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The Importance of Mental Wellness

[1] Today there is a growing awareness that mental well-being
needs to be given as much attention as physical health. Mental
health is critical to overall health and well-being, yet it has often
been neglected. [2] Mental health issues can impact anyone at any
time, regardless of age, gender, or background.

[3] First, mental well-being affects our happiness. When we
have good mental well-being, we can experience positive emotions
such as joy, gratitude, and satisfaction. These emotions can
improve our mood, and make us more resilient to stress and
adversity. [4] Second, mental well-being has a great impact on our
productivity. When we have good mental well-being, we can be
more motivated, creative, and efficient in our work and studies.
We can also cope better with challenges and difficulties.
[5) Third, mental well-being also has a great influence on our
relationships. Mentally healthy people are not only more
empathetic, compassionate, and cooperative with others, but also
communicate better and resolve the conflict more effectively.

[6] Therefore, we should all pay more attention to our mental
well-being and seek help when needed. Mental well-being is as
important as physical health for our overall well-being.
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Listening Comprehension

Section A
Questions 1 to 4 are based on the conversation you have just heard.
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: Hi, Lily, how’s the new apartment?
: It’s okay.
: What? How can it be just okay when last week you were thrilled about the place and kept posting photos of

it online?

: Well, (1)last week when I moved in, the apartment seemed cozy, just the right size for one person. But

now it just seems tiny, shabby and solitary.

: Ah, that’s the problem. You miss your roommates from university, don’t you?
: (2)I'm going to sound like an idiot, because I used to complain to you all the time about how crowded our

dormitory room was, and about all the things they did to irritate me, like watching movies late at night
without headphones, or talking loudly early in the morning. But now I miss them terribly.

: Of course you do. That’s perfectly normal. (3)When I got my first place I remember thinking I couldn’t

wait to live by myself and get away from my juvenile roommates and all their annoying habits. But then I
began missing them and feeling lonely and thinking that our dormitory was like paradise, even though there
were six of us guys in one small room.

: I thought it was just me who felt like that.
: Look, you lived at home with us, and then you had three roommates, and this is your first time living

alone. So it’s hard. But your first apartment is a milestone in your life, and you should celebrate it. Tell me
about the apartment.

: Actually, it’s not bad. In fact, it’s pretty adorable, now that I have decorated it and it has everything I

need. I have a kitchen to cook in and a bathroom all to myself, and then another room with my bed at one
end, and a sofa, a small table and chairs at the other end.

: (4)That does sound adorable and I can’t wait to see it, and neither can mom and dad.
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What was the woman’s first impression of the 3. What do we learn about the man when he left the

apartment?
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Why does the woman say she is going to sound
like an idiot?
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dormitory to live on his own?
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4. What does the man say he can’t wait to do?
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Questions 5 to 8 are based on the conversation you have just heard,
Welcome to our program Book Talk. Our guest today is Frank Jones, (5)a critic of our education system,
and the author of a new book, How to Reform QOur Universities.

W

S EX

: Hello, Susan.
: Frank, you support radically changing universities in America?
: Yes, (6)1 believe that the purpose of higher education is to prepare young people to enter the workforce,
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and that our current system fails to do this. We’re allocating too many resources to disciplines that don’t
match the needs of employers.

. I think your attitude to education is a bit cynical, Frank. Surely the purpose of university is to prepare

young people to participate fully in civic life, rather than just to find well-paid jobs.

. Susan, many young graduates struggle to find any job, let alone a good one. The job market is grim,

particularly for students who study the arts.

. I agree that it isn’t easy for young people to find work, but you propose closing down all departments that

aren’t directly related to science and technology. Is that really the solution?

. You're overstating my point. (7)My argument is that we need to use more of our budget on areas like

science and engineering. To do that, we need to take money from subjects like literature and music.

W But the arts have value. They’re an important part of our culture. Studying literature or music or sculpture
might not result in a job in that area, (8)but it helps young people to think about the world in a deeper
way, which makes them better citizens and makes for a better society.

M: I agree that the arts are valuable to society, but it’s naive to think that not only the most talented, but all
students should study them at university level. The arts are very competitive, and most graduates will end
up with a great deal of debt, obtaining a degree that has little value on the job market.
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6. What does the man believe is the problem with
the current American system of higher education?
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Section B
Questions 9 to 11 are based on the passage you have just heard.

(9)Do you ever have the annoying feeling that you don’t have time to really think anymore? You're not
alone. A variety of factors have conspired to rob us of time for reflection about ourselves and our lives. Today,
our preoccupied minds are rarely silent. The average person receives hundreds of texts and voice messages a
day, and holidays for many of us are action-packed weeks, more likely full of family activities than
opportunities for tranquility and contemplation.

(10)Regular reflection, however, underlies all great professionals. It’s a prerequisite for you to recharge
your mental batteries, see things in a new light and tap into your creativity. Almost all of the great advisors that
I have studied have found ways to get away from it all and contemplate their life and work. (11) Some
researchers in the field of creativity, in fact, believe that insight occurs during the reflection and relaxation
that follows a period of intense activity. Schedule time for reflection about your work, or a particular project
you're engaged in. I usually block out half an hour. Don’t answer the phone; push your papers to the side;
sketch; make lists; draw mind maps of ideas that come to you. At the end, write down any emerging ideas.
When you’re alone, stop worrying and think. A lot of our down time is spent worrying about troublesome things
in our lives or fantasizing about how we’d like our lives to be. Revisit things during moments of relaxation,
after a period of intense work. This is when we are the most creative.
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7. How should the education budget be allocated
according to the man?
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8. What does the woman say the arts can do?
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FEER R A), 11. What do some researchers believe is conducive to

10. What trait do all great professionals share? creative ideas?
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Questions 12 to 15 are based on the passage you have just heard.

