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offer real-time interactive Q & A 1R it i} H Bh & £F
provide personalized learning support $2 4tk 2 3 7 4%
automate mechanical tasks H 3 b4k BEALARAT 55

optimize the learning process fifk 2> i 12

enhance learning efficiency and outcomes

R AT BY 3 5T 0B 5 I R

foster intellectual laziness B B 4 & 4

hinder independent thinking and problem-solving
PEL% 200 ~7. JB 25 5 i Y ) A Y BE

undermine critical thinking Hll 55 3t 31 ¥4 /& 4

lead to academic misconduct 5| Z# AR RN EwITH

R FF 2 S R R R reduce face-to-face interactions J& /> T X T 38 it
liberate students from trivial and tedious tasks negatively affect interpersonal skills
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2 B R

SE— BT AR, B B U R 0 A IR R AT S BT
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@D New advances in Al technology are
revolutionizing the field of education, sparking heated
debate. (@ While AI’s potential to reshape university
learning is undeniable, I firmly believe its power must

be harnessed wisely rather than embraced blindly.
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D On the one hand, Al tools serve as effective O—F @, Al T ETRAALEF SN
learning aids. @ They offer 24/7 instant access to HEIF, Qe REHLSE
personalized feedback on various tasks, boosting learning AL 5345 B B 69 AN AL B, BRI 5
efficiency while freeing students to concentrate on deep S AR R B AR A 1T A B E
thinking and creative exploration. @ On the other hand, ETRERE bl FE .k, OF —
over-reliance on Al poses real risks. @ Uncritical acceptance Z &, AR AL &% R E R
of Al outputs not only hinders students’ independent M, @R Andb ) bk Al 69 4 b 2
thinking and problem-solving, but also can lead to costly RAAATARFF A5 BE L gk F
mistakes such as academic misconduct. & Excessive use of M, ETHESFHFERFTARAR
Al might also reduce students’ face-to-face interactions with WXHRN G FOLER, OF E®R
peers and professors, eroding their communication and AIZTHABR IV FIFZERFH
collaboration skills essential for their academic and career Kz e\ E Rk, B BREFE R
growth. BRI L FEGABE RS .

(D Therefore, the key lies in striking a balance. OR k., k4 TreeTHxdE,
(@Students must view Al as a learning tool, rather than a QF L LH¥E AIAA—F5I T E, M
substitute for traditional learning methods. (@ Universities, FHEZRFIFEHHERE, Q5 A
meanwhile, should establish clear guidelines for AI use. B, S AR 5 A A4 R ) 28R A 64 35 5
@Only through such a rational and cautious approach F4t, @A dS ARS8 g4 B

can Al truly elevate the university learning experience. F RHAL F A B ERFA K FF TR,

[y S I A i /6
L RLER -

revolutionize [ ireve'lu:fonatz] v. #JE K4S ; LA concentrate on E T ; £ EETF

undeniable [ iandi'natsbl] a. NATE N ; T EH T HHY pose [pouz] v. 1& A, 512 (L 7] B =X A XD

harness [ '"hamis] v, F] F ;2 I uncritical [ ian'kritikl] a. ASONHEH B ; TTL B A9

embrace [1m'breis] v. FRIRIE ; RERY erode [1'roud] v. HI§5 ;1 E

blindly [ 'blandli] ad. B B #b ; /b0 & %5 collaboration [ kaileeba'rerfn] n. &4 ; T E

aid [eid] n. Bh ;BB T A strike a balance B8 - ff

instant [ 'mstont] a. 37 B A9 ; BI Z &9 substitute [ 'sabstitjuit] 7. fAEBEE ;NEY

free sb to do sth {# 5= A BE B H B+ 8] fi 3 elevate ['elvert] v. #7185

Part I Reading Comprehension
Section A

B R LER BT X L S
= Bk

3k iR : www. sciencedaily. com (5 B # % ‘B W) 2018. 03. 20 X & We Start Caring About Our
Reputations as Early as Kindergarten(RATRELLE MBS F R EEHFE) . T RIMTWEEER
REREEBRBEATTHRERSNEE HR., RE SIEZELEABASG EREABEKEEN A
RBRIT A B AR AN ERRES” (B —BD BHIILESZHBAIBRIEFENNIE
FHEMBEREE_B— ARSI LEC AR FERRALRKBEARBERIT N, BB YHRE
ERNEXEFTH - LHEANEBE =B —EMHHRNB LS A ERRNHEFIRE”ENED .
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i i ; : "X
' C) building 1 B 2 BYLEAD
g% /7 D) complex 1. CRARMAD AR 2. HRBM—AHFEY
Gk H) revolving 1. B #sh 2. R4 ELE 3. REB%E; RABH
o L) struggle 1 )3l 2. 3448 30 SRR E
B) audiences 1. WA I B2 2. 3 Blrs
P F) deputies 1. BIF; R0 2. GREERMMA 3. BF
jlacy 1. GhZERDREA, BE& 2. (LIRR) BURE, B4 3. (MERAR AR
BDRES: , SR 4. (RT3 4 i o A9) 15 e 45 il , 28 SR AR th
L) struggle 1 #53b %0 R AT ik 2. b Hide /4T 3. 435 HED
B N) understand 1. #4013 2. T ;i
0) vary L CR/ANERE MR, AR 2. GRIBIEH) M, ZEE 3. 488 B4
= A#k E) constitutes L ARG 2. GBOANBEIE & MEE 3. (BsIE= ) AL, #ear
Hi B 1) samples 1. fhs; 22k 2. RIS BUAE 3. 9ok iER
C) building 1. BS EErE 2. RIEE PR 3. BWiHR
NERR e 1. We%%; 3R4E; H3) 2. <~ around> Lo HRMEE R Mo h
' Fil 3. REBE; REBH
jtaEst/  A) accepted 1 W% 8% 8 2. FAEAMEESERD 3. £2 . B FEARS
HEGR ) selected 1. #e#; Pk 2. (FERMNFEEE L) EE ; NS )R
A) accepted NINAT R 1 oA FT Y
D) complex B2 EERR 2. (BREARETESN
i H) revolving 1. HREEH)BEENEY 2. <B> RREE B
J) selected Pl o /Y 5 KE AL BY 5 S5 AY
K) solemn 1. AURRY; REHA 2. B ER
i G) previously 1. DARGHE; SeRTH# 2. GEAHR) Z AT
B

M) suddenly

G REEN

TR AR S Hh R AR

I @ Psychologists have long been interested in
how we construct® our identities®
strategies that we use to present® ourselves in society.
@ New findings suggest that the kinds of 26  and

: KAk, CEFR—AXEFR
MiefTHE ORI HERMNEAS T E
THRRATRAGE LK%, HHHR
ERER, RMERAN S L& Bt 2
EZxHARBEGARETITA LB

and the sorts of

strategic® self-presentation behaviour we see in adults

I FH RN ETF S,

appear at a much younger age than 27  known.

Dconstruct [kon'strakt] v. #57 ; 81 & gé @ present [prl zent] v, BRI ; /I
@identity [ai'dentati] n. &4 §  @strategic [stro'tixdzik] a. iR M1 A ; SEME_E 1Y
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26. &% :D) complex

[(FE i ] S AT H — B OMEiE M A EE I 2 (the kinds of and strategic
self-presentation behaviour) , H H, 2 #% 1] 5 & & 1@ strategic 3£ 5] 18 0 5 & & iE & i 4 7 & iE
self-presentation behaviour, K M S FIEA LB H/MESSF /T X454,

[HiEER] XEFRY, DEERRALSE—HAEXRERINTOMHEARI B U R BRIELSF
Jrs BIRESR AR & JERME”, A8 AR 1 BT BT A IR AT A B _EF B A &b H AR
PR B RRBARTTH I FRE e eeeee ERBZ, SGAWANAL,ZMKAYE strategicCEA FIEHE D H 7R
BN BRBRT R I ORFIE, RIS X — 17 0 B S 241/ b i/ SRR M4, D) complex BEXE.

