E2E
Writing

- HES S -
(5% —F£ R, H%)
s 5{ERN -

F—R . 45N EHHIN®E,
FIR. AT HEEF AR EREEE,
EZR WA o T T e 5 AT R 6 B,

WEX

Chinese students have a reputation for faring pretty well
in tests but showing poor performance in other dimensions,
especially communication skills. And our society in general
tends to brush off this issue as “not so important.” In view
of this, 1 feel obliged to bring forward a few points to
highlight the necessity of cultivating students’ effective
communication skills.

As opposed to the widely shared concern among parents
that too much communication distracts students from their
supposed focus on study. communication is in fact an
essential booster of students’ learning capabilities. Through
effective communication, not only are students’ academic
questions spotted and solved faster, but troubles they
encounter in their teenage life get acknowledged and
addressed more straightforwardly and humanely. Another
should

communication skills is that a healthy relationship requires

reason  we encourage students to develop

healthy forms of communication. Only by constantly
engaging ourselves in honest communication can we sustain
harmonious relationships with others.

Implementing the ideas discussed above into our
education system takes time and patience. But the first thing

SEEX

TEFAFTAIHENL F . BEK
FiX, i thy @ (LEZAE R
I EIERAZ, Eib ki, XM
WA ASFTIAAXAR AR L2 E
B A LA, K Tk, R EF
bR B IUE B FABPERZRF A
A R A B A S 8 o Bk,

REAE N AT %6 A8 L5
WFEELEFI ERARBRAGEZE,
BABEE LS TREF AT I &
HRA b B, B A B, RALE
A& fe 5 Ak Ty @ 64 9 R AR AR B B e R FL
Fofif i i BAHAT R F A PT 1B B 89
WAL A A3 3] 1R, A AL B &
stAe gk, I EEGATRX R E
rE R ey Al Rk B, XK
MBS FAERRABR DG RE,
AR W3 Bk A i, RAT A S e
ANEFfadEeg X &,

B ERT B EAEL E I KA
HAKRE T E TR Fodt s, 42 KA
B SR AR L 5L IR AT RS A, R AT B R

KB AT AL E ALy BAL, RS TR R
HeyEM,

we can and must do is acknowledge our current neglect of

this issue and pay due attention to it.

Part 11
Section A

Conversation One

R -

Listening Comprehension

1. A) A driving test. C) Traffic routes. P A RB I E K, (OEEES N
B) A video game. D) Cargo logistics. DB — ol Tk, D)EHmiR,

[Tl ] e o34 h f e eh L9428, AR A T #F69% —#,A.C.D # X 497 (driving test, Traffic routes,
Cargo logistics) ¥ 45 & “ 2 3¢, 7T VA3 M 22 B 46 9] 5 25 B AR X 09 % 35 40,

[ 8] & ] What are the speakers mainly talking about? (#LiEA £-& & KB4 )

[REAT] 25 7 kS £ A B Ao FOAR S W AEAT — R & T AR B 7 5] ik i sk &, T e bl Ak #h 2
— K5 X RE B F AR, B AT # A2 A ,
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2. A) He found it instructive and realistic. AL S R B A A S

B) He bought it when touring Europe. | DR EBRM AT ET T E,
C) He was really drawn to its other versions. OV LA ES N TS 33 ‘7]

D) He introduced it to his brother last year. D bR FRE AL TG LS,
[Fil] i RHFAESE(H S5 EHGt/it) 9 mF 28, L5 ER T XM RO AEZ LA FEL R
LW T RO FEAT ) A R R AR M A AT it T AR SRS B B4R K eh kT S AR B IE B T 3
— % A ¥ A(found) .C(was drawn) 3 & “ & %7, B(bought) .D(introduced) 3} ®m“& 5", & o &5 (—fxid X
HOTOEMNAR AR ES L EE5EBR "R MANBELREN,
[l #% ] What does the man say about the driving simulator? (% FAEME R #H K, F 5T H 4
[fER] A AP F AR &K IF T ZILE (354K the driving simulator) X R EFEA RAKF X”o

3. A) Traveling all over the country. 3 A)ﬂi—l\. E & ¥,
B) Driving from one city to another, BEFHR—AL—ANRT,
C) The details in the driving simulator. (‘)*L/W s R ]
D) The key role of the logistics industry. D) HAAT e R,

[Fi] AB A S L “ABRBEE £ FBIRT I G AMAKRE ,( D #9 5% 4% 37 (details. key role) 35 % F 4 4%
ML MR B T AL P BLiE AR BT R AR AE A,

[ 8] & ] What does the woman say she really appreciates? (% #LH3E % KT H 4 2)

L[] CHMF AR LA MLREERTHERS T A@T",

4. A) Clearer road signs. A) AR B W,
B) More people driving safely. B) # %69 A %478 0
C) Stricter traffic rules. O R BN if:*@
D) More self-driving trucks on the road. DESHADBRFE LA,

CFUM ] 5 6 4o 38 L3 48 0 “ B 40 25 B o @ 69 ARAR R AL, S e B B P B (R A7) 2 T ae =t £ 48 25
kA R AR e

[ 8] & ] What outcome does the woman expect from the drlvmg simulator? (Zd=HAFAE I 38 3K A AT L R
[T ] B+A T i &£ 35 4L R “4e R € (B the driving simulator) it & % ) LA 3+ F % o
WA — AWML, AR R NG LER,

W . This is unbelievable. [ Unlike any video game I've ever played before, it’s so boring, yet so relaxing at

the same time. How did you hear about this driving simulator?

M: My brother introduced it to me last year. Z1 was surprised to find how educational and realistic it was.

It’s called Euro Truck Simulator, but they have other versions as well for America and so on. I was really
drawn to the scenery. The routes go through parts of the country you don’t normally see as a tourist.
W: Yeah, I can see that. It seems so simple, just transporting cargo from point A to point B, driving from

one city to another. ' But I really appreciate all the details that go into the game. It’s even given me a new

appreciation for the logistics industry and traffic on the road.

M: T completely agree. My brother also introduced me to some videos of someone that streams their game
online. It was fascinating to watch, really. This guy drove very carefully, obeyed all the road signs and
traffic rules—such a contrast to most violent games.

W Honestly, playing has inspired me to look into the industry more. I've read articles about how self-driving
trucks may soon be available and could greatly impact cargo logistics. Considering all that goes into driving
these larger vehicles, it’s amazing that we could soon have that kind of technology.

M: Ha. I've got one step further. I registered to take a safe driving course to improve my real-life driving
skills. In a way, I feel like I have a head start compared to other students in the class. Playing this video
game has given me some maneuvering practices already.

W: I'm not sure how accurate the video game is compared to real-life situations. [JBut if it results in more

drivers looking both ways before entering an intersection, I'd say that’s a positive outcome.

Conversation Two

5. A) It isn't so enjoyable as he expected. A) TR AR A 6 AR e
B) It isn’'t so motivating as he believed. B) RAAL A K o ARAE A SR,
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O) Tt doesn’t enable him to earn as much money as he used to. | C) kb FIE AR A 5,
D) It doesn’t seem to offer as much freedom as he anticipated. | D) 0 -F RAZ L FRHR 69 ARAE B W .
[F1i ] isn’t.doesn’t 3§ 1“2 F H 84 FLIK ", expected, believed. used to.anticipated 3§ & “i % #9 T8 /i =
B HECERAREAN THs , KA THRGF LEFWIRT BOILKRAELE B LT, FAREES TS
ZEHHHEAR LA B ERA P EINGIRGMMEZE, THEMN It 2355 69 T4k,
[ i8] & ] What does the man say about his life of being self-employed? (F 4o fTiEM s g &£ E)
[REAT] D Bdad m st FFk B Loy sk A RO R M H I R EMFEARTRIT G2 AR,
6. A) Not all of them care about their employees’ behaviors. | A) A5 3F &# % 5} L6947 % .
B) Few of them are aware of their employees’ feelings. B) #AR Y 2 EER T4,
C) Few of them offer praise and reward to their employees. | C) fATR V&5 S AL m R T,
D) Not all of them know how to motivate their employees. D) A1 HF 3E A HR o 18 de AT i8R T,
[7i ] ¥ their employees 7 % & P 45 them/their FERAF/F R H ;M CE L ETLL R T E R
% ; %54 Not all \Few, T At dn KM 34 9 B R & £ | T8 25 @6 REZLAL,
[ 8] & | What does the man say about managers? (% d-4efT#F M- 22 7)
[T I DRAXKES LW FEN“FRLRAN AL B E 2R R LT,

7. A) Job satisfaction. C) Autonomy. A THE#HZEE, C) A =M,
B) Self-awareness. D) Money. B) A&KFIR, D) 4.

[Fain] &5 AREAHRG >, TFH B KRR LIRY7RFE, A.C.D=ZFAAHFm A T /6%
B SN, A B AR T TR — TR R R AR,
[ial %% ] What do both speakers value most about self-employment? (3 F B &, Bz #HEAREEW AT LD

[fEM] C ERMIEL WA E " RA Z B ER e F Loy Ak HAAT IR,

8. A) The importance of cultivating close relationships with clients. | A) 3R 5B PO EM X O T M,
B) The need for getting recommendations from their managers. B) 2T LT,
C) The advantages of permanent full-time employment. C) ki#gar T Eagth &,
D) The way to explore employees’ interests and talents. D) ER XA R 5 ehikiz,

[T ] &3 A LEAELE, HSEPEa EN . A58 PHIRG A RZ ETHN, A B RIS E IR,
[iEa#% ] On what point does the man agree with the woman? (ETF#H—E L, 8 B X8 H5%D)
[fEM] A o3t AR etk Facee. BIFEMARR LFSLLHE SRR BHERY,

W: How do you like being self-employed?