(12)Even before Colorado was a state, it had post offices. The first opened in 1859 in a settlement founded
by migrants searching for gold. Life could be unpredictable at West—gold failed to appear, drought ruined
farmers and settlers clashed with Native Americans. On the settlement’s location, now stands a sprawling
university campus. Amid all the changes, one feature remained constant—the postal service. The maps tracing
America’s westward expansion are telling. In 1864, there were few postal branches on land controlled by Native
Americans, which still accounted for most of the West. Over the next 25 years, post offices grew quickly.
Colonization of the West could be regarded as a result of big government rather than pioneers. (13)As federal
subsidies and land grants tempted people into the deserts and plains, the post kept them connected. (14)In the
mid-19th century, the post office department was far from a centralized bureaucracy. To keep up with
migration patterns, postal services were added to existing businesses. The federal government commissioned
private wagons to carry the mail. Short-term contracts were granted to local businessmen to act as postmasters.
These partnerships enabled the mail to quickly follow migrants, helping knit together remote parts of the
country.

(15)Mr. Blevins, a digital historian, wrote a book on the history of the US postal service, he used data
science to analyze historical trends. Most strikingly, he built an accompanying website, complete with
interactive maps. They show readers how, within a generation, the postal service helped colonize a continent.
These online interactive maps illustrate the formative power of snail mail.
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Section C
Questions 16 to 18 are based on the recording you have just heard.

In last week’s lecture, we discussed reasons why people forget things. This week, we will discuss a
surprising reason why we might remember some things—anxiety.

Think about something as simple as buying a coffee. That may not seem like an experience that would
make a deep impression on your memory, but anxiety could change that. In fact, (16)a new study suggests that
people with higher anxiety levels might remember certain information better than people with lower anxiety
levels. That’s because higher levels of anxiety may make people more susceptible to negative feelings, putting
them in a more negative state of mind. That in turn may make them able to better remember some events.

Let’s take a closer look at that new study now. (17)In this study, the researchers started by giving 80
undergraduate students an anxiety test. The test measured the participants’ anxiety levels over the preceding
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two weeks. Then, to test memory, the participants were shown a series of neutral words, one at a time. Some
of the words were printed on to photos of negative scenes, meaning images that could affect their emotions
negatively, such as a photo of a car accident or a cemetery. The rest of the words were printed on to photos of
neutral scenes, such as a photo of a lake or trees. Neutral words included words like “table” or “desk” that
don’t elicit emotion. Later, the participants were asked to think back to the words they were shown earlier,
which caused them to reenter either a negative or a neutral mindset. The participants were then presented with
another set of neutral words, and their memory of these new words was tested. The researchers found that the
new words presented to people in a negative mindset were better remembered by people with higher levels of
anxiety than those with lower levels of anxiety. In other words, when highly anxious individuals took in
otherwise emotionally neutral information that was presented to them, it became colored by their negative
mindset, making them remember the information better. But these same effects were not seen in people with
low levels of anxiety. (18)Previous studies have found that extreme levels of anxiety, such as those experienced
by people diagnosed with an anxiety disorder, can be quite detrimental to memory and cognitive performance.
But the highly anxious people in this study represent individuals who are managing their anxiety and for whom
anxiety is not a serious problem.
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Questions 19 to 21 are based on the recording you have just heard.

Over the past 20 years, the internet has gradually become a dominant feature of our lives. It has changed
how we communicate with each other, and it has definitely transformed the way we do business with each
other. Marketing has also changed in a number of ways. For instance, in the past consumers had to call a phone
number and patiently wait on hold, in order to get the information they wanted. (19)Today, they want the
information immediately. They’ll go to the company’s social media page and post comments and questions,
expecting to receive an immediate response. If they don’t get their questions answered soon, they’ll move on to
another company that will answer them quickly.

Marketing departments today need to follow technological development. For example, this year’s
smartphone is smarter than last year’s; self-driving cars are now on the road. Marketers have to do research on
which technologies are coming into being. Otherwise they risk being left behind in the virtual dust. Marketing
has also changed due to the importance of video. People don’t just want to read text; they want to watch things
happening. Companies now have to explore how they can use video on a consistent basis to share information
about their businesses. Fortunately, it’s extremely easy to shoot something these days. All you need is a
smartphone. But what’s the result of all this? Shorter attention spans. We are the same people that we were 20
years ago. Not only have we grown accustomed to getting the information we want instantaneously, our
attention spans are much shorter. If something doesn’t capture our attention within a few seconds, we’re on to
the next piece of content. (20)Marketers need to figure out ways to speak directly to the customer’s emotions
and they need to figure out how to do that as quickly as possible. Once people are emotionally engaged, they’ll
stick with you.

If marketing has changed this much in the past 20 years, imagine what the next 20 years will bring. In a
recent survey, only 9% of marketers could say with confidence that their marketing efforts were actually
working. Their confidence is being shaken, because the rules of the game change every year. (21)That’s why
it’s important for marketers to pay attention to the latest technological developments and consider collaborating
with technological innovators. That way, they’ll be moving at the same pace as the tech industry.
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Questions 22 to 25 are based on the recording you have just heard,

(22) You might be surprised to learn that the benefits of friendships extend beyond people’s social life and
into their work, which is interesting when considering the extent to which people sacrifice friendships, or at
least the time they spend with friends, because of the extended hours they're devoting to work. Just last week,
I was remarking to a colleague that I'm content with only one social engagement per week. But according to
recent research, that’s evidently not enough.

