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The Challenges of Studying Abroad

[1]) As is universally acknowledged, it is never easy to study
abroad [2] since you could come across a list of difficulties and
setbacks you cannot imagine before going abroad.

[3] First of all, the top challenge is the culture shock, which
means you cannot adapt to the exotic life during the first few days
or even months. [4]) Secondly, the language barrier could be a
nightmare for many international students who possess poor
mastery of the official language of the country where they are
studying. [5) Last but not least, the academic requirements could
overwhelm you if you are not well-prepared. Long reference book
lists, numerous projects, papers and professors with varying
character traits could rack your brains.

[6] Despite all these terrifying challenges, you will finally
manage to come through this “dark age” with your hard work,
persistence and endurance. And then a bright future will be

awaiting you.
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Part | Listening Comprehension
Section A

Questions 1 and 2 are based on the news report you have just heard.

(1)Rescue crews pulled a man to safety after a collapse at a construction site in Brooklyn on Tuesday. The

incident happened on the 400 block of Rutland Road just after 12:30 p. m. The Fire Department of New York
says the vacant 100-year-old building being pulled down partially collapsed. A man described as a “non-worker

civilian” was buried up to his waist in the basement. (2)The man was collecting building materials when the

first floor collapsed underneath him. He was trapped under a beam about 10 feet below the surface for nearly

an hour and a half. The man was then taken to hospital. Officials said he is in stable condition with non-life-
threatening injuries. The building was reportedly purchased by a neighboring church in 2011. It was the site of

a 2006 fire and has remained vacant ever since.

ERIEE
1. What happened at a construction site in Brooklyn 2. What does the report say about the “non-worker
on Tuesday? civilian”?
A) [RERY FHLAWE. FEALER, B A8 | O B 50408, B iR s, — S Irtais
SEAR— AR T R AEPHR S BB A S — A A 55 IEAE AR R A R
25 TR A

Questions 3 and 4 are based on the news report you have just heard.
Millions of people are struggling to understand their paychecks or calculate money in shops, campaigners

have said. (3)Being bad at maths should no longer be seen as a badge of honor or down to genetics, according

to National Numeracy, a new organization which aims to challenge the nation’s negative view of the subject.

Chris Humphries, chairman of the group, said that poor maths skills can affect an individual’s life, leaving
them at a higher risk of being excluded from school, or out of work. “Figures from a government survey,
published last year, show that 17 million adults in England have basic maths skills that are, at best, the same as
an 11-year-old,” he said. Speaking at the launch of National Numeracy, Mr. Humphries said, “That’s a scary
figure, because what it means is they often can’t calculate or give change.” Mike Ellicock, chief executive of
National Numeracy, said, “We want to challenge this ‘I can’t do maths’ attitude that is prevalent in the UK,”

adding that (4)it was vital that all primary school teachers understand key maths concepts, as young children

who fail to learn the basics will suffer later on.

AT FOOE R EVX: KZRZ2019 BRI

3. What does the organization National Numeracy % R R AL E E R A .
aim to do? 4. What is vital according to the chief executive of
B) L4 B RJEE ., 5 E 23, 3 E R National Numeracy?
fig J .0 (National Numeracy) F/m AN REFFIEES: | D) DY A HHAE ., i B 32 5], 35 [ H K8
ANIFEAE— 120 Y g, B R F A 25 D 38t 4% [1) ZERE T O AT BOR B 0K A /N 2 I S
B SEEEREERE S LR —AE , B ek RHEPBA R, X — R B REE,

Questions 5 to 7 are based on the news report you have just heard.

