” to how AT &I L A B AR B AR S

. . . . . JAETON2
investment capital flows and housing prices have shifted. MR T AW H X,

CALEBSRASN -

(Ddominate [ 'domrert ] v. % M0, £ 5) % @lens [lenz] n. HEHE .5 H
@ metropolitan [ imetra'politen | a. K I T A9, K #B é @divide [ di'vaid] n. AN[E, 2Z R
NS % O context [ 'kontekst ] n. T &5, 5
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EF—_ERSEX W HER”,SIANEIRIRITRLI8 NI,

FE—REE 20 FaAMERBMHRE,

OCaEEEHTERmMERB T RE . A A H. 24 N T, operated around standard
9 — 5 business hours.ran all 24 hours of the day J& X} Ft » BB o8 25 P9 2 30 17 19 ) 49 b o < 3 78 i) [a) K
L W 7R 5 SCR AT AT RE P K AN 4 Fo At iz AR I (8] 93T 26 78 . 3« dominated BEAR SRR STRC, #2101 7 2
B H LR B X P A T S A 4 28 SR RS R M s (B 45 H S the US landscape® 32 [& M 5 7t 7] 1 &
I MV Y Nl ~ W A £ R 2 B e e A = s R = S E e L 2 O

QAEHNZIMAYEXAERRBTHNE:FEH T THRESREI. BFMEZT N, the lens of this basic
divide 7 UL 1 4 » B0 BIR 20 - —ffF this [958 D ESC B A BRAT 2, A basic divide 5 _F 34 22 5 2 W26
TS S A AR AR / R R /N T =22 ) B BIR 4 BH (3 - divide AR FHAE & 0] B 22 L 2 07 2 2D, = A5
lens™ 7 547 My 415 31X Fh 22 5 RE 08 & 5 KL Fh A B AR T, % i B B & TH H AL 3 95 context (the situation,
events, or information that are related to sth and that help you to understand it“[ F+ 4 . AW 419 15k g 2=
fk . 55 57O P lens (meta phor a channel through which something can be seen or understood“[ . i F
LTS BT /A B L BB IZ A B R B AR T« O 88 B A ) L 5 B ) BRI R SR
B NONUE N TIN5 52 P = 1 D e s 4 N ) N2 D D A L

rrrrrrrrrrrrrrrrrrrrrrrrrrrr A

CHERE .

51 x FZ+SFar EE T RN

51. What do we learn about American cities twenty years ago?

ETftAa?
A) They were divided into residential and business areas. A) BT A EAE X AR X
B) Their housing prices were linked with their prosperity. B) BB EM MERREA X,

C) There was a clear divide between large and small cities. C) K /NI 2 8] BERR 43 B

D) They were places where large investment capital flowed. D) BT R HE AR T B A A HL T

[AE A E L | AR ) € 38T 20 AERGAE &0 (. .. American cities twenty years ago) , 0] iE i £ 3CH
] (Twenty years ago. . . cities that dominated the US landscape) ,

[FEEZE]C)o XH MM defined 45 H 20 417 5 [ 3 Ji W T 8 F 0y W2 < 24 /NI 42 K At iz
TR R IR UG 1 8 /N s e B A /Nl T 5 O A #E 1T RL this basic divide 58 8 3% Ffiz % ) [a] 22 5 02 4
I3 PRI T A AR S /A o ply AN HERS N, /NI 22 ) A A BR 2 B IEER I C R oa clear divide J& X
defined, this basic divide (&P N ST ,

CHERR T35 ] A WHEH BE K investment capital flows and housing prices ¥ 3 A= SCH “ Rk X A J& fF
DX SR TR Sl T B ] I 23 4 3 22 4> TR DX, T 3 DRI R ol X7 G R AEL R S R B ki 2 A
(types of cities) M AR W M IRTTHEEIX . B WA B B @ 7] housing prices, 214 CE " 5 i ALA K7
g e S5 ERER &7, DL M E K OHA] investment capital flows, &1 I #4 5¢ 5 {5 &, shifted, B
B SO BB U s AR AL B ) B R O R R R AR

[ER R BB ] TFH 48 X L A i DAy R0 A5 BT A o AT 0 Al 47 550 B i O R R AR i I ] 5 A%l
I35 A SRS A BB L R ) Tk 5 e R EOR B E T B B (/B ER . WA, 1R
5 B W B Twenty years ago.In recent years M [ 5 4% 0] #E Wi A U4 BOCHEAE T T Be £ 5, i B Be
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iR & PH (this basic divide & # defined the two types of cities. .. , & B E SO ol M L E T S ECH
ST 2 B T T S L K R 22 S A R ARLAS /R BT B C s ALCBLD IR S B 1) (divided
housing prices.investment capital flows) ,fHiX i i x T A Ui divided BB S L EF B PRI EEZ
Gh, HAh a4 5 F B E BT, B eI 18 1915 B (residential and business areas. linked with. . .
prosperity .where large. . . flowed) , i fEB% .