(23)In an initial study of more than 700 respondents, scholars from an American university analyzed the
impact that friends, as opposed to family, have on self-esteem and well-being. Friends came out substantially
on top. That’s because to be someone’s mate is a voluntary act, unlike family who people rarely get to choose.
The researchers found that when people choose to cultivate and maintain supportive friendships with an
individual, it means that the person is valued and worthy of their limited time. Such sentiments of value and
worthiness boost our self-esteem.

The second study comprised more than 300 participants. It proved that the better we feel about ourselves,
the more likely we’ll perform our job confidently and competently. (24) This follow-up study found that non-
work friends even improve people’s job satisfaction. They have as much of an impact on how much they love
their jobs as do the friends they have at work, despite not actually being at our place of work. These types of
friends tend to be our preferred outlet for venting about work-related matters. This is an avenue that may not
be available at the office.

So even though friendships can be easy to neglect when confronted by pressures at work, or even pressures
at home, neglecting our friends can turn out to be harmful and counterproductive. That’s why, when determining
how to create a better work-life balance, we need to consider not only how to balance work and family
demands, but also how to cultivate and sustain supportive friendships. (25)It’s for this reason that managers
should never discriminate when it comes to requests from employees for flexible work arrangements. It’s
irrelevant whether their need for a desired schedule is due to, say, parenting responsibilities, or a craving to
hang out with the best mate. What matters is the opportunity to engage in a nourishing activity outside of work.
That will definitely have a follow-on effect at work.
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23. What did researchers from an American
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university analyze in their initial study?
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24. What did the second study find about non-work
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33.

E)

34.

8]

35.

D

ST R R ER SN EE, A
It D) differentiate” X 43" fF-&/n &, i EE,

[ R) LA Bt .

DEEAIER]) S HEAENH of, HEIERSKRIGM
human voices, 7] A1 75 #& &b i 4 7 2 7, & i
human voices,

GE X R ) 2548 BT e 4R 2038 A R = Wi #h 3
YRR E By eeeeee FEE IR HE R AT A AR
ARFEEREEAMERR, Bl E) distinct“&HAR
M RFERE BER.

[ 5] Bli=Yetrai.,

UiEZEAIMT) 2 # FriEia i T 3h iR 4 agree with
B A A, BT LW s dE AL B i B — A BlliA), H sk
i agree.

(& X HIBY 2548 A 7EAb 2B Y B HA B F whix
WHMAERWARBRE, S&E - FILFE
B« FO/RAR A B AL 5 A B S i
e S A ST, B O AT L At T % ST
HAELINFE, Bt C) completely”5s 41”57 &
MR HCNEER,

(& 5]) shin¥ra.

[EZFIEY =44 T believes 5| H B EiE M A)
o, % M A B & K the authors of the new
study, & idea, BRI 25 4% &b 7 R ) B 155
Bhidl,

[ X HIF] 248 T FE Rl as 5] S 40 R EDRIE
AR B LR B - TORB AR HIX — 4
R — T AT, IR A AR 25 Rl LART Y R b 77, i
WAL LB « AREHF AR s
HRET "X AR EENS A4S
KTE—WE, D overstated“E K7 &A1&, M
AEE,

SEFEL

\

AR NIRRT IAAE T R TREE 11— LB 5T, I 4 X LT 5T 45 o LA 0 30 i 3k o #09 F 9 0
TTXE. BFREIRN, R KRN AR B U R E LT, A e, HR, 7E
EAEfT—ABEFERIE T, R RO B R e KA 1 3hY . BRENCEAREMREN TR
HITAHIBE S » (B RIX TR B R MR 1 B X & TR E WA RET R RSB E,

RIS —EHNIY - 22U AREWIEE DR AR TR e B e B ZHRHA , TR
JEBA RS AR KM . R —DFEZFEREAE T 300 24X THEIARBE S BT, IR S ot B 5 51
SARLaEE X HALSH YRR TGS RAEATXT e . BHFEE TR R A1 265 A AP 3h B AT T BAR B xF
Pt BcSbn EESE M i B R ER A B9 . (HE T B R K P I B — B BT AR A

RAE AR E RN R TCHE SRR HAn, PSR 148 W, ATTARANE F Ff BE R - X 43
AR E LRI E T1HRA DU EEE R R R sh Y e i E 2 AR R AR E , BT LAFEX T
BIEXAE AT IR . AT HARFTAMHRERELANAX-FREHEZR, XEATELF
B PRRIAR TR MEE LS R T R RA LKL T X — W BT i A X — 40
B — AN X TR B % 07 i AR ol AR T i 7
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Section B

(32 ESRIRY A3k H 2018 45 F) % 7E Natural Health News  H SRt Fé#7 181 )_ — s 4748 5 “The Lifesaving Power
of Gratitude (or, Why You Should Write That Thank You Note)” (( /& B 2.0 B84k S B (8%, I H 2RI %

ERGHE DICE,
[HHiEE]

36.

o

37.

G)

38.

A)

By—H) B AR (RRANENE) PR BB RS IA,

AR RN TR A
ZILBBHTHRIIANBE |
ZHERIEIR, TS TORE | |
B, BiTEEn, ARt [
BoZEAb, FHOHT T HM :°
ST IR ;

R .

o R R R A, AITSB 2 ONASS
O ALRATIAR, TIAREABIER A T ENE; IR0 T AR |
| R WA 25 05 TR ;

en@&wlmx&ﬂmmﬁﬁx¢¢m¢ﬁuwmammﬁ U |
WAL RBZ 354 ;

BRI

[Efr) BETF 8 focus on B F| I E C) B i
Ja—al,

U] R RS, OBRE—m, £ ETF
HEEPRITT R EBEZ HHHEF &5 TFik
AT A AR ARG A 315 3E A 25 . b AT 40,
TR % R L) Y R LA . T Y good X
MR SCH i) helpful, 89 Y be grateful % i Ji
) express gratitude, 53149 what makes us
sad and resentful J£X} 73 those that incline us
toward resentment and lamentation B[R] Y ¥5&,
HERKO.