M: There are obvious benefits, Flthough I don’t seem to have the freedom I anticipated as I just don’t seem

able to decline work offers. And working alone, there have been times when I've found that money alone
provides insufficient motivation. Have you experienced the same since you began working for yoursel{?
W Sometimes, yes. Unlike the rest of the workforce who have managers to prompt motivation whenever
they’re feeling lazy or bored, we self-employed workers perform our jobs without a manager to lift our
spirits. There’s no one around to offer praise or initiate collaboration, no one to make greater use of our
interests and talents.
M. That’s a fact. Not every manager behaves with such awareness and care, of course. And certainly not

all managers have a clue how to motivate people. Still, having a manager nearby at least indicates there’s

an opportunity they’ll be decent enough to look out for you when your energy and focus begin to deplete.

W. YW The motivator I value most is autonomy. I've learned not to sacrifice my prized autonomy by working all

hours of the day and by saying yes to every client request.
M: Yes. I need to remind myself that I selected this lifestyle for the independence. I don’'t miss aspects of

permanent full-time employment I disliked, such as the office politics, job insecurity, inflexible hours and
so on. I wouldn’t mind a bit more in the form of praise though, praise which is on the record.

W That’ll come with time. Relatedness is inevitably cultivated via human interaction. Engaging with clients,
getting written testimony and recommendations, staying in contact with clients afterwards, these are

things you’ll find will come in due course and provide you with motivation.

M: B You're right. That's an area I do need to put some more effort into—building closer relationships with

those who engage my services and skills.
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Section B
Passage One

- AR -
9. A) Consumers visualize their activities in different weather. A HREARBUMNMERRRATHES,

B) Good weather triggers consumers’ desire to go shopping. B) FRASMEBERHA MG AE,

C) Weather conditions influence consumers’ buying behavior. () XEAERLH e HMFEITH,

D) Consumers’ mental states change with the prices of goods. D) HkHEHs fjﬂ«]ki‘ﬁ?‘]_an’ﬁl‘*’\é‘] Tiem T,
[T ] R AT RHEERROGRE] EEFARTFRAELRFRAALARIET" T F MR 4 £
RAFR 69 R /4, F 4 4 F 39 Consumers/consumers., weather/Weather VA & B & i% 3 49 triggers.
influence change T%Ti%mzﬁﬁm WRHEFHEHIT A/ B ERAF AN X Z,

[ 18] # ] What do we learn about the findings of the new study? (% TXR#AF L LI, RV T BAMT 2D
[ ] M FFCRABERBE —AHMABTTHRAFRTRE MR REITHNG,

10. A) Active consumption. LA 2FH R
B) Direct correlation. i B) A#ERXEE,
C) Individual association. C) MR XE,
D) Mental visualization. L D) R %,

[Tl ] s34 484245 ,A.C.D Z AP @ “Aag47H /O ,{g@_ , 44 consumption 5 9 # X 4% 79 consumers
T e S % K IR BOH AW RAAT A /S
[ /8] & ] What does the passage say may increase the value of products for consumers? (3L #L4F & T 4£ 3% A
F5 S AE T A A AT
[FEMT] =BT N AR T HE R H 0B H0ITA, R BEERE/ A ZHEER DD
9B A R — RSB P AA”. S D B,
11. A) Enabling them to simplify their mathematical formulas. | A) 414 B L L FF AKX,
L B) A AA R 4G e RO R
C) Enabling them to sell their products at a higher price. | C) #ALATAE A E G e A& £ = &,
D) Helping them advertise a greater variety of products. D) Wil A E S AR Fmir) &,
[Fi ] £ 37 39 4 v Enabling & Helping Fr3k 8930 % #4245, L & )5 =R 420 35 L T %r them/their #H K H
R, BEE 9 MGIEN RN B K H QAT T o BB 34 9 AR 09 K I F 89 F /M E,
[ /8 # ] How can the findings of the new study benefit online sellers according to the researchers? (3EHF R A
R, XA R KA TR LR R TR
[fEM] MFABEAARFBE R LBARBFTHMN L ROKF AR AT R LT BB A T, AN
B %5 R A A6 HAE (BP 45 ST AF 5269 K I) ReA A AR B #4589 5 7

CHAEX -

Weather is a constant force in our lives, but there is little marketing research on how it affects

A,

B) Helping them determine what to sell and at what price.

businesses. " Now, a new study reveals how sunny and snowy conditions influence consumer behavior. Those

weather conditions trigger consumers to mentally visualize using products associated with the respective
weather. This leads to consumers placing a higher value on those products. That is, they're willing to pay
more money for them. But the correlation is only found with products related to being outside.

How does this work? Researchers give the example of a beach towel. On a sunny day, consumers who see

that product are not just looking at the towel itself, they are likely imagining themselves lying on the towel in

the sun. ™ This mental picture of using the towel increases the value of the product in the consumers'mind.

Researchers put forward the following hypothesis to explain their findings. They think the mental picture
works in sunshine and snow because these weather conditions have a positive association with outside
activities. The effect is not seen with rainy weather. Researchers assert this is because there aren’t many
activities that are enabled by rain. Most products associated with rain, like umbrellas, are only used for

protection from the weather, and not for any activities. Researchers believe that companies that sell a wide

array of products online can benefit most from the insights this study provides. X Online sellers often use

complex mathematical formulas to determine what products to feature and how to price these products.

Incorporating more data about weather would allow them to make better decisions. This could bolster sales.

20 www . eduaah . com



Passage Two
REAER -

12. A) A naturally ventilated office is more comfortable. A) B RBR G D E FATE
B) A cool office will boost employees’ productivity. B) mH AANTRRESINN G TR E,
C) Office air-conditioning should follow guidebooks. O hagw ;.1)}31 BT F M.
D) Air-conditioning improves ventilation in the office. D) FRARKEINTHER,

[Fil] ] &3/ * 49 naturally ventilated office.cool office,Office air-conditioning. Air-conditioning. . . office 3J 4§
5 A SRBR L GRS/ I8 B B R 3  A 5 S A K 6 F 5 (ALBLD) SO . LR R 9
Bl Ar T ERIE A AE E SR DL,

[[3] #% | What is the accepted wisdom concerning the office environment? (% F 7o F FR3F , AATNIAN A E A 4
[T ] H—BROIBH  FHLEMRAAFRGIATHEAIERXEFEZ "X —-NANGFEERET RE.B ﬂ—:ﬂff
FNAA E AR SR B,

13. A) People in their comfort zone of temperature are more A) ATEREAZERGAN A T K

satisfied with their productivity. P AR I A,

B) People in different countries vary in their tolerance to B REBE XA RAESENEZR
uncomfortable temperatures. CEARAR.

C) Twenty-two degrees is the optimal temperature for office workers, L) 22ENIATIRAMETARERE,
D) There is a range of temperatures for people to feel comfortable. D) AL AR AFE IR E R 18],

[fill ] & 2 J 45 comfort zone of temperature, uncomfortable temperatures, optimal temperature, a range of
temperatures. . . comfortable 34 3§ %) 4 3 / R AP € 09 8 F X 1], 30 A B 5T Ak < AR £ X 1] 69 BLARTE B R4S B4R,
[ ] What did researchers find from their review of all studies relating to air-conditioning and productivity?
(RBRATA % TRRA LRGSR HELAT A4

LiEAT ] % =8@e 5 ﬁﬁ_ﬁ%%kkﬁﬁﬁ%mFEﬂmZU%%M@Wﬁﬁ ANAFERERE LD EH,

14. A) It will have no negative impact on work. A) RESTIAEZ A G @R,
B) It will be immediately noticeable. B L EzhodizED,
C) It will sharply decrease work efficiency. O BRXRKBEKR A E,
D) It will cause a lot of discomfort. D) A3 RMAYRE,

[Fni ] BTt will. .. " EMA LB It BENELT@ Y, L ‘:P A.C.D = %9 18 35 ¥f % have no negative

impact,sharply decrease,cause 33§ % “ % m”, L A.C &5 3k 4 work,work efficiency ¥ 3% T (K £), &

WA A S EFHG ML T (LE R L TR TG RRA,

[ i8] #% ] What do we learn about using a little less air-conditioning during hot weather? (£ ¥ # ¥R A Lo 5