[ @In recent years, many mid-sized cities have begun MHER,F L PERT LR
to adopt a middle-of-the-road” approach incorporating the B R 2k A K T g A i fe A
BRI TR G W RS
—A, I8 AR 4 E 5
Yo HE L P AT R LR B E %

excitement and opportunity of large cities with small cities’

quiet after midnight. © @ These 18-hour cities are

beginning to make waves” in real estate rankings and attract B . B ORI At
more real estate investment. @ What is underlying” this Y P YT s
new movement in real estate, and why do these cities have AT A7 de o K 69 Kk F7 9

so much appeal® ?

£

CRACEBSEAN -

(DO middle-of-the-road «. " [f] #% 4k A4 . W 8 Y ¢ JE
@ make waves JilE I , KEEH 5 g @appeal [o'piil] n. W 5| J
@ underlie [ ando'lar | v. ¥4 Ji ------ B I (=85 IETTRED gﬁ

BB -

E_RRS BT ER,

OREHEERFSHFEHTHERTH : EEX/NMETIHRREPEEL, In recent years [H i
Twenty years ago, 3% 8 Bt b 4 %) H 7 4% . middle-of-the-road® (W 2 . & ¥ H [a] B £k 14, v 18] IR 1) 1L
B 1Y 7 S e vb 45 I T SR RO A0 30T B3R 22 A A I R RIS U T A R g B 2 =2 A
incorporating. . . with. .. U b 85 3T 45 5 /NI AT B2 Ak s e HE OR/INIR T — S T R — A i
Tt . 3E AT mid-sized cities RIS BR B B iR W28 32 W7 (24 /NI I TT L3 U /NIl 22 Ak
8 A A 32 0 v S5 T

QREMAFHXMMIFTEE T REHAMAEZMW: 18 I, EBBEMBE B, These 18-hour cities B 5 I
#] many mid-sized cities™ R BCHT H B LR 25 G I A I K /N 0T R Y oP AR BT R S ] R A SR ik
X4 smake waves A $5 il 3 BRI AH B T SCE I I A 40 s AN A W AR BT 4% waves A SCUOIR TR
T RS TR 2 s AR 18 /NI SWCHE B b HE 44 vh | R A v AR - g | B T 2 AR B DA T R
BT A 0 T 2 AR 2 5 ) B BE 4 9 M D5 M E ] s are beginning to DA IAE #E AT B BH AR 3 FR AR / #2 w A N
TEUG - 5 7R H S 2R AR 5ok .

©Ra1 R ALl ol A R I <= = Sl el v/ = s o T R e 71 1 R =18 o 3 g e T o o N P R
6 1) AH [ Cunderlying® /F Ay «ee «oe Y JE R A Ry oee oo 14 JiE DA77 5 36K PR 2R G B, &2 B why 2 PRIR SGHK) £ 18 /)
INF 30k 2 ] BE 8 W 5 3 B 22 B M 7 4 BE L G AT BE A5 Mok & o5 Ml 7 SR Bl e L HC B O BN IR R AE 7 appeal [
attract, BRI ET 2% A SR 3T 2 T B b e AUA LK 0 BT A TS T SCRE T TR A
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I @ 18-hour cities combine the best of 24-hour and

9 —5 cities, which  contributes  to” downtown

revitalization” . " @ For decades, many downtown cores in

small to mid-sized cities were abandoned after work hours

by workers who lived in the suburbs. @ Movement out of

. . -
city centers was widespread, and downtown tenants” were

predominantly’ made up of the working poor. O This

generated little commerce for downtown businesses in the

18 s BY 3% 4E “24 N BE IR A
“HANB AR B T —F XA
FHFPSKRE, LHFR.FSF
DNA YRR EG T RS R 3% — 3] F 3k
B AR R R R 69 TAEE B
BT PR RERER, TP
SHMER S AT R, X
BEECHELEREEA 2 EE

TH.A 28 B, LT g
PHRFLE, FL . ME—FFEFE
T F R FAREAEFTHRT AN
R # Loy XA, MR H HiE
BT E DAY E KK
g T B DR T R R
T — b AT e M AR TR AS R BUR

evenings, which made business and generating tax revenue”
for municipal® upkeep” difficult. @ With the rise of a new
concept in urban planning that aims to make life easier and
more convenient, however, increasing popularity for urban
areas that caused the real estate® pushes, in major cities
like San Francisco or New York, has inspired a type of

forward thinking urbanity” and policy in smaller cities.

