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the impact of short-form videos and fragmented
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the prevalence of Al-generated text technology
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strengthen logical reasoning 3% {12 48 & 4
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D In an era dominated by short-form videos and
fragmented information, many university students are
losing the ability of deep reading and independent thinking.
@ Meanwhile, the rise of AI has made it effortless to
@ Confronted with these

College Chinese is of great importance and should be

generate texts. challenges,

offered as a compulsory course.

@ To
students’ deep thinking ability, @ In an era flooded with

begin with, College Chinese can rebuild
Al-generated content, studying classical literature not only
enhances linguistic expression but also fosters capabilities
unique to humans, such as creativity, critical thinking

and empathy. ®Moreover, strong language arts skills can
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risks.met with success EE,no matter 2212, calculated EEHE , 35 18 B [ A 45 SR & il 2 W JE A AT 7 L1 7 5
F be met with sth B RN“IREBILFHEER” | calculated B H NG ORI BB BER” ., @ /4] should not stop
you M52 Y , taking risks ZE B2 5 {210, 38 V8 '8 B 45 51 B Jo vk A, /B R B 3 G 42 1k B K, risks . necessary
EE,if. . . want your business to succeed [1HZE1E, 44 N % B [ YR - B 6T LA Bh A\ BUAS BT .

I Some risks may not work out, but an optimistic risk-taker will always look at failure as an

opportunity to learn. 2! The willingness to experiment with new ideas is key to business growth. As the old

saying goes, “Nothing ventured, nothing gained. ” Failure will teach you how to think and plan strategically.

But just remember that not all risks are good ones, and when you fail, learn from it and move forward.

AR EAM L AER . SR ATEELB, MABMER KIS, 1&IEH#R12 17 : Some risks may. ..
but. .. As the old saying goes. .. But just remember. .. and when you..., # 1 i& X i : not work out, an
optimistic risk-taker, failure as an opportunity to learn, The willingness to experiment with new ideas.key to
business growth,think and plan strategically,not all risks are good ones.learn from it and move forward,

OQRER . FRTEELMB, MEAMAT UK AERHNEINES, Some risks E i3 )5 71 , may not %5+
EiE, work out i M, AHEL. FLERAIEASHRI, AN ERSHEBARM, an optimistic
risk-taker E 3L, failure 525 #1 , an opportunity to learn 232, MIA R WA B W EH X HEABHWSE K
HUMEEI WIS,

QE@AIMiL - FRATIAES WK, KM UEANFEI S, @A willingness, experiment B 1
BiE M E% ,new ideas F %, key # #ME {3 , business growth 3 H—F—1, 3 B X T4l & &
R EE M ; H P experiment with sth B R “ZiXFEEY”., @ H) old saying E i, Nothing ventured F+ ¥ ,
nothing gained [ , F 48 18 44 IE @A) WL A 5 EL H 3177 venture B A “E K (MFFH)”., @A) Failure E i
J& W5 , think and plan strategically B8R E 52 H —F— 1, 8 B K BIE & WM th & R4k . #H &Kk
AT FEAT SRk B BB B ALK . = RAESR A, B K TC IR BT A A R T, E AR A b kR B DA T AR
B BOR A “E B X Al BB SR U AN BT A B WA

®AHFEEI ICEE BT RE S, B M S b R BX il Fr 48 ZE BT 3E . But just remember 3 32
JE =, TR 5 SCA W, not all risks B, good ones E 32, AHBEW — idEH AR E R E KA
SR s Hodr good BN CF BB TN AY” . when you fail 28452, learn from 3, move forward [ 18
B, 44 R O B 2R T, B A AP TR BRI I 4k SR R .

Il Since most people tend to avoid risk, businesses that are brave enough to take risks already

have a competitive advantage. They are the ones setting the standard with new ideas, fresh offers

and bold inventions. Risk-takers are best at adapting in difficult times. B Simply put, when most

individuals stay away from risk, it means less competition for risk-takers. We don’t know if you’ll

achieve what these risk-takers have achieved, but for as long as you want to stay safe and for as long

as you're content with where your business is right now, you will never find out.

g Ap A E A ML RER .- M TERMNASVERZTSME, & EIRIZ 1 : Since. . . businesses
that. .. They are. .. Simply put... We don’t know. .. but... . #% s #& X 7 : most people, avoid risk, brave
enough, have a competitive advantage, setting the standard.new ideas, fresh offers,bold inventions. adapting in
difficult times,stay away from risk,less competition,stay safe,content with. .. right now,never find out,

OARRIEHBTERWNCLEEZTSMSE, Since /5 JRH , most people tend to &) HEEH , avoid
risk B HE, 38 MR K K ZH 7 T B EE XS . businesses H 3 J5 Uil , brave enough, take risks ¥ &
£, already, competitive advantage HiZ,RIALE R . M TERMS LR AT REEME.

QOAEGIE#HTERMA UK ZSHMHE , @4 They are the ones F /5T, K H They 518
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significantly ~ enhance
@ Analytical thinking,

cultural literacy developed through College Chinese courses

employment competitiveness.

articulate communication, and
are exactly the cross-functional soft skills modern
enterprises value most, enabling fresh graduates to stand
out in competitive job markets. ®Finally, College Chinese
serves as a vital channel for preserving Chinese cultural
heritage. ® Studying classical works allows students to
internalize traditional values, forge a strong cultural
identity, and thus effectively share Chinese wisdom in
cross-cultural interactions.

D In short, College Chinese is vital for cultivating
well-rounded talents required by contemporary society. @It
is imperative for colleges to implement adaptable teaching
approaches to engage students and maximize learning

outcomes.
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fragmented [ freeg'mentid] a. X BB FEAY ; T HE Y
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Part I Listening Comprehension
Section A

News Report One MV ESTHEALFLE‘tHREAFRN BELEE

W}

Y= REI

I @A Florida teenager and an Atlanta woman won the overall men’s and women’s divisions
Saturday at the annual 7 Mile Bridge Run.

RREH - BEPEEAMN— P EURTHEZAT—RNLEFOREEEANE" EFAMLFAR
HBE, G HR1C1 : A Florida teenager and an Atlanta woman won. ... %08 Y i : won the overall
men’s and women'’s divisions.annual 7 Mile Bridge Run,

A Florida teenager i& ¥ I #, and an Atlanta woman J& Wi 32 H), 28 A A 4 ; won E £, the overall
men’s and women'’s divisions #4152 1 , Saturday 578 [F1 7% , VLBASEEFI0T 8] . B AW E FH ML F4H
& JE % ;annual 7 Mile Bridge Run IE %G H 5 %, R AR E RN LK. HP overall B R “ B M; MW,

2
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division BN “(Bsh TR PR IE L L4 HHFT RO AAEAY 2 4”, won the overall men’s and women’s
divisions 3§ “rBIRG N A B FH L FHRFPHEETE”,

I Vaclav Bursa, 15, of Big Pine Key, Florida, finished first overall. He completed the race in
41 minutes and one second and claimed the top spot in the men’s division. Bursa won third place in

the 2022 race. He is a student at Marathon High School.

NARAEFHEEBENEREEREEMS, BIBHRIZIE: Vaclav Bursa. .. He completed. .. Bursa
won. .. Heis a..., #%vi& X 17 :finished first overall.41 minutes and one second.top spot in the men’s
division,won third place in the 2022 race.,a student at Marathon High School,

OANBHRIENERELR, Vaclav Bursa MW, 15 F|i%, of Big Pine Key, Florida 2% & J& Mt
L, IEHE FHBENE S FERAER ; finished first overall IEREH B, SPFRIEULGE —
B ST TEFE . H P overall ZERLARE RN, B0 “ SR UL ; 7 R % 4K7, finished first overall H A F FHF
WRIEH WREK, R BB HERZE— RREE—.

QANBHRIENTER S, He completed the race Hi#iZ 1 ,41 minutes and one second i # i&
W 352 HY , 5 BA 7 JK 5% 19 58 FE L5 5 the top spot % ,in the men’s division PRI 2 H , &5 A i /R SR 3R B F
HEZE, H claim HALBURE LIRS ; A8, 15 the top spot B “FE—HNME”,

@ANBFH/RITERGF B4, Bursa won third place &8 5545 J5 7% ,in the 2022 race JE M1 4, H b
2022 E 3L, BB /KRB T2 S 38, HH place B A“HEA ; 41K, win third place B/R“KBHE=4",

QANRBHERFEHFMER, a student at Marathon High School & ¥ 564 J5 ¥ , &2 B i /R 5= 1 15
WA B RO .

Il Joanna Stephens, 28, of Atlanta, completed the course in 41 minutes and 12 seconds. She

won the women’s division title and placed second overall.

NALTFHEEENESNEERESZN S, 1EBHRICIHE :Joanna Stephens. .. She won. .., ZiIiE
M 17 : completed the course, 41 minutes and 12 seconds, won the women’s division title. placed second

overall,

QAN BHELFTHAHNELRE B, Joanna Stephens FEMTiL Y, 28 TiZ,of Atlanta P FEH 3B L
FHBEERN ML AFRMEE TR E R ; completed the course 1 _E 3 ,in 41 minutes and 12 seconds ¥ M 2%
PR, RAET RIS A A T RS E] . H R course B A IR M B,

QANBHEFHHWTERSE, the women’s division title 155535 J5 ¥& , second overall HLE i H ,
RS ARk FHEE , HRGHEL25E .

IV The race drew competitors from 41 U, S, states. There were also runners from other

countries, including Canada, the UK and Switzerland.

NERFENNERLEN, #EIBFRIEIE : The race drew. .. There were also. .., #Z0iF X if : drew
competitors.41 U. S. states,runners from other countries, Canada, the UK and Switzerland,

ORARHEREEXLERTH Z85EF, The race ML il /5 1 , drew competitors & L,
41 HPE,U.S. states B E I HFFWE TEERB 41 MBS FEE . HP draw BAHRS];5]

7, competitor B RH“HLFTE ; BFHE". . ,
QAaBFAEREWEFR®IT I, runners from other countries 15 #4544 J5 7% , including 5 + %,
Canada, the UK and Switzerland i #83Z H ,4p R I S B EWERE &,

V The run closed the span between the Middle and Lower Keys to traffic for three hours

Saturday.
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NEEENZESEH . 1RIBFRICIA : The run closed. .., #%1i& X 7 : closed the span between the
Middle and Lower Keys.to traffic,three hours Saturday,

The run 75 Wi ) J5 500 , closed the span &8 | 1% , between the Middle and Lower Keys i& # i
2%, traffic TE 152, B 35 5 3 B) 52t 32 38 & il A9 #b B2 5 Bl ; three hours, Saturday 3 B 32, #5 B & il A < &
RAERTE, HA close By “H b ;5 81” , span 7E I BURE S (B St ) B5°5E , B5 2, the span between A
and BRR“HERH A5 B I8 Ay HF m BB, Bl 3CH - 3 BT BT I 8 B B

VI & The April contest is one of the most popular running events in the southeastern United

States. The race field filled within minutes after online registration opened in January.

NEBE=ZRIE, 1EIEHRICHE : The April contest is. .. The race field filled. .. , #%Z#i& X i : most
popular running events, southeastern United States, filled within minutes, online registration opened in
January,

OANEEEEZEFHBHZRILIEE, The April contest & & L+ #, most E i, popular
running events 58453 J5 7% , in the southeastern United States P2 H iR AR FEEEE LRI # X
AR .

QAN“EEHNIRZBHE"TFT LRI, The race field HR#E L H , filled within minutes iIETE %G %,
" BRI R 4 B0 KR TR ; online registration L, opened in January & 5 5 M, S B2 EE B
BB 1R] T . oo field BUR L CERBA T B3I 1) 2K S FEE”, the race field ERFIBER T I H R
“HELB”, W15 online registration B AW FIRZ” .

L4 ]

Q1: What does the news report say about Vaclav Bursa and Joanna Stephens?
Q2: What do we learn about the April contest?

Q1l: What does the news report &) 5 H} , say 6 & FE £ , about Vaclav Bursa and Joanna Stephens
ZEEW S BR AR RS EENATFER”.
Q2: What do we learn 223 ¥ Wit i , the April contest T 5, #& 7% 24~ B 7] “ 78 5< 10 A 2 0 B % 5%

FHELER".
G ETRERR
LRXTFRRAX - HRFEMFRW - WHEFH, XEHFEREELR?
A) A ATTERR R B AR 2 KR H D4R, O 17 40 2-Bh M SEBL T LL3E,

B) fifi1mAs T A-4E L3R BRI EE . D) M fiT#0 R DRI R A

(&5 = 5] #5154 (A Florida teenager and an Atlanta woman. . . Saturday at the annual 7 Mile
Bridge Run) ,

[EEER] B, TBRUIFHMEASRCIE RS FHML T4 5 & ZE (won the overall men’s
and women’s divisions Saturday at the annual 7 Mile Bridge Run) , B Il won this year’s 7 Mile Bridge Run >4 J&3C
AR S BOERS . A TURE T BEAT R 3 25 5015 B Ok B WA 2 KT " EREM Ak b (BB B 32 &
FLIRPLR « A/REENR B “Oh 2 BRI RANIE”, SRR AT, C IO B A\ SE3BLSE 1 /R 5= A B 41 43 01 75,
Wi S B R 41 43 12 B (BRI A8 AT 40 43440 7B B “40 4340 LA . D BOKIIBL TR TR R 5% 9 B 315 B
“ORIIA R I — & A E RPN B EHEERAN RIS S5

2. X FXIMNA TSR, RN THEAF A2
A) EWBITHRE 40 ZMERNWSHEE. | O X RWHEFTIESR T L T = /N 59388 3B .
B) £2MMLAUBEIMNEEEMNEE. |D EEREEAETEZRANHERFEZ—.
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[ EA] FE/E B BB 4 (The April contest. .. the most popular running events in the
southeastern United States),

[ZRBEMID, VBROAHHEHZURNEZERAE I RZRINBERFEZ —, DI EEFF
EUEREXER . IEH. ATUENBOHA drew competitors from 41 U. S. states(W 5|3k B EEH 41 M
2523 ) 8 N competitors from more than 40 countries(GE B 40 ZPMER NS FHEE) , QAR K
= E &K (including Canada, the UK and Switzerland) , #{ fE&. B W | F§ VI B the most popular
running events.online registration ZXEEiE &, HF W R B XM EHZNMHXCANE., CTAHV B+
The run closed. . . to traffic for three hours Saturday B[, {HiZ A HH X BH AN R A EZFESHS
TR 5 A A A T BT AR R R R BT AE SR T, MR TR A AR B AR B, R AR B X

= 2xmE
ERAZBITHERE“CEE TR, 65 B kM A — 06 204 1T 4 22 KB — 0 & T4 5l 15
BrFHAMTFHMBEE,

KB BRI KA HER 15 B WP LRPLRK - HREUALTE — RS TR L. MbAR 41
a0l RME BB TETHRE, MRFEEE 2022 FHZEFTRBE=4, WEDIHUNE
HR—Z A,

REHWFFZRTTH 28 HEWFFTEW - HHIFHU 4 0 2 DR RGHZLE, BWFBLTHE

P I )
FEWTITRARE A MMWSRE., EARAAMERZNELE QENER EEME L.

JRI7 B3 3% B X 3 e il 5 R 5T R 5 B G TR B BUSEBE T = /N I Y S B A A AR
XPMARTHHRERREREREZRANBELREZ—, SF-ANLEREENE . SFEAL
BiEER P EEE,

News Report Two ZHEEFAiRHEEMEKEE
N REAH

I British astronaut Tim Peake is stepping down permanently from his role as a European

astronaut. He’s going to take up a full-time position as ambassador for science and space instead —

work he’s been doing since 2019.

TRFEEH . ZEFMAFTE  ETWBRALZETH, 7§18 R0 7 British astronaut Tim
Peake. .. He’s going to. .. , #%ivi& X 17 : stepping down permanently,European astronaut,take up a full-
time position,ambassador,

ORSIHFBESH . XEFMAFBR - EREHKAEHEEKMFME —IL, British astronaut HH
12 4 , stepping down permanently 18 B i #52 H! , European astronaut %, XA Y H M B TIEZE3) . %R
BT 5 o B E A HAE B F MR — 8. HH astronaut B CFM A ;MR A, step down BH
“iEA7 ;B L7, permanently BB “ A M ; KAEHL”

QaihFE WA AT E 8, He's going to take up B8 _F FF, full-time position & ¥ [ ¥ ,
ambassador Ei,science and space Wi B Hi , 3] A1 - S 720 24k & UBRLS: IR K 5 work 5
78 b F+,he’s been doing VAL H ,2019 Fise, Ui B H I IEFTER AL, M2 ML ATIRER A LS . H o full-time
BEA“HH; THHY”, ambassador BN “ KM K",

I B The former British Army Air Corps helicopter pilot was selected as a European Space
Agency astronaut in 2009. He flew to the space station for a 6-month tour in 2015. The tour saw

him control a robot on Earth remotely from orbit. He also helped dock two spacecraft.
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TREE - R B EH, i§1E4 K12 : The former. .. He flew to... The tour saw him... He
also helped. ... #Z iy iE X i : British Army Air Corps helicopter pilot, selected. astronaut. the space
station.,a 6-month tour,control a robot,remotely,orbit,dock two spacecraft,

QAZREBRAFMAWH S D RNERE, The former British Army Air Corps &8 & TG %,
helicopter pilot B {5 , &1 B3 B 5 52 BT 09 B 15 1 “ 3% [ Bl ZE A 25 BA B FHHL AT 5175 selected  astronaut,
2009 1, R S AR A K . HA Army Air Corps &8 “Ffi E 451 23 BL 7, helicopter B4 “HE It
L7, pilot BRCATRA; (MBI BIR”,

QEDANBEMTAEZESHHBEMITIERNST. @M He flew to the space station &) 2 H ,
6-month tour.2015 E 1L, 5| tH 5L 2 (A 5 (9 1E 55 Bz A 55 W RE 22t (B] . @) The tour saw him 5 3 3%
H J5 1800 , control a robot TR EE HY , remotely.orbit TiZ, FI B ERTIE SR EER M Z — G
BN A . H P remotely B AR, orbit BN “(REZE BT HE”., @F) He also helped i&
VA& %, dock two spacecraft [ IR 12 , #h FE UL B 5 18 - Bz 5 U9 B 58 B R A% X 2 0 TAE . Hob dock
BB SC“ (i R 2 FE AN R 23 [8]) X 327, spacecraft B “Mi K &8 FH KA,

I Tim said, “MBeing an astronaut has been the most extraordinary experience. I've had the

privilege of working with an exceptional team of individuals during the past 13 years with the

agency. Tt has been incredibly exciting and rewarding. By assuming the role of an ambassador for

human flights to space, I'll continue to support the European and the UK Space Agencies. ”

= FEahid =W TEZFEH TN, EIBEIRIZE: Tim said. . . “Being an astronaut. .. I've had. .. It
has been... By assuming... I'll continue to.... #% [ 7& X : the most extraordinary experience, privilege,
exceptional team,13 years.incredibly exciting and rewarding,human flights to space.support,

COR#EB - EEEFRE X, TNECSHFMELZH, OF Being an astronaut B2 H J5 U , the
most extraordinary experience 15 8 56 J5 %, extraordinary & 52, & 3R X F i 5 T/ H 1 | A 3E 4.
H P extraordinary B A “BHEARNBNA;IELAY”, @F) privilege, exceptional team.13 years 43 5l & 3£, B
PR LB 2 I R W3R - A 35 I BA—& TAE . Hoh privilege BURE L R 32 ; R IE” , exceptional BN “78 i
B IEFR,

CDAHESE FRREXRRK, RABUXESFNHREZHFRMMEEM KRB, @A incredibly
exciting.rewarding EZ, BIR B EFM A T/EME X, @45 By assuming. . . space FFEE H 5 &1, 'l
continue to. . . (LY , support,European E i, UK Space Agencies 18 3 B 32 , 1 BH b 2 3 /E Sy K %
Uk 52 T HFRRUN AN BE LR R Mgl . H P assume BURESCRHE (AR s B (BD 7.

a4 4 ]

Q3: What do we learn from the news report about Tim Peake?
Q4: What does Tim Peake say about his work with the European Space Agency?

Q3: What do we learn #5118 F 3% ,from the news report & [ & , about Tim Peake — i — i , #& 7/~
BLE RN T FT R E R TR - FRRER.
Q4 : What does Tim Peake say & 3% ,about his work 1% ¥ [8] ¥ , with the European Space Agency
W EEH RN EH R FE - RN IERMM KRR TI/ELTRNEE”.
§ S RERR

v

3. RTHM - B35, BN EHRES T 222

Mg ER—Z2HKME. O fh7E 2015 A —Z FHA .
B) At B e A ZE BB 7% D) fh i & — 2 HIHIL KIT A .
6
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[EEES] AYWEBNE L (The former British Army. .. ).

[(BERBHID. 1 ﬁﬁﬂ%%%ﬁ“ﬁﬁﬁﬁ%@%iﬁﬁ% BAE ML RAT BT 2009 48 15 Ry BRI i
KIFFMA”, HFT A D BE#, F e HERR 45 TRt A9 C T, AT THE E 1 BE@A He's going to
take up a full-time position as ambassador. . . , 35 T {7 4 B [8] - 5 JB S #Y “ BIOKF 5 R 4 BR R {7 My g “ B8
RAEWRME”, BHA A BE A British Army W& T, EXHE B Z MG 2 REN, HHERA R
EERENER . MARKRELENER.

4. FM - FEMAEMN M ERMR K S IE?

A ERFELAMNTHBR LA, O ENALRZE WITEL TERTM.
B)EFHRMEHERNE . D) BT T iAo R A FR A

(%8 5] s B2 F384k (Being an astronaut has been. . . It has been incredibly. .. ),

[BR=BN]A, TBROOMFE - KRN BCHFMRALT, “BA—BFMARRAEFRIE
JAN: IR Y5 R XBEZHANTC s, BRI ATRIER. BIA A REMRAN T
ERMEER, BRI & TR AR RBREE. CHTHIEA IO AR {5 B human flights
to space. support, {H % P & 7E X H“ R RAE A R T M RE, XT3 2 “VENFM R TIELP”
BIPEA . D Ik 1 B2 @A) T've had the privilege. exceptional PA J @ 4] ambassador Z¢ #2323 T4, JR 3¢
privilege,exceptional ,ambassador 8 “YE K F il A 515 75 B BA A /E R B 28 32 8 TR AR K@, e
FHERAR T “ME R KRR I FEAL
@ = 2X#F

REFMAFE « KITH KA ERMFEMA GRS, Mk meREEREEMRAfH——
X TAEME 2019 FRB—EEM T .

X7 HT 2 [ i ZE A 2 BA B FHAL AT R T 2009 4R 4k S BRI AT K B F AL &R . 2015 48, fib KA E BR
SRV ATT AH 6 MA MBS . ERATES P MG NHE Rk EaPs A, thid
PRBIXTH: T P A .