(5)The Dutch king has revealed that for more than two decades, he has held down a part-time second job

alongside his royal duties. King Willem-Alexander of the Netherlands said that he recently ended his role as a
Pug% 2018 4 12 A HA(Z) 2
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regular “guest pilot” after 21 years with the national airline’s fleet of now-outdated aircraft. As a guest flier,
the king worked about twice a month, always as co-pilot. He will now retrain to fly the bigger Boeing 737s as
the old planes are being phased out of service. The 50-year-old father of three and king to 17 million Dutch

citizens calls flying a “hobby.” (6) It lets him leave his royal duties on the ground and fully focus on something

else. “You have an aircraft, passengers and crew. You have responsibility for them,” the king said. (6) “You

can’t take your problems from the ground into the skies. You can completely change focus and concentrate on

something else. That, for me, is the most relaxing part of flying.” (7) Willem-Alexander said he is rarely

recognised by passengers. Very few people pay attention to him as he walks through the airport in his airline

uniform and cap.

BRI
5. What does the report say about the Dutch king? H—E., R EBAETEET, T HA
D) LAY 407 B, BT SL 42 21, fif 2 [H £ 38 FE X MR U2 CAT RS AR IR Ay . B
Tt fl 20 ZAERER T BT A CWEFFTTZ S, R UL, = AT R R O A T DL R R T
—EMFE I, A5 LABICAR o
6. Why does the king say he likes flying? 7. What does the king say about passengers at the
B) [#E#7] B i K . B rh 42 8], X A 3 airport?
AEFF 1,700 7 F R 50 & 19 E E R AT (ON ¢-t:i) [ REEi3/N TR I o | By g SRSy
B, RATRAMOK EIRBE AR T b, 25 L0HA - LR AR A SR & RETA i A

Section B

Questions 8 to 11 are based on the conversation you have just heard.

: Morning, Miss Semenov. Welcome to our studio.

: Thanks. My pleasure.

: OK then. Let me start by asking you how old your company is.
: My grandparents started the company in 1955.

: Why did they decide to open a furniture plant in Bucharest?

£ x££ X

: (8)At that time there was a construction boom. There was a great need for furniture and my grandparents

saw a business opportunity. (9)Their aim was to provide quality yet affordable wooden furniture. And this

goal has never changed.

M: Do you still only work with wood?

W. That’s right. It’s what we know and what we do best. If we started trying different materials, our quality
would probably suffer.

M: And all the wood is local?

W: Correct. (10)A hundred percent of our raw material comes from Romania.

M: Could you please outline how the company has grown over time? What have been the main challenges and
opportunities that you have faced?

W. Well, back in the '50s and ’60s, Romania was a lot poorer than it is today. My grandfather and father did
not have much capital, and our customers didn’t have much money either. So that limited growth. (11)The

big change was in 2007 when Romania joined the European Union. Suddenly, our market exploded in size

and we could now sell our products all across the continent. There was also more financial investment.

And, as a result, we went from having 20 employees to 200.
Pugg 2018 4F 12 H HLEI(—) 3
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M: Which countries are your biggest market?
W: Besides Romania, our biggest market is Germany. There is strong demand there for our traditional style of
furniture.
BRI
8. Why did Semenov’s grandparents start a furniture materials?
plant in Bucharest? O [EHR) FLHE., BrhgHMEAMARMZ
D) (#5471 B YRR, 55t 8l 4 i i L A B A A Rk B 2, 2o AL AT B R 22
LPETEAT IR — R FZ AT 2 W& Uk AFHS LR,
A Sl S R R, K AT R E K, A B R 11. Where does Semenov’s company sell their
B TR, products?
9. What was Semenov’s grandfather trying to do? A) DY 4095 A, wHE & 1425, 2007 4E 2
A DEHRY A HEE, o35, i A2 B K S WA B B, T A T ERIEUE.
BT B 8RB R A A R A AR Z ] AT T S ALY, 1T ELIAE AT ] F)
10. What does Semenov say about her company’s raw 7 it i LR A AN U K i

Questions 12 to 15 are based on the conversation you have just heard.

M:

W:

12.

B)

(12)Have you heard about the new restaurant, the Pearl? Susan and I are going to try it out this weekend.

We have a reservation on Saturday at 7 o’clock. I can call to add two more to the table if you'd like.