CRICEBRSEASNT -

®tax revenue Bt Ui
©@municipal [ mju:'nisipl | a. 7 BA , #L5 BURF A

(Dcontribute to f& -+« [ il K Z — %
@revitalization [ irizvaitolal'zei/n | n. & 2%, B H Iz 2% é
O tenant [ 'tenont | n. HK Dupkeep [ 'apkip] n. fR£FF ) 4iE (3
@®predominantly [ pri'dommentli | ad. = ZE . ZH é ®estate [1'stert | n. FEX

N % ©@urbanity [ z:'beenati] n. 3T AT

With the rise of a new concept in urban planning that aims to make life easier and more convenient,
however, increasing popularity for urban areas that caused the real estate pushes, in major cities like San

Francisco or New York, has inspired a type of forward thinking urbanity and policy in smaller cities.

JE 1 ) _ _ _ ,
With the rise of a ... planning | that aims tomake life easier and more convenient
= SEHE B E B E Y\ E

l T 7] 1] TH A G FAEAME
however, increasing ... areas has inspired atypeof ... policy in smaller cities.
3 A Fif A 1BiE i b AR

5E 15 N A)
that caused thereal estate pushes, in... New York,
g1 IFiE TG Hhy ORI

CERSH-
= MEBESE LN RO ST, RS IR R,
R H BUSRTA T RO R
QRAALELE IS IR (NBAEF)E 24 MRH BABRABEESTF—5, TP 0B UE N,
which WAITE 3 E 4 A Lo (BT SO GO0 o B 7 — @ B b B W% T BOR ARy 4 )
ST TP AR DU R 18 /NI I 52 58 4 1 L DR B A 5 T revitalization® 32 2% FBT R 247 — ) AR B UG 7R G
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Hif — B I [ 3 s O 4 R 6 T

QO@OmMEFIHBE XTI LR,

QOAIEHAORIRKRE: LMKREXRKTRE, TEEEEZAFTILEK.EEE HEKT,
abandoned. . . suburbs 5 predominantly. .. working poor 1 il ¢ B X} b, 7% [8] % b BE % 25 55 1) L 3% 8%
AR G5 0 < B A T A B abandoned , working poor AS X E — A #fi W 3 — T AP0 3 TE] RS PR %
W T N DL 2 355 T8 2 B8 7 . TH SR R ) s A SRR RS I IH P AE ) 55 R B AR oy s mT LT b0 4[] 9
P B IFAVEAR s For decades, widespread 58 83X — BLR 1Y i S AE W H A 7 H 2 52 0 HE AR FR A

DAEHMFEFKRL . REAEB/ILFLANERE . ZEAE THLEEREAE, This IO M
iR N EIR I 5 generated(to produce or cause sth) 3ZELA ) 5 @ Q) /) [a] PR H: 5 BE - B 8] fE 4 N 1074 2% BE
IR =7 18] )5 T8 5 WO B — 1T BRI B 9% b S0 R ME— 1T B4R 48 M LR 4k 5 which 2@ 18 N A) [R D4, &
LR 38 156 B S 00 o3 T EE L S 5 2 LA AR T i T M 5 SR RS SRR T B R Al R R S ) L S T
i, i :in the evenings 5% Y& B 0] 5 1 & 68 1 . - A HE H L IE 1 2 K,

QASIHETAMNESHNETE, BRATXTHOFUBMEHFERMAWEIR, however T I IEHE T
AR TH T O] A% L TH BSR4 BRI IR 3R AR 3 3 %% HL s With the rise of , caused . inspired DA sk sk
2 PR2R G 2R A% 3t v /N ST T A UL A 1 B A T R ) B M — I X AR 3 B R B B I X
H 7 32 2100 — KT B i = U b /NS T T 46 SR HCHT BE P AR T UM M B3R, 7 1. caused. inspired
P54 1) EAAHRJE increasing popularity for urban areas, H—/> & T WA, — 4 & T E4)d B R EA
a5 AW AEE ARG /N T R ) B R B DT D SR SO S BT DL O 5 2. caused
the real estate pushes SR W 28 “ 3 i Kl £ 152 X6F B b 7= S0 10 52 ™, 19 900 1 B3 A Pl 3 28 80/ 22 S5 T LU
BRI TT AU 1) S Py A2 37 VB B 18 NI AR B b 7 R 44 rb BEGES i 1 L 7 B L BHIE BT 1 3l
M7 3. R smaller cities 32 FrAH % HLHIF major cities like San Francisco or New York 1M 5 » X 6] 48 B
B iR small to mid-sized cities, 3 R A 18-hour cities P& 7y £F .