27. &% :G) previously

[ =71 ] =0T — B QM 15N A i B [ 4R35 56 4 (at a much younger age than

known) , X —#R /5L A MEGEM , SERETE N at a much younger age than (the age) known, &
e known BRI AE R 5 B E BB A W T 1Y the age, 254818 18 1f 25 4397 known, B B 1A

[(HEEE] SHAONE TR LIER, - H BB 4F 1Y e BN BERBLS " EEEN
HREAWF B ARG ER vs BENMWER, SBRNER“EI/ LE/E27% 5,
G) previously® &5 X &E,

I ® Research shows that a child’s awareness of 5 A A | - i < A~ S A
social standing® comes from adults. @ Like grown-ups, NF R BRA, R RA—K, ZE
kids want to be 28 by those they admire. LA ZE TR AN,
@ Interactive® experiences may provide opportunities for ZHEH R A ILERENS,
children to learn about what 29 a desirable® M7 A 2EREZAMN B AR
reputation® and the kinds of strategies that are effective FE 3L P AL AL BTER B P R ok R g £ R
for 30 a good reputation in their social environment. TAK I BRI E R,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, p
et N 4
4

ERERAN - of

standing [ 'steendr)] n. Hifi ; 4 2 Sé desirable [di'zaerabl | a. HAE A9 ; (HE A B
@interactive [ iintor'eektrv] a. H 3 #9 §  @reputation [irepju'tein] n. F % ; 4 A

28, &= :A) accepted

[ EIRME] =S40 FHE _BEOQAKIEIER 2 want to be by those. .. , A] JL“be—+ 23 #& id] +
by” 7 B B {9 B BB S G54 , AR B R E R 4R .

[ & =] SABATATE B LEX AL S A NI B A7, = E B L% LEL B 5 BA
HH¥ IR RBEEFEEN AR BRI, 7T 24 m 48 1 JLE R B — Xt b S hr /5 B EH O B%E
R.HZBYWHCEFEW NN/ /ERE, A) accepted HFETE .

[#hFEHETT] AN AR RRERTIEI —KE S, % 47BN 7D ARR/F /8RS R
AJ[E] % £, 83T child/kids/children B [B] $5 #5742, L 2 awareness of social standing.admire. Interactive
experiences.a desirable/good reputation.in their social environment ¥ i, B “1L 32 3 = h py BB B &7 1E
G, W HEWT S ZS A AL N E A SRS S AL/ & 7R N M SR R Rk, T BB A) accepted,

29, & X :.E) constitutes

[FEFME] 280 T5 B @M to learn about B & M) what a desirable reputation #,
what B2 51518 & WA 1 215, WA B/ 18 E shinl , USRI R A ShiAl i = AFRBEEER.

[(MEERE] EHAEL, LK HEiraeh LERBEIS, LA T#. (D4 AR 7S
B (ORI ZA T PO L SR U 2R AR U R RIFRFEE, TS5 @ ZRARBHER.
S A AR R BN EAR/ AR/ S, BHTRE%S (FEERE, SEANE N M/E
1£7% ,E) constitutes” (BN HHEIE) & W BIEHAEER,
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30. &% :C) building

[(HERME] SHATHE QM P strategies K E & M 4] that are effective for
reputation in. .. 1, 25N T for ZJ5 , FHEAZBIAFRK, 5H)G a good reputation 14 .30 2 17 4815 .

[(HEER] =SRAKE, EEHRFRBHILE TR A8 2 AR E R 7EH 3235
Hh R 2 5 s 28 U AT LA R RIFMEE, B=ROONEERY A BT RBRBEHEMTT
REBEHBRE,UEHRITRESETHE W ILESZHRERE N /BERIFER/FE”,
SRR N R IR AL /B /KA

=

S

& ,C) building IE# .

a good

I @ Five-year-olds aren’t just aware of their
reputations, they also behave strategically to alter®
® They' will 31 their
behaviour in order to appear moral® or socially good in

® While we know that
adults use a large variety of® attributes® to manage and

their outward image.
the eyes of key observers.

create impressions, we don’t yet know whether
children 32 and use the fact that different

attributes are valuable at different times to different

33 . @1It’s important for us to further consider

where in this process children succeed in controlling

IS ETFARERI A S A
R EAXBREBEHITARKEADT
ML ETL S, MSEER §47H, 0
RGN R ER T BIFRATHERE
FAR, REXMNMmERALER 3
HEHMBERRETE R BEG R, (2K
MR FRILERATHEF2H AKX
—F X . AR WA R E SRR 8B E 5
FRAMZRELARR G MHNE, —F
BEAEAX—FEP,ILELENLS @K
BRAFHEBEFA, XENEF GLF

their reputation and where they

@alter ['oltalr) ]

@moral ['mprol] a. 1755 1E B 5 & 7275 4 9

o, ()R, 3l

34

_____________________________________________ y

RCEESRAS - o

gé (a large variety of K Fh & FEH); FPRELZHY
§  @attribute [ 'setribjut] 7. &5 ;5 R

ERME FxMNmE o TR,

While we know that adults use a large variety of attributes to manage and create impressions, we don’t
yet know whether children understand and use the fact that different attributes are valuable at different times

to different audiences.

While

we know
H iE EE e e ool &
519 EiE BE REN |39 FE EE

knowf

NG

that

adults use a large variety of attributes to manage and create impressions,

Eif

H HPRIE

FA4]:

FiE

we don’t yet know
HiE

knowfH) E 15 A /Aj|whether children understand and use the fact

= —
BiE BEiE

leE i

the factf [R5 N A) T

that
5%

different attributes are

REiA FiE

FiE

valuable at different times to different audiences.

A (AR TR XZARIE

31. &%X:0) vary
[HERAME] SHBMNTE=BRQAEASIE will Z)5, /5 #E1E their behaviour, B 25 #& 17 N A K 4
AR, (EHNFRIEIE,
[SHEESR] SHRIAHEE, A NETANERRIAGHE, BLRBOURKBENIT I RELE B
CHINER SR . S, Mil1s BEITH, UFEXRBNEER S B
T /0] [ Sy 388 O 2R, 2 A D R X AT ) SR BUSR M M RO AT A SR R B T MAMNETE RV R R IT LB, B A P
i behave strategically.alter W& “ERMEM BT A BT AU BERTFER"ZE, M their
behaviour X AN “FE/ KT HHITH ZE,0) vary BEXE.
32. &% :N) understand
[FEANE] SBANTE=ZEQOME - know B E1E M H) (whether children and use the
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fact... )H,5 use FFIEIBIE , BUSHIAN B ER .

[(BEER] =B MEH RERMNAERANSBHLZMH SN EREBMBED S BRI
AEEILERSE HESFHX =L, DA RIE AT, A W and ££ 38 38 9515 X . +
E>-FAES,REBANZE, EERMNNTEYDREEREMENULEZH, FUESHELTFEARE
“HRfR/ A/ RS R AR, N) understand fF AR .

33. &% :B) audiences v

[FaEAE] =AM T8 =B @M the fact BRI NLE N A H, % A K . that (B F7) +
different attributes(FE &) + are (R 3117)) + valuable (2 #5) + at different times CIRiE 1) + to different

CRIE 2) . ZEEALFNI to J5, FIA BRI different 81, FEABIRAEH.

[SEER] SHRAENF B HFEE (we know that. .. ) : RALSEHEHEFSREHMBERFNSE,

R J5 48 R 115 B (we don’t yet know. . . ) : JLEE & 75 03 X A M AY SR ER “ R R) A 4 BR 72 AN [) 50 ek ) L 3 A ) B
BARRKMEHSMUR . 24105 B R R 3 R S i R E A %0 R, BHETH
A1) to FRBA, ZS AR AT T REHE R B IAE T S T R AU 3T 57, B) audiences BN Z B, REXLE.

LHEBR T ] B) deputies BAFA IR MEZR EEBIR BT BIEGAREAGBUR T, 8 L3 M kAE (T
EMEERS M), TS RIS AT & AR AL A ZE B R N T 2 B 7 BT HERR

34, X L) struggle

[HEIRME] FE=B@A P consider 5 P EIE M A (L and % $E) : where. . . children succeed in
controlling their reputation 5 where they YA TFE AN, SIS succeed [F] AR
BWEhiRARER , £ NG FIEIRIE.

[(MEER] SRAREAERFH—-SHERWAE, LEERL FEEER N EE R FFEE, AL
FE o SMHTAI R SCRTA, “AEMR L T T RE R DI E ¥ B B AN 5 “7E MR 5 | ” 1)
WRR ENRIILEAFEEHE PRI Z AL, 55 W 7 AR08 2 H X &6 Th i E g #h =
WA FTEAE succeed & A STAYIA], T8 10 “R B/ REER TH/FEB ML E L) struggle FHIEE.