That sounds great. We’d love to join you. You always seem to know the best places to go. Where do you

hear about these things?

: I have a habit of reading (614) Magazine. (13)It has all the information on local events within the (614)

column code area.

: That was a clever name for the magazine then. Does it only focus on new restaurant openings?

: They have other information too. Things like concerts, festivals and small shops. I think the restaurant

information and reviews are the most exciting though. Each year they also sponsor a local event called

Restaurant Week.

: Restaurant Week? What’s that?

: Oh, it’s wonderful. All the stylish restaurants participate. They have special set menus for the week,

usually in spring, at a number of different price points. (14)Susan and I go to at least three different places

during the event. It’s a great opportunity to try some of the more expensive restaurants at a discounted price

and try something new. That’s how we found the Pearl, actually.

: Wow, that’s an event I would be interested in. When will it be happening this year?

: (15)You are in luck. Restaurant Week starts in just a few days, the first Sunday in May. Let’s make sure

they set a double date during the event. Just let me know what type of food you would like to try.

. Okay, I will.
ERER
What does the man invite the woman to do this FIFX AR A —T, BT T BN 7 S EE AL
weekend? BEREER, R L L RE M UAETITH
CREATY 401 Wi, &L, B L RlL LR TIPS EEAL . T, B i e L R —
Wr ik — 28 W “E 2k 1) BT 4 T, 3 Ui Al Al Susan THET.
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13. What does the man say about (614) Magazine?

D) [RE4rY AN, sHmd B 4R 5], ((614) 24
B EARTHMTESMITAFL.

14. What does the man usually do with Susan during
Restaurant Week?

O [RBHRY A P, xHE T 1485, e A

EEFAR MR, 2 B SREITIZ
PRA TN 36 7] L) S, — 26z g AR TG

15. Why does the man say the woman is in luck?

B) [##7] BRI, X iEiRfE, Z 1058 44
HRE A ARGEITR, B i B REE, ]
JA LRI T

i), flu 0 Susan 2 /b 2x 2k = AR & T 1201

Section C

Questions 16 to 18 are based on the passage you have just heard.
All parents know it is difficult to get children to eat their vegetables. Some of them offer rewards or treats
for children finishing their share. But researchers have discovered that youngsters who are not praised for

trying vegetables are more likely to eat them eventually. (16)The study found that the best way to get children

to eat food they do not like is simply to give them repeated exposure to it. Psychologists from Ghent University

in Belgium studied 98 children. They gave them five kinds of vegetables to eat—mushrooms, peas, eggplants,

carrots and cabbages. (17)The taste tests revealed that carrots were the least-liked vegetable among youngsters.

The children were then given a bowl of boiled carrots and told to choose how much to eat. After 8 minutes,
they were asked to rate the dish as “delicious,” “just OK” or “disgusting.” The trial went on twice a week for a
month, with a follow-up taste test after 8 weeks. Children were split into three groups, with one group asked to
try the bowl of carrots repeatedly with no further encouragement. The other two groups were given rewards of

a toy or verbal praise. (18) After the trial, 81% of children who simply tried the carrots consistently liked

them. This is in contrast to 68% for the group given a toy and 75% for the group given verbal praise.

EESES

16. What is the best way to get children to eat
vegetables according to a recent study?

B) [FE#TY SFSCiivll, moch4es), arse ki, Zik
BN E R &Y R IME 2 LE
B EHME ., B al g, ZEIE 7z
BRI AT MR R AT T B S B g 3

17. What did the researchers find about carrots?

A) [DREHY 4 PHAE, 3043, Ml s,
% MRETIIRAE R,

18. What does the result of this research show?

BT ] JRCFE SRR VX: KZRZ2019

B) [#E#T] Zr G HEWHEL. JESCHARE], LA I AR 4K
FHOBERE TN A = HA . AT
W WRERZAE b, BEA AR —HE%T
T2 THE NZEERE -5 E; A —HE%T
FEZTHE b2 EaRR ki, REZ)E.,
BRI 4 B, 81% B9 4% T &5 IT 4R B WK HZ i
BN AR A, 68% T 5 BRIz
B DA ARG AR, 5% WS TFRRE
WIZEAE o i IHER, 2T R R T R AT L
HAEH o

Questions 19 to 21 are based on the passage you have just heard.