B B B RS Berh i R ) X R b ) R R B B R R 18 /N IRE IR 1) ik 7 AT E 7 18 /NI I )
ek 37 R A) 7R QO @A) B /T A A /NS T ARG R R G B Y ST XU R R B LA R R 3 Bl
T8 S A NI T O R R s B TG SRR TE Q @ @A) MUK B S el

,,,,,,,,,,,,,,,,,,,,,,,,,,,, &

HERR -

53. Years ago, many downtown cores in small to mid- | 53. SE UG, FEF P BEFETHHTHFOLRX
sized cities . W .

A) had hardly any business activity A) JLT- A AR AT 7 3 3

B) were crowded in business hours B) 75 Ml i [ AR 4 5%

C) exhibited no signs of prosperity C) WA EEm il 4

D) looked deserted in the evenings D) B bR RARTE it

CAG A E AL | A @) ) op /N A 38 T T AP0 LLRT A9 1 0 ( Years ago.downtown cores in small to mid-sized
cities) , A 5E v 255 = Bt @] (For decades, many downtown cores in small to mid-sized cities were. .. ),

[SIEEZE] D)o AR L4k AR Z ih /Ny — 2 BIE i 8] st 9 s 45 76 8 X AY b B 5
Fi 5 B 5 PR A 3E — 25 A0 BT R RS R T D IR AR S T 0 B 0 202 IR £ UE RE 1 I 95 AL
J o DT 3 J8C T PP W 1) L A A 4 Rl 8 2R 05 3. bl akg ml 240, AR 22 v /N BY ST A9 T PO DR — )
M bl A BN 45, e B AN, IE A I D J& XF were abandoned after work hours Fll little commerce for

downtown businesses in the evenings FJ%Zi& WEFE .
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[HEBR T4 ] ALC Al — > B % (business) . — > % (prosperity) , {H SE PR 34 45 10 “ £ BIR AL, L
BV 2 i SR S B AR T A TR L 22 S AR N P ER A PR little commerce Z &, Al 5 0 B 5 B in the
evenings, B Wi crowded R 1] {2 5 little commerce AH ¥ 1M 5 .

[HRERB R ] AME 51 8, 9t 8/ IH7 B E % S, A RIS Z MU RBEERE S Wk
@+ Years ago [f] X 411 For decades & H{, HI were abandoned. .. Movement out of city centers. . .
This generated. .. which made. .. JiIE 0“5 L E M KR ZHEHOOD -1 EH. . HET R
T T W TR B S S T B S S B > MEDL BT SRR I S Z A MR DI, B
2 A5 IR TR R . )\ U8 e T0 & B DU A e T OG- (v ) R SR R, o ALC IR R R A [R] L H
BUSC— B0, B35 1 AN e HL A48 5 18] any vnos B T4 [ “ B 587 (D TS ) B R R B8, 1 Se AT LA
SR ALC 3P Ay 376 b BT PR A o HL 266 X6 2 3k 1a) Fir 75 326 700 38 5 PR AN g M 10 3 DLHEBRD s B J5 7 B.D
01 B0 9 5 S s 15 968 358 43 B 1] » B T crowded B {2 5 abandoned. little commerce 4% o BCHERR s 10 D JiAS
V¥4 abandoned.little commerce, i 3G H & A () i 8] Bt after work hours.in the evenings, 5 1IF #f .

5 A T NS WL - S S I AW E 3
ERFTATT R, LTI E L HE
ERERBRR TR G x

ARSEZTEHATEFNAER
AR F T P s R 3] B
PG AR, X sk KR R R 4o
BEAFTITREEZH NS TG
BT P, BRAELEBF T I, Ll Kk
X HEFE,XHRERRERAT R (e
BreFe R JE) AL 4% E Ak 3] F kL, AR 4%
FloTeR 5] 2 A 48 % a9 SF 5 LIk 0
Boe i BARGEILA — K, & T X
by WA N, K % AR A i3 4 B 5k

IV ' @ Transforming downtown areas so that they

incorporate modern housing and improved walkability to

local restaurants, retail”, and entertainment—especially

W

when combined with improved infrastructure for cyclists®”

and public transit’ —makes them appeal to” a more

affluent” demographic”. @ These adjustments encourage

employers in the knowledge and talent industries to keep
their offices downtown. @ Access to foot traffic and
proximity” to transit allow the type of entertainment-
oriented” businesses such as bars and restaurants to stay
open later, which attracts both younger, creative
workers and baby boomers nearing retirement alike. @

Because of their smaller size, most keep hours that allow

people to enjoy themselves, then have some quiet after
midnight, as opposed to large major cities like New

York, where the buzz” of activity is ongoing.
y gomg

AMAEA L@, REEFRIEFE S
— BT, m RN X AR A IR
T, e B v 22 AR ] B,

CRICEBSHEASN - oS
Dretail [ 'ritterl | n. T Sé ©demographic [ (demoa'greefik] n. [FI2E A0, ARE
é (Dproximity [ prok'simeti] n. $EIT, FE T
®-oriented [ 'ortentid | a. [ [F] eee s Y L[] eoe oo Y