B D=2 E2HD

[ ] H OO E P2 EX RN AR, ASERARELSFHE; RO E,(E22 B ka b)) =3
WEHETRDREFTETEH A, FEHORET R, ELXANRALLIHHAG—LEZANBERE T4

A& ee, A B,

15. A) They tend to favor lower temperatures. LA AT A T SR ARG R T,
B) They suffer from rapid temperature changes. L B) Ae 1A B Bk w9 iR T AL B R RIE
C) They are not bothered by temperature extremes. L O) AR A% F) ﬁi‘%iﬁ? w B,
D) They become less sensitive to high temperatures. D) Mt & iR AR OR AR 4B,

[Fai | oy &% 3R i 35 3 33 7T H# 42 They 3R A7 A.D 3§ & tend to favor,become le%% sensitive 4§ 1 “ (AT %F
BEARST R W) T AL &7, B, C 8 & suffer, are not bothered #§ &1 “ % % ” lower temperatures‘
temperature changes,temperature extremes.high temperatures 3 #F R & 0 TAL/E B, %46 13 8 7T 3
M A ) R (G B AN B e, T RFHEEERERTHARME A NE,

[ia] & ] What happens when people are used to an air-conditioned environment? (% AT TR T A 26 IR
KR AT A

[mm]”*a@ﬁ%ﬁﬁﬁjﬁT%ﬁﬁiﬂ%H SAMEAME T EREARGEE, A A E
B G, M IEH,

Setting the office air-conditioning at about 22°C has become standard practice across the world. Numerous
guidebooks across the world on heating, ventilation and air-conditioning claim office performance peaks at 22
degrees. Many people indeed find relief from soaring summer temperatures in air-conditioned offices. @
recent studies have challenged the accepted wisdom that a cool office is more productive.
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The reality is more complex. Researchers conducted a review of all studies relating to air-conditioning and

productivity. ™ They found that 22 degrees was probably a little chilly, even at the height of summer. For a

person dressed in typical summer clothing, an optimal range would be between 23 and 26 degrees. U And

people can even tolerate temperatures beyond this comfort zone as long as they can adjust their clothing and

expectations. In fact, even on very hot days, it makes sense to turn the air-conditioning up. People often chase

just one optimum temperature, and this is understandable when people feel hot. [ But there is a range of at

least three to four degrees which does not have any adverse impact.

Another issue related to this is that people can become psychologically dependent on air conditioning. If

they're used to the environment which is air-conditioned, they tend to prefer lower temperatures. But the studies

found that almost all humans became accustomed to the new temperature. It was only at the extreme ends of the

temperature range where people’s productivity suffered. This range was above 26 degrees and below 19 degrees.

Section C
Recording One

- R -
16. A) It overlooked the possibility that emotions may be controlled. A)EAM BT W % Re Ak 42 ) 09 7T Re e,
B) It ignored the fact that emotions are personal and subjective. B EAZAT WA EE,
) Tt classified emotions simply as either positive or negative. O) CAVK 1 2k 6 235 A AR A= E B AP
D) It measured positive and negative emotions independently. D) B I B AR A M
[N ] ARYE & 17 & 3h 38 “ ZALCT AR/ F 5) 7“5 £ 74 &7 & £ I3 emotions 7T He M Tt 35 4R 5 5 2k A0 % 49
S PR/ E B, X B overlooked.ignored.simply as. .. 35402 3L, M KA 4 P iZ AR/ I e) R EZ 4L,
[ /8] & ] What is one of the criticisms directed at the early research on solitude? (¥A F "R & 80 % T k4 49
B 5 PT % B 4G — AR BLIE )
[ ] CRAXH B D4 it categorized emotions as simply positive or negative # B SU%5 K , £ 4 ,
17. A) Sitting alone without doing anything seemed really distressing. | A) %k B 4 & H 2 FRR BT A 69155 %,
B) Solitude adversely affected the participants’ mental well-being. B)Zﬁkﬂ'f‘ 5 46 B4R R R R A o
C) Sitting alone for 15 minutes made the participants restless. | O A 15 AP AL kAR R4,
D) Solitude had a reductive effect on high-arousal emotions. D) %0 T H A%
[ ] &= £ & Sitting alone. Solitude 45 & & & K & ; B.C.D % 1§ i& 3b 33 affected.made. had a reductive
effect on ¥ @ % a1 /2 R, A R & & distressing 4L 38 & % @ /% R ; distressing, mental well-being, restless,
emotions 3 5 WK AMEK, KA LR ETHMNAKA P RAKRKEFTANCERESAH L m/ KR,
[18] 1 | What do we learn about the results of the new research? (% FTXRAAF KR, RN T B4+ 4
[N % ZBRONABHARER AL 15 546 . 25X HEEHIOFERAB T, DL sh,

18. A) It proved hard to depict objectively. 3 A)$ FAEI L B AR AR F VL 4 i
B) It went hand in hand with sadness. CEEHERT S
C) Tt helped increase low-arousal emotions. (‘> CH B TR AR R M
D) It tended to intensify negative emotions. D) B AR TR AL IS AL W4,

[Fii ] B.C.D 3 #F & It 5 ¥ 4 (sadness/emotions) # % B , M Eb 16 Mg (“B” 2 AL R/ AL/ E
A FO TN L EREHEMAG S -/ AL/ FRxT R, AAMA R 5 A8 X 095 R AI,

[ /8] & ] What did the second experiment in the new research find about solitude? (% F¥k4k , X 3R # #F 7 F 49
o oA KA A 2 KD

[fEH] CARZFH w4 all of these (low-arousal) emotions were increased by time alone #9 ] X_2%3i& , iE 4 ,

cWHEX -

Psychology research has tended to portray solitude as a negative experience. Studies conducted in the
1970s and 1990s suggested that people felt less happy when alone as compared to being with others. However,
a new paper shows an alternative view of solitude, one in which solitude can be positive.

Lets start by looking at the earlier research. It had a couple of shortcomings. First, it measured emotion

on a scale from positive to negative, overlooking the possibility that our positive and negative emotions can

fluctuate independently. ™ Also, it categorized emotions as simply positive or negative. It didn’t consider that

emotions arouse us to different degrees, and that both positive and negative emotions can arouse us a lot or a
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little. That is, whether positive or negative, emotions can be either high-arousal or low-arousal. High-arousal
emotions include excitement on the positive side or anger on the negative side, while low-arousal ones include
feeling calm on the positive side or lonely on the negative.

This new research attempted to overcome these shortcomings. Researchers began with a simple study.
They asked participants to spend 15 minutes sitting alone without engaging in any activity, and measured how
this solitude influences their emotional state. This experiment specifically aimed to determine the effect of
solitude on high-arousal emotions. It looked at positive emotions such as being excited or interested, and

negative emotions including being scared or distressed. The results were clear. [ After 15 minutes of

solitude, the participants showed reductions in both types of emotion.

A second study measured the effects of solitude on low-arousal emotions. These included both positive

and negative emotions, such as feeling calm, relaxed, sad or lonely. ™ That experiment found that all of these

emotions were increased by time alone. Thus it seems past depictions of solitude were wrong. It doesn’t have

a simple emotional effect that can be characterized as good or bad. Rather, it changes the intensity of our inner
experience. It amplifies quieter emotions, but it diminishes the intensity of stronger feelings.

It's worth clarifying that these findings relate to relatively brief periods of solitude. This is distinct from
prolonged loneliness. Research has demonstrated that the latter is correlated with an assortment of negative
physical and psychological effects. How can people benefit from being alone? The findings here suggest that
people can use solitude to regulate their emotions. Solitude can help us become quiet after excitement, calm

after an angry episode, or simply feel at peace.

Recording Two

IR -

19. A) It uses up much less energy than it does in deep thinking. A) CHANREZTWERES 7?‘ iR g,
B) It remains inactive without burning calories noticeably. B efBFLRAETERE . REABRBFREZ,
C) It continues to burn up calories to help us stay in shape. C) CHERBEFRL,H B RANEFARL,
D) It consumes almost a quarter of the body’s total energy. D) CHAFSRERENLD )2 —,

[Tl ] & D P gl sea e T & BN FHREFLT " Th It HRES '<ﬁmAB¢“£F TR

TN Tt ARG, BRI ARG E A/ MR F R 27,30 2 B 99 19 K E o) 4k 2 5 480

[ a7 ] What do we learn about the brain when the body is at rest? (X T &KL TR &K A mH 6 k)]w s %Z_ﬂ'f] T

27

[REAT] = Bdg i, 5 F R THRE RS, KIEHG T A F R B9 20403 25X (LW HZ—),D EH,

S HAE S A & ReE S

20. A) Much of the consumption has nothing to do with conscious | A) K458
activities. 7&1’(
B) It has something to do with the difficulty of the activities in question. CE5MEEDNGELEA £,
() Energy usage devoted to active learning accounts for a big part of it. (,) EHFIARBIFALERKR 35
D) A significant amount of it is for performing difficult cognitive D) LA kK —3 5 A TikiTH
tasks. LRI E S,
CFT th C b F 250 % 7 60 8 Bl 48 &5 J Ak K — 38 4" A& 19 38 7 4o, Tt/it 35 X K 5 35 0 4680 1 L
ERARREOERARBRENEHALS JaE N B KR,
[ 8] & ] What does the speaker say about the consumption of the brain’s energy? (% F X i 69 #t 2 i 48, BLi&
T A4
[FEMT] FoBEd  ANAAREHAERRBREBTORSHED ZLEFHRX—F LB ETRGEFDL
X PRIAHS R TG HALE A ETRGEHRKL.H A EH,