(19)One thing about the moon many people don’t know is that it has a lot of garbage on its surface, left

over from human space exploration. But how much garbage exactly have humans left on the moon? It’s hard to

be accurate, but the trash likely weighs more than 181, 000 kilograms on Earth. Much of it was left by

American astronauts who landed on the lunar surface between 1969 and 1972 during NASA’s Apollo missions.

The other rubbish comes from missions that did not have human crews. These missions were conducted by

various space exploring agencies, including those from the US, Russia, Japan, India, and Europe. Many of the
UL 2018 4F 12 H HBI(Z) 5
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older pieces are equipment sent to learn about the moon. The equipment stayed there after its missions ended.
The moon is also home to lunar orbiters that mapped the moon before they crashed into its surface, adding to
the garbage heap. The objects left by the Apollo astronauts included equipment that was no longer needed.

(20)Bringing back unneeded equipment would have used up precious resources such as fuel. But, as the saying

goes, one person’s trash is another’s treasure. (21)Researchers can study the garbage left on the moon to see

how its materials weathered the radiation and vacuum of space over time. Moreover, some of the objects on the

moon are still being used, including a laser-range reflector left by the Apollo 11 crew.

BERER
19. What does the passage say may be unknown to AT ] RS FE R MR B 6 BT IR, Bt 2
many people? T, FEAX LB 2545 0] R () A K55
D) () A A, 30Tk 3.6 FABKA | 21. What can researchers do with the garbage on the
—HFMREAFAMERREENREARE moon?
B, X BB ER R AR RS IRR TR BB Y . O &) FHELH . mCR/ER S B AR AT
20. Why has a lot of equipment been left on the moon? VLA o 5 8t B A H BR L A B3 T i S A4 ) 2
A [E#HY BYERE, &b, A mmEY WM 252 A R A RS L ZS B

Questions 22 to 25 are based on the passage you have just heard.

In my line of work, I receive a lot of emails. I also send a lot of emails. (22) Though social media and

messaging apps have taken over some of the roles from email as a form of communication, email is likely to

retain an important role for business communication in the future. Surprisingly, though, a lot of companies and

organizations lack formal guidelines for emailing. As most of you will soon be entering the workforce, I would
like to share with you my own rules for emailing. If someone sends you an email, reply to them acknowledging
the email. A simple “thank you” let the sender know that their email has arrived safely, that it has not been lost

among what could be 50 other emails that have arrived in your email inbox that day. (24)It’s not necessary to

reply to a mass email sent to numerous recipients. These emails are often informative rather than personalized

correspondence requiring a response or action. (23) But it’s common politeness to respond to a personal

message, preferably within 24 hours of receiving it. It’s also important to use proper English. Just because

emails are a quick form of communication, doesn’t mean emails, especially business emails, should be written
using informal shortened forms of words. Think of an email as a letter. Spelling, grammar and punctuation

should not be overlooked. (25)And never use capitals to emphasize a word or words in an email. It’s the same

as yelling.

B
22. What does the passage say about email? 24. What does the passage say about a mass email?
A B) A HE. FIOTLEEL REHZE | O DR 400 PHAME, 4 scrh 3R 30, 3 & i mR i
PRAISE R, App fi— A 2 B 2L T T S,
M 6 6 5321 6 AL FEL M PR R 7 95 20 25. What should one do when writing a business

HAT REATPRE A EEE B

23. What should one do upon receiving a personalized

email?