FMRR B —BFMARBRANEFRIELNET . EdE 3FER, REES5KMMKEDH—
A A RIS, X B A ATC L Eh , BRI i AR B R K, 3R 4k SR S R
LR BN IE B MR R TAE.”

News Report Three FIAfEBHHELR“EEH"

iy B

I ElAn Asda store in Wales is now home to five cats after they wandered in and made

themselves comfortable. The supermarket is known for its loyal customers, but now has a different

kind of visitor that has appeared over the last year. Regular shoppers at the supermarket are familiar

with the sight of several cats settling down in the shop aisles.

SIHFEEG . BHRET—FKWEEBTRAEREN“TE", iFiE4R121 : An Asda store in Wales
is now. . . The supermarket is. . . but now. .. Regular shoppers. .. are familiar with. ... %118 X 37 : home to
five cats,wandered in,made themselves comfortable,known for its loyal customers, has a different kind of
visitor.the sight of several cats. .. in the shop aisles,

OAtHEM, An Asda store in Wales FEJE % H , now FHEEH , home. five cats [ I8 B 2 BE 17 , &
T EEG. B R EMABT“ERE”. wandered in B E FER5 1% , made themselves comfortable 15 i
W fE , Horp themselves #E & 32 H SR IAMZE B FH A LW FRA . HF wander BN WH”,
[& 2 #& it make oneself comfortable & N “LiiF AT,
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QA #YE S, The supermarket is known FF 81 1 , for.loyal customers P& E 1% B 52, 8 H B T 45
R LB L% [ 4 7 s but now [ A B EHE I, 48R 18 T ;5 a different kind, visitor I B 12 , B “ 37
EHD”H5“IHE (N7 R ; that has 825}, appeared. the last year T % W5, & 2 87 & “ %6 7 i 3
B B ] “ 2 AR

@ AR T . Regular shoppers at the supermarket SF HIZH G H, R AN AMAEEZB T H
% ;are familiar with the sight 1&18 %6 /5 W&, H  familiar, sight EiE, of several cats T # & 15 J5 I& 15 ,
588 VR 72 B 25 R R 3 B B “H s settling down P 232 /5 HE I, in the shop aisles [ WS 232, A&
BH M B0 2205 > Ab “HB T SR AR A B 17 . [l IR settle down BN () BT T 3K, aisle Bk “ (R4 6]
S ARAIH)EE, TE.

I & The unusual situation started about 12 months ago, when one cat routinely started visiting

the store. Local newspapers reported that puzzled customers posted on Facebook groups to try to

find out if the cat was lost. But its owner assured the concerned customers it was very much loved

and fed at home. It just enjoyed visiting the shop. Staff did their best to discourage the pet from

hanging around. But instead of leaving and never coming back, it invited its friends round.

SMEGEREEEZE, 161812 7 The unusual situation started... when one cat... Local
newspapers reported that puzzled customers. .. But its owner assured the concerned customers. .. Staff
did their best to. .. But instead of...it... ., #% 108 X i :12 months ago,routinely started visiting. find
out if the cat was lost, loved and fed at home, enjoyed visiting the shop. discourage. .. from hanging
around,invited. . . friends round,

Ofa#IREHRIE, The unusual situation 15 # 5 H J5 W& 15 , started g F+ I8 52 H J5 HHT , about 12
months ago [V 3L H J5 IS0, B #X —3E T W F AR BT R E K “12 D H #1775 when 85 3 , one cat I
& 8 B2 152 J5 101 , routinely started visiting the store TP E 32, —F—Wi, A 12 MH WA EWFEEL . —
R TR AR )E . H A routinely 0 “F #LHL ; BI47T H#b” .

QEHIRMER B . Local newspapers [% 8 & 32 I 1, reported F+ 1852 ) J5 HUI , 32 7% 4 51 iR
1R IRIE R 2 ; puzzled customers (i , posted on Facebook groups [&E3E H J5 M 15 , H H Facebook groups
W B 5, 5 B X A 0 S v (BERRORFE IS BEE LA ] 5 to try to find out FIE 52 /5 MR, H A try.
find out E 2, if M F+ A L, the cat.lost FEAME EZ, h R ME W R AR “FREELR”, H
puzzled B “H B ; 2R IR,

RDAIMmEBImELS, @M But its owner FFE3E H J5 BE 1 , assured. the concerned customers &1
ERJF IR, BN E LT IR MR AT B SR fEFR” 5 it was very much FHE P BE ) 3R AR
B s loved F+ L H J5 #17 , and fed at home 15 H Bl , H H fed JEH B 32, 58 SR R I JEE R 5 #
ABHRE MEAERPEZHEEZ KETLL. HF assure BN HHAS; 0o {#3E” , concerned Z N
“HL B PEEBR” . @) It just B FH A BE B, enjoyed P IR B % W T, visiting the shop M8 H 3%, H
visiting,shop L H B, # — B AX R “ s R EB T "X —1TH,

COAHPEBTR I IEHRIMNITH RIGEER, ©F Staff & L8 #T, did their best M
B, B R & , discourage. pet F /1 , from hanging around R A HL 4 32 H , 48 BB T 572 T35 A1k
WAERE T NE BT R . Ho discourage B “BH 1k ; %I BH” , B 2 # L hang round B4 “ (FEREAL i)
B9, H%”. ®F) But instead of leaving F+ ¥ H i3 /5 181 , never coming back [# 7 | $E, it invited B %
J& FYU , its friends.round [V W& T , 2 T BE 4 BE 7 B A U SR NEIRGEEE L A RGBT R BE 2 M A BE .

I & There are now at least five different cats who come almost on a daily basis. [ They visit the

store so much that staff have been forced to put up signs asking their customers not to feed them.

ARSI R M3 # . 3515 #5187 : There are now. .. They visit. .. so. .. that... ., #ZDIEX
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if] : at least five different cats,come almost on a daily basis.so much that. .. have been forced to put up
signs asking. . . not to feed them,

QAR EHEI, There are now FEHLH , at least 2275 1% ! J5 W& , five different cats 1& 18 & T
JE, iR ERE, AR E L HF TR ; who come 15 B T BE 15, almost [ MEH , on a daily basis
Feid B Bk, Ah X e L R B R, FEEH on a daily basis B N“B KR,

QANBRIIEHE, They visit the store so much FEEEE 11 /5 M, B AP so much B BE, #E— 2058 X L8
T EIBE T A S 2R 5 that staff [ 13E)5 W& 1, have been forced W& F¥ J& I, to put up signs FEPE L &
WEAG , Ho AP signs FRE, 3R I 5 T N X 3% LU W0 SR B A HE G - Sk 45 78 . asking their customers FHEIE H 5
&, not to feed them FETACE , HoH not BRE 32, AT B MIHH SR N JERBEAE SX UM EZ).

[ 18] 75 43 #7 ]

Q5: What do we learn about the five cats seen in the Asda store?
Q6 : What did some customers think when they saw the first cat routinely appear in the store?

Q7. What are customers asked not to do?

Q5: What do we learn FF R B& 1 , about the five cats W& , seen P& VA E 3L, in the Asda store [ iE UK
BB, B 74 R 1A i) “ BT BT 3K R T B L RV AR (B B

Q6: What FFiE3EH , some customers think FEiEB&EH , H & think FE %, when they saw F 8% K2
H , the first cat P& B 1 , routinely . appear.in the store —1a] — 1 jll B F& AL H , $2 78 45 ) 1)
“BEEDE - RMEE B IFEE T B L,

Q7: What F i , are customers asked W& F& 3 —18 — 52 B , not [EIHE 3L, to do BB Ll , 127
7 ) ) B 2 4 B SR R AR AT R

5. RTEMBABTEFTIMERME, RN THEAF22

A EMUEETEANESL . OEMRXF B EE.
B) BT T A R A D) EAIRIE RAFRE EY .

EBZE ] #HEFE+HIORH R4 (An Asda store in Wales is now home to. . . There are now... ).

[BERBW]IC, AT BEOMBRE—KMEABH AR T EREHRE” LK BEOH“H
FEILFBREDH TR ICHX FE A A, X R E B BB T, 2 %5 W & .1 C HIEHIT,
A T¥ T B2@4) known for its loyal 5 I L@ 4] its owner Z¢#E 12 & H} known for their loyalty to their
owners, 37 8] H {38 J “HB 17 L AR SE RO B, T oK £ B A % 32 N R R . B A B T BE
BB ET WY E IR THRAIW BRI TR, DHHES [ BEO@M“M i £ AR
ERZZEE, ARBME XA T N QA5 58 1 ALk )5 2 B 7 H1E

6. H—EFEFRIF-ANLEHAEBTEN, N2 EALABM?

A EFRERITI B LHBIE . OEMEA 121TAKXK,
BEREZER EAN#EFF. : D)EREAABEEEET.

[i% = A W & 5| iR 4 (Local newspapers reported that puzzled customers. .. to try to find
out if...),

[(BXBHID, IBEOOASIHYMRERE 12 A, —REFHEMETET, ARMBE
EERBHALN, ARFEEXRBEAREET . AL DI EH. ABHIBEOMEAGH IR
X R EB T E B BB B E TR ST HREY”;BH 5 1 BRO@MM FE AN EE
BFRXRAMAERFEZEE, KEXM, REEREBT"HIE;CIH I BEOM“KA 12 A/, H—
R E S X FB T 7 E B X R “12 N A K7 H AB.C =3 3E 3T B B ik i & A8 1 .
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7. MEHIFERAZM 42
A)BEIRJE P K OLFEBHLEL,
BY#i ISR, D) {82 ¥y Bk B

(1% 80 22 &5 ] X St 4k (staff have been forced to put up signs asking their customers. .. ),

[BERBER] A, MBEOEBEE, XEHEVERNRBEZEREZ, UETFRTMNABAKEER,
HRBENERBREN, ARG ICE, FHR S Z AR B, CHUK I BT “7fEB i
T FRX R H AR ER N BE”. DA ERBE® By RE T H5 358
FELARFF.

WE2XHE

BR = — R P Bk @ AR T R R KR AT R, AR B A8 7E X B TR,
XEZBENRUSENBHEEL, B E -5k, - BHARIENUE"EELBXE, 2% BBXK
Y EREX LR EBRT S E LW T RYGRIURE.

X—ARIFENRRETRA L2 AAH, ENE - R REMETXFEN. LGbRKRER,
R E SR BRARN, XEFERXRERAREERT . ERT M EA MMM 5 5% (7]
{9 R E R AR R E KR T, B R R E AT E . &R A8 85 R ik R
TEHETER. EEIEERAEIT, A FEER, RMETEMIENELBIERT . v

W4 LT BREA E LR RARR MM FX R BN, EIEEENREEERE, UETR
TAIREA TR & 7R , 75 K B2 AN B2 B MR L7,

Section B
Conversation One 8 1§ 2 8 5p {E B F) 5§

= REAR

1-W. Y T’ve been thinking about moving off campus next semester.

2-M: Hmm, I don’t know if that’s a good idea as your mother and I would worry about you living all
by yourself in an apartment so far from home. And then there’s the expense too. I'm not sure

we can afford it.

HETRHETFHERIKRIWEZE, ELRTEM], HIEHKIZE: Ive been... Hmm, I don’t
know. .. And then there’s... I'm not sure..., #%:i& ¥ i : moving off campus.next semester, worry,
living all by yourself,apartment,far from home,expense.not sure,afford,

1 BT REBAEZETEZHMRBIKINME, I've been thinking & MG F3% , 5| Hi 48 % ; moving off
campus PR 2 32 J5 8000, next semester ¥ BB, & TR T B M BIAL S 2. move off BHE
B R, campus B (KZ FEBEFDKE , B X7, semester BN “—22 1 ; 2247,

2ERETRUNENE . REMBHTT, O Hom HEF S H A E L HWIEEE ;T don’t know &
L F(don’t EER) ,if that’s a good idea i #4152 Hi (good E 52D , B “N KB F” BI7S B ; as your mother and I
would worry &AM T, &35 M5 45 ; living all by yourself T #4452 1 , in an apartment PRI H , A I H
eI A “ L - B AEFERLSL 550 far from home B Se T J5 B, #E— 2 RN R B “E A B HKRE”, &
) I 7 X 1E WU 2 — XA 4, HoH apartment B BN B E R, @4 And then there’s the expense too &
BEH , expense L, 5| AR — R “F R AR”, expense B N “% ;%7 . O not sure, afford it E 2,
kX2 ERHEM.

10
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3-W: Well, I wouldn’t be alone, actually. Three of my friends from the dormitory would share the

place with me. And with four of us, it wouldn’t cost any more than living in the dorm.

4-M.: Are you sure about that? [ Rents in big cities are high, and then there’s the cost of electricity

and gas. Have you factored those in?

5-W: We’ve budgeted for those and for Internet and transportation. And if we move far enough

from the city center, the rent is low enough for us to afford all of it.

FiZe 5% AN EEFITE, EIEHRICE: Well, I wouldn’t. .. Three of my friends... And with
four of us. .. Are you sure. . . Rents in big cities. . . We’ve budgeted for those. .. And if we. .., #ZIHIEX
17 : alone, share the place, high, cost of electricity and gas, factored, Internet and transportation, city
center,low enough,

3ELXTHITHRE, R TEBCERMBRERAH, BAFLE TER., OF Well, I wouldn’t be alone Ff
VAR, actually FEVETE S , 51 A8 B, 11 57 55 £33 “2h B /B A7 9 . @) Three of my friends 573 i
i, Three B3, 28 i A & W) B AR A B, 358 UL R 7 5 share the place 35 3% , with me &1 [ 7% , 588 &
HX—FX., OF four B, B HFRB“L A0 M”; wouldn’t cost any more &I _FF, than living in
the dorm IR BEH RA“FHRHAARNSE FAEMBE”. HP dormitory/dorm BN GBI & ;% EEE.

4BEBETERNFRAAT :REER THEMMSE, O Are you sure about that & L%, i 5
LEXT A HIW . @F Rents in big cities are high T IHEEE H , Rents, high B3, RiE“ KK BHE";
cost of electricity and gas 3L H , ) 26 IE 48, 4] Have you factored those in FF 8 3EH) , #4238
F XL HEREZEREN". HAP factor BAH - HER@FEH L,

SELXTEN .- FECES8MSZH BZETHOMNEHRBK, OF We've budgeted for those &)
BBEH , budgeted E i, KA “TH B A& B 2 MM S %7 ; Internet and transportation 5 , #h 75 B £ i _
BT, kAL R 4, HP budget B AL MATIE”, @4 And if we move far enough 1&
18 ,city center E 3L, 2 H “W B T H 07 AU 7 2 ; the rent is low enough &8 1%, afford . all TiE, 3R 8 5

W L Bri 2 A i

6-M: What about the commute to and from campus? It sounds like you’ll be wasting several hours
every day on the road instead of studying.

7-W . It’s about an hour to campus. " But there’s no reason I can’t study on the bus. After all, I did

that during high school, and my commute was even longer then.

TS E S 2 S BB, BB ARID 9 : What about. . . It sounds like. . . It’s about. . . But there’s. . .
After all, 1 did that. .., #1078 X i : commute. campus. wasting several hours.an hour. study on the
bus, high school,longer,

6RETRHBLESHHNESSAKREFEIME, O% What about F+ 32 H , commute [ 8 &
BE,to and from campus B, RIEEE R, Hb commute B XHEE,; FTHZTERE”. OF
It sounds like 15 H J5 ##{ 1l , wasting several hours,on the road EZ , ¥ i By [A] £ B 2% ; instead of studying
PRIEEE Y, studying B 1L, XF b U B “ 38 By B [B) A 7] LA R R 307

TEREXtTESESZB AT IIERF AiEEE, OF It's about an hour to campus F & EEH ,
an hour %, 4 H EAN B EATE . @4 But there’s no reason I can’t iE18 F1%, UNES ER1E =4
Al 2] Z 5 ;study on the bus i, I LM M2 F . EALTE L%, O After all 2 H 5 #T,
did that,high school E {32, 3 & “E H I BB B UL 7 ; commute. even longer T3, XT H 3% 7 “ I 7E B 8
B B[R] N 2 )

11
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8-M. That’s true. But I’'m not sure why you want to leave campus and go through all that trouble
when the cost is the same.

9-W: For a lot of reasons. We’d have a kitchen, so we could cook ourselves. And we’d each have
our own bedroom where we could study, instead of going to the library, We’d just have more
space and privacy.

10-M: WTm not convinced that the benefits are greater than the disadvantages, but I'll discuss this

with your mother.

B+HREMBIRIIENEXNTE, XTEREHAREL, BELRLRS, HIEMHRIEIT: That's
true. . . But I'm not sure. . . For a lot of. .. We’d have. .. And we’d. .. We’d just... ’'m not. .., BB X
i : go through all that trouble, when the cost is the same, reasons, kitchen, bedroom.more space and
privacy.not convinced,benefits are greater than the disadvantages.discuss,

8 RE xR IMER MM IR H BB, OF That's true [FEiFEEH , B3R AT L LAY EIZ ., But
I'm not sure 35 000, #4754 B © B 585X ; leave campus Ei5E, go through all that trouble & 1E 4% , when
the cost is the same [&JETEH , S B O W BERR A AT —FE AN E RS ITIE PR AL

9 BT A HERIMEMMEE, OF For a lot of reasons T H ,BIFH BB TS, OH We'd
have a kitchen &3 12 , cook ourselves B 32,5 28 il — ./ B E 0] 4R . @) we'd each have our own
bedroom R HY , study, library HEE, FI2 B . WU A C FBRIZEIMAHAEEBIE. @A We'd
just have more space and privacy i E M, BERR R ZATUEELZ W AMEBR”, HH
privacy B R “BFA; R,

0VBRELHREEE  BRERES XL HBE#EITHE. I'm not convinced M FE H , KRR “PIH
EEfE” ; the benefits are greater than the disadvantages T #835E HY , 28 B 8¢ JB7E T “FI R b 2 A 8”7 ; but T'll
discuss this ¥&8 L , with your mother iEH | 7% , A M B A R E“ S5 L LB H#H—EF T,

[ i) =& 53 4 ]

Q8: What has the woman been thinking of doing next semester?
Q9: What does the man suggest the woman take into consideration?
Q10: What does the woman say she did during high school?

Q11: What does the man say he’ll do at the end of the conversation?

Q8. What has the woman & % , been thinking of doing F-J##E H , next semester FFEiF EiE, #R
BEWEL T HEHITRE M ERE.

QY9 :What does the man i& ¥ I #% , suggest the woman & [8] % , take into consideration ¥ ZEHE H ,
BABERRNE BN L EEBHIERER”,

Q10: What does the woman iEJE b3 J5 1 , say she did [ 18 3% B 2, during high school T # 3
W RRBE AR LEPE SR,

Q11: What does the man say 1% H /5 150 5 , he’ll do #5118 4% ,at the end of the conversation &J % %
H L 3878 B B I 1R XRS5 R, B TR S,

Iy = R
8. Efr &+ FEMTHMM 42

A ESRAEAMEEREE. O HE 2 A2 bel 11T
B Wl A 1 TF 3E . D) # B3 7

[EEEA] MAHRIF A (I've been thinking about moving off campus next semester)
[EEEN]Co FIBELTHERWNR—EEHS BT EHMBIKIIEE",CHER. ATTIHR

12
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VR H 58 3 Bt@%] Three of my friends from the dormitory would share the place with me,{HiX B the place
1658 2 BtiR X WY an apartment, T R “FP K — B B E &S HE—FAE IR “F & A F AE K 5
&7, Bl% 9 Bl A, & LA R NERKINE S %E A B BB (we'd each have our own bedroom) ,
Bk TSR, BIUUR H 4 2 Bt And then there’s the expense too. I'm not sure we can afford it,{H X & 5
TTERRHEM L LR BRI T SR TG R IR IE R L BB ETFIF X, DAL 5 B if we
move far enough from the city center, the rent is low enough 5 o] T3, & L FT B “WE .07, T IE“H
BT L7,
9. BLXEWLLTEEEEMH 47

A) AT FH B AR 1 B O A E &M w2,
BYW LK &5 D) 7 th 5 B B S .

[ @2 A ] #PUR H AL (Rents in big cities. . . Have you factored those in?) .

[ERFBEWN] B, H4ABRBLRBKRIBHTHWHEHME, EF B BB, RITIEXEEHEREEE
HETHE?” BHREXNE LRXERNZTMEAL, WIEH. AT FHRIEE X E S 8 XA Internet,
transportation, kitchen & i , (B2 —FH TR B AW KB H1E , FEE L BN L+ BELER
AR, CHEAMEF L L MREFERNEESY, BELXGEAREBNSELE  HRAEXHFIEE L
B EEEHRE, DI THIE AL 2 B so far from home, HXBE B +HERRM LM A — AE
TERFRTHAEHEL I RBE L+ B B RIER.

10, XL THMESFHEMT H 4

A ETTRZ I . OFEARZE L%,
BN THEMES. D) JEAETE R Z A .

(@ E 5] 3 E4 5 FHAL (But there’s no reason. . . After all...),

[BERBIN]IC, FTBRLTREBRELTUAARE L%, BB, REGPHBEXEMRT
(that=study on the bus)”,C iR &R, A TJFE B4 8 Bk go through all that trouble,{H X B F8 i 2“%& +
o AL B R AR 2 R BB A R, AR “ LR B &0 TR SRS, B “EE)” 5“8 872N
SRANSCER, SO R E SR FIHARE LB EA R %7, N THEMES”. DI HTHEE
AR A IR BT, 5 RSO R R L R R A BB IR TR MR Z A7 E.

11. EERS SR, B LR M EMT A
ADELEHWBEREE. ORNURET.
BYFEJLRZ Wl Y e . D) 1 4 A1 1 e
[EBE A ] SERWEREETUBIA (P'm not convinced. . . but I'll discuss this with your mother) .,
[BERBN] A F10BEBERFBRANNXEBA KT BREMFBEBHEXHE, AT
IEH, FEHERR CHCRRIBEHEAR YRR EE) ., BIIXt4E 10 B Tll discuss this with your
mother i BE #E W (R % - IBIG T & A JLR NS v E) . D IR H 55 10 B I'm not convinced that
the benefits are greater than the disadvantages,{HiX B27ERH B+ L FTHERHEH AT, HFIEE
B 55 - J5 SR AR A AT 3N AT A A A B

/

S EAXEE

T HR—EHEF R T FHRBRSME.,
FRRAWEXRARNMFER, B RBEMESHOCREAFEEEFBLEHAEE, £AFH
7.