@buzz [baz] n. W MEHE R 15 3, 53

@cyclist [ 'saiklist | n. % AT %4/ FEFR A/ 5 E A
Qtransit [ 'treenzit | n. 32 B K RS0

®appeal to 5] é
®affluent [ 'eefluont | a. &Y é

Transforming downtown areas so that they incorporate modern housing and improved walkability to
local restaurants, retail. and entertainment—especially when combined with improved infrastructure for

cyclists and public transit—makes them appeal to a more affluent demographic.
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especially when combined with ... public transit

¢ I TR AR T

so that they incorporate modern housing and improved ... entertainment
gl EiE OIEE FEL 1A T2
|EET

Transforming downtown areas makes them  appeal to a more affluent demographic.
R L (SE i HiE  RiE FEAEAME
RS -
FNERBES . MERHNTHOEFR,

ORAMEEEH A . REUREEERSITIRE, EMEEEESE NEEBMAFHERS A1, so
that .makes F& LA K PSR, SEBTHT & A0 n] T K38 H W, 5 & H 6 EaR 4R, A 2n 2.l
D GE W B B AR IR 5 TP AT MR AR S S BE Al B B 58 3 L X 4 8B % K Y &5 SR w2
W 5 | 3 B A B9 N 5 Eh ot ml DL O SO A LS E R 2 R g B BB IR N R Bl ) A A T e O
B RAAE T5 MR TR s AR s AR b figp e T v O 3 (8] 5 2% T BCSR 47 DY R) T, A4S improved 4544
S Jo M 71 BAC T R T RO A0 SR A it R AE . T BE TS5 N especially when combined with 1% # 3215 N
modern housing.improved walkability, BV A AT 52 LB 58 35 1Y 20 47 Al Kok 55 5 58 36 /Y Ak Al 150 i fit 5
Horr especially 58 95 H 3% — FEAl 50 (9 56 35 B 2 ol i A9 B rp 2 F B RN B A ARE = AR |

QO D aFRNIERE TR, A A B B “ These adjustments, Access to foot traffic and
proximity to transit Y [B1 8 I HE” LA M “ i #% 6] encourage. allow FIT 25 5k 08 R 5 e B6 7 52 91 5 O /) R 2R 155
B FER A T Ed ol iE #5f ( 315 Transforming downtown areas so that. . . especially when. .. ), 4 5|
AT AL 1L BRIl B Al R 5 2. B IR SR 37 B RE B AR BE 5 3. RERE SR Bt A 2 HT Y
WRIRIE S N EZF RS G, i E£:1. @5 keep their offices downtown H' keep — 1) 35 i 5 7~ It
el AE B s Hr B AT O B 2 RO T O g1 AN T AT AR I R K B S 3 2 7l
AESE B A 1] 5 2. @A) which WA B2 “ AR 52 ) % — e | i 1B PR 22 L) — A7 S B 52 5 A7 11 2 8 K
TH 2 B8 7 A A L 15 T Hh 0 B0IE JS 6T K S B IR 0% W 51 g ot 156 B HE AR [R) O 2R S ) BT 30 @D A their
smaller size, most fif H1 46 A L XTXT 4 as opposed to large major cities A] Hl their, most $§ 18 1Y) 2 cities
(MidE businesses) o M A)HF B0 5 09 /N 5 R BUI T AR Fo 8, 15 DL BREE — BeO A BTk “ 18 /NI 37
A5 60 BT TE < B 5 UM TR il S 24 /N I S A P B

,,,,,,,,,,,,,,,,,,,,,,,,,,,, &

CEHERR |

54. What characterizes the new downtown areas in 18- - R .
54. 18 /MEHEHTRIH RO KB R 247

hour cities?

A) A sudden emergence of the knowledge industry. | A) FTH =L g 2 8% H FH .

B) Flooding in of large crowds of migrant workers. B) Wish T AP RETRA .

C) Modernized housing and improved infrastructure. | C) FAC A AT 58 Al 85 52 35 ) L Al 15 it

D) More comfortable life and greater upward . . o
D) 5T &P 3 i A 1% A SR A 1) B s .

mobility.