IV @ A question to think about is, “What happens even —ANFEREHFEAR L
earlier than age five?” @ Children don’t just show up to the BHZWMAETAHA27ILEHNE
first day of kindergarten and have the idea of reputation pop B—REGIILEGREBALEET

35 into existence®. @ The logical® question to ask is, “ERTMA, AL TFEHGE
“What happens even earlier?” [ 243 words ] PR CERZ WA LT ALY
o S e o S S PR ] "y
L WICERSEADN - | o4
Dpop into existence & 2R I i § @logical ['lod3ikl] a. & & #
............................ A‘
- REB R - %

35. &% :M) suddenly

[#aE i ] REBEQAAHE and HEH A IHFBEIRS, AT Z/MBIEF S (have the idea
of reputation pop into existence) ' , % #P 434 have sb/sth do sth £5#, pop into existence
N to A EREIE, S#1A S H pop into existence HYEIRIE , # 23 #& 37 i 0 B 37 .

[(BEESR] =aEh, LEFEF—X E4ILE HAEHT FE MBS, &40
JEXCRRMERS ZRIRET A7 Al B AL 3R 8 75 2 W& AR “WR et B B, T R W X B #Y . pop
into existence 4~ B & “SRIRTE A7 Z 3 » 25 A% A0 T 3B A PP 07 R B 17 A9 B , MD suddenly A CE.

Section B
ik 3% B 1% 5 it
i@ﬁ-\£§¢$6}ﬂ?

AR A www. dezeen. com MUk 2016 4£ 8 A 31 H X Drop in Number of UK Children Studying
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Creative Subjects Could Trigger Skills Shortage(FE % BB RER W IILEASB T HSE 5 K EE
BRIGHL) N The Telegraph( 4 H B R )2016 4 10 A 22 H X FE The Race Is On to Get Young Minds
into Design(AEAE 2L i BT WRRE LT, XEUREQ B REH A5, BE RITER”
RERITWMEAELFERITRIF, I BRI ARZEREE NN EF LR E G ERIEM.

S RESH

R

36. During the course® of preparing for Design
Ventura, teachers receive training and support

while students get tutoring® from designers.

37. A visit to the Design Museum shop in
London can reduce the designers’ fears about the

future supply of talents educated in Britain,

38. One of Design Ventura’s judges® says
the competition adds vigour® to the standard

curriculum® in schools.

39. Enrollment® in Design and Technology

decreased® by nearly ten percent last year in
the UK.

40. Participation® of ninth graders in Design
Ventura can motivate® them to choose design

technology as their subject® .

41, Design Ventura is welcomed by teachers
because it helps to prove the worth of design

as a school subject.

42. The schools don’t have to pay anything to
take part in the Design Ventura competition,

43. Participants® in Design Ventura are

challenged to create sustainable? and

marketable® products.

44, Students benefit from Design Ventura
because they can learn about budgeting® and

marketing® in addition to® game design.

45. According to an officer of the Creative
Industries Federation? , there is difficulty

now in recruiting® engineers in the UK.

Dcourse [kos] n. ¥ & ; 72
@tutor ['tjute(r) ] v. HF ;8 H
®judge [d3ad3] n. HH
@vigour ['vige(r) ] n. ¥& 11 ; Pl
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RE fiL 1]

[1] teachers receive training and support

[2] students get tutoring from designers

[1] A visit to the Design Museum shop
[2] fears about the future supply

of talents

[17 One of Design Ventura’s judges
[2] adds the

curriculum

vigour to standard

[1] Enrollment in Design and Technology
[2] decreased by nearly ten percent

[1] Participation of ninth graders
[2] motivate. . . to
technology

choose  design

[1] welcomed by teachers
[2] the

school subject

worth of design as a

schools don’t have to pay anything

[1] challenged
[2] sustainable and marketable products

[1] learn about budgeting and marketing
[2] in addition to game design

[1] the Creative Industries Federation

[2] difficulty. . . recruiting engineers

r

CACEESRAS - of

Bl X

Bt B K (DV) 35 58 19 1
# 1% UL #0083 5 I
HRBIXH, 2ERE
Bt Im 18 =

S B 18 Y 1R R R B
Irak . iFEX A+ A A
R B HEAE o

WZEE DV BHR N
BARHERIEEATE S«

BT SHARRE ML F
UL EA T 10%.

24 21 DV 3% 2 1 17
g . B E RS RITROR .

Z MWW DV 3= 51 R
A . A B FiIE 8 & 1
AERHIHE.

DV S MEA A
TRAZE.

DV RS HER . &%
THEA B OR AT R 2 A
Ml AT AT B 7 i

DV 32 38X 2 4 1) 1 4k
B 2% 2 U BB S, iE
B TAEMEH.

BB G SHE R
ML TR 7
e BIXE .

®enrollment [1n'revlment] 7. VM ; Zid

Sé ®curriculum [ka'rikjulom] n. CFER ) & IR

é (Ddecrease [ dr'kris] v. 32 ; W8/
é ® participation [ pa:utisi'petfn] n. Z; 25



@motivate [ 'mouvtivert] . ¥ ; HESh
@subject ['sabdzikt] n. 2 H}

@sustainable [sa'stemabl] a. (X B 4R ¥ I5 71 6E Y8 i F)

@budgeting [ 'bad3it] . HE
®marketing [ 'makitin] ». T3 E 4

@federation [ ifeds'reifn] n. BE A4

?
@ participant [ pa:'tisipent] n. &5 § @®in addition to. .. -+ 2k
|

FED B IR A A 40 19 5 AT RS2 é @recruit [ri'krut] v, FHE; HE
)

@ marketable [ 'makitebl] a. A ES ETTHEEMN

TEALIFE BUE W) . (1) HEBR 2R B B £ B H: {5 B Design Ventura/the competition/the Design

Ventura competition, {83 5 H Al B X JE B 4015 45 & W A5 A %, W One of Design Ventura’s judges;
O EFESAYHALXBEAEXFEMEN LA MHEE, 0 A visit to the Design Museum shop.

Enrollment in Design and Technology, Participation of ninth graders,the Creative Industries Federation

EQQBEFBXANTFHMRBEHNATFELE, TE NAEFRIEZE, I adds vigour to the standard

curriculum, decreased by nearly ten percent, motivate. .
budgeting and marketing %%,
i R E R - W, B0 2025 4F 6 B UGB — BT,

O ERRAE

. to choose design technology, learn about

Getting Young Minds into Design

A) @ Recently, a leading design federation in the
UK warned that the UK could face a creative skills
shortage® , after the latest figures® revealed® a drop of
almost 10 percent in students studying Design and
Technology. @ These figures showed that the number of
pupils® that sat exams in Design and Technology fell 10
percent from 204,788 to 185,279 last year.

ik S 53 L % & i it
R, EE— R WK RSB
LELR,EETREIEC TR LA
e P, AT RAT MR R T, F T &
HERARREBOFAARTRT &
10%, XBHAERR, 5 5mikit 5
BARA B F K69 5 £ AHAR204 T88A

M % 185 279 A, 8k 10%.

- AICERSEAIN - oL

@figure ['triga(r) ] n. (JLIE HFHH ) F

(Dshortage ['[oitid3] n. H B ;AR gé ®reveal [r1'vil] v. BR; BE
)

B) @ Chief executive® John Kampfner of the Creative
Industries Federation thinks that this drop in figures has
worrying implications® for the skills pipeline® in Britain’s
hugely successful arts and creative industries. @ He said,
“We already have skills shortages in many jobs such as
animation (ZNEHIVE) and special effects. ” @ He added:
“Engineering® , which requires a similar mix of creative

and technical skills, also has recruitment® problems. ”

@pupil ['pjupl] n. 24 L P /NELE)

AEZFLRELSELSGERRIITE
Bt o RERMINA, X —HIEW TR
NFEEBREAERDGLRE A E = L)
ATttt E mRAAKRSH R, i
27 BMEDH SR EFRFXEHF S
Mir L2 BT Hsasey P A,
AL E . “AHETEZAESH RS
B h ) TARARBR AL B A ALV

----- )

HLEBSEAS -

Dchief executive(/A R B AL B B EHATE , B8 gs @ implication [ mmpli'kein] ». 7] B8/ 2 M (BA/ERH S5
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@ engineering [ iend31'niort) ] n. T2

Q@ pipeline [ 'paplain] 7. & ; HIXBER

C) @ Many other designers and architects® have

expressed concern over the future supply of
home-grown® talent for UK firms, and industry bodies®
have pointed out that there has been a lack of roots-level
support. @ However, if these designers had visited the
Design Museum shop in London earlier this year their
fears may have been eased®. @ With £10 to spend,

they could have bought a fascinating® children’s toy

Sé ®recruitment [r1'kruttmont | n. B ;i85
)