R, HAHERINRE RHEER,
oL E, HAS—PAE., REFEN=ZAMEALAE-EE. RIOTWMIA—E, EHERS

HEEEZ. :
B ARBIE T KR P AR, B A B BRI R TR, AR ATIE L R R Rtk R T g7
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T RNPEEARE T XLHRA, EFMRAZESE, WREMNRBE T PO RGT T, e
RAK , R AL FAT R R R T A I

5 AR AR A I B B YR W7 RESR AR R AR IR SR LA/ AR B L AR HRE T

2B KR E AN, ERZELETUEARE 2T, BT, WA BT, B
A8 B E AR

BB, ERAEEBRREAR AN RN AZEITRE, BB AKRIZ. 7

L AREZER, RINSEHEE, TUACHMKR. MERMNESENAHREACHENE, T LIEIRRES,
MAMAEEAE. RINISAEZHZ BB,

B AN AR R T 8, RS AIRIBIG R E— T X H1ER.

Conversation Two 2REFHESEHIA
W ERERH

1-W: Good morning. ¥ T'm looking for a present for my nephew, Lawrence.

2-M: Hi. Do you have anything in mind?
3-W: I'm not sure. No. Do you know what boys aged around 10 typically like?

Z+(ME)FMNALUERARE, BEX(EFER)ARDESFER, XL EELTRHUEBER, HIBMRIEHE:I'm
looking for...Do you have... I’'m not sure... Do you know... ., # i i& X if: looking for a present,
nephew.boys aged around 10.typically like,

1 i &+ %RIAEE, Good morning FEE E3%3EH ,I'm looking for )R EEH ,a present &7 _EF+ HEE,5|
A B SR BBk — ALY snephew E L5 IR , Lawrence B 32, s B E AL S “ L L HETFH R,

2EBEELHE Lk, HiiEM E# B E3E, Do you have anything in mind &8 -4 H 2 ¥ %
W, AR EETE L IR E T R BARTEKR,

3ERLTHELTIRKMIEER, I'm K FEH , not sure FiE, No S 2 H , 8] B 5 £ B /8] &, 58
W+ TEAL Y B ; Do you know &8 b I, what boys aged around 2% 3 ¥& M 52 i , 10 E i,
typically like &8 F3 B E#E, #—F AH L HEFRHERFE, FELR S LRRBEZL, Hf
typically B A “BH ; — K.

4-M. For that age group, our biggest seller this year has been this action figure. ™ It’s called Bobo
Man, and it’s incredibly popular.

5-W: Does it do anything?

6-M: Not by itself. It has no batteries, if that’s what you mean. There’s a Bobo Man cartoon

popular amongst young children, you see. And this toy is the lead character from the show.
7-W: Oh, I understand now. I’ve never heard of it, but I do know little Lawrence loves cartoons.

Do you have any other popular toys, perhaps something educational?

BrALtHEE—FATTE, XTtHBRZFERRT—EN"HEML", EIEMRICIA: For
that age group, our biggest seller. .. It’s called. .. Does it. .. Not. .. It has no... There’s. .. And this toy
is.... 4%l ¥& X A : biggest seller, Bobo Man, incredibly popular. no batteries,a Bobo Man cartoon,
something educational,

dBRBETALETNBE—FBHIIEE, that age group — 1A — I E i, 32 # 41XF b/A) 2o L Brik i 4
IR AT 42 B BRI ; our biggest seller R 3L H , this year 58 _E T3 E 2, has been this HEEE H , action
figure B E L, H S — KT B“BUH”;1’s called HLi# i H , Bobo Man E 2, #F— /48 Ti /& 19 4% FK s and
R, R RIE i 3 it's PR Y, incredibly popular B E 3, RIF A NS S E Y THEZ R
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7, FHH action figure B4 “ (A A A KD B EIufH , AMB”, incredibly 3 8 “MR I ; 4 i b~ o

SExTiaEmBEAEMEIIEE, Does it FEIHEE H 51T, do anything 1% 4 H anything i, &
WL X BT EE e, -

6 B TENINEEREHITTEZRILHE =, Not by HiZ,itself HH LI T, BN L+
I R , 58 18 BU A A< B 3F B A4 T B 5 It has no 1B L8 it , batteries 5 T B I H i3, if that's what
you mean HRE#E 3L H , #F— A Ui B DTE A B B = ThEE M AOKR 2 s There’s a HR# 32 , Bobo Man cartoon
3% J5 15 , popular E 2, amongst young children #i #4152 1 , you see IE MGk F FF3E H , And PREESEEH ,
this toy #H i E#IFHE L, lead character B/ il , from the show T # 3 H , i#F — 25 4b 7 B8 32 Wil
B E A B EO R 3hE R /N A P EAEE Z ki,

TBREXTHBFRIR,#E—HBPAMBF K, Oh, I understand now 2 B 3L H , [B] B 55 4= X Tu B 19 3L B
never heard & i, but E £, do know & ¥ F F H 2% ¥ & £, little Lawrence 2% # i 1} J5 # 1, loves
cartoons B E A HEHEE R, FH L LA B L HEZEZ R B I E 71X 4 B ;Do you have any other
popular toys & & _E F+ 3 H) , perhaps something & ¥ [ # H E £ /5 #1, educational 3£, & H # 7& =K
“BHERBNL /N EFEEE .

8-M.: Yes, of course. Right over here, we have dozens of puzzles for children of all ages. They are

fun, great for exercising the mind and can be played either alone or in groups.

9-W: I like this sort of idea. ™ Lawrence has a sister who is slightly older, so maybe a game that

they can play together would be good.

Bt @GRt HEE _SRA, s+ #— S MU ER, {EIBEIRIEBA: Yes... we have. .. They
are. .. I like. .. Lawrence has. .. so maybe. .., ¥y i& X 7 : puzzles, fun, exercising the mind,either alone
or in groups,sister,play together,

SEELITHRBLAITHWEREEE _FIME, Yes BH L ,of course B, BB HR E XL+
HY B 35 35 5K 47 #E 77 s Right over here B2, 5| 4 — 3Bt H ; we have P3E 2 H , dozens of puzzles Bl #
B2, for children FEIAEH ,all ages ik, MBIE X MA BRI A IR “FREZ  EEENTER
BXB#ERA " ; They are R FEH , fun.great for exercising the mind 43 3158 F 3% H E 2, and %, can be
played 5] 3 {Z H , either alone E{Z /510l ,or in groups L , 4 AN FAHE AL S “F B, 68
P R iy B4, BERT BN R AT AT 4k 2 B sh 7, B & X “HE W7 HoR . HH dozens of BN “F £
RZ”, puzzle B “Ur X PF B B S HERR”

IRLTBRFREIHE—HBUER, 1 like this sort of idea 1HIH L 3HIEH , & F B LT ;5
Lawrence has a sister & _b F+ H- 22 E B, who is tREFEH , slightly B2 solder [ &2 1Y , so maybe a game
B E I B EEH , they can play together 5J B V& M52 HY , H 7 together B L J5 181 , would be good & 1
I ERE AR FME G HBED”, S RNEBREE . b slightly B8 “BERGREE .

10-M: What do you think of battleships then? It’s a total classic. It has been around since
the 1930s.

11-W. Oh yeah. We had one of those when growing up.

12-M: Of course you did. Everyone did. ™ And kids enjoy it just as much today as you and I did

when we were young. Some games just never get old.
13-W: I suppose you are right. I have fond memories playing battleships when it was raining outside

and we had to stay indoors. That’s decided then. How much?

14-M: 19 pounds and 90 pence, please.
15-W . There you are. Have a nice day.
16-M: Thank you. You too.

15
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BEIRBELIHNERBEEF=ANE, TLTHIABE, WA ETREZ S, EIEHRICIA : What do you
think. .. It’s... Oh yeah... We had... Of course... And kids... Some games... I suppose... That’s
decided. . . How much. .., #% i i& X ifl : battleships, total classic, since the 1930s, never get old, right,
fond memories.decided.19 pounds and 90 pence,

10 Bt mEtHEEE=HImE, What EiZ,do you think & JF _E F+3E H , battleships E 3E, then
R JRIBE Y, 5B 4 X Lo - SRR R Y BT R SR AR B R V8 SRR TE's a PRIBEE Y total classic E
B, It has been PR FLH ,around FE 5, since the 1930s ) H I Wi 52 i , 53 14 1 ML A 49 0 P AR,
B, H battleship BA“HFIM ; EM”, AL 16 “Hg AL BT A

NELXTEINETHERF, Oh yeah 1B L H, RAX B LR [F; We had PR H,
one of those B 1, when growing up 1& 18 2 H , 51 H Zo X A X 3/ Be B A |12,

12ERBELBUEFEHR, Of course iFH LI R LR, you did FEFEEEH , R H 5B + Xt &+ F{Z
B FLRY ; Everyone did 2% 3 2352 , Ui B 8 UL K BT B A RF 2 — “ 3l 7 And B2 75 32 1, R R 18 S
i## ; kids enjoy it 1& AR 4% IR L H L just as much today EE#E,as you and 1 did [&1#3EH , when we
were young PR BE H , U B W 5B 3X 30 K I R R 2 B B s Some games 1 F 1 HE B E 3%,
just FEIEEEH , never get old JE WG 18, B REE, #f — &R IAE REX R ITEWRARS] 1.

13 B &+ R E M 318 /8 148 o suppose 1E T 4% HE 3L, you are right &) B IE Wi i , A &+
i 5+ Fr R BN AT 5 T have PR3 32 H , fond memories 3& & F Ft, playing battleships & ¥ F 3% B & #E,
when it was [RI# 2 H , raining outside E % ,and we PR3 2 H , had to E L, stay indoors Ji#4EH , &£+
7T B B B2, 3 — £ B IA X X Bt B ) = % ; That’s decided then (A H, L LWL EE;
How much &1 L% it , 51 i Zo Xt o B M 4% B9 1]

14 RELHRATEMNME, 19 pounds,90 pence L, IHH IT A M 4% .

15 i+ {3 & FHiER . There you are &8 % T+ )5 Mk, 328 &+ 5 B S 44 ; Have a nice day &8 E
FHEEH , Lo ALFR G RN

16 BB T E L& R, Thank you BEE, You too FEIEEE H , 55 L ALEH IR,

Clal & 4y #7 ]

Q12: What is the woman doing?

Q13: How does the man describe Bobo Man, the action figure?

Q14: What kind of game does the woman think would be good for Lawrence?
Q15: What do we learn from the conversation about the game battleships?

Q12: What is the woman doing & L3321 , $2 7R 2% B8] [8) “ X4 7 59 & LA 4

Q13: How E £, does the man describe 18 3 ¥& Wi 4} , Bobo Man &4 7+ H. E £, the action figure

. i, PR A AR 1) “ 55 - o2 4 e i B 48 i B A Y

Q14 : What kind of game £83# E i3, does the woman think &8 FF+32H , good 118 LI+ EHE, for
Lawrence ) 3 ¥E Mi {52 H , #2725 U 18] “ 2o A A4 28 B AW sk 0 57 1 B R IR & AR 487

Q15: What E#E, do we learn &) 3 52 i} J5 %, from the conversation i& ¥ | F 5 Hi , about the
game 15 A L1715 H HE 325 00, battleships 52 , & 78 7 B i) ) “ A XF 38 HF AT 7T LA T #%
B R T REE R AER”.

i Sl

12, ZTEHEMMT 22

AREL. OBETHILY .
B) 3L D)5+ .

EAELS] A9 E B+ FF k4 (I'm looking for. .. my nephew, Lawrence) ,

16
www . eduaah ..com



[BEBN]IC, £ 1BOALtNBELREREBARNEFHFEIIANILY”, CHIEH. A
I B e 484 B “ R (Interviewing) "ZECH TR AT K . B Wikt 45 1 Bt @4 looking for. .. Lawrence W3
B, 8 m) P R R “ R 35 B S ALY Bl v “ FIRIFAHT” . D WA AR 1E 5, HEBUE T X5
e B BEUEROBLE(BE) WY BB LB LWy,

13, 5B+ R 40 {4 i Br 18 5 iR Bk B 2

MREHEE XL, C) i HL M 3R 3 .
B 3EH 20 D) B AR S HE .

[igfE AT 5 B4 (It's called. . . incredibly popular),

[EEFET]B, H4BEOMBE LML HSERGHNTERE R 508, ©F KA &5
XA R BUE A, B E Z R, BIIER . A BRI 7 BEEBE A {5 B educational W E T
Yo, B S 7 BRRIR T 0, A HUE M R A 7R R A “ S G R AE 2 b X SE i B B i 42 Y BB
BOR,IFIEE LB AR . CHIHEE 6 BEQM T H 15 B batteries #E TR ,H % 6 BrQH %
PRAT 50, i B BB A B, S S ARYE. DI 6 BEQA Tk “ Wik 2 shE 5 B 47 E MR
Wi T o , X 3 o I AR 3R B A I AR 4

14, TN ABHBERTSEHRITESAE?
A)—FAMEA B FREEENE BN, | O—KMIEBE B EA PRI,
B) — X fihy & 1 4H 4H — 2 Bo B JE XK D) — # Al 7] A—A A B E FULAN A — & B iR

(& E A ] 407 {5 B4k (Lawrence has. . . would be good) ,

[ZE=FET]B, 59 B txt B H#FENBHRITEE B EM, ORI R ITEN “RE WX AR 1 I
B, QH W AR R R “ S5 R 5T A AN RAE L 4E 28 B b RS K, BT LB s BT BE— B I i R & A 57, W
T, 2 = 3A R 33 iy xR % 55 46 57 3k Uk 2 S 455 19 SR 1R 2 At BB AN AH 4H — A2 3, B IE# . A.C.D = I3 F| A
% 8 Bt B LR B AIRA R, MR A B4 4k, T ELBE AT KL — A AT, A UL A—EI i E
Fb B3R B X E R, HEL L0 TR, B CHZ O 1F B challenging ZEXT i 1 IF R X .

15. NAERRMNATUTHRIXTEREBFERNTAEE?
MEZIBZFNEZCERTEZIA. O BHREZEHNMEINRE
B EASIEABERSEFEN. D) BEEN R B Z — Tk BRr 6,

[EEEA] W35 B + X 4k (And kids enjoy it. . . never get old) ,

[BEBN]A, B 12 BEOQOME LI AN EZ T HAMEAN/NHE—FERE GFRE L
Wk RARN SN, B 52 BREX R RZAEFNEZCARTFEIAATIER ., B H X
% FK battleships i BE 5 B H “X itk &b AR B4R, X AEXHE P TR, CHAI AL 13 B
7+ FrRONRHRE T R ZEZE A IR E T, EXER R RN RE BN, DIHE 10 BOMA
B LR SE e L4 30 £ ABLETE (It has been around since the 1930s)” 33 B 51 H 1 2 (F£ 7E B
EAAREE), WS RTEXEL.

P E2XEE

LB, REARNEFITRENLY .

B, BEBTEAGAE?

T RAKME. BEAT 2B, RAE 10 5 EHW B E—BERMSAT?

B MTFEXMERBNET . BRINSEEGHMIAREX NI, BB &, EEZRE,

T . BEARAH ARG

B.EARBEM A, MAEGERNAREBRMNIE, E2BARMA ., SHE, REAR MBS
ey shim A /NA K PIEE ZRA, MX A REXHIEF B FEA.

T, RAEHA T . RZATA B US4, BRALAE/N GRS ERNE R, RITEH HMBRZ

17

www . eduaah ..com



Wl I A RIFRAEETRLH?

B URE, MEXS, BRNALTHEEGENMERBEEFOHEIE. BIRAE 8, X455 K8 4
Bk, m B EER A — A3, ] UL A —2 3T,

T RERXMERN (R . F0HH AN, 42 bR K — &, B DA 3 324 4] B — 2 B 50 Ui
MR

B IR RAE AR X REMFAZE, ML 30 ERBME T,

L F . NEHMERATE A — R OB D .

B RS RE M, KF/NERE T, HENE TFEMBIT/NR—RERE . A kit 2k
Ridht,

2 RAEBR VRS . RICIE//NEHEINE TEW, MBRMABARFER T EIOE R0 R EFEIZ,
Wk eT. 20482

519 3848 90 E 4, i

W AR . AR,

F . BBl

Section C
Passage One EHFIFR. VAR S

I We assume that if we offer our customers more choices, then they’ll be more likely to buy

our products. I But here’s the paradox of choice: if a person is presented with too many choices,

they are actually less likely to buy.

FINE@, B REEFEIR"W R, 1EIEFRICIE: We assume that. .. then they’ll. .. But here’s. ..
f...they are actually. .., #% & X if :assume,offer our customers more choices,more likely to buy our
products,paradox of choice,presented with too many choices,less likely to buy.,

O AIBRIREMING o assume FEJ5 W, 51 —F 1= % A% ;if we offer our customers iE V%51 5
#% ,more choices,more likely #JE 5, buy our products & E %, LR BAHRIE L FE LS L F—F AN
L7, HH assume BN “(TRIEHE W) R B; W7, 8 W45 # offer sb sth BaR“T = AR FE Y,
customer BN BE ; K7,

QA IR H1EiE ., But here’s iE18 4%, the paradox of choice 118 [ % , HH paradox i, 5|
B BB —— % B AF S, B /R NI S 225 if a person 35 ¥ b FF, is presented with 3 3% H , too many
choices B 12, I “ MBS 27 H) BA T 58 ; actually B L, 28 HAF I8 1) K H 3 s less likely to buy 1E i [
¥, S SE RS W SE AT B R R MK . Hoh paradox B 9“8 RIAETH 2 ML, B E B sb be
presented with sth F/R“FEAHIGHEFEY” ;actually B R “SLPR E;EL B,

I In 2012, psychologists published a study about jams. On a regular day at a local food
market, people would find a display table with 24 different kinds of jams. Then on another day, at
that same food market, people were given only 6 different types of jam choices. ™ Guess which

display table led to more sales? The study found that while the bigger display table created more

interest, people were almost 10 times less likely to purchase a jar of jam than in the case of the

smaller display. Customer satisfaction takes a hit as well. In the study, the bigger display of jams

leads to lower customer satisfaction than the smaller display.
SIHEAGXEEMR  BTERYEXNMIMBEEEN RN, $FiE4R1217:In 2012, .. On a regular
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day. .. Then on another day... Guess which. .. The study found that. .. Customer satisfaction. .. In the
study, the bigger display. ..., %38 X 7 :a study about jams.a display table with 24 different kinds of
jams.only 6 different types of jam choices, 10 times less likely,Customer satisfaction, takes a hit, the
bigger display.lower customer satisfaction.the smaller display.

QHBIN—TIXFREHEHT RN TIERIE, In 2012 FEHIELH , BB BFFE R AT T[] 5 2 study
about jams B 4% J5 &, H H jams 5 B, B IR X F R¥%E. H P psychologist &4 “iir B2
&K”,publish B A “ &AM ; A% 7, jam BRHRE”,

@@ fIA L EiIFEE, @4 On a regular day & _E#,at a local food market PRI L ,a display
table B VAWK 15,24 different kinds of jams BB IEMiZ R LK HE —HBEE —H 2 E X 24
FORR O BRAY SR (AN B2 B M) . HP regular B R“FH ;B MAY”, 5E1E display table TR “J&
FE”., @4 Then #ii 5 E1i,o0n another day 8 3% ,at that same food market 5] B ¥E M52 th ,6 E
%, different types of jam choices BB L ! , 3R 55 — 4H 15 35— 78 78 35 1@ XX 6 Fh R [ 0 Bk 9 SR 5 (BP
RSB .

@miEE B 5 £ B %, Guess which display table ¥ Mi 1 3E H , led to more sales & 3,
RFEMELZESYE, HPEIE lead to BAR“FECEMIEL”, B4 17 sales BAMHER", lead to
more sales ®/R“HREZMHR".,

OEDAETHRLE R, ®M The study found that & £ 4, 5] H W 5% & L ; while the bigger
display table created PR % H , more interest EH i, 1k 35 BRBEREWHAKS] T HE LKA, almost
10 times & 37 ,less likely i, to purchase a jar of jam B8 264 )5 % , than in the case of the smaller
display B R H IR LH M LB LI B ABR G LR R A MB/NER G, B B F8 L —~H
BT, H create R “BI#; 5] &, interest BN “4F & () ; K", purchase B A “WEL”, © 4
Customer satisfaction B 12, takes a hit as well B2 H , % FE 36 B “ 1o 8 227 R LR Wi W SE 4T g, 38 o 1
BEERAEEN, B 4EIE customer satisfaction #/R“TH R AW EE”, J 15 take a hit KR “HZHT
$.23%m”, @4 the bigger display of jams & 8 J6# J5 F% , lower customer satisfaction EJEBR b
% ,than the smaller display i&HE %, ERLRLER . SRABREMHL, BRER G HEREHEE
FARCH . B EZHEETH.

Il In an extensive study published in 2015, researchers analyzed a total of 99 ‘choice studies’

and specifically looked at those cases in which reducing choices helped to boost sales. ™ They found

four rules that motivate consumers to buy — when people want to make a quick and easy choice,

when the product is complex, when it’s difficult to compare alternatives, and when consumers don’t

have clear preferences.

U—T 2R AEIEKRIE,EEOEZE“EFFIRE"BENNE, 1EIE#R12 17 : In an extensive
study. .. They found. .. when. .. when. .. when. .. and when... ., #ls & X ¥ : analyzed a total of 99
‘choice studies’.reducing choices helped to boost sales.four rules.make a quick and easy choice,product
is complex.difficult to compare alternatives.consumers don’t have clear preferences.

QfaS| HEEEERR", BEBRVZEEH TEAHE WHEEES, In an extensive study iF
¥ ¥ ,in 2015 T3, B 9 BFF 5% 1 SR A0 B 18] {5 B ; researchers analyzed 2% ¥ 3 Wi 2 i, a total of 99
¢ choice studies’ T2 H , S BB ST TG B “ R B LI 5T ; specifically B 2, looked at those cases g 3 5
# , reducing choices helped to boost sales & 1553 J5 ¥ , 58 B 98 B & “FE MR L1 B b, B R A B T
BRI E”, Hrh extensive B NI IZ B MU KE”, specifically &4 “%& 1 ; Ff e #” , 8 look at &
H“ PG TFT” s case BA“HE ;1B BL” , boost FEA R s 4R,

QEEBTHRREHNEREEFIER"BEMME, four rules #i & F I, motivate consumers
to buy L H , A BTSN 5L UH 40 H 0 4% 0 {5 905 2% 248 U SE R 3 9 1% 3 5 AT 5 )5 104 when HiE LG
A E I 4% quick and easy choice &) B BE ;55 4% product is complex 1B F 35 = 4% difficult
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to compare alternatives ¥ # Il ; K 4% don’t have clear preferences & H Wi 22, VA H . 2 HEN LS
“HREARIRE BN R RS, LRSI E R S, H P motivate B R B % {27, complex
BREIE MR, alternative BN AT BB Y7, preference B R “MRE ; BT,

IV So as you can see, when it comes to choices, less is more.