D) [FE#T) 4 PHANE ., ORI R B, 7E B oA

email?
B) THEHRY AT L, oS b [ A A £ BV TR TR TP s
R FALE, BAFAE 24 /N Y 1, TR AR
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Part I
Section A
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Reading Comprehension

% id: B) convenience J7{# ,fEF; D) escape ¥k, ¥k/lii; E) intimate 1T , %/ ; G) primary /N5 1) reward
il , 225 ; KO specific 4075, i ; N) warning 45
Zh E: A avoid AR ; PRl D) escape wkiEE,EFF; E) intimate B8 . #2758 ; H) prompt {218 ;#2785 D reward

T3gS , 42

; L) surveyed P82 ; N) warning 59, #£/#; O) witnessed Hii; E &

F. 25 B) intimate 3£30Y ; ALK ; G) primary FE A A1 ; H) prompt s 1 ; HERF 3 1D silent JTERAY 5

B s K) specific

LR F9A 1 M) unfriendly ASAEFRT; AFI s N) warning 244579

Bl i8: O effectively A%Hb;52hr |3 F) particularly 4551, JuH; H) prompt #EH}
ERIERH

26. (% &) ZiAHTE,

N [EEFET] S8 T A E I a 25,5
1A to, B ES 48 b TR B — A2 0]
GEX Y AA R 8 ST FAREE R TR
feih . H5A&EAI, warning“ 5 —
TREAIE R S TR Z B R B IEREI .,
T2 SCF AT LA R B o AR SCIR 7 U6 W e 4% 388 T
TH B, reward BRI, X5, RIFER AT E
XEEE B

27. [ZR) 2P,

B) [EEFIM 2546 )5 16 Ry 5% 1) and, Hzs # 4k

FriEiA1 S and J5 T /9 4 17 productivity i 331 3¢
F. HI, SHATEIHALIF,
GE 3] AR R, BATF K L& FOEE T
ook TR AL . FARYE and IR FEF
F,25 46 b BT 3E & 19 N R S SO B AT DL A
productivity 3%, # It 7§ &€ convenience “ J5 {8,
fEFI" &SR

28. (& =] RIAHHT

F) [EEHIET] 2546 BT e o0/ F 45 s 2, R b s
& 4 R A —ARIR) 845 when 5] 50 VAT
[iE I Am 4 2 AL 0 0T B Bl

S I T

RV IR B B A A T 2 597 B AT,
ZEREAE B A B, & BE R P, particularly
B ke, UL B E — R RRR S I A5 S )
BB E.

29. [ =1 ShiEPT,

L) [EEFM] ZHAT We've ZJ5, 4 14 &
s EH I 7 25 % Ak 7 SEL A By 3R] 4 2ot iﬁj\ﬂﬁ/ﬁl
¥ B8 T o
(B SCHIMTY 25 48 B 7E 5B 4346 11, FRAT [}
55V 38 Ji (] FALA B S, A& e B, surveyed
it B B RE B BST
SCPIEARIE R, SR IEFRE 2R

30. [ =] AlEBHTL,

O [EEHIE 5 W18 F 450 7] 50, A< A A] F 4544 58
#, Rt zs g AL R SE A BIA
& XCHIBT Y 2548 e A de i FAT 1R & T i 5510
JE IR FALAL T 5K, R i AR TR] 9 75 =X
R FFERRMET U TR, &L,
effectively“H 2 " &M E N EE.