21. A) It is believed to remain basically constant. PA) CHOAARRBEERT
B) It is a prerequisite for any mental activity. B) € RAEATH AV 7 ) 09 ok 44,
C) Tt is conducive to relieving mental exhaustion. O BH BT B R &
D) Tt is thought to be related to food consumption. D) EHAA LR éﬁ%&ﬁlfﬂﬂé

[Faill] dg 19.20 ey A3 m It 5 5 KA 4k = #£48 %, B.C 3 @ L 4 A (a prerequisite for, conducive
t0), A D 35 6 AT 3T B 69 8538 A % (is believed.is thought) , 3£ M B i 17 5 X st B £40 £ 6915 4,

[ 8 & ] What do we learn about the overall energy availability in the brain? (%2 FXBET AW LT, RMNT
A+ L)

[ ]ARXEREZEBL KT THAGEREHBAAEZRZH,
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In 1984, the World Chess Championship was called off abruptly, due to the withered frame of a player
who was competing for the title. He wasn’t alone in experiencing the extreme physical effects of the game.
Elite players can reportedly burn up to an absurd 6,000 calories in one day. Does that mean that thinking
harder is a simple route to losing weight?

BWell, when the body is at rest, we know that the brain uses up a startling 20% to 25% of the body’s

overall energy. This level of utilization actually makes the brain the most energy-expensive organ in the body,

and yet it makes up only 2% of the body’s weight overall.

So the more we put this organ to work, the more calories we’ll burn? Technically, the answer is yes, for
cognitively difficult tasks. What counts as a “difficult” mental task varies between individuals. But generally,
it could be described as something that the brain cannot solve easily using previously learned routines, or tasks
that change the conditions continuously.

However, deep thinking will not burn off the calories gained from eating a sugary snack. Because in
relation to the brain’s huge overall energy usage, which is devoted to a multitude of tasks, the energy required

just to think harder is actually comparatively tiny. B We’re unconscious of most of what uses up the brain’s

energy. A lot of that activity is unrelated to conscious activities like learning how to sing or play the guitar.

The brain is able to allocate blood (and thus energy) to particular regions that are being active at that

point. E¥But the overall energy availability in the brain is thought to be constant. So, while there might be

significant increases in energy use at localized regions of the brain when we perform difficult cognitive tasks.
when it comes to the whole brain’s energy budget overall. these activities don’t significantly alter it.

So, why did the chess champion grow too skinny to compete in his chess competition? The general
consensus is that it mostly comes down to stress and reduced food consumption, not mental exhaustion.
Keeping your body pumped up for action for long periods of time is very energy demanding. If you can’t eat as

often or as much as you can or would normally—then you might lose weight.

Recording Three

22. A) Job candidates rarely take it seriously. A RBHRVIAESFE,
B) Job seekers tend to have a ready answer. BEARFAEFEREELETIREE.,
C) Job seekers often feel at a loss where to start in C)RIRE T 7 BB R & B35, R % AT FF
answering it. 5 A

D) Job candidates can respond freely due to its open-ended nature. | D) B 2L FFa X e A B, KIRH L4 A b= 4,
[Fi ] w9 £ 453 A LI F (Job candidates.Job seekers) , W A ZEH B K £ 4 F it/its, LKL E/w
2. /% £ (have a ready answer,answering it,respond) 7 %= it & % K IR0 AL 7] 3] 69 £ AN B A, & A rdrdy tend
to.often,can B 4R HL &4 A7 ey bE / MUAE P /- 28 b, 0 A B 39 19] SR BR B 3% 3 6h SE4F 2 R A eh AR K
[ 1871 | What does the speaker say about the job interview question “tell me about yourself”? (% ﬁ:“iﬁiiﬁ'ﬁi B
TR — @ik F AL HEAB T H 4
[ ] C AR FGEDE leaves job seekers at a loss where to start(ﬂ:/]‘i R F R AT R AL ) |

23. A) Follow their career coaches’ guidelines. AR KA,

B) Strive to take control of their narrative. B A EEmegsE s X,

C) Do their best to impress the interviewer. CORABEIREG T,

D) Repeat the information on their résumé. % D) & Z AN Legis &,
[T ] va 3R 3 A FhiE42iE . f8 @ AT 4 d thelr career coaches’ guidelines.the interviewer.their résumé
mEREBHIFBARBRE. R ABR.EHLEEETHEMNEA QR RKREETGRPOITH,

[ a7 ] What will most people do when they come to a job interview? (X % # A fE 5 n @ X 0 24+ 4 7)
[T ] “MFH+DAAE — OO “RLFELM M LR E 2K S HARAI LH”
24. A) To reflect on their past achievements as well as failures. | A) VAE & %4’(’341]&%‘51’7 PR, A K

B) To produce examples for different interview questions. B) vA 4R 25 ) F 2 3¢ R R 49 & X l‘ﬂ ;
C) To discuss important details they are going to present. C) VAR 3T 3 R AT 1 T 3£ 09 ﬁ%éﬁ’ T o
D) To identify a broad general strength to elaborate on. D D) MR — AN AR B R e B

[T ] va 3R 3 A R K425, 35 6147 4 3 B 49 ;454 B ¥ interview questions 3 M A A5 A “ @R, & RFH £
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EAR A RIAE, LA IR A A A5 6 @K S T AR SR B AR xE B K A R A TSI B eg4R e,

[ a1 & ] Why should job seckers talk with partners, friends and co-workers? (A4 & KIZH 5 % 5 445 M
ALRVF R

[ ] # =BOQa4aR“ A THE ZRRLRARAF AL ARG @XM, KIRE S S S5HALE, LELT
AT AL BP A4S A SR 7, T 40 RIZHE 5 2 53k 09 B 692 5 8 % 54) F 2 b oK ) 64 d 3K 9] 4, B B A,

25. A) Getting acquainted with the human resources personnel. AVEBRADFTRITTIHOAR,
B) Finding out why the company provides the job opening. | [ BYEAE NS RBERAL T REA,
C) Figuring out what benefits the company is able to offer them. C)—n— TN ] AR5 AR AT X AR A,

D) Tailoring their expectations to the company’s long-term goal. D)’FE’«#%/\‘;] o9 K 20 B AR AL GG TR
[FA] vz s LA RIRETHEABZRBRATHH R, LS =MA B F job opening M LR ¥ &
T oK AE TAF, SR B 8 R RKIRE N @R AT &, AT KIRA G A RAZ B 093238,

[ /8] & ] What other important preparations should job seekers make before an interview? (@ X 7], K IR & &
JI B AR e T A7)
[T FwB OB s RRF L L EITRIE TR T MG AEER,BAT R L, E5H,

EI“Tell me about yourself” may seem like an easy job interview questions but the open-ended nature of this

question often leaves job seekers at a loss where to start. This common question is actually a critical test of a job

candidate’s communication skills, so it’s important not to give an unprepared response or mess it up. “Tell me about
yourself” is often the first question professional career coaches prepare people for when they give interview guidance.
It’s the opportunity for the candidate to take control of the narrative and tell their story in a way that really matters to

their audience. It takes hard work and extensive preparation to answer this question well.

Bl When a person goes to a job interview, their interviewer has presumably read their résumé, so they

don’t need to repeat the information. But that’s what most people will do, as it’s their instinct to recite things

that are already on their résumé. It’s important for job seekers to do their homework on two crucial aspects.

First, they are not just telling someone a fact about themselves. They’re telling a story, and stories take
work to create. Coming up with a good story means getting reflective about what made their career
accomplishments something they're proud of and what strengths those accomplishments highlight. Candidates
shouldn’t pick a broad general strength to elaborate on, such as “I'm smart, I work hard and I get things

done. ” B1 To come up with multiple career accomplishments or examples for different interview questions. job

seekers should talk with others. especially people who know them, partners, friends or co-workers who will

bring up different stories than the ones they remember.

B Secondly, candidates should know what’s at stake for the company with this job opening. What they

really are asking you is “Tell me why you are going to help me.” If the person is a prepared candidate, they
should have already figured out those things. They’ve read the job description and researched the company on
the Internet. What job applicants ought to be looking for is what the company is up to, what they are trying to
accomplish and what is preventing them from accomplishing those things.

How long should it take to answer? Around a minute. That’s about right for most people’s attention spans.
Under a minute could seem rushed, while over two minutes will start to feel more like a speech. But the length of the

answer is not an exact science, and candidates need to keep their career story focused and tailored to their audience.