BEFRA,RIFZ O R S RHEF, 1BIBHRIEI :So as you can see, when it... . il
1& X 17 : comes to choices, less is more,

So as you can PR L H , see #i F E L, 5| T3 B 4518 ; when it comes to choices &8 3%, less is
more [ 2 TR BE Y, 28 H SCEE A% O WL e B D I T RS B A, P B B #S TC when it comes to. . . %
RCHREB) PR At

Cia) & 43 #7 ]

Q16: What do we learn from the passage about the paradox of choice?
Q17: What did the psychologists want to find out in their 2012 study about jams?
Q18: What is the finding of an extensive study published in 20157

Q16: What do we learn &1 I # J5 il , from the passage & [E] ¥ , paradox of choice % 3 %5 Wi i
i PRR AR 1B A IS X — S AR A R R

Q17: What did the psychologists i 1 & #i I # , want to find out i& & [H ¥, in their 2012 study
about jams ~J HTE M2 4 , 3& 78 45 Y 7] 0 B2 KA1 TP R 2012 B R BB MR B 7,

Q18: What is the finding P & Hi , H: " finding E 2, an extensive study & ¥, published in
2015 i [ 9% , $E /R 45 R A1 “2015 S — T T PR B 27,

gg —HEEe

16. % FiE2 180, RN L Z 22 T H47

A) RIR LR 5 B3R TH I8 # E 0L C) BEFE > 2 S BN 2 50 2 B T (G,
B) 42 1 o MM AT O W LAk, D) 354 2 1O 2 2 1 75 5 B R 2

[ ZE 2] ME&5] AL (But here’s the paradox of choice. . . they are actually less likely to buy) .,

[BRBEW] B, | BEOA EIEEFEF L (the paradox of choice) B4 i——3E T i3 £ % i B4 W 3T
# (too many choices — less likely to buy) , B 3 Too many choices decrease one’s desire to buy M R CH)
[ XHE, IEF. AR X®RE [ BROMA 24 the bigger display table created more interest (% K [
BAREWE] THELZRXE) HXE Fik £ 15 B (while. .. ), 58 T /i the paradox of choice (i 1%8)
XML EET R, BHERR . CIXt I BERA. . . leads to lower customer satisfaction fif # £ & ¥ 4T
BB K the bigger display of jams (B KRR BIR & /3 £ 19368 B R Fewer choices (/> 336 ,
S FESCHE . D IR H RSB E L > CF R R P2 i 2 8 B2 5 B2 B 37 347 T4, B Sc A %
FFRWERP HRBREHEEX — EMWEZ,
17. 0EEREMM 202 EXTFREEENARFERRM 42

A) WM RERTRNEWREZHE, C) W7 7R J7 BB 51 36 £ B 3% & B4k,
B) Bi#hBR 7 BRI E L2 R, D) WA RR T AWk E R MW RE.

[ig@ZE ] &E A+ R KI5 H AL (Guess which display table led to more sales? The study
found that. ... the smaller display)

[BERGBH] A, IBOMUERNAERSI TR AN ERERLSBENEN, 2EE0H
BEEAALERER B/NREREREG N EEBHSG, B L0 B2 R EnR A8
TR, ATRE . B.CHTHBIE AIBO A created more interest,{H“ W% 5| 56 £ 3 17 I IR L1 i B
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YR VE /T B AR, )G 0“6 3L & (purchase. . . )7 A & . D IR AIB AR AR &L the bigger display of
jams leads to lower customer satisfaction than the smaller display( LB /NI BR G, B RKHRERREH
SRR E W EEE MO RE, AXETFLRMRERI/EHEA,FERRKERN.

18. 2015 EXRRW—W ZHREZR T+ 42

A FEHREF ABRLHIEL. O T 7E TR H 9% 35 I e 19 7 3
BYFTER B H R HE W RENS]. D) 77 1E AR 1 B 2 25 W S A9 LA .

[EfEE 5] 5 &I 5] B4 (They found four rules. .. when consumers don’t have clear preferences) ,

[ZX=EMID, NBROMER 2015 FE—T) ZHEREHMNUEARE WO EER I TRAH
BB R, D TR #EXT B JE 3C Y rules that motivate consumers to buy ({2 {# ¥4 5% 2 2= W 3£ #9 #L
B, MIEM . A TF IO FE reducing choices (J /> 3% 45) 1 1% 5 4 & H buy nothing(ff A A
) AR SR E AL, B E LR, BUUK I Bt H #9 customer satisfaction F1 [T Bt # fY boost, four rules 22
Y H 2015 FRENXTARAHARS L BREAEHRZEN T LR, CHAMALBERAH
consumers. . . preferences ¥EAT T , (B B SC B 76 38 35 “ 24 71 2% & W A U 0 i 27 A, 356 3 8 2D s TG g 3K AT
BEMEE R X — 458, AR 3 R TR IH % 3 47 i o7 X7

W E2NEE

R BTN W 95 R TE S5, M 1B A T AE D SERAT 07 o (LI B e 4 1
W 24— N TH I 25 e, H W 3K B 7T BB 1 SE B b RO AR

2012 4, bR ERT — AT REHENHR. EYRERHRTHH—NHAELH, AN
LB ABRE, LEEHE 20 BN OB, BUR S — R, 2 [ — 5 SR AT
A 6 FREEE, BEBNBREWRTEZNHE? AR, BARKNBER ARSI TESX
B ESB/NBREME, AL RENTRELFEETEF. HREFEELSZI MW,
TEZRFEH, WRB/NRAR & BRI RERR S W RAEHEWEEER.

7E 2015 4 B R — T E BRI FEI A BAHT T S63 00 T BB L IF B 1 IR 5 T I L
SR B0 SR R AT A T T D AR 0 9 o I L AT A 2 i
B 47 A 24 T L e L 24 0 4 0 O R

B AIEARAR BT DL , 24 9 R et , “ /DRI R 27,

Passage Two AMHAERESS5EERFHRENH

I The New Year has come and gone, and many may have already forgotten what they had resolved

to do on January 1st. But if that resolution was to volunteer more, now is the best time to start.

SINIESE . HEN T, EESMEE G IFE Y, i§1E K121 : The New Year has. .. and many
may. ..But if... now is... . #ilviE X7 : forgotten,resolution, volunteer more,now,the best time,

OREEHELE,5INIEH, The New Year & F %I EiE, has come and gone ML H , S BH
B (845 B, ;and A B, 32 7R 35 8 3 ; many & _E F+ 32 H )5 U, have already forgotten what they
had resolved to do Wi $#£iE H 51815, on January 1st TiZ, 3| BN A“GLZ ATREZHICHOEHN
FEE—-RTERLOEMYE, H resolve MR “Pb; IRE” .

QAEI HiZ L IEE“ M EERS”, But FiZ, J/8 18 CHEHT;if PLdi i , that resolution B3, was
to BB H , volunteer more & H ¥ I B, ¥ LR T EJ L BB E PR R R B S
now is the best time to start 283 Wi e , o best time T3, P8 B0 WA TR IE B MGEERS B
BRAERAL,
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I Volunteering can drop after the holiday season, and by February, some organizations lack the

volunteers they had in surplus just a month ago. " According to one survey, only 26% of Americans

volunteer, despite reports that many Americans view volunteering as worthwhile, Why such a disconnect?

Most people cite time and conflicting work schedules as major barriers,  but employees and employers

would actually benefit if companies made employee volunteering part of the job.

EHARZEAAEBRANTEERSHNE, DIBFRADLBBAEZS N, HEHERER,FRH
fi# R 75 %, 1% 8 4% 10 3 : Volunteering can. .. According to one survey... Why. .. Most people. . . but
employees and employers would. .. . 1% i& X i : Volunteering . drop, lack the volunteers.only 26 % of
Americans,view volunteering as worthwhile, disconnect, time and conflicting work schedules. benefit.
made employee volunteering part of the job,

ORAFEAMAERSNEBFHHFHI ., Volunteering & VE b F 328 9 1% 1 J5 #4157 , can drop [
e, B drop E i, after the holiday season 33 1 Wi 152 t , 1 H 75 I Il 45 19 25 35 4k R1 B “45 J§ A BT W 5and
B BB, R85 3G 3 by February FEE B2 H , 4% BB 6145 B, 5 some E 3%, organizations M8 32 H , lack
the volunteers they had 25 # % MiisE 4 J5 051, in surplus 1598 F3% B E % ,just a month ago EE T I HLsd ik
X — A M A WEEE A — N BRI, H surplus 2“9 #A” .

QuaESIPEHRBREDASEEEFTINFBERNKR., According to iEJH F#H i H , one survey
R e Y, 3R R0 1) R — AR e I AR I 45 48 only 26 % iE 8 E FF 3 E L, Americans FEIEE W, volunteer
EEEFHEE, S HATREAS 5EB RS M ALK HI 84K ; despite reports & b FH I E i, R
ik iR B — T N 2 s many Americans view volunteering as worthwhile #8352 4 , 38 B 28 JGA AT &
BERFSBIME . HH worthwhile B N “EE K EHBER A (BHEL . B H%)”,

@fH#E EXR M FEE, Why B -8 FE £, such a disconnect 28 &£, 4 Xt @4 H i F J& B
SRS, HP disconnect B RH“E R A1,

ORMEEREEFEHBRFTE, Most people BB Y, cite time 283 B %2, and conflicting work
schedules & _F# I B, as major barriers FEIAIEH , BBEXEE NS 5EBERS AL 09 8 FH “Bf 8 F1
TAEHRR MR but P , #7% 35 S 3T ; employees &8 - 7+ 3 B i, employers & F I E ik,
actually benefit B, RIFAM S “RA TAE FHLEMNEERS B2 257 Pesigl, 5] B £& 64
companies made employee volunteering part of the job M VEMT iz, AR THE EHENEERE
PRBERFME AR TEBRSHA TSRS, Hb cite BHREURRE) ;26 H GRH)”, barrier
=W =Y = A

Il Researchers have found donating our time and talent to others can lower blood pressure,
boost happiness and improve mental and physical health. Studies have also linked employee
volunteer programs with more productive employees. With so much emphasis on employee wellness

these days, company volunteer programs could be the perfect 2025 resolution.

BAEERSHNELHTEFLAASE5EFEERS T E, 1&IE #5127 : Researchers have found. ..
Studies have also. . . With so much emphasis on. .., #%i>#& X i :donating our time and talent to others,
lower blood pressure,boost happiness.improve mental and physical health,employee volunteer programs.
more productive,the perfect 2025 resolution,

OREIMELREREERE AN AL, Researchers have found T4 5 H , 8275 ¥ 18 38
%% &I ; donating E 3, our time and talent to others AJ 3% 1& Mf 3 H , lower blood pressure & i, boost
happiness 1 _ F 3 E £, and improve mental and physical health &8 F A HEHEZ, A AEEA
JBE B 3R 75 DB IR 55 H) 4 Ak AR L PR L 3R T SR AR BOF B B Y . H P boost NN IR E.

QOEMFEUBEREERESH AT, Studies FIABEH ,also EH EHIFEIR, BREH 5 E
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REERS B 254 ;linked i, employee volunteer programs Hi #£ 52 Hi , more productive employees
B, WER 37 £ B8 4h 78 75 BB IR 55 3 A b B Ak “BE iR B T A9 TAERRE &7, H A productive BN “H 25
BB A B,

@rEATIRYEEIN, With BFE 3 H, so much emphasis E £, wellness E i, these days B £
ALY TN RS EEMR THE”; company volunteer programs i #£452 H , could be & I
B H , the perfect 2025 resolution 2, /A AR H BV KB EBRSHAL IR,

IV But for volunteering to benefit employees and the workplace, the entire organization needs to
be involved. By allowing employees to donate their time during work hours, the workplace becomes
an outlet for personal fulfillment without affecting personal time. In one survey, 89 % of employees

perceived companies that sponsored volunteer activities as creating a better working environment,

and 75% said volunteering was critical to their well-being.

H—FRASUNNASE5EREE, H5 BHRBEIELERBEMW, &5 HRISHE :But for. .. the
entire organization needs to. .. By allowmg employees to. .. the workplace becomes. .. In one survey... .
#% 10038 X 17 : the entire organization,involved,donate their time,during work hours.outlet, personal fulfillment,
companies that sponsored volunteer activities.better working environment, critical , well-being,

OAEREHAMMBRIHENTEFTIHZHENESF . B L EFEAS S, But HiL, BR KR
18 MU T ; volunteering . benefit 43 3|1 8 b 7+ 3+ E 32, employees and the workplace 2% 3% i i 52 1 , i B
Vi HG UL EERESEEE LR TR ; entire EE , needs to be & & Wiz 1 , involved i& I T f&
HEE,BRABNMASHFHEZERE. HP involve BABE ;FE”,

QAEBHHALWHATHEEERSHARAREMRE, By REEH , allowing employees 2% # &
$E,to donate their time 2] B2 1 , during work hours T #&i52 H , 15 B 4\l 20 27 37 35 7 J8 IR 45 19 B4k 07 =X
“HRWR T TIEMNE K S EERSE”; the workplace becomes an 4] # & Mf i Hi , outlet, personal
fulfillment E3E , S A BT ZE“IRIG B RE LA 2 I AME B IEE” ; without affecting personal time $§i
P2, 0T BB SCHT IR A AT R B (R A TAE SR R WA S IR B IR S R X — M.
Hr outlet BA“CIHERE A REHD KM IRIE , B I ”, fulfillment B AL R

@AEBSIH T BHIIE W Ao In one survey W #E 2 H, /R H B 5] — TUAH R BF 555 89 %0 E 1L,
perceived companies & 18 I F 3f B L, sponsored volunteer activities 2] ¥ & Wi i H} , as creating a better
working environment T8 3E HH , A R B R IBIE S M35 — T 25 40 “ B 15 47 9 TAEFA5E” s and TRE
B L BRIE X 3E5) ;75 % E L, volunteering 1518 _E 332 , critical EEEJF M , to their well-being [
EH,UAAR R EEEINE TR LFEH TR THEBEER". HH perceive B H “INH;
Heeeoen FE1E”,sponsor A BB &SN . EH )", well-being B N “F48 ; FR”.

[ i =8 53 47 ]

Q19: What do many Americans think of volunteering?
Q20: How could companies ensure both employees and employers benefit from volunteering?

Q21: What did 75% of employees say about volunteering in a survey?

Q19: What Ei%,do many Americans think 15 #3521 , volunteering T 2 , & 78 A fHL ] [7] “iF £ £ F
AN EBRSWEL”.

Q20: How E %, could companies &J 3 3£ H} , ensure & ¥ _F F+ 3 E 52 J5 #15 , both employees and
employers Wi #R3E 1 J5 015 , benefit EHE, from volunteering [ B2 H , $8 78 A fBUIA) /7] “ 22 &) 40
fAIREBA R A THRE EHNERBRES F 257,

Q21: What Ei%,75% of employees i J5 {1 , say about volunteering & F F3E H ,in a survey
MR ), RR A R “EE—TE A, 75 U R T S ERS BT AFER.
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D REER
19. EEEAMNEBRSEHLAFE?

MEENH. OMERR M .
B) i i #H Y D)RTHRER K.

[EEE S]] #5034 1k # ¥ 3 4b (According to one survey. . . as worthwhile) .

[BERBH]IC IEHOMEL RERERFTZEZBANNIEERSE—HEBBEANER
(worthwhile) , (HEFfr F HA 26U WEBAS S5 H P, CHRAE X E. A T (Stressful) . B T
(Burdensome) ¥ i Il E@H) frid “ R ZH NGB A1 TAEH BRI ASINE RS EEER”
FEBEWT R A LR R TS mEBRS NS, e H B ER S A FiENRBAEE S/
A, DOFAANBEOAFR R THRERSTHEILR TH T/EMEERRE T, Hita R oF
RARBER, MEEXZEANEEL.

20, ARIMMERRRINEFTHBNEERSHZH?

AR S R T THRES. O g thE TIEHBELH.
B) 8 i s AR o BT 4RI 3. D) 3@ iR H A ARG

(& E &S] #3r+ WA BRIR A (but employees and employers. . . part of the job) .,

[BERBEN]I D, IBEOMEH“MRAFE A L EERS N A LIETEBE (f companies made
employee volunteering part of the job) , U] & THIE F# &%, NBEOA#E—LHEH EiLEERSE
EE NG TR, AN HAEFE S 5 ## ¥ (the entire organization needs to be involved)”, 7] W, D i
IER . AT IEBHE 15 R linked 255 B H AFIEE T, CPHRBER T THRHEXHEA. BIA
ANBEQAAAATFERS T EBFRER N 2025 £ REFETRRE TH, AXEXNFAEF
WA ERE T E 7R UL/ IR IR BRI NP 225 7B . C It T Bt @A) 5 8“4 B ) A T4
HARMEY y EERER”EWES, PRI RERE TIEHRZH.
21, E—TEAER,75S%NHRIMNEERESE@TEE?

A EX AT EEEREREE. OERMANLIABMERRIE.
BYE i AT A ATTAR A Bk Ak e i) D) B B T BB M8 TR,

[EEES] NYWWA+ERA(75% said. . . their well-being) ,

[BRBIN] Ao NEROMIREN,75% M AT B M55 T b 77 84 =2 48 {8 fE 2 52 B E (was critical to
their well-being) , A T4 3C & . B.C FI 47U B VB @] without affecting personal time F becomes an
outlet for personal fulfillment, fEL 3 J& V2 WL S8 0 ¥F B T 72 TAE I 48 2 2 B 45 » B35 R R0 50 30
AMAMERIRE , B B RS # B FAN B E] 7, HFERE R B TN EBERSFWAEEE. DIFEAN
BOMFEAAE,HXR“BINI R THEIR”, FFIEMM B B “75 N B R THER”, BTk w22
G EEXMiE

FERLTE, UL ATHRELRBICACE 1A 1 B FTEROEMME, EH R0 FHET 2
HEMEZ BRS04 A2 I 16 1 R R AL,

BE. 25K BENMABEESBL,. BT A, —SH A SIS EE AR R =&, m
AN EBREREEELFER. —TAEER REARERTFLREANNEER
FR—AEBBANEE BELR EREF 260 WEBAS SRS, IASHFEDNLRZE? REBEAE
i [B) FCAE H A2 v 3R O EE AR AR b, R AR R TERERS HA TIETLWE, B TR F46

352, 2l
%I,

WEFE N G2 R B, W 3T B BT 1) R 4 B 2 ik 2 b A W7 LA AT I 4R T SR AR RO B0 B B RR . B
HEER, A THEERSTEHEILR THTAERRER., EH4SFEERNRATERNERT, A8 &
FE R 55550 H SR BE AL 2025 4R Y S8 EHTAE TR
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EEILRERSAEELR THRY, BN AMTES Sk, @i AW R THE TR 8 H
B IR S , BR7k AE N SEBA A (B A 2R3, IR B XOR & 5 m B0 AW B 1) . — T 2 B R, 89 00 Y B
TIAA R EEESHRMEBEBN AR EE T EFN TIERE, &8 75 %8 R TRR, & ERS X178
BREBEREE,

Passage Three ZEEfIVERMERVMETIEMEAER
RER

iy

I B The vast majority of the UK’s 200,000 tons of retail sector’s annual food waste comes

from supermarkets, but it’s a problem that impacts independent luxury food suppliers too.

HRES . REZSETILEYRETE,EnRMmIE A5, 1EIFHRIEIR: The vast majority of. ..
but it’s a problem that. .. too, #%i»i& X i : the UK, 200,000 tons, retail sector,annual food waste,
supermarkets.impacts independent luxury food suppliers,

The vast majority [ 8 B B2 R4 W, of the UK’s 1 1# , 200,000 tons 18 1 EiE, retail sector’s
annual food waste & F 1 # , H H annual food waste B, I H“KREZEWVEBERFBEYELH 207
W” ; comes from supermarkets [ J5 W 05 , 45 B B Z R IR T ; but B W0, 3R 8 X, it’s a
problem [ J5 A4 , that impacts #% &% ,independent luxury food suppliers too F&JE IR , HH luxury.
too MG E 12, K B“TM” 5“9 H 5 R, 15 HH “Ih 3L B0 T 0% & A L 7 R AR R B2 AR . HoHh retail
sector B RH“BERT; BEFT L impact BN TFEAEBIUE RN, luxury B A FEN ; BIwH”7.

I The scale is small. It’s estimated at less than one per cent of the UK’s food waste total, but
the quality from these suppliers is high. Everything from specialist cheeses to sought-after coffee

beans gets thrown away every day in the current food system.

NEEHEMRZNE S, 5B 4818 : The scale is. .. It's estimated. .. but. .. Everything. . . in
the current food system, #%i> 35 X i : small, less than one per cent, quality. .. high. specialist cheeses.
sought-after coffee beans,gets thrown away,

QARLBRATHE RRBH M, The scale, small [F I 3275 W, A& B 504 “ 5 4 B il TR % (8]
AR IR 48 IR B AR N R

QRPHEGMEHIEHES RE, It's estimated R, T BIK: LLBCHE 8 BH 7 0 B 0 TR 3R 4R 1LE
at less than one per cent &85 F /5 W&, H v one per cent Ji H E 12, 38 ¥ I8 3% LB 2 1K ; of the UK’s
food waste - BELH U , total W& T 3% , 28 H X HL B HE“ TR FIR Z BB s but IB M , B B BRI, 51
Y718 X, the quality i E £, from these suppliers #2753 ¥ , high W& 8 % 12 , 52 14 & I & i TR 28 B AR
A H /N (B TR 2% B B b AR A

BAHPESHAERRBENHEE, Everything 8 E LR W, from specialist cheeses 15 1 , 52
JE W& , to sought-after coffee beans W& [ 1 J5 12 ) J5 U, gets BB 1%, thrown away [ & B& 2 32,
every day B&F& IR 5 00 ,in the current W5, L current E % ,food system FHWE,B S5 E MK
ETBYBRBRAZEZ HEZE, HP specialist (EIE K17, BA“E TR HH M7, EAEEA
sought-after F R “T" Z WM ; L FH”,

Il This is where French entrepreneur, Sophie André, comes in. EIn 2016, she moved to

London and began by setting up a business delivering luxury hand-made food across the city.

SlHcEMAY EEAWREIE - £E7, 1EIEFRIEE : This is where. .. In 2016, she... . &l

& M 7] : French entrepreneur.Sophie André,comes in,moved to London,began by setting up a business,
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delivering luxury hand-made food.across the city,

OA5IHER, This F#iE H /5 006 , where French entrepreneur, Sophie André 15 8% , comes
in (R FETRE B, 48 R R B IR 2R A R 1k E 4l K Sophie André BRI AL,

QANBEXRER, In 2016 ERETHE K, she moved to London [ 1% H J5 & 1 , began F+ & #i
H by setting up a business W& [ 1 J5 00 , 78 H 1t 19 BARAT AT 2016 E R E A3, HFIF B AL
delivering & W45 , luxury [ 18 E £ , hand-made food i ##4 B 3L , across the city B W E , %M 7o 4k 19
LENFEEMEERHF TER.