HEAMEF T REATLE S
sAEEALGRARALATHE R T
Ik, LAMME LI, A E T
IH—AEARR, KM, 4w RiX &
I A 45 - b Bt 4E A LT 48 3R i
BT JE, A 2 R F AR T &
B, RELE 10 £ 4,3k 4k £ 2
—REABHREHOABILER

L, IHREEEGAELED KR b
BEHEH LXFZE, XA, &
3w 100 % =T = AT AL ) A%, 3 I A R
B, TR R B R RFBLR

called “Dazzle® Racer”. @ An automotive® cylinder (J&|
B4K), it included a wind-up®, elastic (F 38 M #))-

(©]

band-powered mechanism® , minimal® parts, all 100

percent recycled® , and lots of stickers®. @It was good

fun, simple, eye-catching® and very original®. £l E.
CRICEBRSHASH - oL

(Darechitect ['akitekt] n. B I (
(@home-grown [ ihoum 'graun] a. A< E (4 H) B 57 1)
®body ['oodi] n. HLH ; H &

@ease [iz] v. B1R; Ef#

®fascinating [ 'faesmert] a. 2 A B RE RS B
®dazzle ['deezl] n. /% H K6 ;2 NRIEH AL FR
(Dautomotive [ ote'meutv] a. 1K 2 #9 ;s MBI E 1Y

@mechanism [ 'mekenizom ] n. LR E
©minimal ['mmmol] a. /N ; BAGIRE R
@recycle [iriz'satkl] ». B A FH 5 7§ 30
@sticker ['stika(r)] n. ML ; Ky MEAR 2
@eye-catching [ 'at keetJ] a. 3| AT B #; BHRAY
@ original [o'ridzenl] a. JH A ; B 89

B KR T R AR b R 48
SRFHE— A A R, 2K R
REAEARR., ewHaAREHZ
PN L FE LA T FR T R,
R M 2015 FRH TR E
RO E LR, HE KRBT HE M 13
216 FW A AR EYIEREFL
—HRAAUNER FRTHEREAFFH L
TAT MY BT Fe, b A KT
WK, BRI TLEH BT LARER,

D) @ Well, you’d expect the Design Museum to
commission® and make some interesting items, but this
one was different. @Designed by a group of six Year 9
and Year 10 boys from Finchley Catholic® High School,
the toy was the winning entry® in the museum’s 2015
Design Ventura competition, which brings the business
of design to life® for students aged 13 to 16 by challenging
them to develop a new creative, sustainable and
commercially® feasible® product for the Design Museum

shop and attracts hundreds of entries nationwide® .

bR s sl /

CEBSRANT -

@ commission [ke'mifn] v. IE R ZHE (Hl1E . BIMEEE D Sé ® commercially [ko'ms:fali] ad. Rl I
@Catholic [ 'keeltk] a. K EHHY ®feasible [ 'fiizebl] a. A 1T HY ;177538 B9
Qentry ['entri] n. ZH#MEMR (Dnationwide [ inei/n'waid] ad. 7£ £ E 5 B W
@bring sth to life Y FEH B ; FREYELED ?S

Designed by a group of six Year 9 and Year 10 boys from Finchley Catholic High School, the toy was the
winning entry in the museum’s 2015 Design Ventura competition, which brings the business of design to life
for students aged 13 to 16 by challenging them to develop a new creative, sustainable and commercially

feasible product for the Design Museum shop and attracts hundreds of entries nationwide.
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Designed by a group of six Year 9 and Year 10 boys from Finchley Catholic High School,
PUR) uCi| MR a group of...boysH )5 B Ei&
v A EA AR
F4): | thetoy was the winning entry inthe museum’s 2015 Design Ventura competition,
FiE R3hAE RiE the winning entry %5 B 15
Tthe museum’s 2015 Design Ventura competitionf & 75 M /A]

for students aged 13 to 16 and attracts hundreds of entries nationwide.

FEIIMER  MERE W Bl WARE
M i Forings...o Ltk E

which brings the business of design  to life
FIRIAEEE 1BIEL il

by challenging them

to develop a new creative, sustainable and commercially feasible product for the Design Museum shop
M byHIEIE challengingf) &

RNENEIEEEEERE (to develop A for B4i#) )

E) @ “We did Design Ventura in my previous
school,” says Liam Hourican, Finchley Catholic High
School’s design technology curriculum leader. @ “Then
when I changed schools four years ago, I introduced® it

“EBRAME R, RMNAL T &K
BRI ER,FHANREHS P ah R
RRBATAAN LY - ELHEAF,“E
kLA, R T FAR, Ae X A 3E R 5

#ENXZ HAHCAB TRAFKSEMR,”

here because it helps to develop® so many skills. ”

4
A

ALCEBRSEASHN - |

Dintroduce [ intra'djus] v. 5| # ;4 §  @develop [di'velop] v. i i1 ; i & J&

A5 EROITHARHH, EL
HFRWIE=ZANEFH A AR e
A J By AT A 4, AR R R A
RAELAEH DL, FHARFZRR
RRRX—DFE., “TE2HRALE R
E &K, B, “ i B2k AR AR 3 KA

e »
2

F) @ The theme® for last year’s competition was
“Move”, and Hourican began with three groups working
in lunch breaks and after school before selecting the
® Each
participating school may submit® just one proposal®.
@®“It’s the taking part and doing the work which is

group with the most innovative® idea.

important,” he says. @“And I never dreamt we’'d win. ”

Dtheme [6iim] n. FE Sé @ submit [sob'mit] v. B3 ; Ei
@innovative [ 'movertiv] a. BH Y ; 8135 ) {  @proposal [pro'pauzl] n. W ;T E

G) @ Catherine Ritman Smith, head of learning
at the Design Museum, is expecting around 10,000
participants aged 13 to 16 to take part this year and
says that the project — funded by Deutsche Bank as
part of its youth engagement® programme® Born To
Be — is the biggest event in the museum’s
® “ We started Design Ventura with
around® 800 young people in 2010 and it has grown

calendar® .

4

steadily® since,” she says. @ “Teachers like it because
the skills are all transferable® and it helps to validate®
the value of design as a subject,” she explains, telling

me that nearly 600 schools have taken part so far®.

R WAEF TR A TANE
e ZHZ - X BHTAF,SFHA LY
17413216 58955 545K, ikT,
GRE— W EERATIB AR
TREBMFEFL SR 04— 5
REAHWEFERRKEF, “2010 5 &
Mesh‘&kit B’ E 5%, 4% 800 & F
BARL  WEAEBT T K75, “H
VAN ERIXAFE R, B A X R gh A B &
TN, LA TAER AR —
17 A6 A8 7 b e b R AR, 3E 2 I 3R
B AT AU 600 BrFRA L L &,

(Dengagement [mn'gerdsment] 7. 5 ;@A §
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®calendar [ 'keelindo(r)] n. (—4EZ H i) B K F 4 gé
(REEHI KR

@around [a'ravnd] ad. K%

®steadily [ 'stedili] ad. F& 5 #h ; FrLt éS

H) @ So how does the competition work? @ A
single-word theme is announced® in the summer. @ This
“Change”. @ Schools work with groups to
produce imaginative® design ideas for a product in
simple materials that could sell for £10 in the Design
Museum shop. @ Participating schools then register®
by November and eventually® submit their design idea.
® Along the way there is training and support for
teachers and tutoring for students from designers.
@ An additional® bonus®
design on sale in the spring of the following year.

year it is

is when the winners see their

_____ - WICER SRR S -
(Dannounce [o'navns] v. B i ;45 %
@imaginative [1'mad3mstiv] a. B A QB é
Qregister [ 'redzisto(r) ] v. BT ; H M

D @ Hourican and his pupils have happy memories
of spending a whole day at the museum, having been
selected as one of 10 shortlisted® schools to present their
idea to a panel® of judges, including designer Jasper
Conran. @ Then they worked with the Kin Design
Studio in Shoreditch, met designers at their school and
attended® a lunch with Deutsche Bank employees.
@ The students helped to make decisions and there were
plenty of® discussions — they changed the product’s

name, for example,

CEBSHEASN -

®attend [e tend] v, BN HE
Dplenty of K&

Dshortlist [ '[ortlist] v, fEeee oo ﬁJ/\A@ﬁi %
@panel ['penl] n. T A ;& FK/NH §

) @ “One of the really useful things about this
competition,” says that
commercial element® because the product is going on sale
for real and the boys had to learn about budgeting and
marketing, as well as designing their game. ” @ Profits®
go to charity®. @ “The winning team chooses where it
wants the profits to go,” says Ritman Smith. @ “The
Finchley Catholic High School product raised about £1,000
for Great Ormond Street Hospital. ” @ Winning entries in
past years have included a make-your-own cloth kit® called
Dove® Bunting® and a threefold® , wallet-sized travel game
with goals® at each end, called Badoiiing.