[ZE 4] 5T EY beneficial impacts of gratitude,
extend il community 73] G) B M, 4],
OB 4059 B9, &SR 3], AT o7 =R
20 B AL IR TR, TR R R AR R ]
fe&d—F8 K. HEM MRS, 0 ERE R
A FBE MR RELZHER, TAXRR
BEMGL RN ERE S, 4 E—BRR
0 SR BB S A SR B 25 Ak, T 00U BB A 28 Ab AT A
MAEMBBIIMME I EEZ 2, 8T
X G) Bt 15 B MR B , UE RN G,
[E4r) iy B T o 9 the participants #1 recent
study &7 B 3CEE A B — 4],

OiEir) M B, A B aRE), Bk —
TR E RS 5EH A NS —HEEE, K5
BEASHEEZARTFME N —mS5&1—H
FRAR AL T X Fp B m, B F A repeatedly
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39.

D

40.

F)

41.

K

underestimated X R J& 3C 5 9 consistently
underestimated, B T #* #4 positive J& Xt | 3C
surprised and happy %R, BT F Y effect XF A7
JF3CH Y impact, BUESRK A) .

(4] BT+ A9 uncomfortable &7 B 1) B4
by

OiE4r) B SR, DEBERImE T, #RaT
AT FHOANE. BT H A good deeds Xt
3CH acts of kindness f[R] SR , BT H Y make
people feel uncomfortable J& Xf & 3 # foster
discomfort B[R] L%, BRI D,

[ESLY B A% Y express gratitude, benefit 1
moral A E F) B —ZFM04],

[T 4015154488, F)BreEfiag 3, mib A
KB KRB 1R T A PR R A, BIRRR
AORE R L 20l , FE T8 L 28 Ab 3 AU O
HEMEE LA, LT RERERE T IR, BT P
f) express gratitude X i Jf 3C #1 B9 expressing
gratitude, i & T 5 A9 benefit in moral terms &%}
A BB = A5 B AR SR P,
(4] fh/8T  #Y basketball coach Fl generous
acts BN E] K)BSE—mfsE=4).

[ AW A, KBS —mED— R
Hdrm R AR P ARE T H G S =43,
flfy 55 — ZR R WL 5 7E 4 SR A9 WA AT A, TR
RIS M AP EZ. BT
advocated performing generous acts X v it 3C
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42.

D)

43.

M

N
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B promote purely generous acts, & T 1 Y the healthiest and most nourishing f [f] X iR,

without expecting anything in return ZJE3CH as HMERR M,

opposed to those performed with an expectation | 44. [FEAC) AT 1 #9 principles Fl research 47 3]

of reward B[R] LR, B RN KD, XE BBE—1],

[E ) fRET P evidence #i count our blessings | B) [#547] 7] X RE, B)ESE 3], BRI
SENL PSR D) Bt —14]. 55T IR BB T 5 A X R o B L T 5 B B4 R ER 4
U] R SRR . D) BrEfime i, ok & JEdnutt . T “HEE AN A R R R T 2T Y B
A IESE 2 BH , P B0 SR AT TT LA R R 42 i B HABGHFE A S IR 25, BT+ # nothing new at
BRI BEIRZ —. BT+ K more and all JEXF JFi3CH relatively new F1 are anything but

more F&JF3C # mounting ) [F] X RKiE, BT HH PR B HIF R B RN B).

makes us mentally and physically healthier j&J& | 45. [EAL) BT o Y gratitude #1 connected 5 {if

3 promote mental and physical health #[r] BE DHEE—4],

FEMERID), H) Eir] FXERE., DEEM AL, RBHA
[E ALY A% T ) of all states of mind %&£ 3] 3C BT mia S AMBKRE. ETHH is likely to
M) B &5 — RT3 o, enhance Xf 7 Jfi 3CH i) tends to strengthen, i T
DEHT) BICERE, MECEA AR A r a8 H1f% one’s sense of being connected with other
LER,BRBEREBERE.FERN. ETHH people f& J&£ 3L a sense of connection with

feeling grateful %5 J& 3C 164 gratitude, & T others ] L FRiE, BEEREN H) .,
f) the most healthy and beneficial I J& % JF 3C o

SEEX

BEZOMMENR

A) BEMRRLBRIMEFEAIEENA . COBIEN FHAERERSEHERMAT —SBHE, RE
Bl EASE S ABTMEN— S 5E]— B TXMER. 5—B5ir 75 i
fEXHERRA AL . B G R B, 76 = F8 iy i 1] B, 45 JA 5 = s At A T LA S w8 A % ol R B2 , 14
SERRRR HEIRAMARAE FIREAR o

B) (44) B SR W 5% T B\ F) 0 AR X 0T (R HL T 8 B ) I B e A it . FE ERER TN RF M BUR ¥ %
PR b, BEEAETEERESE/R - SR O A 300 45 £ HC B E AR ) , 304158 %
F—AMIGE LR, AR A — AR AT RIA B s b, B B B AR Bk M
FH, A RET NS, A RAEALE, MRF T — 05 24 B i 3 - 05 20, (5 b
FEMGAERME—S2 3 DL KBRS AR P I B 1A 2R R

O R H I AR B R/ — B AR B £ 0 S 8 1 T » 64> KA — n B A s B st
Wi o Xt AL B FRIRIFF I 3R A — R (36) fa] Bl , M AT K B, &
TETA 1 TP RATT DL R R 1 1 & T RA T A SR AR SRR A 25

D) SRAVEEREHEPEREFE R FE L, LI RBE R  FER 24 Fl R 5 st , ]
FEHESEREMEE, MR, YRINTEETESBRBHOER L, M ERBSIERNT O 4T PR
. BREA AT LT R B ERER, (42) HBERE IERRW, HREERRIIT L
Fr AR (e E B o (R R ) B S 2 —

BE) KELOE, BREZ OAEMA FFE SRS T &2 MR, Hlm, —Sd AT F S F WA MR
— R AT 58 )RR Z s » T — e 2R 0T AR WA BB — RSB, B R — M T B LR
HIRTE.