IV “Food delivery seems to be a big thing here,” she says. “So I started delivering products by
bicycle. Talking with local producers, I learned that a small part of the production is sometimes

wasted due to problems with size or shape, but the quality of the products remains unchanged. ”

SliAZER A 2241, 1EIEFRIZ1E : Food delivery seems. .. she says. .. So I started. .. I learned
that... but... ., #% W 1& X i :a big thing, delivering products by bicycle, Talking with local producers.
small part of the production,wasted due to problems with size or shape,quality. .. unchanged.

ORARHEEVMANRREETUHEE, Food delivery [ i J5 I 1l , seems to be & 18 ¥, a big
thing here [ & B 132 , 4 B 40 5 Fc 26 76 25 B A9 PR AT AR B S R HL s she says B2 IG5, BA A 15 Bk U .

QuBEmHEMMBIT. So M E L5 M1, 88 H R B ;1 started THH 3L, 5 F K,
delivering products #{1#i , by bicycle P& 52 H J5 W& 15 , BB 17 bicycle B 2, 38 8 H A1 M %7 39 % F M BC 3% 7
RBITE”,

QAMBEMINFEHE—F THRIWIE B, Talking F+ 8% /58S 1 , with local producers [& V& &
B, Ul B BT A “FE (T AR 524 A4 P2 B 3248”51 learned (&R E i, a small part.of the production
TE VR , BE S I, sometimes wasted 2R 1R BRI BT 352, 15t IR AE B T2 IR B AT A K 47 5 due to
problems 1 J& 18 17 W& {i , with size,shape [ & W& 28 32 , B9 5 IR 3% JB B “ 7= S ML A% AN B R & 4875 but the
quality of the products & 1% 4% & /8 & L #E 3T , remains unchanged [ 181% 4} , B 17 unchanged i , 38 18
X 87 5 BT R A2 A B s EL R R A

V B Unlike many food waste projects that have sprung up in recent years, the idea is not

simply to redistribute waste food, but to provide a high-quality product. André’s company, Elysia,

offers breakfasts and snacks specifically aimed at business meetings and events.

NALZBINLAAEHEMRERRREENE WA E, 1518 #7128 i@ : Unlike many food waste
projects. . . the idea is . .. but to. .. André’s company. ... %> i& %3 :not simply to redistribute waste
food.but to provide a high-quality product. offers breakfasts and snacks, specifically aimed at business
meetings and events,

OCHBHAALSSEEMBIB N AR, Unlike #15 #2785 %F H 8 3% ; many food waste projects F H
BEH J5 1T, that have sprung up.in recent years [ 1), HfP sprung up.in recent years B 32,5 H
BXHERRAAHAME AR EIAHET B ; the idea BT, is not simply to redistribute waste food
EVE & T AL 35S, B redistribute, waste food W& 3 352 , 38 /A T BR A5 H AW 51 B A5 384« &
oy A FBIR B E Y7 sbut to provide i A IR L4 , provide #i K F i, 3588 X # ¥ ;a high-quality
product BRI , o high-quality B 52, BI #4275 HAb I B 7R 7 B30 2 “ B AL & B = 57

QARGHMARNFRERK BIREF#M., André’s company,Elysia 78 5 45, 2 B A 7 4
PR soffers IESEFH R , 52 HY J5 W& 11 , breakfasts, snacks [ HiZ G MW, RE HEE =S . BB MK A,
specifically aimed i # B 352 , {5 ¥ i 2% , at business meetings and events & 5 F+ J5 F& , H meetings.
events E L5 MG, 5| HAR AR . T &5 UG 3 .
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VI Once sourced, Elysia uses waste products to create “simple, natural, straightforward”

meals and snacks. 2 Perhaps unlike other waste food, the supply is regular. “Suppliers will always

have a certain amount of surplus.” So the menus remain regular too. André believes this benefits

both her business and her customers.

HALENHATNIEEERSMH B, EIBHRI1E18: Once. . . Elysia uses waste products to. ..
Perhaps unlike other waste food, the supply is. .. Suppliers will ... So the menus. .. André believes. .. .
#0018 X 37 : sourced . create. . . meals and snacks.regular.always have a certain amount of surplus,remain
regular too,benefits both her business and her customers,

QaiHHEATEEER, Once sourced & 55 T+ 5 M, sourced T 32 , 4 4 I 58 18 JFURH 3K BUX — I
P&, Hb source fEFNE, B R NEEERERE”, LR NEERF RRBGEFREM /M7,
Elysia 7} 8 1% H J5 B8 17 , uses waste products & J8# % , to create & 8 Ft /5 W& 1 , simple ,natural i %
¥ , b8 5 W07, straightforward W& P12 1 )5 B0 1% , meals and snacks & J8 56 71 J5 &, BAHA A Al i 12 B AR
KRB PEFTEMHIERE R KRR AZHEEMIEA.

QZOaHMIZEEERHMMBE ., @% Perhaps B I , unlike F& I, other waste food F+i
2 5 W5, B A o LE 7 A R 47 s the supply fFH RS, regular FE IR E 32, MIAREIEE
M M R R E” . H regular BN AN R ER”. @M Suppliers,always [ 7 i3
J5 W& , have a certain amount of surplus E4E F M35 , surplus W8 Z 32 , B A 5 I8 “HE B BT 16 KRR 7E— €
7, H surplus B R R4 ;3”7 @F) So FEIHE L5 51, the menus & I, remain regular
too M VAT, H i too M E B, I R K AR E”. ©F André believes 3 i} JF W1, AR K5I A
ZAEF WA ; this 2255 b 4 I BT AT IR 45 3R , benefits [ A B 3525 M, both her business J ¥ 3£ i J& #%
1 ,and her customers FEJAME EYCR , H P and R E 3, BRI A BN R E (=) SRR E > X R 18
ZUE TR B R IR (BRI FTA R, XA FE .

a5 4 ]

Q22. What do we learn about the UK'’s retail sector food waste?
Q23: What does Sophie André’s business do in London?
Q24 . In what way does Sophie André’s business differ from many food waste projects?

Q25: Why will suppliers always have a certain amount of surplus?

Q22: What do we learn EJE 5 F /5 &, 52 1 /5 Bg 46, H # learn i H F% 8 E 52, about the UK’s,
retail sector F+ 8 W5 , food waste [ B , B 7R = R ) 7] A 26 “ 3 E B &L i & A IR 3 1%
A EREN Y S

Q23: What does Sophie André’s.business F&JH & , do in London - B & ¥ W& B 32, #2758 4~ & i) [7)
“RBIM AR ERBEELE,

Q24 : In what way FFIE B , 2 i what way iE S Il E , Sophie André’s business ¥ E % H} , differ 3
B B 32 J5 W& , from many food waste projects 15 1 56 7+ 5 M b 3 E B H, 1275 7S B [
“REANATSHMERRBRETHNARZL”.

Q25: Why FHEE H , suppliers B V8 W& 1 , always have [ 8 W% 5 332 J5 1, a certain amount of
1, surplus B IRE YR , AR AW R RN EEE —ERAKRWER.

G S RERR
22, XTREFEUHEWRBER, RMNTHEATA?

A)EBRE X 2 000 FEHE, OBMit G EEWH BN 11%.
B) B EERIE TR : D) & 5 30 37 1 7 S B o 3L 2 7 A B0 A O
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[iZ @ Z &1 [ & Bk iR 4 (The... the UK’s... retail sector’s annual food waste comes
from...but...),

[ERBIN]B, [ BRIEH  REZREVEEZEN KA 20 FHKEY RS D, B RKEZHok B -,
AL BIUER, FAHR S Z B\ AW AR AT, CHA AT BEQOMZEE T, (HEE% the UK’s food
waste total (B ¥ iR %8 S 2) 8 %A the UK’s total food supply (B #) # BZ 34 8) , 3Ol one per cent (1%) %
110, HiZA R R mim SR AN SRR, MAEET AR EEERE LN SRS
L7, DIAIA 1 BERm i & T3, B0l sr i s o & AR R i R 2 5 “t R R R % 1)
MZENF AR EBCh RS SR F RN EERRE”,

23 RIE - REUWAANERCHEZEH 2 LS

A BT AT EHEITEMEE. O B R FimF THIER &M,
BYEHEEZBENMLED. D) & FE A A 2B EFEY .

[EMEm] AP 4 (In 2016, she moved to London and began by. .. ).

[ZRBW] Co MBEOQMEIEH,RIE « ZEEIT 2016 EMBEH, FFRUE — RELS B LS 5
FLEGWHAR, M CHREXE. ATENEQHAI AT “FHAATERE TR TN EE L
%, HCHP R K FHE (rents) HFTE”., B THE B T BEO 4 sought-after coffee beans, B % kb F L)
WRABEEMER T EMBIRFNFER, ML EIUATHEEWS. DIKVE DM redistribute waste
food BB recycles waste food, H.Z % redistribute B 5 B2 £5 44 not simply to redistribute. . . but to provide
a high-quality product“/N 2 {8 B0 F-40 & , T 2 B R4 B B = A FroR A A B S RIS SR~ R,

24, RE - BNV ATEVSKRYRBEETEALLEARR?
A) BRI E B & 7 RS SN E . OC5EMEFHTFREEES
BERXEERAEERIERNAR. D) B FRAES M EN= M.

[% & E K] % 1E X b &b (Unlike many food waste projects. .. the idea is not simply to. ..
but to...),

[BEREFBEWID, VEOMIEE, 5EFERMANFLEYRBIGET BRR, ZEZHELAHIER
A R PWEF M EFARE L, MEERBEEHEZH, M DFEM. AT NVEQ A h @5
AU A= P2 R AL T A B — /NER 43 7= S TR O AR A0 SN T T R T 4 R 3 T kg 2 A B Y 4 D 4 )
KUEB &7 M B FISNE” , e TE 7= 5 BUAE A M B 52 R X La A A 725 . B 0 1 By @ /) o 1R B
{5 B the current food system 5 V Bt @4 Unlike #3& F R EEBRAE ERIERWAER”, E XL 1K
B, COUE N BQA P iy “ 2R 54 AP RAIR T 5B M TR EHES/E.,

25, AtAEEERERE—TEHENAER?

AN T R BERRE Y AL O T+ BF i psk O,
B) O T HERF AR I 7= VB B D)2y T 2B KB YIFTRR.

(1870 Z S ] $RIEST b+ BB R B AL (. . . the supply is regular. “Suppliers will always have a certain
amount of surplus. ”),

[ERBEN] A, VIBOOMEH , iF 5HMEF M /=R, X B R R E , 55 M8
F—mBENAR., T BNHAE —CENBRWRANNRE, ATERH. BIE RO
RE H) (regular) = it V5 B 88 BN “Ih 4% A9 Cunique) 72 5 38 887 . C TH0RF “ TR0 42 7= 5 14 D o B 4 49 o b 2
YRR ERNEEHRDO”, DIl VIBKA customers 3% H customers’ urgent demand,{H 3C 7 3
RRERE R EYIFR,

2. 2xmi

BEFEWREERLY 20 TR EYIRE, KA L REZHOR A BT, BRYRBRERE MR
YU M 57 14 1R o AL O T Y IR AL
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33 46 44 7 R B TR AR R R R EI R E AR B SE N 1%, AT ' R ERE. ERA
BRERS, B RIIRE&ZEENIEEE, BREESXBEMERES.

RXEREEMCURRIE - ZEZIAKRINL. 2016 48, B R, F IR — RE R E R
o F LR A A

“EXE, EREBEMUPRAETH, WFR, FRREFRAAGERES M. ESFBETH
RGBT IRE WA —/NERS 7 5 R LR RSN (8] R AR 3%, (ELIK 867 ik Y PR 22 BB B2

HiEERBINT 2 EYRIVATET B AR, 285000 B A R 4F 2 f ol X e YR F R EH
Ay T RBERAER F R . ZEFIAI /A T Elysia ¥ & RS LWE SR RBRRA.

— BARE BB F 7= &, Elysia B4 B 016 AR R NS I B RIR R, A SHAMAE
FAYWAR, X ERENBRE. “BNRARE —ERNEAREL, REBERFRERE, X1
FURRAE , O f By A B NS AR AL .

Part I Reading Comprehension
Section A

FRBES  HEAREE

o R

5B ;. www. the famouspeople. com( 45 AW 2024, 05. 17 LE Alfred Hitchcock Biography (Fil /R 35 &
e AR, TN AFEER BRI WREFEEIH A AN RKEEE  FXAREL,
BRég A RMERERES FRAPWANEEHIEAZ—CGE—BD g X AR g7 A B B
WIREHHBEEN—BRERET N FEE N P RE A SEHE SR GE ZB—RFAXMIENL
0 B2 VA DAB A LA B2 B B B 2 BT 242, (R A o 38k 2 L i Fl 2 ) 4 A 16 21
BB GE=BD.

S ERS

i BO = 3
% /7 B) cinema 1. Bk 2. B AR G Flk
i Ik F) incentive b 5 ¥ LR
ot G) instincts 1. Afig; Rk 2. H¥; R4
o H) offences L. mBEATHBAT 2. B0 B8
Lt 1 9384 2. A 4R 3. B, SH AWM 4 B LR EORKD
5. %RMEB (B A=)
1) punished 1, Ab57E5 2. Xfeee o TR HIRE oo o A 4k 5 5 2
- )171::1; J) referred LB RE 2. WA WR 3 AR 2%
K) stood 1. ()M 2. (LT GEAD) 3. A F GERTES) 4. 8%, 27/(1E
M) tuned 1L CHRSORE 2. (AIE L) S 3. 0% HE4
0) worshipped 1. E£F(Emsa) 2. #0; 245
C) engaging BRI ;AR
B F) incentive Tl (M) B 5 SR (D BY
L) symbolic YEARIER ; RAEMERY
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ol T ‘ vy 3
D) graphically ik LLH’J@(ﬁE%)%ﬁ 2 %%ﬂﬁ;iibiﬂ

&7 E) highly L AR3E% 2. WAnHEdh; =2 3. 4k ; % 5
N) visually 1. ;54 2. R L4

VE AEAR

2

I @ Sir Alfred Hitchcock was an English movie MRpEE  FEAEFERZ—
director® and producer?. @Famously 26 to as “The EEBEHFRAMNAA, FREATE
Master of Suspense®”, Hitchcock is one of the most NCBERRIF7ZFME L, AL L
influential filmmakers in the history of 27 . @ He RED WL HBEMFAZ —, Xz
was an extraordinary® director who entertained® his FERHFEASI AN . A S W
audience with 28  and gripping® suspense movies. ERVAALMATRT AR,

Ddirector [do'rekta(r) ] n. (M) 53 §  @extraordinary [1k'stroidnri] a. & FL Y ; £33 fY
@producer [pro'djuso(r) ] n. (B I A A é ®entertain [ iento'tem] v. MR 5 ; 1% &
suspense [so'spens] n. B4 éﬁ ®©gripping ['gripm ] a. #3h A O8I IZ I
,,,,,,,,,,,,,,,,,,,,,,,,,,,, ﬁ'
MREER - o/

26. &XR:J) referred

L R 17 1 ] S8 T 55 — BR QA WU BT BB 4 4 o, 7T 86 o ad =5 43970 4 38 s 90 7 A0 1R 438 , B 28
W IR N A AT 25 Sy W S B 43 1A .

[(MEER] XEEHEL MRBESE - FRATB LR EERBSEEN S A, Oy
AR BT 0, A XA 7T NBBERIN”, REBEEAF M A EERHIEAZ—, TR, “BERFT”EA

TIXG 5 KA LR SE /R /£ 2%, toas.. . MEBNWHRA/ WM/ HEH--- " 1) referred 4 iE
MER ,refer to sb/sth as Bl “Yeor oo RN/ R 7, WAL DL g 25 4R IR RS i 3h & X B
oW € B Y, RELREE g

CHERR F4E] O) worshipped fF & 17 1 B2 3R , % A 357 45 23 % BT A0 16 15 10 4 3248 0 “ 75 (XA 5 3% 3] 22
FE/ADEE”, WY BEIRE Z TN, {H %37 — M ¥ W worship sbCEFE/MERE ), BB AW AR sb is
worshipped. .. , M JE sb is worshipped to. .. , 8 HEE .

27. & %X :B) cinema

[ % 7 14 ] 28484 F 55 — Bt @A) K H IR 35 (in the history of Y. ZEREIAEN A of WEE,
IV EA VA BRI

[HEER] SEAEE, FEAEUARERTZHEL, 2 T 8 b B B B R B
EANZ—. TN, 25 AR 1R 35 S B S (Ml ) /3T 48 (M) / A 3845, B) cinema TE 7,

LR T3 2% ] fEBh A B b F SCRMBIRIC M B 118 U5 T A SR i, A B kb = 44 'S 75 R
T DX A 7% 7 ¥ EME R AL, F A The Master of Suspense. filmmakers & F F 3¢ movie director
and producer . director . suspense movies ¥ 5 “ H 8 i /B /#0525 R 718 35 , B0 23 45 17) 7T BB VEFE 1) B %
(Me)/FBRER/BRBAR, RABEHE 10 KGR () /A2,

28. & X :C) engaging

[(BERE] S TE—BOA I EEMNT (who. .. ) H, ZEEBEMNABM director, £ who
(5| F1A4E F1E) + entertained HBE) + his audience(EiE) +with and gripping suspense movies( 7
RIB) . WIS gripping 351, 3£ [ &4 suspense movies, B h BLTE 517 /3T K 447 /T 547/ & 17 .
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[(SEER] ZBIIEMARE 22— /KA LK, KLY BMALZRHBEEE R AH
SARHE SR TP . ]I, 25 #% 1R B il gripping A [4) , SR VA2 B X AR B “BR 5] 17, C) engaging“ B R 5| 71
B R AR7RFEXE.

[HEBR F#E] F) incentive AR “HIE (MO W7 Z BB —E T, B ZAARGEHAUER EEYH 5
A 1B R ARG , T 2 38 18 “ I 25 4 AT LAAE N sh ML 8 32 A 47 38”, 20 This charming book is incentive to
further study. GXZA R H A, 5| AI1E#F—2 HEHF D

I © His fascination® with crime began at an early age
when he was 29 by his father who made him spend a
few minutes inside a prison for his misconduct®. @ Hence,
his movies are 30  of the guilt® and innocence® of the
wrongdoer and the victim®. @ He had a gift for creating
stories that consisted of deceit®, robbery®, murder®,
corruption® , and other criminal 31 with incredible
plot® twists® in the storyline®. @ The principal characters
in his movies were often ordinary people 32 in

unwanted and unavoidable situations.

Ho st Ao B A 69 S K 48 T 4
£R A, R A B AR Ak X FE S
HRWRAET Lo 4. Ak, bk
LHRMEEETHEXETLNOE
EfhfE, tbig KOl oA K.
BEGEF B MF RITOHRFE, A
B HEEAAEABRZNE D &
. oo PP TAMEERM
BWENLAREZEILTE L
HEFTZFHEEBA,

L RACEBRSHANN - L

(Drobbery [ 'roberi] n. %57 ;15

(Dfascination [ ifeest'nei/n] n. A3k ;&% ?

@misconduct [ imis'kondakt] n. AIFITH é ®murder ['maido(r) ] n. R X R

Qguilt [ gut] ». 857 ; 47 § ®@corruption [ke'rap/n] n. JEIK

@innocence [ 'mesns] n. L= ; LR g @plot [plot] n. MFHET;HH/

®victim ['viktim] n. ZEH ; {4 & é Otwist [twist] n. GRFTE LA T, ZAEL
®deceit [dr'sit] n. $R5, HVEGTH) S @storyline [ 'storilain] n. (MM B EEFR)DWEF T

His fascination with crime began at an early age when he was punished by his father who made him

spend a few minutes inside a prison for his misconduct.

F47]: | His fascination with crime began at an early age | an early ageff} when _hi was punished by his father
FiF BE HERE | mmEae |79 EE #EdEE sk
his fatherf € 1E ] T
who made him spend a few minutes inside a prison for his misconduct.
55 BE &R EEA R JRERIE
fig &1 R ;z

29. & Z:.I) punished
(MR M] SHBMTE _BOAMEEMNA (when, . ) F, ZEBEMNABEM an early age, N

he(FiE) + was (¥ 3h751518) + by his father. .. (FESPIRIE) , S FH N AT E R .
[$iEEE] SHAGIEH , X0 T BB I6 F 40450 3, 24 0 il 85 5L 5% yJ& LA who 5|

5 B RE T8 DU B AL 3R I BLRAT R - AT 3R TR A T 45 T HE 3% B WA BR A T L4 B AR K R
ﬁﬁ@@%ﬂ/ﬁ%ﬁﬁj@”ﬂ?ﬁ%ﬂ,é”*ﬁiﬂ@%fﬁ“(%&)?ggﬁ/(?&')%%ﬂ”%,l) punished IE#,

30. & :L) symbolic

[(HERE] AN THE=ZBOH bezhid are Z 5, AIBBAFHMBER . (DAFHERERLEW, R
5 of sth A G HEIESRE FIHEIE, EHANBARERTRA. (DAFHEIBREN,are
RPN IBIE , of sth HRF, SH& I L X5 .

(S SR SHERTATE XA 5T E A i R4 gk B MR R T L8P AT . S H8m kT
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8, BT LA Y e EEESZELANREMTE, BREEEYN AWIT /BB KA, F 2%
TRIN NI/ B R/ S AE” 2 B, L) symbolic #4543 , be symbolic of sth B H“RIAEE -+ .

31. ZZ:H) offences

[FERAME] E=BQmH EI1BEMA that. .. X115 with incredible plot twists. . . 3 F LA & i
stories, Z AL FEIBMN A, WAL A that (5] FiRFE 4R stories, fE £1E) + consisted of (F &) +
deceit, robbery, murder, corruption, and other criminal (EBiE)., Z4%1A & other criminal )&
Xt &, BL A &7/ 3 & .

[(HEER] SHAHEE MEEQESHRR FHF ER ERELRE B Cother B H ‘[F
R HABAY,. .. and other FETN Ceeeeen LYV FE KR, AL, criminal N BEH deceit,
robbery, murder, corruption ¥ F7EN , 8 M “JLERERN/4TH”, H) offences fFE5XE .

[HEBE FH#E ] G) instincts U §ES gift TE BLIE X PERY ,{H criminal instincts /S REAE 4% # 0 I8 $h &0 58
18 RFRAT R I A RR/ R , BOHERR .

32. ZX:A) caught

[MERME] =AM TE _B@F ., ZA L% N The principal characters. .. (£5) + were
often ordinary people (R 3iH +FiB) , EiE in unwanted and unavoidable situations i & ordinary
people B J5 & & 1F , E AN N T X 2R/ MESR/FHEHE.

[(HEER] ARG MEEPHEALAEERLTEAN, XEA N GE YNBSS R 3
f3E# . unwanted and unavoidable situations 1§ [ “/AS{EALEE” , [ )t in RLEB“UEBN/HEN/
BT E  be caught in EAURR“VORBH B (RNELBE)”,A) caught FHXE.