Part 111 Reading Comprehension

Section A
c IETRYFZE -

1. i3 : A) credentials ##%, % 7 ,iE8 # ;D) disruptions # L, 47 ;G) predictions TR & , M ; H) preference
Mo & & 455D scale AL, FE B, F 28, 21 £ ;N) vacancy (BAAL69) = 4k, = B 18 ;0) wedge #2F
2. Zhid: B) credited 388 AN (Mg P ) de oo )2 F5 1) scale BB, & &+ 89 K V3 ]) strangle 3 5T, 37 41 ;
L) summoned B "%, B I, K ; M) survive £ &, 3 % T A, pheeeeeed E ey atE K 0) wedge Heeeee- B,
3. &I . C) cumulative B AR, #7132 65, Rt 69, E) federal B2 34 69, B R B /7 69 ; F) foreseeable = i 4+
89, T TR 69 ;KD subtle 7R 5 5290 69, LA 69,3540 88, Sk i R ALAY
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- AR -

. N) vacancy, [#EA %] = #384% T are experiencing (3§ &) #= rates Z 8] , B A rates 895 4H IR & & 2, 7T

27.

29.

30.

w
]

AR BZ . -ed DA S-ing 3, [HIEZR] 2GR B AL LBERLEELZH 705~ 80%
# OGS EIBERAAART EFBANGFRTRE LB ITEZEZTHR/BEZ2E LA T, 24K
R FEELARBLFLFHBEZBHBE”, F LA 70 and 80 percent X — K F b b 7 4n 5 438 5 4%
#EBE/RIT/ TR/ SH|7F i @&, % N EH,

1) scale, [BAEIRE] =44 T this 25, A BREBFRBX, [(HEER] 2408 B . RFELF

He, TFE Z R AT AR 2K A ELFT, OETXAGREZHFHPMEHA TR ZEEZ AT
o EHEFERREREARFHAFTERE,. AT L ELF T, “on this RSRL A )

“UBZK/EBAZT /ABARZ $7F (EZRAREATTEE/NE/BEFE.IEH,

. F) foreseeable, [#aEIAE | A& A4 & & 19 the, & A 419 future, 7T 4o 4533 4 future #1546 IR 2 %%, 7T A

AR BE -ed HiES-ing HiE, [FIEZER] =K R . oM LT T A REER D, T
I, “for the future” b & B R I NS R, 245 LX T, EREH AT, BERHBAX—HH 4K

BXAERR—BR AN — RS, S48 R4 3 R XA TR, T4, for the foreseeable future 4 B
EASEL AT ) T HUILA R A BB LR Hrat RoR— BB M A7, 3 F E4,

J) strangle, [ #8771 economies 5 take lives.destroy routines # 53] % % , B %E &y B b 39 will
B, 2RALAMPAERE., [SIEERE] 20K E. X RAFTHREE S L4, B9 RER B
A& fee it L, TR GHRTRED F AR AEEAFD E R, TR G2

HHIE /BN /BRASVSE AR R L] B,

G) predictions, [ 7E 7% ] 248 97 4 % 8 7 A #% technologists’, & & J& # A8 4215 to the contrary £
technologists’ WME B LE, THZTERIGAXIERZ R, P oA (BRI EBIR).
[HEER] ZRGHBE L5 AL, EARRASHEGEANE T AMNBEFORZL REZRERZMNY
Bz AR, “de-(FRINH) + centralizing(F ¥ #9)” &R iX e R iR R/ IR S RAEAAN S
AL (FEARAAT & 25 8 27/ 48 F 09 8 2) . # ik F JK 35 despite technologists’ to the contrary & #§
MHEHARKERSWAEF R DRAEE KR EANIFILEF ARG “FiE/Ma /"% ,G E4,

. D) disruptions 32, B) credited, [#E17M] Small 31 &4 F P4 5,33 R create £ % iF &,

HE3N RARBREH., = 3215 TF is # with promoting sth Z 18, A VAT T 1. is A A2 .5 32 A
BIARBIT, R EREREM;2. is AW, 32 H-ed DI MR E ;3. is AR, = 32 H-ing
S, MR ILESRATR, [(HIESE] FwBEQAHFE, I 31 FhRAIMELSEHT; K 31 (ones
FHREIDMNFHAARAE, Qb . AAXBALKEL 32 RFKZTE, OGN ALAKNZ
TS BT RKRABRMNKMNEBDETREALARVWEREENER, TL,OQDHEALEFAHLAO
QEBEX&HKM 31 MNIFHRAAMKE X —WE,.Z 3 pRE“HESERBH/EB/ MK S5 4 L.D
EA, fis 32 with BAARBRELI"ERHKETE"ZRGX R, 46T E IR F 54
A TE T 4m,is with B ERIBIE.B 4 L&, A be credited with B A +=“3 B2z F A”,

. H) preference  34. M) survive, [#EREE] = 33 A9 of 89 245, 5 L L R G4 FL T question, B 4 &

WRENBIFE, T3MAATEEAGT will ZE. B ATRAER, [(JEEE] FLR AR E . BIETE
LR AN L BEHETETRREKRED) L EAAE(this FIERXARD)"EEZTHRRE—A 33 HH, OO
W e ad, RAEMELLE(CRE) 34 ,ELRHEAELB(D)RLHEZ, F51#HE Or RTOQ
&) A ARMIE L, T 34 RER T/ EER/ERFEMEH, Qa2 i b2 5 E A/, AR
BAEHRFTHORTERELEAPOGRFEHEH(RRAEDRIAT IR A RANG ZU &R R
L mABENERG XA —BREFR,Z 33 LEE NS/ RE/BEE"SE.HEH,

. E) federal, [#Eir 4] assistance Y4~ 73 without #9 £ &, = #573 B 4 assistance #1546 FL & g,
2 THAFRIR BiE.-ed HiAR-ing B, [HIEEE]| KRG/ E.(BATHRAFALEEA ¥,

ANETGRAEREB T, DA TS, %A R R 2010 Fa M FE, B4 FRAERE £
BB IX A B AP AR BRI BOAN VA ) AR B R B R/ BUF/BRER S & LE B,

- & EE -

KRB FGREFART £BARATARZE,JLFIA £ 3] BARA T ATEE 369 7% 3 4k -F AR & T 1% A

EHRE, FEABANTEAF. T2 ETHT S0XN.B2FMNEHAT 300%, BALEENTERSE
70%~80%. AW b, B 2ILEITIEE., XFELAFERE,. FRAEL ST MENMAA, Lo ¥R
Fen 9 BFIRF A AN E) BR B T AR — &8 A ER Foa,

26

(RGO ZE: SOl =R S X i ]
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EEBEFTE . LERX . — B, ERKATHRES XA MEZFLAR EFDFALEE 2L ¥id
*, FEAKERAIFLEFAERILE, MANMRAIFIEER, N ARLERAREE., &5 KL, L FAEA
SRR B TAMNBFORLD(LEEA, CNEA . EHERMLER LFHERETEZHTN S gk,

Kb HEAG R AR RIS  FHERAKRAHN LAMHET, BHMOBIRS T R M8 T, 2 FaR
WA FHAABGRE, ALY NLAKZEE R, QAN EFRAFTEEANR LR FEH LI,
ARFEN T 1980 FZTHRBRAAKREL, 1918 FHBIETRAZRNRATRHNBEREFIREOLE,

stz X EETHRRE-ARTFPAE, B S RERRB T LR EFEFETE., XE, EABEPEAF
B ALRGB AT AR, AL E T AR R B R L EATE 2019 F A6 FH,
Section B

- AR -

36. It seems some people today dream that a cutting-edge nmew | 4wd~, A ®AM-F 4B EMHA — R K %
technology might save them from the present ecological | ## KM ATM B 3785 £ & R A P
disaster. Hok

[Z%=1E [#f#] B 245245 £ E B (a cutting-edge new technology 7 & % geoengineering, cold fusion

or faster-than-light spaceships #9 E X 33) , Z N2 E FTEBAGH K EPGE“ AR TR Lk RBFHK

R BAR B HBEHAREESHAA A, KA ZEA S RE LS,

37. According to one great thinker, it is most unfortunate | A&#—/1idth X 49 & K o9 A &, 4o R K AT & %

if we lose the ability to think differently. C THRMARR TRBEGRAFRAEA R TN,
[(B=]1 (B 9eaRemz2 1RO, ZO8E AREFHREANZ —H & HBFE R TENG—F
il LR FHETHEERARGERE TREGEAGER”, RS ARG E LERE,
38. Urgent attention should be paid to the ecological problems we | & %8 47% i KA £ 8 RAFE L F 0L
have created in our pursuit of a comfortable life. AP ERGESEA,