Hourican, “is there’s a

www . eduaah ..com

®transferable [treens'fairabl] a. A] ¥ 8 K ; BE
Dvalidate [ 'veelidert ] v. 33F ; #i1IA
®so far 12

Ao

41k B B AT Ak

A, ERZ TR ATHR? FF
AERLAIHF—AEAETH, SFHE
ML, ERLMEBFAEARN,RE
THANEN FERETME, EREER
WEMFRAE, B ER A EYIER
B 10 EguMBhE, 26, 5R%
RELI AMAZREMFREARIL
FmAa, A e , KFLBELE
YR I, F AN 417 5] % IT 6
T, Mo E R, R RKE KR
EEREEHgTHFE TR LTHE,

@eventually [1 ventfusli] ad. ®JG ;& TF
(®additional [2'difonl] a. &4 5 i b BY
) ©bonus [ 'bevnes] n. FANFAL ; B AN

ERH ety AN E R
MIEERH—ERAEGHAEETFOE
iz, AL HR 10 AR FEZ —,
MR R ELZAEAGT
AVNARFTHACHHE, ME, i
ME&EFY Rede Kin kit T4 %
S ERNE R IRMNAE,HF SR
FAERTHR IMERTFE., FAEM
AETRESR, FH#HFTXEH
AN BET Rt LR,

“UERAEARAWH—SETH
PTAE,ELHFEAT,RA SRR
EFFTHE, ZFMAMREZEITHT
Wk, BRIFFIMAAETH.” K
R RAEE AL L ER S, KB
AT A A 47 EAEGEEE®.”
2HZ - EHEAT,FHFAHAREIHK
BPHERARLRERHEERELET
%1000 %4 ESFHIKRLER G
— R LA TFHA G ARNA L ER
VAR — A K O W SR AT iR ——
ZHX A KD, BHEAK.,
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CRCEBSEGNMN - | o/
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Delement ['elimont | n. BX ;&
@preofit [ 'profit] ». )3 ; W5

@charity ['tfeerati] n. R FR) ZEE Rk, BEHR

@kit [kit] n. RET B ;RETMH

s

®dove [dav] n. B5F

®bunting [ oant] #. CEMATE B RS KD BIE, B4K
@threefold [ 'Ori:fould] a. A =AM ; =ERY

®goal [goul] n. BRI

K) @1t costs the schools nothing to participate in
Design Ventura; the professional® designers provide their
services for free. @ Among them are architect Asif Khan,
a Design Museum trustee? who has worked as

® at the museum, helping emerging®

designer-in-residence
architects. @ He has recently been commissioned to

design the new Museum of London building in Smithfield.

FRAMBZITERERALE
FATAEAT & B 5 F k&3t IF AL %
RELRS., AP OEEATTE
X T e REAEHEN LA,
G 23k 18 W 48 A2 4T B2 AR R 0T, A
BART AT, Mo Rk SR
T £ EMIERBAOSFIF A48,

CRLERSEAS - o/
(Dprofessional [ pro'fefonl] a. &\ HY Sg residence [ 'rezidons] n. JE1E ;4 BF
@trustee [tra'stir] n. ZFEA j  @emerging [1'ma:d31] a. FMH; HBL A

L) @ Another is television presenter and interior®

designer Naomi Cleaver, who is one of the competition’s
judges. @“I'm very keen® to encourage young people,” she
says, observing® that design brings together other subjects
such as literature, art, history, geography® and science.
® “Now that design education is limited in the curriculum,
I'm all in favour of® competitions such as Design Ventura,
which helps to bring the standard curriculum to life,” says
Cleaver. @“And the judging day is terrific® fun. @ Some of
these students are very imaginative. @ One group presented
their idea in the form of a puppet® show and we see some
marvelous® demonstration® models. @I'm always impressed®
by the levels of confidence and the support the students
get from their teachers. ”

CRCEBRSHANMN - o/

F—ERBAEIHEART KL
IEIER K o A h, R TERGIEE
Z—, “REFEEREBMERA S
F b R T, 2 Bk AL AR A L,
LR B FE L FH,
“OLEERZ PR KT O ZHAHR,
BELEIR RITFREIHGER,
CHILARERB TR LA AR, A
Hd,“m BLiFF B LEF AR, A%
FARAMAR S, =/ BAKIBE
#4974 X e 7 A1 & 4] & , &A1& F 5

T BRHENEFRA, REEAK
A BIERE BN G T E
VAR AR 0 X B P AT S,

interior [m'trerio(r) ] a. FEH ; N =B
@keen [kin] a. FFE B ; AT

@ observe [ ob'zav] v. PiiE ; LS
@geography [ dzi'ografi] n. Hi 32

®terrific [to'rifik ] a. TR IFHY ; ALY

@puppet ['paptt] n. A1E; 1R

®marvelous [ 'ma:veles] a. 3¢ JLAY ; 4830 Y
©@demonstration [ [deman'strei/n] n. 7R I0 ; R

®in favour of 3 ; B A @impress [1m'pres] v, £+ BTHRZES
M) @ Ritman Smith adds: “Design technology 2RHE - X FEMAAI B K

has become a tricky® subject to make a case for? , and HAREGRA—TAERIER L W10 &
we’ve heard of departments® closing in some schools. F, BT HA EF R XA T 48 E A
@ We find that if pupils take part in Design Ventura in . BMNEAIA, o RFAEELF R S
Year Nine it can be the trigger® which leads them to ‘EHEFRER, L2 XTRRASRA—
opt for® it at General Certificate® of Secondary ARG RAEN R IRE B P FHF
Education, so we are helping to keep alive® something ER YR EEX T FEH, TR RMNE E

which is crucial® to industry and entrepreneurship

[1021 words]
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CRLERSEAAN -/
Dtricky ['triki] a. BEF B ; XELL B A Sé ® certificate [so'tifikat ] n. IF 35 ; UEBH
@make a case for iEF§ (L) H H i é Dalive [2'lav] a. TEF BY ;16 KA
@ department [di'paitment] 7. 17 ; & é ®crucial ['kru:f1] a. J5EHT ; PerE P
@trigger ['trige(r)] n. il X HE ? @entrepreneurship [ ontrepre'ns:fip] n. 4 b & #; £~
y

®opt for 1 F; Pk ik N &t

2 R

3. EASRHEREENER P, ZIFSEZZINHREIF, MFELERGIRITITHIES,

[Z£2]H [##] HBREOEHEH ZEESERITERERNLE S, TS BEZIFINIHFRE R,
2N SBHER TR S, RE R HZ A ) [E L # iR , During the course of preparing for Design Ventura
BI# Along the way ¥ P4 , teachers receive training and support while students get tutoring from designers &
%t there is training and support for teachers and tutoring for students from designers B [F X5 .

37. BMEBEHEWENFETAB R ZTIFNHEERER L AN A BRERER,

(2] Cc [1EMm] CBROME N, %L H M B IH A EF It E 25 28 B Al R KA = AA 4
REFAEW,WELANBE RN, EHMETN X —EARE . QmHEMHE G, iR X R IT 44
B pp 5 2 W 5 48 SRR A 0 AU R L AT IR B & BT B A% . R X X T A B AR, A visit
to. . . can reduce the designers’ fears & Xt @] if these designers had visited. . . their fears may have been
eased Y X E , i fears about the future supply of talents educated in Britain | & X D @A # concern
over the future supply of home-grown talent for UK firms.fears FJ A .