I ®@He was 33 productive® and his amazing body toif A& =, B R A5
of work is considered fascinating® by the critics®. @ Most LEBHFARAERBELB A,
of his movies have 34 the test of time and are R EHBHRARERET W E
considered to be masterpieces®. @ He is also remembered 9 E I AR AR, gk
by other filmmakers, for he continues to inspire them to be ey e FHMEALRT O, BA
passionate about their work. @ Heis also 35 by people R A2 HF 8 0 3% A A A T M A
around the world for his entertaining and exciting stories. Wi, W E A AR H R
[198 words] HFLIEREWMGAMNGER,
CRCERSEAS -
Dproductive [pro'daktiv] a. Z7=H; BB £ I §  Qecritic ['kritik] n. #IEFK; EIBK
@fascinating [ 'feesmert] a. G W S| 789 ; A B % @masterpiece [ 'maistopiis] 7. ZR1E ; KIT =2 1E

,,,,,,,,,,,,,,,,,,,,,,,,,,,, p
_____ fREBH - s/

33. & X:E) highly

[ERE] B=BOMAH and & £ W B I 5/ 8, K7 FRT—2 4. He was
productive B 258 8 1) F R R LM , i #5817 R BB R IE productive W EM 4, L4 B 1A .

[SEER] SHAHEL M R HAR AR 2 E BT SOAMER ‘IR B S, AT,
productive W 5 amazing body of work [&] 1] , B8 7 X 5 h /L 572", E) highly AT A H2S

CHEBR FH2] N visually H“RMHE L”2Z &, B M AL productive, (B3R W K “ R 18 1F 5 5L b
1 0L B X GR & 7=, SE ) e e )”, H visually % AU E“FEWENE L/ LR R, W
Chairs should be visually attractive comfortable. (1 FBE ZE £ W E41E )

34, &R :K) stood _

[(EAE] F=ZBQOAEE and FEFE K W8 B 4 have the test of time KX are
considered to be masterpieces, ZS ¥ T2 —MBIEI 4. ZIPT4EH K have (IBiE) + the test
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of time(EiE) ,have R IAE ST BT , 25 A% TR N R T 2K 4 A .

[(MEER] SHRAHESH M RZEHBE B TE) BB 00, WAL AR 24 . R AR
SRR B AL KRBT, MR AN AR R/ AR/ RER"ZE K stood IEH .,

35. & %:0) worshipped

[FEIRME] SN TE=ZBRAMETHS He is also s H G by. .. 51 B, S 4 A
RAEERHE, S is W BIBIE.

(S BB R] SR I, b B A E 0975 8 BRI Y i 2 52 31 745 3t 59 AT .
for /&35 B BB 5 , iy JE A “4ib 81 7E B9 A # B 8 7Y % 25 (his entertaining and exciting stories)” 7] #E ,
AT A ERBRIER K, SHBIAN RSN EE/EH/RRE%,0) worshipped fF 5L E.

(75 g ] mPRIEFBEAENHBMBL R 55 = BF also BRI B, R AIIRIE518 5, A/
3C. . .1is considered fascinating by the critics.. . . is also remembered by other filmmakers /& B 738 & X [F]
by people around the world N 7 | 4k £ +5

7 e R AR XS 7 XA SE B4 A AT L B . . is also

HARI BB EESE, BIHMEA O) worshipped A,

Section B

BT ROIRE 152

Ml

L =B

v

2R3 H www. BBC. com(GEET BN R M) 2019 4 1 A 2 H X E Is Juicing Actually Good for
You? (BEHERNRERGD . XERR TR ESEBHIVR X @RS, RE 5 TR
5RBKRWEFRZESR I T BRI 7T 687 R MY 8RR .

= RESH

A

36. Fruit juice is different from whole fruit

in that it contains® much less fibre®.

37. Some people believe a juice diet helps

to rid our body of® harmful or poisonous®

substances®

38. A lot of research comes to the same
conclusion that fruit juice does harm to the
human body when it leads to surplus®

calories®.

39. The claimed® health benefits of fruit
and vegetable juices have rendered® the
industry very profitable® .

40. To increase the benefits of fruit juice
to our health, we’d better choose ripe®
fruit to make juice.

41, Diets containing large amounts of fibre
reduce the risk of heart disease, diabetes®

and other health hazards®.

www . eduaah ..com

=i

[17] different from whole fruit

[2] contains much less fibre

[1] Some people believe
[2] rid...of harmful or

substances

poisonous

[1] A lot of research. ..same conclusion

[2] harm. .. when. . . surplus calories

[1] claimed health benefits
[2] rendered the industry very profitable

[1] increase the benefits

[2] choose ripe fruit

[1] Diets
of fibre
[2] reduce the risk of heart disease, diabetes

containing large amounts

iy X
Rt 5 REEAKRN ZE
SR G4 EED
e
FLAA AR KRB
ab . WEERIEAN A
ERATYIRH.

REGRGEH RS
W R ESHHAED
), X AMEA E .

Bl A i R
R B A AT E B R B X
fEFRA 45

PRTF SR e R 2 2 A9 1
B 28 OR ROk R R
P

R gEREIER . &
16 /0 JIE 55 SR 0 4 fa
JR RS .
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& E {3 17

42. According to a research paper,

2l X

[1] a research paper
[2] beneficial

[3] consumed in reasonable amounts

—RRBXEH: B
BURRIT A AR,

drinking fruit juice is beneficial on
condition that it is consumed® in
reasonable amounts.

— N ERER ST

43. One expert claims that juicing wastes a [1] One expert

lot of nutrients® contained in fruits. [2] wastes a lot of nutrients KRB REEFRYE.
44, Tt takes some time for fruit’s cells to [1] takes some time NV 4k K S 40 fe A
be digested® and for fructose® to be [2] for fruit’s cells to be digested WRBENEE. &2 —
absorbed® . [3] for fructose to be absorbed By ] .

K& BF 5 AE L. RO R
AW Y HH A&
YIEIBA .

45. A lot of research has demonstrated® [1] A lot of research has demonstrated

that drinking fruit juice does not reduce [2] does not reduce our daily consumption

our daily consumption® of other foods. of other foods

................................................ V.4

e AILERESEASN - L

@ripe [rap] a. B

@diabetes [ idaia'bitiz] n. BRI
®hazard [ 'heezod] n. 5 E; BIK&

@ consume [kon'sjum] v. H#E; ;A
O®nutrient [ 'njutrient] n. & FE Y
®digest [dar'dzest] v. 1k

@ fructose [ 'fraktous] n. S 4
@@absorb [ob'zob | v. Wi

(Dcontain [ken'temn] v. A& ;& H ?
@fibre [ 'fatba(r)] n. 4 ?
@rid A of B ff A I} B /
@poisonous [ 'porzenss] a. H T H §
®substance [ 'sabstons] n. ¥ i ?
®surplus [ 'saiples] a. IFF A ; BAK) é
(Dcalorie [ 'keelori| n. £ B GAE B AL §
®claim [kleim] v, BFHR; £
@render [ 'renda(r) ] . i BN ; AR 15 § ®demonstrate [ 'demenstrett | v. iE B ; 1381
@profitable ['profitebl] a. A F W8 & ; B A B 55 @ consumption [kon'samp/n] n. CEYIHD L, HFEE
EACRLEBUE M (D HEBRZ R E IR B HE(E B , W0 Fruit juice/a juice diet/fruit juice/fruit and
vegetable juices/juicing, () IEBM AY) . FEYWEA X P 1) % 7 15, 0 claimed health benefits,
Diets containing large amounts of fibre.,a research paper,One expert, (3)%#E%& 8 X 51| F H fth 32 2 7Y 48
HERE, ETENEESFMEFEE. 3A M FE XL, W different from whole fruit. rid. .. of harmful or
poisonous substances,rendered the industry very profitable, wastes a lot of nutrients,for fructose to be

absorbed.does not reduce our daily consumption of other foods,

LR B YEE T W&, T0 2025 4F 6 A I —ERmAT.
= RN

Is Juicing Actually Good for You?

A) @ Freshly juiced fruit has become a basic
dietary® item® — especially for busy, health-conscious®
consumers who can save time on making (and perhaps
even chewing® ) their food without missing out on
nutrients, @ Fruit juice also has been linked to claims®
that it can help you both lose weight and stay healthy.
® All of which, of course, has made it highly
profitable, @ The global fruit and vegetable juices
market was valued at $154 billion in 2016 and is

expected® to grow.
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(Ddietary ['dasteri] a. TRE K ; ERHY gé @ chew [ 'tfur] . PHIE L8 B
@item ['atom] n. W H ; & H é ®claim [kleim | n. Hi& ;5
® conscious [ 'konfes] a. B BN ; RIER 33 ®expect [1k'spekt] v. Tt ; HHH

B) @ But is juicing really as healthy as we think?
@ Most foods

sugar found in all fruits and fruit juices —

containing fructose — a naturally
occurring®
don’t seem to have harmful effects as long as they’re not
contributing to excess® daily calories. @ This is because
the fibre found in whole fruits is intact® , and the sugar
O 1t takes our
system a while to break these cells down® and

for fructose to enter the bloodstream®.

is contained within the fruit’s cells.

digestive®

A2 A% 7T e A 28 £ 64 R AR AR R
Do KEKAERB(—FHRABEET
FAKRAERTPHBESIG RN R
ERGHEEBHREZRAF,AMTFHFL
FEHh, XZEH TERR TG L
BRI, mAES R EKRBIE
ZAR, RNMBBERLRAETEZANA K
RHE R 5 AR X A, KRB REL &
PN IR,

Doceur [o'ka(r) ] v. K4 ; B % @ digestive [dar'dzestiv] a. JHILH) ; FIIHLH R /Y
@excess [1k'ses] a. Y ; B é B break sth down 43 547
®@intact [1n'teekt] a. SEE A ; TG HY é& ®bloodstream [ 'oladstrizm] 7. 4% P 78 B B ML 5 I 3

C) @ But this is not the case with fruit juice.
® Unlike whole fruit, fruit juice has most of the fibre
removed®. @ This is why the fructose in fruit juices
counts as ‘free sugars’ — which also include honey® and
the sugars added to foods. @ It’s recommended by the
World Health Organisation that adults have no more than
30g of added sugar, the equivalent® of 150ml of fruit
juice, per day. @ The problem is that, with the fibre
removed, fruit juice’s fructose is absorbed more quickly.
@® Sudden increases in blood sugar cause the release of
insulin (JES E) to bring it back down to a stable level.
® can wear out® , increasing
the risk of developing type 2 diabetes. @ In 2013,
researchers analysed the health data of 100,000 people
collected between 1986 and 2009 and found that fruit

juice consumption was linked with increased risk of type 2

@Over time, this mechanism

diabetes. @ Another study found a relationship between
fruit juice and type 2 diabetes after following the diets
and diabetes status of more than 70,000 nurses over 18

years. @ The researchers explain that the possible reason

feRtuEALFERR, 5 X
EXRERR,RTLHRIFLH LR
M, ERKet, Rt ¥ RABM)T X
AH BB —“H BB TR
BRFME YT HEAE, BR

PAMRERAL D WG RMER
ARAIE 30 £ (AL T 150 2R
). FMAET,HERERIE,R
T R A Ak (AR) Bk 8y iR AR A
dete, hBEBRALINZAREEFN S
B, kiE hiEREAEKT, KR
AR EANAE TREK, EmE 2R
BB R, 2013 £, F AR &
T 1986 F £ 2009 F E K £ 49 10
FAERKE, LAKRRART S 2
s R B R &3 mtak, B — RAF
RAEEIRT FA LY £ 18 F1H 894k
AEBERARRALZE, LEAARTE
QMM RIAAR L, FFRAR BB, &
MXAFAT AR5 RE TRAER

for this may partly have been the lack of the other oz T EAR T 8 LR o
components® found in whole fruit, like fibre. g4,
 ALERSEANN - o/
Dremove [r1'muv] v. 5 ; BH Sé ®equivalent [1'kwivelent] n. F &)

@honey [ 'hani] n. % 95 @ mechanism [ 'mekenizem] n. HLA
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®wear out([E {3 BE M) B, BB 4R § ®component [ kom'paunent ] 7. 4>

D) @ Juices containing vegetables can provide more
nutrients and less sugar than juices made up of® just fruit —
but they still lack valuable® fibre. @ Diets high in fibre have
been linked to a lower risk of developing heart disease,
stroke®, high blood pressure and diabetes, and it’s

recommended® adults consume 30g per day.

M THRT,REFT TR

RZEROE G, HHEKET
M4 & JE 5 | P N % e R B AR
Fr i b R, ZE U A HF B A
30 F 4,

CALERESRASH - of
D (be) made up of... Hi----+ ) A%, Sé ®@stroke [strouk | n. # X,
@valuable [ 'veeljusbl] a. BRI ;BN EBY §  @recommend [ irelce'mend] . ¥4 ; BIL

E) @ Aside from the link to type 2 diabetes, many
studies agree that fruit juice is harmful if it contributes to
an excess® in calories. @In an analysis of 155 studies, John
Sievenpiper, associate professor® at the University of
Toronto’s Department of Nutritional Sciences, set out® to
understand if the associations® between sugary soft drinks
and health — including risk of diabetes and heart disease —
were applicable® to the food and drink we generally
consume as part of a healthy diet. & He compared studies
looking into the effects of fructose-containing sugars with
control® diets free from or lower in these sugars. @ His
aim? @ To isolate® the effects of consuming too many

calories from the effects of foods containing different

BT (CRART) S 2 BRI
HRZI, HFEHRTE—HAR:
RIZFHRAEZIHNNALAHZ
PHEXRFERMF A HRY
oo B XKL X 155 AAFT 5
WP HEFRR BRI E#E
(&5 1B & 4B 5% Ao 0 JIE 9% 89 K
)RR TER TRANLEE
R T B F DRI R WA,
o3 W6 T “xF A RAE KR F v 84 BT
RGP B/ R AE T B A(H
AR, M B AT E? AT W
“BATLEREATRL B AL
ES R R A

sugars.

- ACERSRGSH -
Dexcess [1k'ses] n. 138 ;i & Sé ®applicable [s'plikebl] . 3& FH ¥ ; 7T 7 FI B4
@associate professor @l %1% é ®control [kon'troul] n. (A% X Il & BY 52 3 45 5 i) X
Qset out F F (fifF =) é RS
@association [oisausi'erfn] n. 3Bk ?S Disolate ['arsalett ] v. (ff)BLES 3 He+ - B (LLEFE)

Department of Nutritional Sciences, set out to understand if the associations between sugary soft drinks and
health — including risk of diabetes and heart disease — were applicable to the food and drink we generally

consume as part of a healthy diet.

In an analysis of 155 studies, John Sievenpiper, associate professor at the University of Toronto’s

In  an analysis of 155 studies, — including risk of diabetes and heart disease —
41  InAYZEIE  an analysishY)E B EIE M includingfY I8 riskAYEBEEIE

VrRSEERE ] understandftizEiE A

| healthfy Rz

/] ; (John Sievenpiper, setout tounderstand|| if the associations between sugary soft drinks and health were applicable to the food and drink

EE) BiE HEWRE ISR A the associationsf/E BEE  FRehid FiF Rig

1 %@ M Tohn Sievenpipertt FiE

the food and drinkﬁaﬁiﬁbwT

associate professor at the University of Toronto’s Department of Nutritional Sciences, || (that)

EEPNSE LA R B EE 515 EE KE EE RiE

we generally consume as part of a healthy diet.
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F) @ He found negative® effects on blood sugar and kA, L RN T B
insulin levels when food provided excess calories from >(aFEFT) FHRAEZIRE, R
sugars, including fruit juice. @ However, when the Aﬁﬁ%ﬁﬂﬂ% BEKRFEAEGE
calories weren’t in excess overall, there were some Hrh, PEERBRAEF,RAZ
advantages to consuming whole fruit — and even {fruit %’ﬂi RELZ ’b‘; Jﬂ RitRmA &,
juice. @ Sievenpiper concludes that the recommended Bk ELED, HBENRA
150ml of fruit juice per day, which is an average® serving® , 150 2 (F A Z)RTALSE
is reasonable. @ The paper concluded that foods containing t, XBEAXELERE, EERE
fructose may have some small benefits for long-term blood R R 5B F AR, AT KA
sugar control when they don’t lead to over-consumption of hAEE R XA M E., 2R EM
calories. @ But when they do lead to too many calories, FHAEBRAKRE WA AF SR
they risk® raising blood sugar and insulin levels. A AR B F KT R,

(Dnegative [ 'negetrv] a. 7 HY ; THIR K gé @serving [ sa:vﬂ)] n. (W) —14
@average ['eeverids] a. % IEHY ; — B HY y  @risk [risk] v, § - ) 15 B

G) @ So while we know that fruit juice can cause B, 2B AKX S L%, RIT
diabetes if it’s part of a diet that has more calories R B ERBIFREG S,
overall, it’s less clear how juice affects the long-term THL A A AE R gm 425 T R T e AT
health of those who aren’t overweight®. @But we have a HmEREABFGORPMEE, BT
higher risk of consuming more than the recommended RAH, FEHFRE T, RARTH
daily number of calories (around® 2, 000 for women and BT, ZMEATHREALLIER
2, 500 for men) on the days we drink juice, according to HeHEZ(XHY 2000 FF,3HY
research. @ Numerous® studies have shown that drinking 2500FF)e#E., XEHALAN,
fruit juice doesn’t make us consume any less of other BRATLEEAR Y EMNERMTLE
foods throughout® the day. oM B/NZ .

CACERSRAN -

Doverweight [jeuve'wett] a. T E I BEN gé @ numerous [ 'njumoras] a. A% ) ;IF 1)
@around [2'ravnd] ad. K% §  @throughout [Oru:'avt] prep. T 55~ HTHA

H) @ As it is easy to consume large amounts of fruit AR A B 4 EMAE R A
juice quite quickly, extra calories are taken in®. @ And XEXRART, BRELZLBEANR
extra calories can contribute to® weight gain. @ One way we S E, MAS K ETLFHE
can improve the effects of fruit juice on our health is making BdAR, dade N K 5 2H A
sure we select ripe fruit to retain® as much of its goodness® Fh - AENHAT, AERTH
as possible, according to Roger Clemens, professor of MR hty —FF 5 ik RAIREE
pharmaceutical (Z5 ¥ W) sciences at the University of BRHHKRE, AR THRRELA S
Southern California. A

CEBRS®EASH -

Dtake sth in WU % ®retain [r1' tem:] v R B R
@ contribute to /& i, ; /& {# J  @goodness [ 'gudnss] 7. (YR A 3 (B8 55 BL4r
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D @ Another reason for fruit juice’s recent popularity
is the argument® that it can help to remove poisonous or
® However, “the

whole concept® of a juice diet helping to remove poisonous

harmful substances from the body.

or harmful substances from the body is completely®

false® ,”

says Clemens. ®“We consume compounds® every
day that may be poisonous and our bodies do a wonderful

job of removing and eliminating® anything harmful from our

bodies. ”

@false
§

J) @ And juice isn’t a cure-all® for getting your

Dargument [ 'a:gjument] ». 5 ; EiH
©@concept [ 'konsept] 7. HE A ; WA

@ completely [ kom'pliztli] ad. HIEHE ; 522 Hb

nutrients, either, @ “There are a lot of nutrients contained
in the parts of the fruits, such as in apple skins®, that are

)

excluded® when you juice® them,” says Heather Ferris, a

professor of medicine. ®“You end up with® sugary water

with some vitamins®, ”

Dcure-all [ 'kjuer o] n. J7 R 245 ; 7] #if Yo — 4] 7] S 1Y %
Ik

@skin [skin] n. (G RELFEEILHN) K, 5%
®@exclude [1k'skluid] v. HEfg ; A TE

Djuice

y

K) @Plus®, she adds, it’s not an ideal® way to
reach the advised ‘five a day’. @ “People try to get
five servings of fruit and vegetables per day and don’t

she
®

realise this isn’t just about getting vitamins,”
says. @“It’s also about reducing the amount of grain
carbs (B /K & & %)) and protein®
diet, and increasing fibre.” @ So while fruit juice is

O It

comes with risks when we consume more

and fats® in our
better than no fruit at all, there are limits.
particularly®
than 150ml of free sugars per day, or when it puts us
@ It provides
us with vitamins — but fruit juice is far from a quick
fix®. [1024 words]

over our recommended calorie intake®.

Oplus [plas] conj. WAb ;T B ®@jideal
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®end up with. . .
§ ®vitamin [ 'vitemin] n. 4 E

RUTEHREG S —RE R
HAIKNAC T AR B F R AR A
HERAEMR., Rdw o k0 H
AT CAARTH AT F R
BARFERA BN R ENNA
TR, BRNERXRHESBEAN—
BT 6 A A 89 b A4, R At & A
Fhte Bk e FER S H R AR
WETHEMR.”

[fois] a. $iRAY; NIEFAEY

®compound [ 'kompaund] n. tbE Y
®eliminate [1'liminert ] v. 1§ & ; HE G

BRI E R

TR, EFHKEAE - 2N

CWB KRR EBIE S (ER

BOEHEREERMR 2 EHT

HRERT., RE&KRFHGRZ
G Yk F A RER

[dzu:s] v, MEH OR SR BR300 1k
A

=R

sesh, b B M Ab A i, RS 3E 5
NBEHAMHRE —F NN ERF
Ko “AMMBABERBEANEH KRR
R AEAERIANXRAAND T ER
BEZ R EMHE,XERAD TR
PEMBR TS EBRNEY &
B i Ae B B, FBE 3G e A RGNV B
s, B AR AR T LT AR KRS,
B E— BBk, SHMNEXEA
At 150 & - 64 i B 4, LB KA R T
T F R A B RN I F A,

RITALSTRERAE, Rt
— g EF 123 Jf —Fh i R IR,

[at'diel] a. FRAEHY



®particularly [pa'tikjelali] ad. #:5l ; ok
@intake [ 'mtetk] n. (&) KB B E
® quick fix (I ITLFE A 5835 1) I R p Ik, EZ I

@grain [ gremn] n. 4
@protein [ 'prevtin] n. & H i

®fat [feet] n. 8 ?
G mVERER

36. RTERBARNERETRANGESEEZELES.,

[(£2]C [HBR]CHOMNBHERENTSHBEAKRNER . RHTEBRTAHLHFE. OZ0AE
BB 4SS B A i 2 BB RR R . @EQMTI ARG H RIS 2 B R R”HE
SEETRER R e KRR HM RS, a4, XEEXN QMM FE XS, different from
whole fruit [@ ¥ # #t Unlike whole fruit, i contains much less fibre [B] X # #t has most of the fibre
removed, B ®7] with the fibre removed, @] the lack of the other components found in whole fruit,
like fibre JRAI 44 F 7R

37. BENAARTREEHTFERGANEERNETSUR.

[(Z£2]1 (B 1BEOmEH, RIHEMREN S —FEREZEE AR E T LB ERIENKE
EHEEYE., REEXZAEE B KR XKE , ¥ Some people believe X fi the argument, Tij a
juice diet helps to rid our body of. .. B it can help to remove. .. from the body,

38. AEMRBHERER . RABZSEAELRHNNAEEE.,

[£#%=]E [HB®] EBROMEH,BRT (RAR 5 2 BB RKEA X, FEHRBNRRITE
SHEMBIRNAE, REEFZAELAHFEXLHE A lot of research comes to the same conclusion

¥} B many studies agree, i fruit juice does harm to the human body when it leads to surplus calories #&Xf

e

S

fruit juice is harmful if it contributes to an excess in calories HEYSE .,

FEF B B Byt S B E 18 R i, g2 X L A B B 3R K 7R AR A TR A 85 s A P B B
REWHA,H F B R4 2]V SCIR FA K BF 58 & 3L (He/ Sievenpiper . The paper)” y A BE AR I IR A B ik K
BSR4 (A lot of research comes to the same conclusion)” , BUHERR .