[ A5 A TE AL | A% A i r s DX B AL B AT O IR] the new downtown areas in 18-hour cities
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A AR AEE A AH 55 53 (5 A IH b DCOHURE £ #2008 55 = Bl 0 AR N E A 3 A Y B
(Transforming downtown areas so that. .. makes them. .. These adjustments encourage. .. ),

[SHEEZE] C)o B MEDOMHE T, BUE J5 1 O DU S 285 B AL AR 8, 2047 2 2% Mg S
O LA e S B e E . IE AT C & X B SC incorporate modern housing. . . when combined with
improved infrastructure B [F] X 5,

[HERR FHE ] A UK @A) H keep” B A7 2 B E N a sudden emergence” R I”, B it O HJ
O B AR NBEA WG] 7 O A AR R A AR A I R R B L — A W | g ek R A T e A
R B A SGE 5 R T A O K CEI B/ 5] AR RS KA AT . D I more comfortable life® 5
BP A A Bl O A g5 5 A 2 P AT SR Rl BT 58 35 7 S BRAE W I Ok . {H greater upward
mobility* 558 1] b gl CRIAS N/ G2 55 E B i B AL 2 B J2) 7 A0 JC A HE T

[FR R R B | AR A /e s R S e SRR L EME R AREXESE R IAH
EDUE N E Al 5 .05 E S EROATEE B (0 A I sudden emergence B 3l Flooding in) , #% /0>
& 2518 {5 B (U C 5 Modernized .improved, D i More comfortable,greater upward) ;2. FiEX ES 5 X
BEUWE, EWMmAEEEIRIE, R A IFIED e s % 5 GRII R C I 3, #OE#D .

V @ These 18-hour cities are rapidly on the rise” and X e 18 ) A 3 OE fE iR IR A,
offer great opportunities for homeowner investment. (2] ABLBFRBET L ENR, £
In many of these cities such as Denver, a diverse” and HPiF % (de ), 4 & 5]
vigorous” economy attracted to the urban core has offered EW PO S UM EKNGEFA

ERRBETAZN T4F, X — B
Legm s RITTAELEEA R,
YT ML RF BT E %

SRR
A

stable employment for residents. “2 @ The right urban mix

has propped up? home occupancy, increased property

values, and attracted significant investment capital. [ 434

words |

ALERSRANN - o/

(Don the rise Wi % @ vigorous [ 'vigores | a. K5 1 FLIl B A T T
@diverse [dar'vas] a. ZFZFR, 20l ) @prop up i, Lk

Vg

FEREHA“IS NI R,

O RAME W FHNEN  BEHEENS, and BRI LERRE . PHIBR (LK BEERE
O — B TS 44 ;s rapidly on the rise 5 18 /1N B 3k v Ab 11 8 W ke BF 499, % 7R G Y i o 3 =00
I ) s great FEESKRE” CHEF I 2 BERIANIL S Z 2 WIR AL 28,

QA A Lt ERAZ N BEEFE TIEN S, diverse and vigorous H LA I 18 /N I AY 242
Crii . 4> 2 0 H & A1 1 J1; stable employment L& TAER R @ "3 i TAEHE L R E”;
offered W/nm] FHRZH| . AT Z MM G TR & T EZm HEAAE A AL2 . 3 offer
W ILEE R R offer sth to sb H LT F MM &, ml LA for SR 1o,

QRAFHAMNEEME AR ERNZI - RAETELSER EMEFNE.RS EMT R R X,
The right urban mix RIFE 456 1 & BT iR P12 300 3 T 0 s 09 18 /NI 3 5 =4 30 82 1 1 91 90 08 4k 1o
Z 58 S W N B BOR A BT R S T 2R B S e i s B E B St R R G

60 www . eduaah . com



55. What have 18-hour cities brought to the local residents? | 55. 18 /NI A L ERERTH A2
A) More chances for promotion. A HZEFMILE,

B) Healthier living environment. B) it 0 AR TE A

C) Greater cultural diversity. C) B RFEEER b £ e,

D) Better job opportunities. D) B TAEHLE .

(B EAL | A A 18 /NI 25 24 Hb Jg R R B9 &AL (. . . brought to the local residents) , ] H 2%
AN B AEOM] (. .. for residents),

[SHEZEZE] D)o ENim) gt 18 /NS T O W 5 3] 1 22 50 i BR 1Y 28 9%, o Ji R R R 1 R e 1Y)
TAE. HUEATAN, 18 /B Ik fig % 42 £k b s ok B4 ) TAEAL &, IE#IT D J& XJ i 3C has offered stable
employment FY& FEEWT,

CHERR FH0 ] A WU “Fe0E 1Y TAE” o BEHEWT LS AL 27, B WU 58 — Be R m) i A= 36 A ]
5 U B ) Rl AR AR AR 2 L R LR AT ok . RIS B K A T U B L {H TG VR AR A
CEERE”, C O QA& Zon i ikl Sk £ otk

[HE 0 BB | B 2 O AE T IX ) 5 B W 5 o BE AT, AR ALD I B E A Ak
stable employment, I 4 X AT b A — A5 2 80 & 2 & B D WU B4 1) AR L7 ki 45 A I