38, “BIHER"ZEN—MNTERT, ZERHIERORARBEINTES,

[(FR=]L (B8] LBEOAHEHEMEFRARINEITITHEK - ZHHRERNIFEZ—,O
AEIAEMEZ S CAERER MR H TN ZHER, RELIF RITER XHERERE, EfkiL
FRAE R AR AR B A A MR L7 R B R X X W) 5 B B B 45, One of Design Ventura’s judges Xt i Naomi
Cleaver, who is one of the competition’s judges/Cleaver, Ifi the competition adds vigour to the standard
curriculum in schools X} ¥ competitions such as Design Ventura. . . bring the standard curriculum to life,

39, X, HERTSHAREZRONZAL TR TIE 10%,

[(BHE]A [(BR] ABROAEY, BFEEER, FIRITSERBEMEEARTETIE 10X,
QO — MR XY , EES MBI 5HAL A # 4 AP 204 788 AFEZE 185 279 A,
AT 10% ., RBENZEE B IE4, Enrollment in Design and Technology JH 4§ B students- studying
Design and Technology.the number of pupils that sat exams in Design and Technology, i decreased by
nearly ten percent last year 34 H a drop of almost 10 percent.fell 10 percent. .. last year,

40, WERZ4SE5RTER"EETUHMMBIERRITRRIEAEESHEIREB,

[(ZFx=]1M [#@] MBEOQMSIFHEKE - RHEHZTF  “RITHARE By — T3 LHER KM E
B2, MRZEENERSN RITE R T, IBAX T RES BN — R, 2 68 17 R B &
rh 25 20 B E 5 Y Bk X 11 2R VRS 2 X @A) R R 15 B R Rl X #% 3& , Participation of ninth graders in
Design Ventura X% pupils take part in Design Ventura in Year Nine/it (can be the trigger), i can
motivate them to choose design technology as their subject f£XJ can be the trigger. .. leads them to opt
for it at General Certificate of Secondary Education(M 4k B9 it B $8“BH B AR "% HIE X KE .

41, HIFMNRLZITER"ZR,EEAEEH FIERETHEAERMBBME,

[(ZFR] 6 [HR] CEROMIIAIEN - BIFE - SHIZ 5 “HINTERX AT, HATHE
P 85 T 13 65 BEH0 LA T 3R A 1, A B TR B R b — T R E R 2 X i R B R AR B
8 X #%#t , Design Ventura is welcomed by teachers because. .. [f] X 5 Teachers like it because. . . ,
prove the worth of design as a school subject X i validate the value of design as a subject,

2. ZREEZMFEMEZANTSMEITER"ER.

[£R]1K [HB#] KBEOARLAEE, 2RSBMBHER ERITTFAMEMER. KBEEX
ZE4E B ] X # e, The schools don’t have to pay anything to take part in... & X It costs the
schools nothing to participate in. .. KJ[E X5,

43, “FHEREENSS5EZBUEAENRAUHEEMBLATITEN =M,
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[£2=]D [#H#] DBEOMAMEE, “&’itEm”RERHF 13 & 16 & K4 B EYIE R IE T £ —
PR B MR AT R L R AT AT BT P . IR XK A R 5 B R LB B , Participants in
Design Ventura are challenged %f i/ Design Ventura competition. . . challenging them. .. , Tfij create sustainable
and marketable products Xt develop. . . sustainable and commercially feasible product,

4. ZEENBHER"ERDZE, SEAMAIR TEIHRIZTI, TEEITEMER,

[ZFx]) [(BR]]BEOASIHERERRZS “ERRAEEAAN—RETHLTE, HAFEKE
HIEEWHE, BFMNANERI AR, A B2 I MMEME . RB RS Oa R LR,
benefit from Design Ventura 5 the really useful things about this competition ¥} i , learn about budgeting
and marketing JR{A]Z I ,in addition to game design &&X} as well as designing their game [ @ X & # .

45. IR LKA —NERRE, REBNERSEIRM A OGTEAERE,

[BX]1B [E@] BROAKBABE=LHRELSERITELS - RERMWNH . 2Iit5
TR ERZEANBTHENREREBD N ERERNE= WAL EEEEERSAROBEE, O
AEEIARERPZE “FEUZSHERMAER N TET U EAEREER”, RELENOQME
SRy G BRf#IE , an officer of the Creative Industries Federation 55 Chief executive John Kampfner of the
Creative Industries Federation/He X} Jif , there is difficulty now in recruiting engineers J& % @ 4J #
Engineering. . . has recruitment problems f [F] & #: ,in the UK X} i D/ Britain,

Section C
Passage One EE A ERELL KRR T R4

SRR : The Week JAITI) 2021, 09. 21 3¢ E Why discomfort could save pandas from extinction( A {i A3& BE ik
KEEM BT R . EBFHR R I RAEM IR IR T2k, 2R EE T RARG 2 & FH
PN E AN SR b T B TR R BRI L, X — & B N “ R B & A S 4 B b B AR P 4R L T 3
B, B ERAMREG L E — ZBO— N EHRAN ABERERCE= W) 4B RMEERH L
FRFREE G ANBO—HBER R A GEL A\BD—H IV, MR B ILED .

SR EER

I @New research suggests that pandas may be at risk AR AR, K a8 TH A &
of® dying out? because they are too comfortable®. FiE T R%E R FIE R LN NG,
@ Experts say too much happiness can stop the bears from EREAT,TERRLMBFEMF
searching for new mates®. KA B,

I @ Environmentalists have long believed that F(RIELRIRE, ZRBR E L

building roads or homes near the bears may threaten their FREAE—AAA, ERXREBB
survival® by “reducing or fragmenting® their natural B 3b I 3 A5 3 18 9K 2, B B A4 D
habitats®”, The Times reported. @ But the new research Ao HAERABEW”, 3R T4k
suggests that a “ modest® degree of discomfort® and BREAEHR, RXRAHAHAR LA,
fragmentation® ” may actually help preserve® panda “IEEM R E AR ALY R

populations® & LT8R 8 TR K e b Ah 2,
Il @ The research was conducted® by scientists from R AT W E BRAR M LK F
Michigan State University. @It concluded that pandas fail HWHZRNFRE, FRFHEHR.

to wander off® in search of new mates if they find their R FEM L AT B AE R AT R, €

MR em & EH K F RIS,
FHEXETEZHAR S ML,

habitat too comfortable, resulting in a lack of vital® genetic
diversity®.
CRCERSRANG - o/
at risk of 7 ++ -+ B KU ; T AETE B2 oe o § @ comfortable ['kamftobl] a. £F3& i ; 3% i
@die out K45 ;7E 1 éj @mate [mert] n. 538 30 A9 18 , 18
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®survival [so'vaivl] n. £ 1F; TG Sé @preserve [pri'zav] o. (R4, 4P (Y FFIEE)
®fragment [ 'freegment] . B 7R ; 4 34 é @population [ popju'leln] n. (FEYFH ) Fh#E
(Dhabitat [ 'heebiteet ]| 7. 775 8 M ; 42 16 3T § @ conduct [ kon'dakt] v. #1475 SLlE
®modest [ 'modist] a. & B8 ;3E P Y @wander off B FF (IEiE =k R #h)
@discomfort [dis'kamfst] n. i ; A& IR § ®vital ['vaitl] a. ZREER ;AT
O fragmentation [ freegmen'ter/n] n. BEHE ; 3¢ B B j  @genetic diversity & K S H: 4

i . A

4

46. What do we learn from new research about pandas? 46, RIBREEWNFHAR, BN TREBIT A2
A) They are losing habitat due to the building of roads | A)EA1IE K i ¥ 1 55 = A 1& 221 2Rk K 4%
and houses. B,

B) They have stopped seeking new mates for reproduction. B)BAIEE 1L TR @17 %5,

C) They may not adapt to the fragmentation of their habitat. | C) B 11 7] §8 JG s 1& N 6 8. b A % R 4L

D) The)ll may cease to exist as a result of enjoying too D) B T i A 95 3 T 2 ¥ T T W 46
good a life.
[aEM] AEZEFIRIMENA . BIEET 85 B new research about pandas 7l % i 256

— B} (New research suggests that pandas. . . ) fl158 Bt @] (the new research suggests that. .. panda...).

[(SIEER] D, $—BOMETIBIFES KA TT 68 H 4 1 K % 5% 1 i K 48 59 KB, DI
IE# , H ™ may cease to exist.as a result of ,enjoying too good a life 435I % i /] H* may be at risk of dying
out,because,are too comfortable,

[HEB F k] A TR B4 B QA Bk R4 3 U3 1Y 15 46 00 5“8 B 70 B 2 1 2 1R UM K BB 0 )
WE#EETHR,BETHENEFFREL. BUREBLURAE=ZBQMNFRHRTLE IR KEBHE
HEARAT B M A VE TR TS L AR S IO Ab 3 B 2 TR IR, (H X R BB 4, UK A O B S
“REEMEE L IRFEME”. CTRESE B OB IR E L3 191 5 W s “W6 8 b7 A {2 Bl
KRB AT A TR 5 R BB TT R 0 W E AV S M A B R AL (B IR AR R R T BT A

(R E %] AEEEG LTI RNESET, BENE R REXEES/ B R”5FFRE
SE /TR B LA B AR B 8 TR0 (i ALC ) LBl 214k 3 B9 F o 30 (Cn 28 B0 WL R P9 3 2 4R
i B I , [R) i 0 1B 2 S 40 5 R 4 1F 7 8 2 SR SC RO Rl OB B BB #e , AT 4 X LU AT A5 i

47. What can we conclude from the new research by | 47. BRIEZFEBRM I X ERZHRINFA R
scientists at Michigan State University? R, RNTUGEHTAEIL?