39. AMMNERRHETFAAFTHNRBIIRKEZ=LIEEE,

[ZFR]A [HER] ABRQAEN, R HERELBEME BN, OUiId, TAXUEAR
S B TR R, AR Q@A A FE , The claimed health benefits of fruit and vegetable
juices Xf i Fruit juice. .. linked to claims that. .. help you both lose weight and stay healthy, ffi have
rendered. . . very profitable %% ¥ All of which. .. has made. .. highly profitable ff ¥ 9 [H 2 % “ R
Tk B R R AR LA FE R, the industry B Q4] it Frag “ SRt ™=k,

40. A TRABRTHEENS, RMNKITFEARBRKRFKET,

[Z£=]H [#] HEOMIEHBA « Fu3EITHT A B B8 5 X 5w i) — Fh J7 15 2, B4
53 B AR B K R, DURAT RE AR B8 HOA 38 AL . IR X @ I [R] L, To increase the benefits of
fruit juice to our health X} One way we can improve the effects of fruit juice on our health,to retain as
much of its goodness as possible [ ##% , we'd better choose ripe. fruit #f 3 % #t making sure we select
ripe fruit,

41, BEABRETREKOER BRFEEERRE,

[(Z£=]D [15#@] D BOMREATEH 54 48 A mT FBRAK RO BER o XU 8 I B il FR s B X
. R 2 E 4 19 6] S % e, Diets containing large amounts of fibre X} if Diets high in fibre, T
reduce the risk of heart disease, diabetes and other health hazards %} i a lower risk of developing heart
disease, stroke, high blood pressure and diabetes,

2, —BEHRRBXIEL , EERARTERER.

[Z£2=]F [##]FBEOmEHFSTIRATITIL XML AR5l K RE TR B, & RS YT
KHA M S A s, RER N IZAWIE XK E,a research paper 3§ [ 3C H' B The paper, i is
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‘beneficial on condition that.... consumed in reasonable amounts ¥ X ¥ & may have some small
benefits. . . when. . . don’t lead to over-consumption of calories,

3. —(UERERETRRBAKRPHWKREEFRYR,

[(BR]1) [Em]]BROASIHE%ERAT - REHMZ ST KRN ELEIS>NEREAE KX
BEFRYE AR LR, R Z MR HESE 445, One expert B Heather Ferris, a professor
of medicine, fii juicing wastes a lot of nutrients contained in fruits £ B a lot of nutrients contained. . . are
excluded when you juice them F{J3ZFR PN o

4, NEEKAKRARFAMBEREEE—BERE,

[BE=]B [1E#] BBROO@mIRH , BB AKR PR L RVBEI P BAE KR > A, TR
ITE T AL 2R G2 5 B — B ) SF 20 i 3 L6 40 0, SR V5 SR A S dE A MLYR . o B A 4R 9 £k 7K SR 400 i 70 0% ig
RMHEE BT, R X X A A A LSS B 45, takes some time X takes. .. a while, i for
fruit’s cells to be digested and for fructose to be absorbed X} Jif digestive system. .. to break these cells
down and for fructose to enter the bloodstream(these cells #§ [fi] fruit’s cells) .

45. REMRBIEZKRARTASBR L RMNYANEMEWHIBENE,

[BEX]1G6 [HBM] GROMIEE, REMRKRYH,BRITLZEA WO RN LRI Hi WS
A&, AR IZAE LM E, A lot of research has demonstrated that J&Xf Numerous studies have
shown that B[R] X & #¢, M does not reduce our daily consumption of other foods &%t doesn’t make us
consume any less of other foods throughout the day ¥ [E X &,

Section C

Passage One IE % 3 7] WK FEH AN FIME &

Ll

= BESH

SR s www. brainfodder. org X Psychology of clothes: what you wear changes the way you think
(R AR E KB B E ), £/ EHE SR B A4 R A AW IR T RATH
SREIPEH . Bk AR F B CIE B E B S0V R 7R Rl AR U R AR TE R T R AT AN B B (5 —
BO—MBERE BN FHNRKMESEZMBNNTH, L. EE250AEsH0FR"E =
B —— BB AIE , 15 B R 40 AT AR 4 R [R] 9 3 A 1 B R [R) IXUAG 0 AR 2% SR U BN BD)

SR

I @ We all take a little® extra® effort® to look nice BMA L HABFH®RT A S LS
for special occasions®. @ But most of us have B,k TARRBE, 2K ZHA
conflicting® feelings about dressing up® and feel guilty NTAETHDAEFT RGOSR, AR
about® taking the time to focus on® clothes. @® Science B kX ERAERE MK, i F
now suggests the right dress may give ourselves the AU, EHEERARER LA ERA
extra edge® in our professional and personal lives®. A PR T RS e,

Py

--------------------------------------------- y

Da little — f& ; — & Sé ®dress up ¥ ; BEE Ty

@extra [ 'ekstro] a. BHMNE ; AN BY (Dfeel guilty about sth X7 -+« B E| I

Qeffort ['efot ] n. B2 51; R K § ®focus on. .. X1/ EBET -

@occasion [o'kersn] n. ERFHE é @edge [ed3] n. (G55 89) P

®conflicting [kon'fliktm ] a. WZEH ; FJEMW éS professional and personal lives BR b 4= JE K > A A %
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---------------------------- Y

- EERER - o

46. What does science suggest the right dress may do? | 46, M Z R EHEE RS EITAMER?
A) Add to our advantage in work and life. A) AT TAEFN A TE R

B) Enable us to look a lot more attractive. B it RMBERFEREFRTI .

C) Help us enjoy a fuller personal life. OMBMNEZEEETHNANER.

D) Provide extra energy for what we do. D) Sk AT 2 B 4R LS B R

[(BEEM] AEEZEEREHEENER MBI 2 EAR. B T &8 {5 B science, the right dress
] 5B B 5 — Bt @] (Science now suggests the right dress may...),

[(HIEER]A, E—BROMILH, AM¥EH, FEHEERFRERLAEER N ANEE PR TR
1B SN E, A TIE# , Add to our advantage in work and life [i] X & # J 3C give ourselves the extra
edge in our professional and personal lives.

[HEB T3] BH FHE B % —BOH # look nice,{Hi%H R 2 UL “BRINTERK T A EE S A0
BEiLE T BERRME”, BXM I EREENER MRS EH . C Tl —B QM give ourselves the
extra edge in our. .. personal lives, LR XN B H KB X “EZ EE N A4 (enjoy £ X o G 18 T
)7, D i phf#% — B Q] give ourselves the extra edge in our professional and personal lives, 3% fri%
WEHRE K MEFTRER” (energy 7ECH T A .

(REER] AEEERELAY, EMNAE S H BB &AL 4L give ourselves the extra edge in our
professional and personal lives H1 364817 edge BiME, A RAERE, 1 HMR FH a0 F A &8 B AR
FFEMRIRERZG,J5 BT R, BT 454 5 U W W RE G B LB &5 =BO Al
B L,XERFESAET EMEEARINMN TEMEFBHROASE”, IHE ABIER,B.C.D =15
WA B LT, T HEBR .

I @ We hear sayings® like “dress® for the job you BMFTE # e “ZHBR TN T
want; not the job you have”. @ Most people don’t £ mAE AR T/ E KX
really believe in® them, but research into the impact® of Wik, BRAKSHAFALS AN
clothes on behavior® now suggests that there may X g, fmk TRENIT AN
actually be a grain of° truth® in these sayings. vl 6 BF 50 & B, X Sb ik R A
@ Science says that the clothes we wear affect® our Upi#E 2, HEEAW, RNAFHER
behavior, our mood® and even the way we interact MRAFH e BA 4T A, R4, &
with® others because of the symbolic® meaning that we EEMERAZZHHHF X, EXH T
AR T R R R RRE 0 S AEE L

assign® to different types of clothing.

--------------------------------------------- y 4

RICEBRSEASH - 3/

saying ['sem] n. EiE; K5 S? @truth [tru] n. EAH ;5L

@dress [dres] v. AR ; 55w B IR EE g ®affect [o'tekt ] v. B M

@believe in 15 ; [F1E § @mood [mud] n. 45 ; 0 1E

@impact [ 'impeekt] 7. B KE W ;38 K IEH ? interact with sb 53 A3 i/ H 3h

®behavior [br'hervie(r) ] n. 174 ;25 1k é @symbolic [sim'bolk] a. 1B Z1E B ; RAEHERY
®a grain of /D& ; — & L éS @assign [o'samn] v. 73R ; 6 E

Science says that the clothes we wear affect our behavior, our mood and even the way we interact with

others because of the symbolic meaning that we assign to different types of clothing.
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F4]: [Science says that we assign to different types of clothing.
FiE  5E 51598 FiE BB RiE
Tsaysﬂ@-f‘f-iﬁ}%/ﬂ the symbolic meaning /i & & M ] L
that the clothes affect our behavior, our mood and even the way JEFEkiE| because of the symbolic meaning
51%W  FE BB FHHIE=E ~ because of %1%
' Tthe clothesH & 1E M the way )2 &M A) T
(that) we wear (that) we interact with others
51%9A FiE EE 5l FE EE Eig
g 7
B - s

47. Why does science say the clothes one wears may affect | 47. At AR FIAA AT E KRBT
their interaction with others? BESEm S EMmANES?
A) Clothes usually represent one’s social and economic | A) KRB H R FTE M AWIHSTEE
status. A,
B) Clothes largely determine one’s likability by people | BY R RTEE KEE LR ET — M AZE
around. BAMNEZWRE.
C) Different types of clothing markedly reflect different | C)RN[FEIXBWIREHE R ME AR B
personalities. M.
D) Different types of clothing convey different messages | D)/ [R] 2 BY 19 AR 25 52 4F M b 1% 5% & 1 [R)
symbolically. HER.

[ 7 72 i | AR5 25 BF 57 2 90 v i R SRS IR “ 1D 2 AR AR R AT B i 55 b A B L 3h 7, el BT 3%
{5 B, science,the clothes one wears,affect their interaction with others HJ 5 i B 85 — Bt R /) (Science
says that the clothes we wear affect. .. the way we interact with others because of ...),

[BEERID, H _BRABE A ERARMITIFHRRESE MBI ITH . l‘z% HEEZHMAR
HWTR, XEZRBEFRAMNB T AR B RN RIMEE X, D T IE #, convey different messages
symbolically f&% 4] H the symbolic meaning that we assign to different types of clothing B[ X% E .

[HEBR F#] AB.C =T FI X “IR%e/EF 7 HEREE T, XPIHFRBERANGESRE T
NN ZEERE” R MRS,

[HRER BB | Xt T REB BTG CnE 2, R, FILE) B AEHE LS HETFX—IEEL
BHEANRE T, MAE AB.CENFRIHWANFEEIINGD,E— T WM. XTI, H01m#
R 5 B AN ARV B IKIR AT SO B 5 R — B T

II @ We consider some clothes to be powerful®, RAMINAHERB LA S = R,
some to be fun®, and so on. @ We even evaluate® O RIR R ARk M, 8 e b K, K
people whom we have just met based on® their clothes. M 2 243 R & R IFN AN E B

® We also evaluate ourselves based on what we are Ao BAZELRIE B T EERFN
wearing® because of the way they make us feel. @ This BT, BN EMNEERF X HK
means that the experience of wearing something affects Megdx, XBEAREFREBLSY A

our attitudes® and our choice of behavior. KAV VLB EVARAT A 8,
ALERSEES -/
@powerful ['pavefl] a. 38F J1 1 ; B AL gé ®evaluate [1 veeljuett] v. FEHY ; WA
@fun [fan] a. FFHEH 4 HBHY 55 @ (be) based on, ., HTF wrreer; Bl oveoee Sy o
42

www . eduaah ..com



®wear [wea(r)] v. ZFHL; § @attitude ['setitjud] n. & F ;B IE

............................ A
R -
48. How do the clothes we wear sway our evaluation of | 48. HITFFFM KRB EE X ME M B
ourselves? 2 BEM?
A) By exerting an effect on our power of judgment. A SE 3 Xk FATT B 40 BT S e n 2
B) By impacting how we feel about ourselves. B @ EmEAI T A R

C) By affecting what we take as the basis for assessment. | C) il i 3 A7 3% FH B PR K HE

D) By influencing our interpretation of symbolic messages. D) 38 1 B W FATXF SLAE AR B AL .

[HREEM] AEEEEEEW ARIFN" TR, BB TREER our evaluation of ourselves
EN B 5 = B @A) (evaluate ourselves)

[iEEER] B, FSBOAKNH,  RISRIBHIFHRBKIFNHAD, XE T EMNSURR TR
MEMMES., QAN —SmE. XEREFREARSEHRIMNMMASERTAHEE. GEWH
WP EEN CRNFORRSEM BN ACHERZ”, AMER RN ED k47, B TUE
i, By impacting how we feel about ourselves B#i ] 1 because of the way they make us feel BN ,

[HEB F ] A Bk Zes® = BHAlil affects,powerful, evaluate % & F#, X R X “BEELSE MK
TR SRR/ HI (5 8R)7, HRBRERESHMBRNAFIE A (855)”. CTRERE = BIAIL affects,
based on, evaluate #& T, A LR B HEK R AN/ F %A 5 ERBATHFEM K& (based on what
we are wearing) , ff LA R & “B AT IEMKIE” . D A 45 — B R A B9 symbolic meaning #23& T
P, FRESRAE B R ORI R KRR U HRAERFER R B®RS) EmERMNNGER,
[E[- A CE: ZMPUE XN FEPSY:Lf 35

[(REER] MAABHXREEHZHAEBENPHIENZERXRR. FZBOME we do X
based on Y because of Z (= the way Y makes us fee) BB X RYRMNWEL SHARN 2
P — 2 F AR, AT M XGEH B T, B R AR 4 AR BGE 14 2 B B 8] B9 H 8] 20
L, BIUIEH .

IV @ There’s a reason tailored® jackets are associated BrHkAE“AHRIA T T
with® being “dressed for success’. @It seems that wearing (BARLERE, FHEEXNHRLE
formal office wear® puts us in the right frame of mind® to T 48 Ak & AT HEN B 4L 2B b 50 4s
conduct business. @ Wearing power clothing makes us feel Lok, FERAHNERGRELIL
more confident® and even increases hormones® needed for BMEABE, LEZLRIEANLF
displaying dominance®. @ This in turn® helps us become N EMITRE, X4 mDB AR
better negotiators® and abstract thinkers® . MARA BIFHHEAE et EBE L,

------------------------------------------------ 0.

CALEBSRANT -

(Dtailored [ 'terled] a. ITM M ; & B M Sé ®hormone [ 'hoimoun] n. WX ; /RS

@be associated with, .. 5------FIRE (D dominance [ 'dpminens | n. 3 o H {7 ; B2 1 H1
@ formal office wear IF ZX [ V. 3¢ § ®in turn #£ ; 4K T

@frame of mind L7 ; O 15 é @negotiator [n1'geufietto(r) ] n. IRHAN ; i &
®confident [ 'konfident] a. H1EH ;B BfE LAY 23 @abstract thinker 15 B % &
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49. Why does the author say tailored jackets are | 49. At A B EHEELE “AR IS
associated with being dressed for success’? " tHXBK?
A) They are necessary for formal business dealings. | A)BEfT2ERFIW AR BDER.

B) They may help people concentrate on their

BYEMA UM AN L EF IS,

business.

C) They are vital to keeping a dominant position in | O BTN AR WA S P HEF S E X
business transactions. HE,

D) They may enable people to have the right | D) BT LA A1 E F R & 8 F #
mentality for doing business. DA,

[(REEM] AEEEEHITE “HMITMEE” HEABKERE., hET X818 talored
jackets, ‘dressed for success’ ] & i F| %5 I Br D4

[BEERID, W BOME &I 5w 50 B ML EA RE K. B k0 B km
JRE B QA i, EX B AEIERATH AT 45 018 404, 7L D I IE# , T o
enable people to have the right mentality for doing business X} i 3CH puts us in the right frame of mind
to conduct business,

CHERR F 451 A TiXF 55 N B @AY formal. . . conduct business W7 2 B, 30 & “ 5 E R B 25 /5
il e 7o e LE T AT B AL Bl 45 5 44 240 25 i A% O 58 TE IR 36 / < ) I 7 R IF 3 09 b 4 ok BT 5
7. BIUNHEE U Bt @ 4] puts us in the right. .. to conduct business B N AT B E TS,
B RSE G AT A Ol 55 BT B IE 5.0 A5 7 (the right frame of mind A 218 X & &) . C Tx
S B4 displaying dominance BT EEBUL U R TR EL £ 5 BT T O /R 227 M8 R “ S 22 B
L5 RRs E AL,

(IR BB ] A R4 5 i &5 VOB B 2 A4 % 3B (puts us in the right frame of mind. increases
hormones. . . displaying dominance %) , B & B ) S R B KB EL I, I R b N AR Bk i 48, — @ B
A G W7 5 B/ b R SC R TR B VR, T R BRL S M R iR R (DD WIERE(QO®@H)”,
Ho @O [F) 18 1 “ 52 il e 5./ 1IE B 2 /4 1 8 BB IR 3E T F A N7.0 B9 5% W (put us in. . . mind/
make us feel...)”, @) £ T 95 3 B8 BY 0 JATEUS BL2h . 2 T3 — 5 A 2 A% T 9 0 4% 6 390 0 JE 3¢
X MERA R EERELE AKHEEEEN DI, &FMAT3 IRESEXESN AB.CH,

V @ While a good suit® works wonders® for our ER—EBHBHRNTRMNMEESF
performance® in the boardroom® , wearing formal wear SN E NG RILGEEF a2 5 KM
isn’'t a great idea when we want to socialize®. @ Studies BEARXN, FEXXRARZAFIE
have found that people tend to be® less open and less T. FRAA,AMNGF EX A4 EK
able to relax when they wear formal clothes. AR AT T, R R Ty g A,

VI @On the other hand, a casual dress® helps us ARB PR R KT B h 4k R AR A
become more friendly and creative®. @ These findings EEANRL, IERAA“AELTH
support the idea of wearing business casuals on a Friday; SRR ASRE T IRE; B A R
since colleagues® are most likely to take out time to socialize FNRTHRE—AHGRE—ANT4HR
on the last work day of the week. @1 mean, who wants to B EEFAR, KOEELE,#
hang out® with people in their suits? REATAHBRGA—ARIRGR?
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CALERSEASH - f

Osuit [sut] n. B3 ;TG S? ®tend to be. .. fJi[ TR s AR
@ work wonders £ & & ik (D casual dress {K [ R ; 18 ik

@ performance [ pa'formens] 7. 3 ; TAETE L § ® creative [kri'ettiv] a. & 03 J1 49 ;A €1 WL i
@®boardroom [ 'bodruim] n. BEHEESSWE é @ colleague [ 'kvliig] n. [F1% ; [F 4

®socialize [ 'seufolaz] v. (Fifh A) A, IR ?S

50. What are people advised to do when they want to | 50. 3 A1 E @ T4 L&A, TP E Wt
socialize? gt ar

A) Focus on clothing. A REFL,

B) Wear a good suit. BYFEMTIE.

C) Dress casually. OFERN.

D) Look unusual. D) BA5AANH .

[ aE ] A mEE b MEHTHRFE AT RE MR, B8 TXEFE when they
want to socialize A & i ¥ %5 . Bt O] (when we want to socialize) .

[(SHEER]C, BRBOMME, YRMNBERRN, FEERARNTFERT . HABNIES,
RRETIERME AR FEAHES . AU CHIEH,Dress casually [f] LEFHICH a casual dress,

[HEG T4t ] A TS B BA SCE R ULII X4, H 353t A 387 3k — B4 3 5 32 i i 2 i, i
HE. BRSSEREBROANEER“BR-EFFEXN TRNEEFSSWEHRAME T EHRNE
Fat e, FIEEMARNF ER T M, THR. DIUR % RTH, X R BRI E G SR
AN, AT HERR .

[REEE] B ABRZ LTS EE M ARE NEERE, QREABETESEX LT
B 4L . (1) a good suit,formal wear,formal clothes, suits H1¥8 [ “IE 37 ; casual dress.business casuals
W R “RIN%E”. (2)works wonders 38 IF % i 1% ‘B 3 & boardroom (# HH 44 Z) s helps us become
more friendly and creative. support the idea. .. 3% J& 4Kk [H %% 1 3& H ¥ & socialize (41 38) ; isn’t a great
idea. . . tend to be less open and less able to relax... who wants to ... B IAIE M EEXEM A ET &
socialize/hang out with people(4£32/5 A R#E) . A AT IAE C WIEHH TCiR .

Passage Two HREBEIMHTREFTMESRBTRAER
o= RERH

i 3B : www. artsculturetheater. com 3CE Are Opera and Classical Music still Important Today (il
M HFRNASRERAEE), T MERTE R BT H RSN, & 2 5K F R 2 IR
TADHEF (B3 F5 B AT 404K R 78 15 BR o 38 3 B A & 30k, BFER R BUE FE 0K RIS E B AL
B4k B WL — BB S R0, ol B AR R AR G0 A 4K 4R A 23 BR” (5F — BOD WAEWL A 2
THAER T ZRAS RES SRS RS Z MM TT RS REA 71 U1 85 5K X AOR 5 358
BN BB — & RS RBIX S SRR R A B 2, IR E HAE AR ILA 2 56 fR
REEMMEGERLE.
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G L RERR

I @ With the rise of® pop music®, jazz®, and MEARFTFR.BELRAUAE
electronic music® , both opera® and classical music® started FTHERM AR, KA FF kTR
to fade away® from the public eye. @ Some people are LB AT K B AT, — AT
beginning to wonder whether opera and classical music are R ImEFEfeF R ETRS ALK
still relevant® to the modern world of music. © Granted® , FTRERZGEH XA, YA,k
you will not typically see today’s teenagers lending their AR TR AR 2 % & 2 40 b 8
ears to® Bach anytime soon, but there are some major FUELBTECH, A —%FE
indicators® that both opera and classical music are now still BEREP, KB Fe e F R SR
quite alive®. RABBER,

------------------------------------------------ Y.