- SREBBR®R - o/

52. What can be inferred from the passage about 18- | 52, X F 18 /N B 3, M 32 Z H BE #E B &
hour cities? A

A) They especially appeal to small businesses. A BTN B 5 R R

B) They have seen a rise in property prices. B) EATIAE T 55 Ak 1 Lk

C) They have replaced quiet with excitement. O ENTHABACE: T %,

D) They have changed America’s landscape. D) ek A T 3 E XS

[ 45/ TE AL ] A% A X SCE F2 3R NS R <18 /NI I Y 5 S HE W L S A T LA R R AR O & T B

[FEEE]B)o 5 _BQA) H IR R 18 /NI 7L 5 b 7 HEAT RS E 990 il 10 . W 5 | 31 58 22 5 3t ™
PEIT 5 SOR A F 4 K - 18 /NP3 S i 7 By 7= i W 5| B BB B WA .l sl T, 18 /NI AL IE T
e A ey Bk, IERU B X} make waves. . . real estate investment, (has) increased property values
1) & BEHE S

CHERE F45 1 A 5T 40U T4 10 B R A their smaller size . {H 3 H 5 A4 2 AR X T K08 11 1M 55 69 18 /1
I, AR N L . C PR T 45 B A) H 18 /NBF 854 7 Al 5 = 7 i AE < ) 3 o
TTE”, DIUA S — B R {5 B the US landscape 1 Fs » 1M SC L 7E 36 [ #b 4 A9 39 5 00 &7 1 R
“18 /NI I 5 UL

(PR BB | BB 1A R 5 B2 K, BU/E B JC BT i N o H 38 A Fh 28 IR 4 /N E 7 W A 5
small businesses #i%E £ 55 VU B Q@ @ H] businesses. . . their smaller size, i B 5l property prices & f\i £ 5
Z Bt @ F] real estate rankings. .. real estate investment., 3 &K F] property values, i C Tl quiet. ..
excitement E 25 K OMA], 1 D I America’s landscape EMN 2 X EH A, B 2. 2RUE K5 EE
Wi, T B — M TR Berb W 88, A0 SO BRIl T 28 AU ) A o R DL O B Bk L s i AR AR
SORBCR“18 /NIl TH T A1 B 5 A R 35 T B W S B T BB AR, I RE A ALY By P
A A H R IE — 2 TR R
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Part IV Translation
Kt

G — BEBX

Lake Tai is a freshwater lake located in the east of China. With an area of 2,250 square kilometers,
it is the third-largest freshwater lake in China, after Poyang and Dongting. The lake houses about 90
islands, ranging in size from a few square meters to several square kilometers. The lake is famous for its
unique “Taihu stones”, which are often used as a decorating material for traditional Chinese gardens. It
is also known for its productive fishing industry. Since the late 1970s, harvesting food products such as
fish and crabs has been invaluable to people living along the lake and has contributed significantly to the
economy of the surrounding area. The lake region is home to one of the ceramics-industry bases in China,

including the Yixing pottery-factory., which produces the world-renowned Yixing clay teapots.

— B E

IL.OKXKBEREFEFRDH—NRASR, QLM EFR 2250 FALAE ,RHEE =ZKKKH, % TEHH
FIRE

LiRC 4 2 3% K ¥ freshwater lake; @ % area; size; -F 7 2 2 square kilometers; % = K (%) the
third-largest. .. ;40K T after; following

L) F AT IS Ay 8 R R R A . /) O MR g K i) H S P BB R B SR R W] iR
WA, 22 O IR KA KT R AR FET(Ads B) P B &8 7PN 5 B E 1 located
in the east of China/in eastern China, = 2@ 48 K0 K /N Tl AR /N A AL HE 44 R & i L
) B CE) A F B & = KR AKRHENFET (A is B) s “4OK T AR e fo iR 272 XTE?I@I%E’J%I‘?EIEE@?,
B R AEREAR1E after/following Poyang and Dongting;“ & ¥ @z A2 2250 F 75 A~ 27 & FiHEA /@M, vl 15F 8

“with—+ 24 T E " 450 (R oy / BA FE 4 s & 17D With an area of 2250 square kilometers,
2. KHAR AN BIS, KIMNAILFETREILFETRERE,

(1AL % 14 around; about; K /> area; size; Moseeee- 1| RETRPE % range from. . . to..

ROER T NP i3 TR R/ g1 NETIRIE VRN By M I Ah FE T —HE“M
A By 2573 1 There are around 90 islands in the lake(there be 4] Y 7R “ 5o i 77 A «-v oo ”)uk The
lake houses around 90 islands(CA 5 55 & L The lake $F8/C K ; house YEBh iR X “ (I H) 7K / 5 94 /69,
B G R A A e e | REPRPE FE N islands BB B 47« J5 B 1 ranging in size from. .. to. .. B{ &

1% A A) which range in size from. . . to. ..