F) BuEMRHEMIFRIES T X R ME K. AOSHHTRBS S KA, MFTEE C M3 3 af [ fb A
FORBW 1 R R B A PR X R WL , SHABR AR R 2wl . T8 A 25 b A AR 0 B
EREE EE. BN R RE T m— AR SRR B ZEMABRRFH AR UALSTAY
BRANTHA] B Tt st DB By 2

G) M FRB LA XL A, ATTARUES 25 TP — AUk R e B 1 2 ol b A 28 52 A8 14
g, Wi fe it APRE R PR BRI RAEEIR. FEE, DB A ER TRES DL B B B2 T LUIE
fit. GO BB, A ATEAF RS O # kBT B8 b — A AT S A48 4R A 4 X T N &
&, BRBERXRAE AR A AR St P R, BN, 2 2 AR At AR BT A — 4 B )
A TS —Fh RS B, WA R R AR E . A AR BRI LE A 228
BELE . BESHNFHRHAZRK I AARNHAEELHER.
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H) 5)BBHABTMRSMANKE . SANBEM LR RM T EN, ARXRFH
ERBEEEERE, ARRR U PSR E RN . ARSI 5 ek R 38 20, 1A T fE
HHEE LSS, HFE HEATAPRER L.

D (39 4R HBEWTNBATRESHECAE ., FlN, RAMNER B O AER BN E X, 3 5
BT FAEFLHAE A HEHL, BB MR R E . R, EZER TR E R,
1E32 25 NSETR AT IAE AR A AT BT 8 32 AT SE RE . A AATTA R 45 10 S IR 5 i e » AR
W B4 BB . BB B 5 — D EERE RO B, AR ANEAE RN BN EFTHY—
FRIFR, TIA RS R X T KB —FiEE , S BoA AR A B3R5 B 78 L% .

I A —Se ) SEATAT AR R BRI 2 18 B T v AR T AER AT LR AT oo — Ay k2 R S 7 ] [l AR — 4%
WRBEERI A, 5 — RS, S ER B XFERZ . 7Ed A R B O A HoAth gy — 2607
% LE I EZ A AR BAG 2 0 B, sl i B B A R AR . BR T SR B, d AT AR
EMATERE ML, T RARET J: 08 W iR B R R A B R HR AT LA, A 26 A S Bl A B 5 A
BRI, TR 1A A B AL . A 1A AR T R (AR B 1 AR B T Y
FLERA AT BAEMERER S A B AR &, BT B By T m M T IR R A

K) (41-1) % T SO SRRV . A5 K B IR SR 20« (1% W o] fi AU BR 57 02 AR JR BT AR . 5
L - “BRAEIR A — A AGETCEE R AR MR T A4, X — KA T BB SE R A .7 (41-2) (h X
YA TS AR i MR T A SRR e LU BRAS EI R A s LAY 2 . HWR, il “ B R BAR
e

L) —S{E LG M EeERA B B AR NREZ P, filin, — SR ENEESRE DRRRAgE -
P T BERERT AR A TRBATH . A AN RFREE, SR AEW. HAA KKK
FREREECE, f0 A FETRNES 1 AT DU X R BB A Rk i .

M) MRS G « TE R BN IR IS4 15 K B RO, UL TR R A MBS
Bl MBS R, A, il TR TFEISEMT FEENE S, @WHEMARLETS, BREE
AR IR ), IR LR BB —Fh IR AADESE T HEMNE BT B TABANER.

Section C

Passage One
[cZERiE) A& Sk B 2021 4E R BAE rechxplore. com | — R #x8 0 “Al Is Killing Choice and Chance—
Changing What It Means to Be Human” (( A\ T4 BE7ETH FEFEFIHL S, B AR U B CE

[&HiEE]

J -0 55 3. 4 BRI A TR B E M AN TR SCRRHIBEETT .

AXEENET ALEEIA
HKRIRM

ERIEM
46. [EAL) fiE T #9 deeper implications E A F 5
B4,

fII5F KA S A A2 B, 53X B 4R 2 implication (B
ua) {233k deeper implication, B I HEER A) I ;

D)

DA ] M. SCRE SR — B — )i th BAR
AT e AR AN I3 HLEE AR F 2o HAE
Ry E HERA HAMERBE RS L d it
WHREE XA EREARE., ETR—
ATHR BN T RER B 2 R W A e (A T, SR R
H LR X & ] AR AR U7 X5 D)
“EIETEEEAR"E AR, BE R D).

Cist$ ] 58 — Besh — 4 3 A T8 RBx Al A
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1

SC iR 3 Killer robots(HLEE AR T, HEARBE
HEN T AL B0 GBS, 3 WA R B3
human operator( A\ 2834 5) i) B 1K 45 5 , % £
%55 | killer robots 48 FIHLEF ASHHRIE R 09155,
R T W, B R BT Ch s B R
Ja—riE Al )5 A b E B A LR,
HHERAAEES LAHE . moral judgements
GEFEAHWD AEXFH A FTREE B KRR
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47.

A)

48.