[ZFR]C [HE] gemREszCaly . ZaRE " RERFLAAMNAEEREBERFEIRPIILGA
ARA”, RMAZE R LEHER, P the ecological problems we have created & %t the ecological curses
we have released iX — et £ K 09 L 2 ALMEA () BB T 40 curses PR ARBZINE S 52 ST X FHRME),
39. Even in the fast-food nation America, the number of | BPFEEZBIXIANAMABRR. AL £ L&
vegetarians is on the rise. AR LE LR,
[ZR]K [ A Ac iz KEQOEOH,QaNRAEEABANHAER L “REBR”,.O8 4%
H,2017 F 6% EBHEHF ARA TR ETRLH ™ 2014 FX —HIHh 1%, The KM A S LEFH ARG
B89 5 AFE , £ F the number. . . is on the rise Z 3 ® 4] 6 per cent. .. up from 1 per cent ##Ei& P & ik ,
40. The deterioration of the ecological system is accelerating because | & FA K & = Fo jf £ 2 Bl 3 Ao, &
of the dramatic increase of human production and consumption. D RRGIEAE T,
[ZZ]ID [HEE] b2 dgiZDAOY  ZRAOQOEQOMBARLE T RHHLLEA M ER KET A
DRAEEDFEENGRRIN RO AT EATRAELFERFG B EmERR, AARANLGHREY
A F2AEFE , £ P because of iE A ff i changed,echoed 28 449 B R X 3,
41. Tt is obvious that solutions must be found to curb the fast | 22K ,(FK A1) & 50 & 3K 3] & ik k8 4 3R
worsening environment and social acceleration. DBk ALV B AR ARG A ik,
[ZZE]G [fEfM] deaifgts s GROG X404 LB K 6 &9 KAV X 3 AT 2457 4F b = 2 1R 9 #h
— B AN T LR W B RN AR R e AT B B ey A R BIR G A ik TR e hARIR W K ey 7
., RAREASIZEGNEGRE LEHER, L P curb the fast worsening environment and social acceleration B # 7
4] ¥ flatten the hockey-stick curves iX — Foor P & ik 69 BLAK T 35,
42. Many people believe changing the world is possible, though it | #F 2 AMZE R T ¥ R H T, X%
may take time and involve setbacks. X RFZI R — R ) L8 B — e e,
[ZRIA [HR A EAREE AR ZRANBE THoSoe— AN RA 27, MG LY L4 5
CECBRERATRG X AN, RREER, AR, RARATRAFLUAENRE LR, L
Many people believe 24D & Our world is full of (B = iZ W & A48 % &),
43. Tt might be wrong to expect that our world would be saved at | %% Ji 3£ T A 4 69 3 K3t 48 — 3 3% 4K
one stroke with some miraculous technology. AT g, X AR T AL R AR IR,
[ZFZ]F [HE] A ai FROON,XHA K BB RBER SR ER T RIBEF L LA B3
KA T RBEBEAT, LRI Fo B K R0 — A K R R R RAT 3R, KM A sF BRI &6 &
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P MEE , £ P It might be wrong to expect & & if we envisage. . . we might be looking in the wrong place,

44, Tt is human nature to cherish hopes for a better world. DORA ST AN EAF R A RAZ AR
[ZFx]1 [#H#E] &mmiﬂ;uiwx@;@ﬁ @a) ki H AL R FYFARA—ANLEFH R4
B OOOMEHREERAIHN AFEF L P  IREHFEMNAZIAA, TR, Z 8 F LA KRBT £

& 56 ﬁ4£1&/\-2$f ”,T&ﬂf&i‘rﬁt% &) 89 A B ) IS

45. Technology has given us humans the power to change the | H A FA XK EARRM A, 2K
natural world. but we have paid a price for the change. DA Sy X AR B :;H T RN

[Z2]B [HEf] 912N Z1LE BROOY Q4 M BH R E@mF M AR yAEiL%\ﬂ&& AR,

Q& g T 2 R BOR AL AT RN, KA A4 R A uazﬁﬁmé,i@ # the change 240 4

¥ these advances #9 A E AT 45 “H R R eg st B AR Bk fodz 47,

BHE

A) T F A 4 1 R A AU F EMNEI A ER TR K WA
IR, LR FARFHIRFTRCRG, XARACNEAEEE I,

B)Eﬂflﬁ](mvzﬂ}?ﬁ%mx_vk Jr;wp—ﬂs_t E%A%ﬂ&iﬂ!ﬂ B A F, A B BEAE T RS B A AR

ZHRT kAP, EdedbiE TR H K R KA B R, G RARLE RAHF Tk BB LT
) o Fo A% A ——— Ak RAVIE A B % e 2 ) E]"kﬂ W (f2) b 3% 4 32 B2 KA L 3 2k 3 B R A AR89 L AR h x5
FAREHEAAEN AN ETES L B TR-ABFFREEARGET, SFLEZIE&RITT.E
MAEBEREFFS SR BE RAE,

O Hip A ZMARFAARNETF K BEAFATEN TR RGEREL, % FAABREAELNL
A EF AN FTHERATHNE 22 E, LU+, 0% E&M& 2 MM IR, &2k £ AR, R A
ARG, EMERSANEZEZHRERK, ANFTFRIXIFORE. ZANGHEORS T, $4L—5,
MR HEBE THERGAEAESRR D, “REMR "R FLEERY, ENTBCERBE R . RTHA
BB AR BT IR BEEAART AR TIFE,

D) “mik” R EANEZARGBFFIE, EALT LRI E AR EFEDNNOREETS%R, L
TR, —HBAERTH ARESZFAEE LK, RGN 19 #2452 20 t&éawi’vﬂfr& 5%
FEAAZSMEABRG R FR R ALNEL Tt EPHL, AT RRENA OGS THRTFH R
F) 30 #1900 1% — 2 F 3 M F] 400 #2020 SR 3 A F] 15 000 4 LI A K A = HAB AT 6 ik AT
TAMRAEADR EAEBAE G ARIBR PN AR D, WA RE AHRKER EZTHRM, EKE
A EEBAE BELFABNUABR A A S T O EME, ZRNBAERE T, IAXETHHM RO EE
HARBBAN B sty R T H LT E R T AL, B F A5 K BT,

E) e A — se s T A& & 69 40 4T 120 L RATL A F KA AR A AT B AR 80 A M — — f2 K

A R A B B, CARRLRIE ARTIABLRET
WK T AR R T AR MR LT A TR e B LA RER B AR FRRE RS IERFRT R
e Yk R R RE R

F) Ugm, e R EMaBa TR 2R — B A, — KK m Moy TP XA H KM R M5 R, 3%
PR TR T — AR RRE LA EGRATHTRZE R ARMTREST F ., £
Jo SN A BN — ARG FE FRERAFLRERA PR RZR R —AE K692t 2125
CRBCEA ER, “BRECRA THZE ki"’l‘?{nﬁ'] B RER, 2R T ERRFERMLR AR KPF
M. mAGEBEAGEAR, 2R BRAZEDG Y m, I, ZAT AL RNETUARE  EMEXRE
ifﬁwﬁ&w)@%y TR E G R AR 4 :?kﬂ'lh?'ﬁvﬂmﬁ?

G) Wik — 5 2 088 BAVE B F] 7 ok, A5 08 KAV T AR 2 Fowe KA1 B 5 A 0d & SBR 5 AL A A ik R
AR YL, e RERARAANES RO BYUR —FEABEG N Z . RNETURBE AL
NEBHBEMNELSBH A2 L — MR E DR, R TR ZEIE, 2RI R4
AN 8T SR

H) A7 R sfag B, KM E LRI RL A AFLZAREREAKIBORFE BR T8, &MNE
FURE—ANERRE, AT EAETI R RTF, RAE T2 SRR E, B RAUE B L+
MMAKFOT 3« REBRFRZAREBALNREN B FRPRWAEL LR ® )G R BGHEIN), ™
ﬂ%%&%z%“&%%%”mﬁ%

D AMNEEAKABTHEERR BLEE—HAABRRATNES A AL EHARORR.TaF2
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HREN1954— 195D —H P ARFFHREANDZ B4 - ZAEMHEFE " RTHEG -k 3
FTREARARAERR THRBARIGERR " RNEZRINBER AR, FHBRNMHE—ANAREG LA
EFASWUER, EHREHAR FLEZHTRAE RATREREN. CA—FFOERIE, 5LLHFXH
“ElRulaemE Ve A E TR IR T — 3 DR EA TR LY — AETARE
YA EFNERARETOALCEEYHP, BERMNRACERENAHERZNN A Z HAHER,
BEZ EEFDPHERMNE LM,

1) 20 #4280 FREFERAFHAGBAEZEHTAA R, NABRERIZHH HEMERE LY ay BRI L
AW, R RBEHERBEAET —AAFERNG TR RS, EF% - RFLZEHAST,
“BEEHEAERB BRASRARELGEAT LU ERFNRRZHF LTS, X—BH K ZRRE T A —
AHE T AR 5 ) Safb A Kb 6915 Gk 2 AL R, ded IR VIEF T 160 SABRFE, Lk
RE, CEAKENBATHTARAD X LR FRREZHE ARR IR WA SHEARTHERL,

K) P& M F 8 AL SF AR AR R AT A gk 2 3R 238 W A8 A3 R A S, “IRAVIE Fh K
AR EMBARRERLF R TREGEAER L, EHTUALECHRERRTRERBL, TABHERRFE,
TAIEAA Ao A1 % s 09 kR XA E S AR b A AT BB A AN D A 2R IARER R NER
R TERLEERL, FEREFLANEET —ABRTREIALL”, RBEREH—HRE.£EH
THAE-REEXRTARE, 2007 F .6 UM EBRFEHRATATEYO TR I, X —L#l £ 2014 F
BH 1Y%, MEFRSAZRIERL —HRLITH (EE BFAFREEDRBER - N2 E 1989 F
P oL e ARAE) 18 A B AR AT 3,