A) Environmentalists’ long-time belief regarding panda | A)FRIE A3 £ X FH K I DLk 6 F KB IR
conservation may be misleading. PRMATRBREEIRS.

B) Housing development near pandas’ homes may | B) KA G B b i B9 4 55 FF & 7T 68 B i
threaten their survival. EATRAESR.

C) Pandas’ natural habitats are becoming less suitable | C) K AEH FY B A i B #b ZF 15 MR A & =
for reproduction. E-

D) The increased panda population is attributed to the | D)k B8 78 &) %% & 3 fin 15 o) F 6 & #b f4 7%
fragmentation of their habitat. Rk,

[HEHEM] ATEEHIIRWINE/ R, RIEBMT XL B the new research by scientists at
Michigan State University ] & i & %% — Bt @ /] (the new research) Fi 4 = Bt /A (The research. .. by
scientists from Michigan State University) ,

[(SiEER] A, B BWmEE, Fl 5T %R But ¥ 3R 3 3 B 15 58 WS W8 8 b8 16 B
BB HEAE” 5 R 5 B0 45 98 “OE JE RO S Mo TR R Ak A Bh TR B K R 2 B BE HEAT X LL L 28 = Bt T A
FAE XTI B BRI S RFERBERN TR . B, F RS 53R ESE R
G S AN L, FE— ERE LIER TIHEA LA VAR, i A TUER.

[HEB F# ] B A 4 — B/ Bk 3R 35 X3 B9 45 48 CIED W 0“4 8, 3t i 30 32 5 & i S R AR
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ARFREEETEENERIMAMAREHNE . CHELUREE=ZBOMFRIT TR LK
T VAR M AR VE R U AN S MU AL YE 3h 25 F- 3R T EC 4B B R A0 A RS8R AT IE B B TR 4
AH T RABI EFE” (T Z BB 4L S0 “ KRB AT B R B A E5”. DI AL —BOA
BERE , N OUKE I8 BE A AT S T 4k 732 Ak O “A B 3 B 7 4L, 78 % populations (Rl BE) 45 i h “B B 7 3
g RN BE N, BE R X BT Y45tk R “Y B F X7,

[REREEE] B2 — Bt M) the new research 5% = B 4] The research f E.38 T i Bl 5 T =
RN L R ZER 2 RN F RO LR is XS — BT “ o s”, Bk A B LR 5 46
A% — B, THRTA B E XL R i 87 Rt KR /NF (B I LAUIB e ”, C.D 0“7 3 37 . 88 8B
B EARF R, SRR WD, B RS B, S ERTH AR EER L KRE,
T2 T RSO SE R SR T B phy “3F AR = X E G WA S5 #5458 2 8 B9 4 32 5% & (i But 7]
A EHEEFH HFARELTH AREXENWEFERIE. F.AETRFELBE
L XM E T, 40 D H A H population 5 JE 3L H populations IR R .

IV @For their study — outlined® in a paper in the
journal Conservation Biology — the team looked at®
genetic diversity and spread among a Chinese panda
population. @ The ideal level of perfectly livable® habitat
was found to be only 80% of an area, with the
remainder® either too harsh® or too affected by human
activity.

V The experts concluded that pandas should
ideally® “be happy enough to thrive® , but not so content®
that they don’t want to move around and find new
mates”.

VI @ Their conclusions® about what The Guardian
described® as this “sweet spot” are in line with the so-called
Goldilocks principle® : that there can be just the right amount
of something. @ The concept has been applied to a wide range

AT FREFR—(FP EHF)
BRI — B X AT Z A RS AT T
) —AARARE KT FE—A KAt
PAEG AR S RF >R KR, R
A, TE B0 8 B AR & A
K@) 80%, L A9 B LR HET
FTL , BRELALEH it K,

TRMFRLER. BZEARET,
KA B E 2R Sk R
e reid FRik, AEFRR
w4k E B & F AR,

FRMAFFYUCZRY AR DX —
‘RETFHE N LT ASPEN
“BE KRN, BPLEARA — A
LehE, X—MACEATFTHALE

CEFINZFF IRFERSM
and engineering® . Heo

of” disciplines® , from developmental psychology® to economics

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr V.4

RLEBRSRAIMN - | o/

@conclusion [kon'kluzn] n. &8 ; #E16
@describe [di'skratb ] . BT ; K

Doutline ['avtlamn] v. iR ;2 8 ?
§ @Goldilocks principle 4 & % % JFUU (R R 37 B )
§
§
;

@look at # %% ;B 5%

Qlivable [ 'livebl] a. & FREEH ;AT EBFED
Dremainder [ri'memda(r) ] n. FRE4; H4
®harsh [ha:[] a. 4 ;B MR

®ideally [ar'dioli] ad. BB R T ; RIF £
@thrive [frav] o, BRI ; Z58 B B%
®content [ kon'tent ] a. I B 1Y ;= MY

Their conclusions about what The Guardian described as this “sweet spot” are in line with the so-called

@a wide range of & Fh & RERY ;T IZ Y
@discipline [ 'diseplin] n. % F} ; H1H 45,

(@ developmental psychology % J& .0» 3 23
Oengineering [ iend3i'nierm] n. THR%; TREAR

Goldilocks principle: that there can be just the right amount of something.
4. | Their conclusions about+EH M f] are
FiE AEIEEEERN R BEEE R
SiAlabout ) &M A) T Godlilocks principlef[Rl{3 i M A]

what The Guardian described as this “sweet spot” | | that  there canbe just the right amount of something.
BiE  FE B MAEIEREER | (51597  there beHy FiE

in line with the so-called Goldilocks principle

IMAEIEVERIE N
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48. What is the experts’ conclusion regarding pandas? | 48. EXR{IX FARBEHEM L2t 42
A) Tt is urgent to provide an ideal habitat for them to thrive. | A)BYIEE A B THRAIEARN 23 LUMEREAT.
B) It is very important to preserve their genetic diversity. | BRI BTN ERE SR EIEFEEE.

C) Their chances of finding new mates have a lot to do | C)'E{14% ] 3 B8 A0 JLR 5 H W B % 4
with their habitat. rHRK,

D) The’lr environment for survival has been continuously D) B 1] B A 7 TR B3 T P A
worsening.

[(BEEM] AEEEFRERFREMNGEL”. BI\E T RHEIEE the experts’ conclusion
regarding pandas 7] &\ £ %5 7. Bt (The experts concluded that pandas...),

[(SEER]C, FREEBERNNEG L BHERS T, KEHRMNIZE4EEEBEZRUABEREK, -
EXAREERSZ®, AZEFREUAEZHEIFRFEMB”. T, TRIAR, KBTS ## & & E
EEEMEIEERE,CUENCEMN &ML, BIEH.

[HERS F4E] A T F B 45 V0 Bt @ 4] The ideal. . . perfectly livable habitat was found DA & %5 i Bt should
ideally. . . to thrive Z4Ri% & ,{H & Z5R A A2 “Wh B B BARLR S B EAE " IE“ IR AN E S #h”. B
A % =B @A L K55 M Bt O] Y genetic diversity B, HFF T K/ & RB KRR ZHEE"RA T Ui
“BRERSEFENER . FEEEEE, REEFE S, mEKLRE”, MIERA R ERN SN EE
7, DIF] A% 0 B @ 4] livable habitat. . . too harsh % &, {E % #8 43 55 48 “Wi B b T/ A — /NI 7 X 35
QoYL , X HEA RETE A T RAEREFIBE R BAT”, W AE 8 R M A A E — HAER UG

[RIGRE] AEEELRER, ¥ AME RBER T € R A FKER N concluded tha) FEZ . &
BT AL G230 EHRE, XEFFARFHBF, M % REF ERFFROFRE/FH2ERIE
i —3, WA REH A L R0, LRE AR R, B R 2% , R F) T K B8 0 Fh B A=
B RMEBEFRENGEZ P, EEZ RN EN S REERS”, MM EHR S Z AR AD T, B
TR REE SRS FEXREL, CREOEPENEEARE GRS EFIE”, I HER .

49, What can we infer from the passage about the | 49. X F“& % L ZE W™, )\ 3 & 7] #E B
Goldilocks principle? HE4aER?