A)
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altering (B8 ) 38 7831 b, 3 J& F % J5 S0 3 B A th
1%, B HEER O,

[E4r) iy & + % Y algorithmic prescription
replacing human judgment 5& {7 255 MU BEE — 4],
A7) SFacai 8, FUBSE _mhRaEs &
SR, BB IE ZE U ZE /Y 4 by, B ot , R A AL
S 330 0 T 35, 3% 7 S B ) By 1 B A S T L
£, A) IR P AR R L, X
develop practical judgment 5 3% W A) 1 9
cultivate the ability to make practical judgments
BE—BULBUER N AT, B R R E
i), & 56, LA people J& il i) who 5| % #)
B8 ], &1 people,no longer will J544 0% T
have the chance to develop practical judgment,
Pl T X T AR AR R T .

(e8] & i) o i BLAY these are areas $5 AR I
—A] FP R B A T AR o 42 3806 F i A AR ANt
HEBT R HE 1 3 5, T A 2 4 Y B AR — ) R A
workplace, i L3R BACAIHIW G, 23 H 2
BAEISMPLET  MAZEE L MERRET,
BPHIE A S EAE R BT S IR SCR R AT
HCHERR ; B BSE — 8 L, E TAE S AT, B H
WY ER R B EK, T 3CHE H, AL B9 HH BER1
FTAEFI MR ENEE S XBEARERME
i 75 Y o WP T B K, TR R A 2% 3 e
FERIAUF] R S AT B BT g 3 T, I HERR
O MBS - H ETEGF. 2B
YL R WRAS A iR RS R T, T BRAE AT W 2B
REH, M ANFPGE, MAELBITATHTZE R i
PR R ) A o, BACHERR DO

[E{r) 7% T # &) recommendation engines L4
X consumption of culture & {i B4 F B S —4],
ORr) FLgTa, CEFRBE AR, E
NATHS SCAGTE 3% o, HEFES | 2 R Ay B Sl 18R 3 )
HA, AT RE S PR 32 45 - 5 K PR E b 0 A 33 SO
4. WERET SRR Bk 8 Y P Ay, 5T
f9 increasing application of recommendation
engines 15 SCHIR] , T H#EZES | S B AR 15 o 2
may serve to constrain choice and minimize luck
(T B2 B ] 32 43 1 85 K PR BE byl >33 S 40) »
W PR Tk, bR E R ESHRAR
HBE$E , & A7 4] 1 4 constrain Xt R EETH A)
limited, B A% AW,

[igE$E ) SCrP 3R B4 5 | 0] BB S IR R FR BE bl b

SEEX

49.

1 8))

50.

B)

B SRS AR BT A Y better luck, B) i 53¢
R, BOHERR SR BRI A R HE D
T, AMMT&HE B M3 (choice) , T AR
E5R T O enjoy(FE32) , O TR T2,
HCHERR ; 28 FL B SR A IR Bl A B X R O
3, A F EFE FPLER O BRBUR A& Ok, Wik A2
SRR SPLARFE L DBk, D) I 5 5 S BR
¥ BCHERR

[REfr] T # larger parts of our daily life
#1 machine learning algorithms improve 5 {if 3|
BLBEE—A.

(] FE4WE. BB mRANEES
B AESGE, BN A GERTE 0 5E
B, 7EXFFEOT , H WS AT B A8 52
A HW, X5 C) W& X MR, 4658
utterly predictable 1E#F% R ¥ 5 9 completely
anticipated, F L& RN O,

e 581 BUE AR B B #2818 W hn sk
AR, A28 T ##) larger parts of our daily
life, A) & F i B B8 &, SoHERR s 3¢ 36 F past
experience 7E55 75 Bt A # &, 15 X Fh gk £ 1E
EETAMNS EZMREFHETHRE MARES
(repeat) i R MZEHT , 1] ELX 45 ATAER A H %
AR MR TG OE, WCHERR B) I 55 £ BB — Ak
T (predictions) 25 Sl A , i A 2 ST
H ) larger parts of our daily life 243/ 4F,D)
T [ B T fhr S B, R .

L] di8 T i Al-mediated world 2437 3| %
Ja—B.

UREAr) AN . B5—BSE _mRMESR
[EAR 5 Bk B AT T, JEAE7E H 28 A T BER
BEARER D, RISEEBAGEC T . Wit
TEATE EA AT 1, Br A AR FHHAE AT
iR SRR E AR AT, M ER R
B,

(B8] B e — BB — R B AKIF Ak — &
F )75 74 (something important) , {H 4§ i) & A 7]
T, Wi A2 being intelligent , B I HER: A) T
SCHRR B W] TR A AT B 2 A —
#har(part) , HE—M4, MARBALEE TA
AT A BB ER B 2 T . B HEBR C) 15
R B AR IETE 2R RN T T 4, R 4R K a3
fITAH AT B R A T3] BA Rl , D) 5 R F
Iof REHET , BOHERR .

.