3. Kitf U,Héﬁﬁﬁ’]“jtlﬁﬂﬁ"ﬁﬁlﬁl% jt:ﬁﬂE = AT RmPERLE M,

LIaC A 55 [0 4F 89 unique; ¥A <oe et H % be famous for; & 4 decorate; & # garden; P B 4 4 (89)
traditional Chinese

C T RRAT AL GBI . R T A b B 2 AR 915 B T AT L B 5
CRAAVAE IRAF K E LM E 471N T The lake is renowned for its unique “Taihu stones” , 12 5 J5
“KELTH T e ” % A Taihu stones M AE PR 1 #5215 M 1) which are often used. .. .“ A F X4 B #”
A H 13 used to decorate gardens, th 0] B % &« FAE FEl AR 0 25 4 B4 B 7, %5 4E used as a decorating

material for gardens,
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4 RKtEUAEFHEalLEE.

LAl C & 13 & 89 productive; 44 # Jb fishing industry

) F AT JAS ) A R A fall . T SR B B AT, SR B TR 2 AR AL B2 IR I 8 ] R AR
famous [ [F) X 78 known.well-known . noted 4§ .

5. 8L 70 ERFHUR  BHEEENBHNERRERAEE, AXNBALMRPEFMELT
BEXm#,

RO S | E# 4 70 54K 5 B the late 1970s; 4 # catch; harvest; 38 crab; & # along the lake;
J& K, resident; inhabitant; /& i 3 X surrounding area; %} -+ -+ 4F i 7r #k contribute to sth/doing sth

[A) F FE AT JAS ) Ak S A G ORIl fall . ) 1 B H O ) B OF 9 R R S5 A L v R T
CEH I IRANBE T IE SR MR I EREE S B e VAR G R R SR T BRAE 58 U 2 W B
%”ﬁfiﬁ—i‘ VE R Bl 44 1R 45 ¥4 harvesting/catching. . . , HiHp £ 58 7 N 72§58 DL A Fiiss 88 S0 AR R 1 K 7= L o]
1% H fishery products.food products such as fish and crabs;“ st ecece M A & F, FF 2 ee oo o T A7 H 1
N IFF11H 15 has been invaluable to. . . and has contributed to. .. ,“ % # & & K.” 1] £ N residents along the
lake B¥ people living along the lake,

6. Kttt X B2 P EIHE (ceramics) W E M Z — HPFEXHBE REFEFHEARZNEXERNE
(clay teapot)

iR C /& |22 8 % 89 world-famous; world-renowned

(A FREm AN AR X EN, E5F LT XBET Ko PIEXT R Ak R 2
—7HYZE I SR R A X R B Rk 32— £ T The lake region is home to one
of. .. (be home to sth B g“ i WP EH") 25 5“2 F & X 69 B 1 7% e 4 58 3 I AE A AY
HEBfIR 1E including the Yixing pottery factory, 2 & «eeeee 2y & "] P8R pottery factory B & Ui Al 43 -

producing. . . 2% which produces. .. ,

BEMSRILCEE B EE Ko 8%
& M g AR e F 7  occupying/covering/with an  area

. Its area is. .. square kilometers
A of. .. square kilometers

. just smaller than/only inferior to Poyang
AR T AR 18 Fe iR R after/following Poyang and Dongting
and Dongting

Hyoeeeeen By uh There are. . . islands has. . . islands
ranging/varying in size from...

KA AN e een B eeenes They have different sizes from... to...; Their

" to...; whose sizes range/vary . ‘ ‘

F minimum and maximum sizes are. .. and. . .
from. .. to...

A E#2 70 FKE since the latter period of the 70s in the
since the late 1970s

ALk last century
contribute to. .. ; make a contribution o

Sefeee e A B T BK make sacrifice/efforts for. . .
to. ..

A5 40 world-famous; world-renowned which are famous/widely recognized in the world

= HRHMIE

L. D UM R 5 A T R AT 4 T BOTE ] rb 2% A B B, DUIE D) A2 B A s BE Ol O T 39
ERMBEREXRA/ES . AUSCERA A 2 W B R, B9 280 2R L3 24 09 18145 18 /45 A0
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it.the lake 2§,

2. EUUR TS M A A 26 5% . T 4 S T SR T L 45 5 ) 75 S S
KGR, RIEAFEAFAER, RAE—1MEF AT ENEEXNTET EEEE
B BRARN N R T a5 b AR SC B B R g R AT S0 A5 A N TR D DU A 3 2R Y R )
S 7 13 BTV 0 7 R T S VOHE 1 T 0 556 30 43 5 4 0 o T o A 3 5 3
R BB L5
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