31. [FRY EAERPT,

E) [EHFIE] ZSARNALT is the most Z J5 » L as /& 4b
IVEEWN | Z 23T

PU%% 2018 4F 12 H H(—) 7



www . eduaah.com

[iE BT Y 5@ b SCRT A A8 A Y 2 T BER.
RS R T — g B AABREZRRRE | 34. (EXY BETEHIE,
AR ITR . BRI H, intimate“ B %107 | G LEEHIBY 25 #% # m H My, 5§ K & i
FF AR 7R TH W THI B2 7t 2 F 2R 2% 1 I 3 07 =X concern, T LA 2 kg AL 75 ZIH A JE 4517, /F concern
HI R IERE %, B ETE .
32. [ R) BAFRPHTE, i S HIT Y AA) it B T LR Zakgh - Rin
M) [EEFIETY 254847 T the most ZJ5 . is email 2 AR A5 “FR” KSR, IR IERA R
T 7 LAZS WA I S TR 25 1) 54 e 4, T L TR S B A5 3K X 445 B WR? &k B &3
TA] N3 AT DL TR 25 o R A A R primary A FZH”, AR H R R “ A iR A
(iE SCHIB Y A /A 7R 3 17— /) F) T X TR 38 3 4 A IR X AR IR ALN T R KO £F
3, X Fo A LR 32 38 7 U HEAT T FA AL R B T BRSO ERESR .
HEZ o E AT A M AC T T A FAANAL . | 35. [ R Shia B,
GEA G RIE AT AL B IR R Z R A AL | A GEEFIERY 2047 A T 554 7] A1, 25 4% 40 T 15 4
97, unfriendly“ AN &0 M IEFE 5. something 95 15 A Y, AAT) B 218 1 3 17
33. [ R) AP, e ZS ke Ab 7 3 Bl iRl 25 4 S . 4 A BT AR
K) [EEHE] =406 F € i the Z )5, 4 i F A A G FIE
situation Z | , Rt 2S A% 4b 75 BE A TE 2597, H F (& SO Y FT— /A 156 B 3K 94 % 18 8k 7 = A 1 4%«
&M 5 ) 44 17 situation, PRSEE R Y WA K, AR R RO AT s A5
0iE AT —A] it B JLRR v o =Gl H G T %o G5A LSCHTIR (R B T R R AN A
BIHE . A A) 48 l, Kb — 20T 52 & R i AL A LA TR AN 23 8 35 fof ) R, R 42 T8 K
T A AR R B A I . & T2 FEBh A FIE H L avoid B bR, U Al R 2
T, R specific” B 1, A 197 ik 15 L E ANt oo ik Dz R | A 1=/ e =1 B = N )
3R, 5 situation 4 L, FRm “ BARTE L, R IEREET
SEEX
ARG R At B S o) [R] S g 2 AR R i S AR T B T B g RS A kAL e E R R
FEGBEZENGHEEG? &K, AOTF% B A EE 7 XBE 7 3 &5k (A RIEH A A B & B . A
W2 VR8T 3 B NOZ AT B s 1 e — R R A% 38 1T B N B R U R R T
BEURAA T B TSRS . AR TR 55 vl i ) FAL A R 5 A S R 1R Y o =A%
FRERMBETUTHES.
B R N RANATREE . T T SR R B BT = $ IR AL BERE P HES ] ,
M RA SR IR GRS ERTEE T EER ITEE M B KU R i F R, Horh—26m] fE R 4R B
AF LA NIRRT o 610 =5 (B 45 7] BE B Aok LB B SR SRR AL . X FIREEAL 3 14 ik
T BRI IR R AR AR YR ? ALAE A « RITIAZRYL: “R FEZOM 2, REFA GRIR S
W BRI A5 A5 B Ve BT LA, TR TE M A B4 , FRE 7 S Se e B M T T, T il IR R AR Bk 45, B
BT REFE kM5, RIS A0l A Tl E k.~
Section B

(e ZE5RI) ASCHE H 2017 4F 1 A 12 HRSRAE www. npr. org (EEIEZ AL & B b —FRARE % “How
A Destitute, Abandoned Parisian Boy Became The First Celebrity Chef” ({ —/N055 (1) B 15t 7 1Y E4 32 58 2 ey
B R R — 50 44 S ) B SCEE
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B — LB —%

[ iaiEm]
o ) BB, EIKE, RiERIGEE AR E MM KHHA
| W R TR & |
Lo O—C)BIBET KRBT, LMWL E B2 Il
WIS, BATUBE KRLE .