RHEMEARREBALE IR PHET R, REGIHES T AZ, B b fTH A ek g 2

MIFREE. BN, A T8 BEEEMAE A,

(46) BARN T8 R AW A I HLER AR F sl R BRIV i 2208 (HE R A H A 2 A&
3o BEE N T8 Gk £ st S A SR , 3 2 dn o] il A8 A6 38 W7 33 A ) R A 2 e — N A A

~

H PR RE 7, JUHR B A & SR8
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-

3 B - 25 PN o A SR T A B 5 R 3 AR R S R AR I O . AL AU |
BUAESAF0 B IR, BRATAN , 3 TEZE H 2 AT SO 1730 I o) A\ 6 Bl T 8 26 B

75 TAERT , 28 B ¥ S A A S R oA 7 T, SRR 5T, 4% . UDEXEFUR, ik
EEBARAZE R HINE , BRIt , DR A DL 705X S U I tH SE R FIWT N Y AR TR P2

UBYFEAMTEISCALTE B, 32T | SRR RN AR B P A1 » 7] B 2 PR 6 49 - 5 K BRBE A 12 <

Ay, R B T A | D B PR ORI R ) 2 FE IR B R Y A R B TH 9 il X
Fir R, A A EZEFAMLAS CBRBURAZE Ok . LR L 38, XA B R 3T, R0 LL G i ] s
71 8 B E BT —AXT L, HLAR AT LR LS 2 2 HE

SR, SRR , XA ER R T AT R MRS AT, AR EHE A RS A —

Fiod i) OB B B0 2 Bl i 25 A PRl .

(A9 F FEkAEw , BN B UEREFE TR BERE XD T, H % 4 56 AR ER s

AT AEARIG SE AT T, T SRR R B ik H 2 AR E AR .
B MR BA — 2RO REE TR FEWA BE T W, 30T R 2
AR . BHE AR — PR A R, A — K, AR EA SR BRIk, LA R

B i LI BRAE o

(50){E 7 ] il 4t 2 ATTERAR B 2 A7 2B —FB 4 R ATTEERK B © B — 343, X J7 R, A

KIEfERE—SEBRRTT. BHH R E BT B, JE A7 H 25 U T8 BENEA i it R o, A

SHEBAMEAST.

Passage Two

[scE=5kiE]) A3k [ 2021 4F 6 A 12 H F)B7E The Economist ({253 A\ ) £ —Fi+5 8% “ American Schools
Teach Reading All Wrong” (¢ 3 E R BB M B L 2 245 1R D M3,

[EHiEE]

51.

A)

_____________________________________________________________________________

_____________________________________________________________________________

o5 2 B R Wﬁﬁ%@ﬁ&ﬁ%%——%@%&ﬁﬂ&ﬁ?—&@ﬁj:

. °' HEA AT

EXIEH “EEHF
&" BHIERARHEZ
FRERRTTE,
BREERAAER
HERIBERE,

L HBRA .

.............................................................................

D3 BUMRSREXSAERRT IR HER T M REFHEE T RiL, ‘:
i O F4 1 B RTAER M B R R RX PR T IR IR A

. B SRRk T,

ERFMR

[E 4] &1 /5 T+ #Y phonics in many American
classrooms & i B 55— B85 —4).

OiE47) HEEANE,. F—-BRE Rl E£FE
HE R ,iBHFH 1 (this #5848 phonics) AT B & —
AWEREAYTR] . At dirty X R A R 1E T A9 ill
reputed, =4 H—LEMABAIEEFEF
BB i SR E . B RT HE HE B
HBAEREBEEAE, BEARREIMB KK 7R
FIESHFET HMERI A,

GE#] BEFECHR BT HFEBRARERA”
il A T B RR T BCHEBR EE TR B) ; #E T
O&RSERE. B _AFH a dirty word B7E
RHAETHEEEEZER NGB RGFMNAZRE
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52.

B)

T B3] U2 A A ot LA E B0, BT LA
BHE R RO T B, IR HEBR TSN, BH
BHER: © s R SCh BB R BB FH A RPEMN,
HHERREW D) ,

[E4L) T i for decades ENL B FE =BE
—A],

[iEH7) g e, (EE=RE 0K,k
JUH4ESE, EEX MATHEEFRE—-EF B,
HWERRN B,

[iee4) 58 = BU5E U 3, BLZE K BB A “8
BRI BEE L7, RSO B A 1 BB O ik
2, HEBRBE T A) 5 3¢ B 224 /Y B 2K EE E Fr b
He 4 A4E , X AT BB 2o 36 Bk AR 26 T ) BERE 77
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fE3C B A B A, Xt A AR A R A Y GEE) AE2EBEELT KA RESTRIEREA R
FAF SRR O ; “HB AR A KRS FvE L MNBUF AT 8, RESERE R L EE
BB SRR 7 =, X 0 B AT RYE L, FAEJLH4E RS AN KRBV MBEE LR, B 9 _R5
3% EH T A1, HcHERR D) . TR T R RS2 B R 38, XA 22 %5 7 14 L 3]
[ZE6r) 41 T 1 #9 a combination of teaching BEHECE R R R A, HERR R A S AR RE —
methods is ineffective BB = B4 7.4). /1423 fluency and comprehension, {H 3% & & %
Uit b, S=BE Hafd, X4 PRl 18 £ SR 4 48 HH A BB O B — 34 TR
AT ERITHE. BANMELNEEMAT = TG TG LM T A DR B HEBR 1 T B) ; IR
FHE ARABBFERE F Fil— R T HFE. B A B 30 9 7 7Y BN O R BUE S R
DHRRGEN. WA EFE. SEATH,ER 2, HCHERR EE T D) .

H B, 55. 4] ST+ #Y advances in statistics and brain
B8 JURN 5 S & B BE T R B &b imaging &AL B SCE G —BHE 4.,

A REBITHE , 33X — S 7E SO I AR 4R B, CHERR T D) [R#] FELAVE. B —BE - aR3, %it
A JFESCRIF AR R AR A P S IR HE RSSO ETE T 2B T YL, X
HERESHRAE D3 BT, BHERR FREFTHSE R =ZBE = NA R K. &5
O 5 IR SO A 8 K “ Yy DR B2 3 27 1" R B AR 4 R #%# (whole language) & —F TR X #2¥H71: (an
BT I R DU S R A D4R , BOHEBRET D) . immersive approach) , &N HIZLR % D),

. [ZAL) 8T A9 Mississippi’s success is attributed GBS MRS AR T X RMNE L RIET S
to ;NI B E AL B SE—1) . B U ERBEXFEE T LA, SR A4
U] FLgE, FHEE—afHL, HuE MERNARRE S EE X R R FAR NN, 5
LN B AR Th B2 I8 Th 8 S A4 R 5 O i, R T R Guit2E FR AR B 2 T, BCHERR B) 5 G5 “TR)
/R T —FRFBFR N “FIRAR 22" TR AR, B AR E R B 8, T A 502 f R R %
Bz kAR YE . S O 5 ERBAR, AP PR A 358, kR ©) .