Section C

Passage One

- AR -

46. RIBXEMR, TAFEENELEEMERERE?

A) AT 3FAT BTG A RAA C) AT AT E NG A FF £ 691045,
B) AR RAE R RS ERS, D) AMTRBAF B T4 T,

[SMEZE] BRI E . X— 5 (thi) EWP E R AW R, this @K — 4 P the reverse compulsion, Bf 5 4
G URM AR E LR RN R ELE”, TR B EA,

[HEBRTH ] X P RABRBAMS T ERRBNA AR, REREZ WA X ARABANCLEZE, A
%, CHIRAE ST prefer —3 R E T AZC 8 LA BALATRIAE NI4T A7, A" B THENG DA
£, DA A G 4 P prefer not to be compelled to eat B FH ,f2E€ LI RBHERET G TO®RELITR”,F
ARETEHFATHRLEIR, RAINLCDAABEA TN GPEHRTHZILT,

47. I TR BEEZERENBESTHNEXLXERNAS ABEFE T 48m?

A) MR E AT AR TR, C) AN F B FRRE
B) k4l # Auik & B, D) K g e i B,

[(EZER] F=BOHA B EAT-Lancet £ R 209 RE P oFrFed AR, Q& 45 Bz -FoF b ép 5 B oh % a4k
KEERGEKEHBRBN LRKATHRRROAFTEMWE, CEE—RYwAAH, EH,

[HEBE T4 ] A R 8 D4 a global shift to a. .. diet, {227 Z8& L 37 49 called for (=F7F) priF i oy “E I, &
ZEVCYEEVRLRER MR ERETROAR, K AERE, BEOAGREN I a “mBl KT %k
B AR ERACEAMBE—FTZ B BB, DA ADE substantially reducing. . . & B FH . (2% 4 £ R E
NBIWENEZ P TREE SRR OEI, mAERE Y 0 A RER S ANGRRLREF,

48, XFEHEMNRRRRE, RMNMAXHTRAITA?

A) AR R AR At TR RS R R, C) ABE A E 0 F MM T %,
B 3 ARALEHFZATERGEY. D) HEAR T HEHAAAE ST B2 Y ET,

[(HEEZR] FwrOaHE BTN E. FR . IUKFLZFANF A ANBZLRANESD S RTHARERAGE
MBEEREZRN, TIL.PEARRKEAD R ERACEREFATHERGE N . & B EH,

[HEBTH ] A 5% ZE P B H KA T SUHUR (L EAT-Lancet 34 #9415 F , 40404 L 35 B9 B & K Huik
BEM AR FHERREY ARG, CHEWEQE B M EH — L@ R MABIETAL LA W E RN @ R .2
B K FR B A (pushed AR R 5 RRZAEZ"MIE, D W H W barriers, Policymakers 22 #&
123 A2 P CHR R F A AR FE LA EAEY B R AF A e T B,

49, XFHHENENEYERE, XEXERTHA?

A) ETHRAZTHAKRRANREG ZHARH, O eThATHIEALSFEZ MG ZIE,
B) e TiAa#t—FirE LR T A EGZGF. D) € TR AR AN B R 69 F 5 A B AL,
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[(HEERE|FCREGORMPEZTRENGRLEERNA 2 X7.QOQ & BLU PP E WV F A =5, H K
YRR EAADER R AR — T I ERARTRARACIEB AL E, 56T ,DEH,
[HEBE T4 ] A Z2#% traditional diets(# =) .meat-eating population( 5 v B ) ,benefit (% L&) 3T % F ., 12
L RRBE AP RIS HERRR AR RN TGAFNOZ R, BEE AN T A5 57 g AR T 58
S —FTHENF R RCIEBOALER M BABREF, CHFLEALE U4 EHERGHEY
BREFAESCRTFTAR . RFTARTRFBFFHRLR P RE"GBAHMIBREERA T T B X e E
Ry £IE7,
50. EDEBRFXHIM TR B ZE RS MR IEM R E?

A) EAMBAENRG KA B ARNBEZT M.

B) € A& E AT RALR P LT A A BAR K Z 0 8 A,

O ERBERF FHRATHAET €A1,

D) ERCMNEAMEETNRE TRRRGIERRELT,
[FHEEE] REAN P EBAMT s EAT-Lancet & R A #9333 50 A 27, )6 A~
FEA RN TR T EMITT RN BAEFFRRA BT LA RE, K
JEBR R BT AR RZ L ERFLEL A EH,
[HEBR T BB E TR P B RUERA EMX F O E"ONEHAE O ER SRS WA EHT, C
W B E B 69 A " gives them approval” & 3 4 K B 49 “given the report a thumbs-up”, /234 T L P R $#2 &
MIZE“RBERERGET", DR A S K KA atool, 27 ¥ 7T 46 1 & A, could become #r# 4 F £ & 4,
welcomes., Bl B ¥ to aggravate. . . and stress. .. #90& 3LUi& XA # 4 to address. . . ¥ B, Al REQ 4 7T
I EHF AR THREFE TGRS THRRREFA,

— & B H e K

23X
KREFEBR, TP

FhH AR EmEE A, R m AR IR AT h (338 AR FHvh ) A I A — AN ML M 0 AT B AR AR
RNP, E—EEHERANE,

LS TR M T RERRA"EAR T ARE RS, T TARE GRS B ELT, R XS
By SR S B et X E R X — T TR A R — A T A R R TR 4 Bs B B
BlLAARERTROABETRES,

EARRARE A D AL E X B R ERIR PR AH LN, CAM TR EHEG S RAEAH
WEANEARR,

Wam 2B . OTHE FH I AL MEFFTRELEAKGA ANBERLAGED P RERE
AW EMZAAFEREZR, BAEL PEABRRHELE AR NABBETAS LA ZH R, ARRE
RN RR,

BT, 750 B Rk 2 SUBUR A 5 T B Ak BB O L 35 B B VA BK M 0 AR B E 8 AE F 4l
MR,

P AF AR N RM A ANRREERSRETER « BF O TN G EAEY FPEREOR
T 8 LR — AMRAF T

P ERELLESRKBEERATHER

#

B IFAE AR Y AE(2019 A RMUIRISHO) P L A 117 A8
FPHLE 10245, FELARRAEMERAEGRBEL T, L6 23 A0 KGEILE, A 10% s34,

BE N AToRoT BAT P R R R TS Fit—FHr F LR P B R AL R SIS ey AL 2Bk oh A,

A3t E A0 % 5 B R AR A AR E] L, AR B R, B R R R AL A S AR IR IR e e B
HRESRTZE, A RFHRE. FAFOLE)BRARRERE S LT 275 KK,

M AR ERAPFHR, LA REFENAANEZMAEZR G AT#E”, Ad, R HmI LS %
TR AT R FAIIREE IR EZ TR, PR RO RIBIRTRADR ERE G,

Cl sk, 69 B BOFMF A X R ER T AN, BHAEFBIKERRAAZMELS A SR B0SE
1R R T RS B IR R BRI AL, s AR SN ) TR Rk T RO KL BRI S 2 R A, X ek
FEMHBER(ES) A%, FERRI,ZE—ANLHARGEX,

Passage Two

AR -

51. RF/BHBFREES - HEFR,BEHRLENSTERST 47
A) HeAT Rt B ST A AT R B B, RS- ANRBREFBIGA,
B) M1 B AR R RS AT § 69 Ak £ R,
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C) A BB AE L JE A A MY DL, R AR 42 i 2 9] A4 64 o 4,

D) A B 2 5 3t F R R PTE W iR e AR H B
[(HEEE]| HF—HOQOIHBEMBRLRE LS - EERKRLLE, — 3 LEAE 2 IEL R AP E RG24
BrkFzE, OHt—FIHBEMNAD AT REEHE S EAET AR/ LSBT, % C EHM,
[HEBE T A B H 35 % L E“H0 8 F LA & & 45t 3 BE & (resentments) 32 th R 69 2 507 W i 4 “ 2% 1Rk
(resent) 35 F G B H BT AD”, BEFIH5KQ & “HME 2L Z W8 A “PAAM 4R, D
LEFN PO MANIELF — A EB AR EF AT, L P RR AR I B H 2 AR iRk,
52 BB RBE AR IO EIL” XA 6] FRiIEAEMT 42

A) ANAZAZIAA B TR B A AR E L, O Ml % EFHAMNEELS R,
B) AMIAESBANEANE Tid 47 B4, D) wiELEEE S AR S,

[SEZR] F_BAF S &/ SHFR”, . T E" 5 S RA—3%, BFAR T2 a3 AL
AB IR ETE BRSNS T REFAGELN - F B S AKX S ,D EH,

[HEBRTH ] AR RRRBEZ BN R LS FHGR TS (ERZRGHE, REAA LS LM R FEA) W8 H
HME ML T ERRE—NE, BEQHRDG B MAANBRE S BN A LT (2L F ELF
EANE S BEACRTESER THE)”, CHROHA—ZFHHEE"WBAATR oo FTHCREE,
53. EEEWANEEMFRERES?