L RACEBSRASH - o/

(Dthe rise of sth, ., - PV % (Dfade away 1818 48 £ ; B4 &

@pop music F1TH K ®relevant [ 'relovent] a. H X AN ; A W EHEY
Qjazz [d3ez] n. B+ 5% § @granted ['gramtid] ad. 748 ; 1
@electronic music B, & &K ? @lend one’s ear to sth T /B N7 -+«
®opera [ 'opra] n. TR ? @indicator ['indikerto(r) ] n. R [EE ;ir &
® classical music 7 #L % 5& éﬁ @alive [o'lav] a. SEFFEN ; BE AW

) .

51. What does the author think of classical music and | 51. fEZMNAFF Y SH R pH 8 Z R
opera in today’s world? ‘ TRl

A) They still make their presence felt. A)ENBREIE NBRZ B A7,

B) They have given way to electronic music. B)EfIE # 8B FF KRB,

C) They will not fade away from the public eye. O BNIASNA AR E Hil 2%,

D) They are no longer relevant to teenagers’ lives. D)EMNSELENETEABMHEEX,

(RG] AB S AR oo 3 R A BB 7E LA SR B s 7 BB v . ph S SC IR B ) S
F k4= B classical music and opera in today’s worlds A] i i £ %5 — B @ 4] (opera and classical music
are now still. .. ),

[(BMEER] A F—BOMEHINL HERTE R B FHFREHGE, B M E 0E R I 6B %
R AAREF . QARE M. — S AFHENERBMTEETRSARS AU ARETEA LR,
OMEEREACEE MHRAXTHRRERELEFEIANNMSNEFSEELRTEMH AALEEDTS
R R AN B AR AN AR AR AR S TE BR . AT L A TIE # , still make their presence felt X 57 /E 2 Wi &
47 are now still quite alive,

LHERTH] B THRIEALE —~BOA B BEERTET R BT HRSHNE, &S RAKEZ
IR ARRE FAETFT HRAERMRBE LM TRFER, ETESAHLA, CHE50AEE
RN AN S IR OT AR IR A AL IR AN BHERR . D UK @4 relevant to Q4] teenagers 2
BE TR, EESOMMAMEE W, KRR RRRELFFEINNSHESELRTEMH, AL LE
B30 5 3R IR A0y B0 R A0 AR AR AR 2495 BR” , SR SO S U 3 B oty 3 SR R OB 5 7 20 4F B AR S 3 R
SEERNEMRK,
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[REER] AEEEEENTRENE L BUEBET 1. RASCRFLMAFE" M 4EE N
7 ERERLEE WA . QA PR 24 T F5L——@ %) N1t A ¥ (some people. .. ) —— Q@A A RAEE WA
GEHTRRE T . 2. &M A i B i 454 , SRR EE W EEW A . @A LA Granted. .. , but... Bk
H— B IR XN E AT A TS5 EE VLA B 038 are now still quite alive 5 5, MU IEHH I,

I @ The most major indicator of classical music’s
importance in society today is the fact that much of the
popular music that is currently® being produced® uses
similar beats® , harmonies® , and melodies® (7% #) as those
that were used in some of classical music’s best works.
@Even so, it can be difficult for those who do not study
music theory® to see this as an indicator, since it is subtle®
and just shows the impact® symphonic (X v F #)

orchestras® have had on society’s taste in® music.

L RICERSHASN

®music theory & AR5 ; AR HE

@subtle ['satl] a. 7N 5 5 09 s AP HY
®impact [ 'tmpeekt] 7. B K ;38 KIEM
©@symphonic orchestra 32 I 55 BA / 4k H
Otaste in. .. X F

Dcurrently ['karentli] ad. 28l ; Bf T
@produce [pro'djus] . #/E(BE . FHRE)
@beat [bit] n. (TR GFREFD ETZE,TH
@harmony [ 'haimeni] n. FIFE

®melody [ 'meladi] 7. HEHE

FTHRERESSALS T RMHN
MEIEHREA R TEEL. S TH
HHFE S AT ETRERAT 5T 1
FhRAEAME . E Rk
iZ, A2 BPAR de b, AR 3R A BF it
R W AT AR A X E AL A —
Frir &, BAXFFAMER S KL
B, ARRKAT Xvh R B 3Tt 4
F RSk AN R,

The most major indicator of classical music’s importance in society today is the fact that much of the

popular music that is currently being produced uses similar beats, harmonies, and melodies as those that

were used in some of classical music’s best works.

E4]:

The most major indicator of classical music’s importance in society today

is  the fact

Ex FEMEREE Fohid RE
the factf [R5 ] T
that much of the popular music uses  similar beats, harmonies, and melodies  as those
5% i HE B GimilaBH=AIF0%E)  ERE
Tthe popular music FJE &N those HIETE M) T
that  is currently being produced that were used  in some of classical music’s best works.
5lRE  ESEIECRE 5199 WEhAIRE Kik

52. What do we learn about much of the populaf music

currently produced?

S2.XTFEHTHENFESRITESR,BHM
TREH A

A) Tt can be difficult for many classical music fans to appreciate,

MWLl I E IR B IFH T REXE LUK E

B) It can be seen as an indicator of refinement on classical music.

B) BT LAy iy 5 SRR BUL AR AR

C) It caters to society’s taste in music in a more subtle

way than classical music.

OB H 7 #85 JK , B DL E S 19 J7 0l

BT RMBE,

elements similar to those in some

D) It

masterpieces of classical music.

contains

D) B &5 — s S AR R 2 AR A
TR,

[(WBEEM] ABEEXFATYUTHENRTETRNELE. HETREME much of the
popular music currently produced A & & £ — B O /) (much of the popular music. .. currently being

www . eduaah ..com
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produced. .. ),

[(MEER]ID, F_BOMBHEHRETRAELS M SEERNREIENRS Y T HIENTFZRIT
HAREATSHRERBEERPLRLMTE FE DR, DY THENTFZRTESPEE—
6 5 L AR AN VR AR AY ST R . D Wi IE 7, elements 52 X 3CH beats, harmonies, and melodies A9 4%
5 s masterpieces of classical music [B] X & #3CH classical music’s best works,

[HERFH] ATUTHEIR B 28 —Bt@AF] it can be difficult for those. . . , ¥ “ B 5T 1 5 B8 59 AR M
Bt (this #8 A O4) the fact that. . . )M K HF RAEYSHSEE IR R MH N “H BT REFER
MEFRE T RIERIRAT &R, BIUKRE —BOABRAMNGEE Y THIENRTERZE T H RS RN
AR WITERRER T ROBEA (NP REBNXRE—F B, CHEE B
@] H subtle,society’s taste in music ¥EZR BB T, %A 15 H “ T 85 R WATE R W WM /R 5
TEE, HRARIL T 380 SR B X 4E & F AR SR BT P2 AR B 7, e 3R R 8 B “ o 5 SR A Y T AT F AR
EMEHESERBEKREHER, '

[RGER] AEEXE BN ANKMEAEEELAY M, MECBET. . MBEA TS, TR
5 B, I H 2 2 A o AR 3R BT 4 B M B S BRI 5 BB/ e O 4] ) The most major
indicator. . . is the fact. .. 5/ M F RELSHSEEUENHE EFERE(—TF L), AN LL A uses
similiar. . . as B M ULAX —~FLCGRFAMACME . AR FROFSEREESH BT KA B ZEMHM
BITCER . MTIZESR AR A9 D T HEBRSR A “ 4k /2 7 B9 B T, @AJRTE /A L it can be difficult
for sb to do sth /A= Hg th“B A B 52 4 Ak 2 A9 A AT A AR XK B0 AR 35 AR A0 38 35 SR A9 4 804 Cthis 45 4%
@] the fact that... ) ¥4 d #F SR 7E Y S5k F B M AY45 % (indicator=indicator of classical music’s
importance in society today)”, A] & Bl A T g H A e A &, W HERR . @A JE A M LA since it is. . . and
just shows. .. FIEWHPWERER, CTIERYE - HBR BEEREE, THR,

I @A better example for the relevance® of opera B BB ) BE £ W) AR AR LB
and classical music can be seen in the invention® of the Fob b F RGN EZEL, KA RMEE
rock opera®. @ Opera, in its simplest definition®, is HEXHAAFTRAT X Rt E &
telling a story® using music as its form®. @ The art of F,ARARATAARFHLARAAERR
telling a story using music has not faded in the least CHITLBRE, KFLE,HEHFKEA
bit®?. @1In fact, sometimes actual orchestras® are used HERHRSELMEAENTER
for major parts® of the opera itself. @ Some of the R, #RRAMN LA L@EREEA

world’s greatest hits® have been parts of rock operas. R
T —— W,
L RICERSEAIN - o4
(Drelevance [ 'relovons] n. 1M ; & X . gé ®form [fom] n. R ;4 E
@invention [1n'venfn] n. & B ;8% é @not in the least bit — SR ; Z AR
®rock opera 7. & & Tk H é ®orchestra [ 'okistro] n. % 8% 5 BA
@definition [ defi'nifn] n. & X § @major part FEIL4>
®tell a story PHFEEE §  @hit [hit] n. KAT— BB P47 8l (BB H)
T .
L BRI - o
53. Why does the author mention the invention of the rock opera? | 53, 1E& A+ AR ZE R T BI AT 42
A) To illustrate how to tell a story using music. AR T UL AN B AR VR R EE
B) To present the simplest definition of opera. BATHHTERRBANE XL,
C) To show the relevance of opera and classical music. O N T RAREI A fr 5 SR BISL B 3L,
D) To justify the necessity of using orchestras in opera. D) 2R T HERA TR H 8 P 72 AR BA BB
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[(BEEM] AEEEEEEN EHFRE BRI NEAN BN, BIEETPHRERFEL the
invention of the rock opera Al BN ZHE =B DH],

[SEER] C F=BOMEHE , BB WE MM AEF R RE MG BT RO LEL., BEEN
EAENE . RREBRFHANEXRREUERAER R E, XMEARNRAGE I 2ZREA, TR
BRI ALER A RERRE., TR EEREKERTEENTRRAREM AT ROALE
X /EE M, CHIEH,the relevance of opera and classical music(relevance & K “#H 361 ; #h H ; L E
X)) BEME=BOMZLIE R, FMIERE S U % L N2 has not faded in the least bit. .. greatest
hits. ..

[HERR F 3] A BUUR A 55 = Bt @4 telling a story using music, B T H 5 = B @ 4] Opera, in its
simplest definition, is... ., D HiE B4 =B @4]. .. orchestras are used for. . . the opera itself,{HiX ¥ J&
WSS UE AT AR A B G L IR S0P R B PR YR AR A BE A I B AR B Y, B T HERR .

[REERR] AUEEEEEN, RBETINRBRERS TR EEXMNMHRICHHEE/E
EWA”, RS ESETRINESR, 520N EFHDT, T FHRMAEER A FISUEd R 4 p Bk
WA GE XS ETRE RSP E LW HERR, AN ERERRIEEEENEEEN . AXHE =B
GZHEBRR‘ONBEHEEIENA—QEZOMEHISIEN L7, 5 OmF BB I MIEHEE &
A EBEFEM BUIE#, A.C.D =W S ik F f i B0 55, RO HERR .

IV @ Fans of classical music can also tell you that F Rk T AR A LR AR, &
there are few types of music that are more expressive®. AERERG T RESTEFTR

@ So, it should come as no surprise® to anyone that classical EREERS., BT EFTRMAESR
music pieces are still used as background music® in modern WRARERAEAREFHOFE T TR
movies. @ Symphonic orchestra compositions® have also LHERFET., h kA L4
been created solely® for the purpose of® being included in St Al A4F B 8 S LhBh R A T AR AR
major motion pictures”?. @ These are often very well ANEZHEY, TEERELEL
received® amongst mainstream® music fans® . REHAZAFTARENER.

T S Nt T = 9 A ZN e ' Y d

CEESRANH - o/

Dexpressive [1k'spresiv] a. RIS ; BEREIH Sé ®for the purpose of. ., T «wee+ B &Y

@come as no surprise ZAR T 1% ; A EANEF (Dmotion picture H

(®background music ¥ 5 F 5k 5 ® well received 32 XXM [ ; BIATT A
@ composition [ kompe'zifn] n. (F &K ER)VEM § @ mainstream [ 'memnstriim] 7. F i
®solely ['seulli] ad. R ; Bl y  @fan [feen] n. ;B EITFH
,,,,,,,,,,,,,,,,,,,,,,,,,,,, : /.c
L HARRR - o
54, Why are classical music pieces still used as | 54. At AHHERERMEAERKER
background music in modern movies? HESER?

A) There are few types of music for movie producers AT B B S A 5 5 S ST A

to choose from.

B) They are considered to be the most expressive type e e T
f Y P TP B BTN R BEI S0 F RAH,
of music.

Sh) The}lfdare well received by movie fans from all over O B 11758 B ik 545 i ol 3 38 0P 20 ) D
e world.

D) Th tial f ies to become the world’s ‘ Lo R .
€y are cssential formovies fo become The w D) B TR B 0 SR 4 M S
greatest hits.
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[(BEEM] ABEECPHERAT AT 2HRETRMEMNDEAEARBENETREZT R, R
BT k885 B still used as background music in modern movies A] HiZEfI 25 W@ 4],

[MEER]B, FEUBOOMIEH , #H HMAKA T RAELTRSTRFAERA S, HLEH BEF K
Em B AEAREBENERE RS URZARATET . BIIEMREIER , P the most expressive type
of music By #f JR 3C A FL B 4 there are few. . . are more expressive {51k ) & & N H .

[HEBR FHE] A TR 58 10 Bt DA “ B by B35 AR T L3R B 7 B0 355 SR S BUAR /0 &8 ok o AT 43t e, 3% il /B
NEFENFREAMBRD”, CHKENBEOMEMANERERLHTME/ RS RERKEEZAER
BRRENER"ERNA HHER(BEF)ZIHRSHBEAYEFENEER”., DL RKFE R LK. 50
BOmRA“FLZmAANIERRLIIATEEMNRE (EAERRITBEP AEN”, BHRERH
HHFREERERERBA LSRN THEHDERME, .

[RGBE] AFEERRAY R, BEEKEIREET R ENME, 5B ERIRCH
B CF B REFET R HEEMDE WO, XA AR A E K So, it should come as no
surprise to anyone. .. AJ Wi EFZ W OA F“H”, BX} b &AW B IR QA0 B W% TE i ER.

V @ Classical music and opera are the very T EF R FKERART R
foundation® of what our modern music is based upon®. BATHAERE, XFeist

@ Considering® the huge impact they have had on our UOAHLFAME XKW, EALE
current society, it is without doubt® that we can expect F&MTAETABEEMNE R K

them to continue to® remain important for centuries to come®. AT FRERREE,
CATERSRASH - o

(Dfoundation [favn'der/n] n. 7 ; F At} ? @without doubt JJG 5 ; 1§ 52

@be based upon, , . FETF-weee é ®continue to do sth 4k L3t H=

@ considering [ken'sidort)] prep. % J&F|; 5 F éS ®for centuries to come 7E 5 3 JLAM 42

EEEE

55. What do we learn about our modern music? 5. R FHRMNMWAKER, RN THREMT A4
A) Tt could not have come into being without classical | A) Z¥& A o 835 5% F0 3k B4 0 =5l , & 5t
music and opera as its foundation. NGIN: ey
B) It cannot outcompete classical music and opera inits | B) ZEXf Y453 m A, B LES &
impact on our current society. Hi O R R A 0 35
C) It will not enjoy as much popularity as classical | C) ZHEEF R EZEHFE D, EASBER TR ST K
music and opera among music fans. BRI AR Z G
D) It might not be able to rival classical music and | D) ZEREJLEE, ENEEEAGELES
opera in importance for centuries to come. T Hi IR 0O AE DT &L .

[(FBEEM] AEEEARET R HAFER . VIFFET XEE B our modern music FE M BNEHLEDOA] .

[(HEER] A, BHEBEROMIEH , WHF RMBTE 2R T ROBIEFAE, B R EA & RE R
AR, MAE R TS R 2 A RATREAE AL, A THIEH .

[HEB F 48] B WA 56 A Bt @4 the huge impact they have had on our current society % & T4 , {2
S R R BE R ARBIE W E R IR RESBRET RPN 8, SR, CTEX
HEAERANELWEE T RFHE, & 1 EF R MR B B WR KA A4, Sl % . DI
Yook B XERMA B XA R H R BEFE R HRFRAMRBSKAEE, FRELHSARE
SRR RAFTE” B HE W0 o b AT, CHE R .

[RGB B ] AN BRI S R, PO AN 5 T ¥ & Wi 4 5t & (our modern music vs classical music
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and opera) Z [A] R IH A S & . AR ALY 6 75 S B O < X L JRSC, FE 38 2 HEAT HE SR A B il B WP R R R
S A EFT(A TEBRA X B, Y AT REAR~F X R Y WEERETE), [ HER
AR L E O VA KRR EHCH T A M RR7HET(B.C B & CH &AM LB X R ;D I
T B R S A B EE B R

Part I Translation
AL i X &% FR ok T iR b 2 %

i,

G SRR

In recent years, Northeast China has been vigorously developing its ice and snow resources. For

instance, by utilizing its abundant ice and snow resources, Harbin has built the regionally distinctive “Ice
and Snow World”, enabling visitors to experience the unique local folk culture while admiring the beauty
of ice and snow. Nowadays, these once awe-inspiring landscapes of ice and snow are attracting tourists
from far and wide, transforming into immensely popular tourist destinations. The ice and snow tourism
industry is making an ever greater contribution to the local economic development.

S R

LEFER, PEFREMREERNFRKEEIR,

[AC# %] £ 4 & in recent years ¥ B %& b3 K Northeast China; China’s northeast region X
71 vigorously;actively; devote major efforts to 7% develop;tap into 7k & % /R ice and snow resources

[ F ] A @k E R KR ERSTKE RENF L1730, BEPRIEEFR"TEFEN In
recent years & TAH ; F1H“ P B % Jb 3 K "%~ Northeast China B, China’s northeast region;ig 5 &l 2
“IE K H TR AEN has been vigorously tapping into/developing (BL7E 58 B 347 B , 4 B “ 3 4E Sk ¢
SEHEAT BT TR ME ; B R T R 7N its ice and snow resources,

2,600, MRREFMAFEFENKERBEITETHREMAFEHN“ KEAER", EIBEFEMREAEZ
EHE R W EE D0 L A R A ST,

[ifiC#& & ] A A utilize; make use of *'F # abundant;plentiful;rich  37i% build; construct £
37 % & ) regionally distinctive; distinctively regional; with highly distinctive regional characteristics;
boast highly distinctive local features 7k & K # & Ice and Snow World # & tourist; visitor k&%
appreciate;admire;enjoy 4RI experience % ik 4%F #9 K45 L 4L the unique local folk culture

(R FRET] A BA /N, 2860 368 R Jb s X T & vk W IR A BAR S BR Be il sk . 85— AN/
REWIRER 2T, A 8 # #17“ ) 4o ” 7] %R For example 3 For instance; £ F “vb R - 478 T
""" ‘7 F K5 ”A] %R Harbin has constructed/built the “Ice and Snow World” ; “#) Bl £ 5 8k T X
ﬁ”ﬂﬂ‘fﬁﬂﬂjﬁ‘i@lﬁiﬁ with its abundant ice and snow resources B, by utilizing its abundant ice and snow
resources; “# B 3 7 4 & 69 7 F] 4b 3 R B B E 15 regionally distinctive/distinctively regional, 5% J5 B E 15
with highly distinctive regional characteristics, B % & M HJ which boasts highly distinctive local features,
&1 the “Ice and Snow World”,

BA/NA Ak E e ” IR % 2 1 RO B, BE TR O B FE 43 1R 45 A4 VR 45 SR IR 7B enabling/
allowing visitors/tourists to. .., th A ¥ & which 5] 5 & 3k BB 4l 1 & & M 4] which enables/allows
visitors/tourists to. . . » ¥ FE VLI LA B KM FEHE AR K AT L LW R BB A B 50 M
R AS AL G & B IHAT RAERSNE, 7T while(BU“ 5 - [ B BB A B85, R NER [
HME5 B 1 32 & . experience the unique local folk culture while admiring/appreciating/enjoying the
beauty of ice and snow,

3.4, ESARBENKREMERSEME/\ GRS, R8RS WA ARG,

[ifiC # % ] 424 nowadays;these days;at present;now & 4 A B # once awe-inspiring KX &
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3 (landscape of) ice and snow;icy and snowy landscape "R 3| attract;draw W & A\ 7 #) from far and
wide/near and far/all directions & % 3K i # hugely/immensely popular; well-liked 7% % B 3 tourist
attraction/destination/resort

LR F#@] AMEEHA/N, R IKEIRIEFRGFRIARK . BN OUBKSERIRERLTH
JkE W 5] F7 , B [RDR 15 “ e A7 7T 3% R Nowadays, B T/ H B HHF; EE §LAREH AR TR
%% these once awe-inspiring landscapes of ice and snow;iBEE LR 3| F v & A\ F Wk E"FEN are
attracting/drawing visitors/tourists from far and wide/near and far/all directions,

58 AN R A IR R R R AR B U B VK T B R R R W A AL AR BE T AL B O N A R R B R

B3 3 4> 4 and have thus transformed into/become hugely/immensely popular tourist attractions/

destinations/resorts, #, 7] &b ¥ & %45 R IR & transforming into hugely/immensely popular tourist
attractions/destinations/resorts,

4. vk TR e e IE g 24 3 9 42 357 22 R AT HH SR M K B Sk

[FACESE] %k Es# % L ice and snow tourism industry % # & & economic development 4 B A&
kA K # 7 #% make increasingly significant contributions to;make an ever greater contribution to

(A FRM] ARG KE R LR RBE R, EiER TR #HL”FEHN The ice and
snow tourism industry; “ iE A e e R AR R A K 69 FT 8k 7 T % CH 3 B 1E is making an ever greater
contribution/increasingly significant contributions to. .. , B¢ 3] 1] 46 #& is increasingly contributing to. .. ;

“X yh i % % L J”1¥F R the local economic development,
B RIACEE BaWE K5 8iF

RAFXK vigorously tap into/develop greatly develop

regionally distinctive; distinctively regional; with
MEW TR E highly distinctive regional characteristics; boast with very local features

highly distinctive local features

landscape of ice and snow; icy and
kX E W ] icy and snowy weather
snowy landscape

w9 & A\ from far and wide/near and far/all directions from four sides and eight directions

make increasingly significant contributions ] )
Pt A R AR K B Tk $ make bigger and bigger contributions to

to;make an ever greater contribution to
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