WA,
SEEXL

.

BEHEE, M- EFW I F iR d i, REE T RENRE L. CDEEFSHEE, X
AT RER— A HUBERY A, R —R— B IS A IEIE S B R B i e . — I L — TR
KB, KRR E BT 1 R R R R

JRREEAR . 2017 48, RAARE|— 1 R B RAF ARG E D 32 . 5% [E PU4F 92 A= 7 B bR ) i 3 37 ik
JEAFSE (— 5 B ) R HE 28 15 fir.

(52) 3 JLA-4F3k , REM I BB T W —EFRAK. —EAFKEEFSMEFTNXR" K/
MEFATLAHE R c.k.ck 2 ch) , RBFRAEF H AL HAMAN TR —FRITR M Ik A E A
He2E 3] B cat) , XA “EIEF HFL” . RIECEF AT O 2019 SFK—TAE, S KA K £
BB OLF M4 2 SR —Fh 4 AW R BEEEE" MR G k. OORXMASHITERTMNN. 5
T PG LN BOE BT 1/ BOE B AT EAE R P 4F « S “VR R BEAE TR 3 b B fR — iR ok,
ERAUE RGN TR HE”

FEAL SRR T T 40 M Y B0 P4 14 LU 25T T SL T B RE . 5 VL R R K 1 P 4 R
A (EZCM LB HUTE 2013 4R T TR B EebRdE . BARLUS BV 7S LU M ERAS T R MaE . 2
FRFETE 2B FHALTFHEZR (I 2EAE D PR HEE B2 m 5 49 2.3 50 M) EF2I4 29
fii. 2019 4F, ERME—— MG ERAIM . BT TG LUK, B0 P9 b M B0 22 A2 58— WA B 7 S 44 ) i
K FEXFE— ARG M X R —A T AR REE.

(54) 579 79 b M i R B VA 2 T S Al 9 R B 7 8 i R A9 B T — R SRR “ Bl i RO B2 " B SR
B3 HF. 1997 4F, M BREZILERKES ARK BRI RIMBERAE - TERERERH, kL
R R R4 AT AER . & SR R B TR Ok B LRI B R A ) JBE 0 B s
BB 1 B MR ROR RS

PR, 20 ZAFT R T, “HRIREEAE"HTERYE L #E . COHEREHEMMBRNHEEEETE
ETEEFHFE, ST —RER R 2R, RFOFB— A RNE R, T EZA R, i
AREFEAEIRFAMZREE T WL R, BT RARR, L R 2T AR5, i 28 5 B
PR . BAESHNEL ISR EETRRER.
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Part [V Translation
BEFAEHATRE
In recent years, an increasing number of | 1. $E—AyHafERIE N “IE4ER"”, A[1%EH in recent years
Chinese cultural products have entered the global g% over the past few years, &I 58 MU AR, A
. g : ’ AR FABAEE R . BT LR S 53 SCIRRE , K 5B
market, gaining growing popularity among = . . %
P 5 AN A H 2R 32BN SME B A R E R
overseas consumers. Propelled by the rapid growt SR BERIE , 41T A 2E R and FE XTI
of China’s foreign cultural trade, the export | 2 & —/&jdhpy“REE P EXTIN O T 5 B9 b & B 7 AT L
volume of Chinese cultural products has| BRZFFEIGEFEFER propelled by the rapid growth of
maintained a high rank globally for many years, China’s foreign cultural trade, 3R FHRX R, AT LR
e Bl el P— B4 3 % with the rapid development of China’s
n ou ultura erprises, produ n ;

group P B foreign cultural trade, #iF5MNaIaT, /LIRS H
brands with international influence have been FESCHRRE, F and FE4E, (AT LK “rh [ SCALRE S OB
established. Statistical data reveals that the sales B AN E RN EAL, B BR T —#tE
volume of Chinese publications, films and A EBREEE A B SO Al 7 R R 3 R SR 5

+H
television programs, online literature, and frAki. .

L B - 4 3= PR BB BRI LKL N statistical data
animation products overseas has increased year sovealinh it dtiowsAER IRk Accordiie 16 ke
after year. The Chinese government has data,
introduced a series of policies to encourage and | 4. BHEE AN IRARAERZEHNE, “EEPETE
support more outstanding cultural products with K7BR TARSHPESCIRFE, ¥ with 5| F 89S SRS

: #, 38 TT B O R 1R A B 4 4R 75 AL A7, B that
Chinese elements to go abroad and expand market : ;:

_ showcase Chinese elements, Z<%) %4 , B8 7] LA
share in overseas markets so as to further enhance B T4 BB 5 — 43 B B , B these
the influence of Chinese culture in the world. policies {0 Fi& .

WER R

3C4kAl#T cultural innovation

SCAkf#4 cultural preservation

4kr= bk & & development of cultural industries
SCAEHR S cultural revitalization

&1 7™k media industry

34k cultural incentives
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3C4kiAAI cultural awareness

Scfkr= ks cultural industry chain
ScAkBI4E cultural creation
SCAL#RSE S cultural soft power
CAkFE L X cultural industry park
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