A) BB AAT A TR AT 3 — F H A, C) R L SEEIEE | T A X,
B) #& H % R B B W AR O A 69 30 4% D) st F B TR e RA .,

[(HEFE] HFZBHOOA B AT R RE LT LB T ERNLBEETRER,. T A E5,
[HEBRETFH ] BEFO O “RAF ZAAF R R E G R B AR E AT L0227, CHLE L
AT B ZFOFEERTATEE"HBARREATELTATLTHEAR”, DA ADE arguing back
(B3) . ®¢) prompted (B Z) A & LB Q) 4 confusion HHEZEM A AL E LA BLEE AL AL RAMR
A M AR T LSRR A A R A de A2 A A A E AT 2% 80 B IR T AR A e A g,
54, HIREMBEZI N ENATRNSEZEMTA?

A) M AT Y TR 6 T ik R BLIR AT E A C) WAz B Rl & dF %3,

B) ML A1 AR S X A8 ik AR T AR B, D) HAl % B 3B A s BB,
[(HEETE] HFZROO B/ HMBIBRE AT EATELETHFAFRRLOL GBI EKEIR,BEH,
[HEBEFH ] A ¥R R AMBE LR RIF LIRS A TIER R A% 12 arguing back 5 R385 30 2% F 4 80
B T %8 A YL.5 ,ingenious way 3§ “iL FIA T VX — AL B F R LI Ak, CEQHRGTEE K LT
R P SIS/ E R FISME, D ¥ are encouraged to W % 4] ¥ hear. . . afresh and PT i 5% 89 35 SL“ A
BE (FFe BBO” B R RAF R M % BB R 48 e IR0 8 4 % B 3 AT X6t A BB,
55. IRIFIEEMS , MAAEAEHIREREE?

A) A PTIR 8 ST AR/ AR TR C) ARimFA4E A BB B 2K,
B BeBFEAREZTTYAERER, D) SHEMFZFHL AL,

[(EEZE] REARALAMEREF NN oK T ANFERGEAE R THRRIAT T, mALE L
IR HRARTAKR, RKOMERTRX—HTHW AT RARETEFREZAG B AK, TILCEH,
[HEFE T4 1 A A AHMEA responsibility/fault fallacy F 5 A2 5 #7iX — 52 69 4E A £ T IR 87090 sn g
#,. IR TN F X, BAADE not. .. trapped F 3 A2 R 35 H0.8% 3 S AE A0 T R 09 ARAE R TG B3,
BRI 6 R AR A/ B mAEAEE P AR B, DO something magical might happen Bf 3 B s, {2
¥ 16 0 S 35 AT IRE 0 2% F R A i BN TG 5 K8 B AR R, T AE A S 20 2% ey 1L,

s EXEE -

FHE 1964 F AW RFRELE - MMBELFE(ARFLR)TRAE T —Fr 4tk 2 A1k A H 2 R -3
o A2 IFEEX X MAR D FTARAEFTPRBIANELZ —, RAXFRBOABETLZ - MREHLL
F. RERATVHATRE R IR S & IR NIRRT E TG, HFLERE T ELRAR
WHEfREFTE, REYAZ  EEHED L ANFAREBE-ABETE, MAZEZHNANRALMN L
BRAET G TTOLE, D B R XGRS — BAE AR AN E LA F —
MBS K AT B TR ST B %, EL & A AEAT UG- i &,

B THIN T/ SR, SR BRR P — e dedl, (FTM — ) B A4S
AR LR AFHAY—ANABEHNERIE PRI B G AN A —Fr B Y S 0 o B A R R ARG IR 9T,
R EHMEARAETH. F e e s amARE., Al BREERNT AL —AHAEIL ERELNY
AR ET R ARG NE, REMBRF. LA AR BTG TAE, B A XELAZXA P AL — ik
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F, AR RN BV —FHAREFTXER T EM—FE L. PR(—HFHTrZEANFTH
B AN KR R A e ANE A B TR IR A LT A,

e kR B TR AR A — AT ik R AN TR RRANRA.
FEFIEL « REANFREX—FEHRALEAT ., —F @R THANE SRR AATHH AR
PR AR . AR EEENENATAT. D mB —F5 @, RAHARE, BT EAT ANTEL
EHFNA CHBE FFRIATER, FHAA AL ZAELRANHRENTRATRA R EGE — &
RS 2 A AN K——TF &, i Fd SR AAT & 28 0 8 B IR 0 Aok,

“RG AR, R A S FE R FRA B XA A FE, T Ak A R B 45 3E B AR 69
YoB TR R ARARIRE G WIEY, KB T CF AR/ e AR 2 4 B kil F A A A Rk A2 R R L2 R
B % 5 B2, ARILFAEA AR e A2 5 4548 AR B,

Part IV Translation

The Hong Kong-Zhuhai-Macau Bridge, which spans 55 kilometers, is an extraordinary feat of engineering
in China. It is the world’s longest sea-crossing bridge and tunnel system. which connects Hong Kong with
Zhuhai and Macau, cutting the travel time between the three cities from three hours to 30 minutes. This
massive span of steel and concrete is ample proof of China’s ability to build record-setting megastructures. The
bridge will help spur regional integration and drive economic growth. It is a key component of China’s master
plan to develop its own Greater Bay Area, a region that China hopes will develop to rival the bay areas of San

Francisco, New York and Tokyo in terms of technological innovation and economic success.

- BIFREM -

LE—FPHE— D ORBEF RO, AREHPZE F DS HRERFN. B A4 6ELE
EHMEF OB EAGTFHEGRE T, H & e IRER T RFEHZRELEMN s a
remarkable/marvelous feat of engineering in China, % —/ & P#“A K55 ANE"AHmAF X (DALEAEE
% &, % A 419 42% spanning 55 kilometers, /7 423% with a total length of 55 kilometers, 3 & #& M 4] which
spans/stretches. .. . (which is). .. long/in length; (2) & #2 % %] & & &, 4 55-kilometer-long,

2.5 =) PR RXAREE L HARHEE N GFEAEHRETF., FEFH KRB B A
HREZKGEHEHRREFEE R %7 TiEA is the world's longest cross-sea bridge and tunnel system & the
longest. . . system in the world; $ — /> &) W 69 “ 3 = A3 7 & 242 R V4L h &) T eg At B T iF h 4599 40
connecting A, B and C, L T 3 2 3E FR ) £ € & M 4] which connects/links A, B and C,

3B ZOTEARIGE T BETHTFTEERLE A RK", B RAITHAGE T A L—6a“ K
HHZAMTERERRLGER URIFHH ST MIF., KON ERG R TREA 5 F4EME L RRKE,
1545 £ & which connects. .. ,# # cutting/shortening the travel time between the three cities from. .. to... ,
AT AEF] 4 R 89 so (that) & 22 A 4 R IK3EM 4] ,iF A so (that) the travel time between. . . is reduced. . . ,

4. H v & ARG R £V 9T % A steel and concrete 3 reinforced concrete, “¥E E KW AE A S E L
#%& with a huge/massive span.#] & & & super-long-span 3 % 7 massive span of, BiE“A 5 EWA B A 4L A
BEFEH HmATFEFE . (DFEER )G NS LA EEI 4 ,3EF A fully proves that China has the ability to do
sth; (2) & TR A7 A PT“IEBA 789 W 2, # & 7T iF A fully proves/demonstrates China’s ability to do sth, & ¥
“FHEBR 7R T 4E is full proof of, “Al &4 E A #E 7T F 4 record-setting giant/mammoth structures.,

S. 5508 ANBREIGER . TEH Y and EHGF 7 FES, F-ANFEFHERR K
4”57 # % will help promote regional integration, % = A~1§ #& “42 3 22 3% K ” 7T % A boost economic growth,

6. 6 KA BRI G X474 & F 69428, 7T & 4 The bridge is a crucial/key component of the
overall/master plan, 47 #3% # The bridge plays a key part in the...plan, “PEHELZE B TH RBER7A“E
ARHLR] 769 R B, T4 4245 plan to do /K% % China’s overall plan to develop its own Greater Bay Area,

7. % L& =Arif k(D4 4235 hope to do sth 43 24 % 3 4], 24 China hopes to build the area into
one. .. ; (2)4 hope (that)... &M A £ H 44,3 %4 China hopes that it can build the area into one. .. ;
BGORALHGIEBERBR . KGIPHRKRBRBE T HFLE, R FRIFH KRG LA E A L& Greater Bay Area # Bl 4145,
¥ i 4 a region that China hopes will develop into one. .., “H. R 78915455 fE oe e+ Lt B R AL E
#9 7 5T % 1 473 4235 (one) rivalling the bay areas of. .. in terms of. .. , 3 & # M &) (one) that rivals. ..,
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