A —£, BF

i
- N
EXEEFHTF | i e TR PR ThEE LT G mar :

7%, kEBELE | ol DB R B IR Lk HE BRI, S |
TEmzE, B | O MREEREGAL T, REY LG, !
18 NMEB i 5 IR S SRR SR o B S BRI BN BRCEE BEORCE SRS S
ngzgfm; g} D) KOBUE R B IER RS B AR KO RN, |
i%;ﬁ =T COL M EALE, B THREEANH LR, HRE T SRR, |
- | | D)—N)EHH R AN R BIS0% B T . (B E I ABEE |

R T AR |

ERIERE
36. [ZEAL) 5T i appearance Fl flavor EAF] | 39. [EALY BT H K dessert chef {33 C) Bt

(&)

37.

M)

38.

| )

XE G B =M,

CREATY R SRR, e AL ER 2], b LA 56—t
ENEP R =t SENTNEES i P DU UE WL}
Z—. LA He #8950 /2 Caréme, BT
ft) stressed both the appearance and flavor of
dishes X} v JESCH Y. . . focus on the appearance
of his table, not just the flavor of his dishes. . .”,
WEREN G,

(&) fEH ) French chefs Fl most outstanding
FENLF]SCE M) Bl g —4] .,

U] IR SRR, e LA i, R AR
28 SR IAR R AR B L 32 2 bR e I 1] T IS ARIE
8,19 t 2 ik E R 2 AR ERA AN, BT
FR ) later generations Fl most outstanding 4351 %
MEENA]HE the distant future 1 most famous,
TRT H1 19 of his time $8 i 8t J& 2 A7 A Y of
the 19th century, &% N M),

[ZE 1) HFTHH a French diplomat Fil connections
FENMBISCE P B,

OB 45 A998, & O Bt LA 46t R
Ry — vk E A S B A R T« BEEHT - 7 . B
1) 593 - il EEL e IR AR AR 55 A At B8 A 38 2 1 A —
e, BE —AMEH B4, REBR
18T E KB BT, R B3 A B 5 6 B 5% 19 38
AEXRRWIEH X R EEAF . BT, R EF
1Ry — 24 %5 [ A 38 B A0 0 N K B IR 55 DA
ARSI . TR 3 B 40 Y Y U3 g0 R
WERER P,

(0}

40.

E)

41.

D)

BJE—H].

REATY R SRR, s hr /A 3], BT 15 & it
&, REBCEBCAVE/RTT « WA 26E, PER
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Part IV Translation

It is a fact that more and more
Chinese can hardly do without their
mobile phones nowadays. Many of
them, including senior citizens, use
mobile apps to keep in touch and
expand their circle of friends. They
also use mobile phones to shop online
and search for information because
they are portable. What’s more,
communication through mobile apps
costs less than traditional phones.
However, this new trend results in
the overdependency on mobile
phones in social contact. As a matter
of fact, some young people have
become so addicted to mobile phones
that they have neglected the face-to-
with  their

face communication

family and friends.

handy F31/)

mobile game F-iiff
smartphone % GEFHL
mobile phone user FHLH
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2. BHPRSE /NS, “EAE N7AT LN the old people, {HR B 47 133 0

the elderly B, senior citizens, “#f 5 I /< VBl ” i) [E %€ ik A expand
their circle of friends,

3. B = AN, “Ar 4k {5 B A] H 4% K search for information, “[A%

FHUE T HEH7 T DL B #E1% M because they are portable, 1 A] LI H:
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4. BHPEEEDUATAT (T ALE PR 8 £ LU G e 6 o B BEA B L

BRLER . BRI AL 3R A P AN Bl 44 1R 1R ZH (9 LB AL . 8 using mobile
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become so addicted to mobile phones, FLiEH Y neglect, ignore Al
overlook R LUK Z A7 = B, (H b Ab % FH neglect f &3 » Fm
to pay too little attention to sth. ,
&R T

operating system #¢/E &4t

application store i FH &G

manufacturer 4= ;= Ry

operator & &R
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