A) It needs to be confirmed by more studies on pandas. | A)BEEELZALTRAEENIIRRIESE,
B) It applies to the preservation of pandas too. B) B 38 Fl T R B R

C) It has implications for future panda research. OBEMEKRAKEHHARE RS

D) It can be used to locate the right spot for pandas. D)EWBATARERZIEGERNTEEH,

[(BEEM] ABEEFRERTBERENHMHERXAA. RETFXE(F B the Goldilocks
principle A] & 2 JFE 1A & FL A9 58 75 Bt O DL K38 A AH R 59 @) (The concept) .

[SMELEE] B, FABEOAESH, BRI FCLMIFRAX — BAETH L7 (ERBEFEHEN
NEITBEETTE B 80U HTIE 20 %A 5 R L BEN—3 . LEHAFE—MEHENE, FHZEN,“&
KL RN h3E TR AR, ik B TUIEH , H o applies to. . . too [f] X BB A5 are in line with,

[HBTF#] ATAAEIRB2ERTFRERIE"RE TH,AHE 5 SEOA are in line with
BRI “— B0/ B WAL ” AN 4F . C I i %5+ Bt % 17 have implications, panda.new findings 2% 4%
TSR, EI% A/ BEAE T “Hr P 95 R BRI 8 07, T B “ 4 & e B R U, B8 SR R B 3 o o KRB BF 58 14 JB 7
B X, DI the right spot B 2575 B DA spot. right Z48E T 3K , i X spot F k15 ﬁﬁiE’J“iZ:/Bf/ﬂﬁ A/
B, TRt RSP A, ORI R IR KA R AR SR A E RS

[RGEE] AEEMREE, WENE, HKMWAIFRRBRAEMRX TSR LEZFENKER, Bk
HeBR VR B HM BB CT, FA, FLERENENNE T X EEERFE , MARBREEE HR
B HE BE (A T needs to confirmed.,C i future panda research.D I locate the right spot #/3E X EFFTE) .
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VI Claudio Sillero, a professor of conservation biology at
Oxford University, told the newspaper that the new findings
could have implications® beyond® panda conservation.

W @ “Most large animals that eat meat live in

FEXFRY AW FHRIR LT
R . B F AR AT, X A A
b & AR K AR G T,

FRESHAHEINF H.“K

increasingly fragmented® landscapes® ,” said Sillero, who EHRRBENFGIWEEEDZAR
was not involved in® the research. @ “It may well be that WH IR F F . RTHRIER G T EMN
the messy® nature® of their relationship with human SAREHZ N XA 20K
efforts® induces® more animals to scatter® or travel FARMEE S S 5 R TR BT
further, and might result in greater genetic connectivity® a4 X3, A 5T Ak 7 B 3 3% K B BR 4
and enhanced population persistence®. ” B RS A L7

RAAT R T, NFFE KR
B EAT 1800 R, Bk A
A, mAE A Ar .

X The most recent count of pandas found that there were
more than 1,800 left in the wild, putting them on the list of
vulnerable® , but not endangered® , species. [347 words]

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Dimplication [ 1mplt'keifn] ». 7 §& )5 0 (B )5 5 ®effort ['efet] n BHRWIT;
@beyond [bi'jond] prep. #BH ; H B @induce [m'djus] v. 5| ; 53
@ fragmented [ 'freegmentid] a. B Y ; 32 B BERE A scatter [ 'skeeto(r) ] v. 281 ; HLFF

®landscape [ 'leendskerp | n. (H ) 2 W ; #1157 @ connectivity [ konek'trvoti] n. i 1 ; B
®be involved in 25 ; ¥ K& @persistence [pa'sistons ] n. FFA M ; L
®messy [ 'mesi] a. IRALHY; B 210 @ vulnerable [ 'valnersbl] a. 5 3% 5% 19 ; 4 35 & 6 A9
(Dnature [ 'newtfa(r) ] n. A< ; H ik @endangered [n'demnd3ed] a. ¥ f& A8 5 R K 45 1Y

— R I G

50. What can the new findings do according to Professor
Sillero?

50, MFFEINF BB, TR A
REEE 2R

A) Bl 3 S BUAR 7 K BB B9 37 O ¥
B) B J1 R R AESH MBS I 44 B R IR

ORI REZE R E W3R 4t
animals. =¥
D) #R ALK S Y EI B R,

[(FBEEM] AMEEVES D YA A . BIEH T R4E S B Professor Sillero A B 4+ .\
Bt (Claudio Sillero. . . told. .. said Sillero. .. ),

[SEER] C, B-LBETI HTTS)Z B AW 5 & B9 SGB 1 AR 37 BB J AR B 10 Y0 8% 5 38\
Bt S| RS B MRV . K2 HORB A 3 Y i 8 1E (E AN 2E T 3h i) B 280 A 4k, KB
BRI 5 ANIE ) Z 8 IX 04 4R B 2= 1 5 R AR T BB (15 31 £ 3h W) 4 B ST £ 3 3 O (X 38, T 3 o 43
ORI RS SO SRR T R B 3 oR AL R BR 45 1 DA P b s etk . WT I0, P 3 B U A 3T R BLAS{URR
T ORI R AR R R R LB R, WO IR R ZBOR BB I B ) SR AT BB I C TIEH .

[HERET#E] A T F| B4 £ B B {5 B new findings. panda conservation Z¢ 4% 48 ¥& , 3% T % new
findings GRr A7 53 & B0 it % 24 discover new ways(EILHT L) , Bz A /BHg H“ B X AN B RERY
K AEZE b (beyond)”, B /R B L B B M K BB FH B¥ Z 5b . B T A A 58 JL B putting them on the list of
vulnerable, but not endangered, species ¥ & T , {H 1% A) /B 1 A & K BB S FhBE O BOR , I AR HE 9%
PR IF AR YA , TE A A5 A O W 4, & U AT R 4 JH TR I S XU . D IR 2B\ BE @ ) the messy
nature of their relationship with human efforts ¥ & T3 ,(HiZF 2 H S| B8 R R F
FEIELERY JA 7, T AE B4R A N 5 B sh i & 2447,

A) Help discover new ways for the conservation of pandas.

B) Help remove pandas from the list of endangered species.

C) Shed light on the conservation of most large meat-eating

D) Show the complexity of interactions between humans and animals.
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[REER] ZEZEEAYNA BERBELEBEEIN S ZEHEHF SETHEELVER/Zm” T
B, 55-CEUB TR AW “AE B AR F 47 3 K A& (implications beyond panda conservation) ,{H
HEEREEREEH B KRB AN MBERT”, BEHENANBRKIEEII ZE“REESANYIFHEHHE
MRMBEROAR Y o8/ T X E SR> MR E R A, B A XEHE BT
EHRTTTE, ERSEME L HRFREMN . BEAFELMT NS YWHEREH”, HWRFECEEM,

Passage Two XREARTE,BRHEMES
Q — BESH

SRR :blog. the fabulous. co B¥ 2017. 07. 19 X E Is Natural Talent Overrated? Angela Duckworth
Thinks SoCRIBRBEEME T W, ZHR « BWKRHMEB AR, EBM AMEREE HRBFEE;FH
R &R, LT TF . % ESRNRBERBI 75 AR AR B —BO— 8 H A . 1B
BT R E T BT R G ZBO—— B BB A B 32 BN 23 7K I, B AT 8 “ 58 35
R7RIMB, BEMEARGE= HEB) — REAE . BRZITIRFABTHEHAER T HEGERED.

I AR

I ® With those born with natural talents, it S AR I A R IR 69 AR L, TR
feels as if they excel® without really trying. @ But FREER hahse B R E, 25T
what about those of us who don’t have a natural KATVIX B E A R K 6 A kL, 2 E A
talent? @ We’ve been told all our lives that if you work %? BRAVMA Dk REH S, K
hard, you too can succeed. @But with the release® of AR, AL, MAEEE I - K LK
Angela Duckworth’s Grit® , we are given a new key to BB — P eh HR, RANVEF T R
success. W AR,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, y

CALEBSRAN - o/

Dexcel [1k'sel] v, @i, Bt (D Sé Ogrit [grit] n. B
@release [ri'lis] n. Xfi; K 3F )

,,,,,,,,,,,,,,,,,,,,,,,,,,,, [j

L RERM -

51. What does the passage say about people born with natural talents? | 51. X FREBERBMA , XEEAH?
A) They seem to outdo others without hard work. A) AT TR 55 Sl s At A
B) They appear to know all the secrets to success. B i fiT L ZE R T BT T A # ik,
C) They feel it only too logical to succeed. O A5 #5 BRI 2 H AT 24819 .

D) They are bound to excel effortlessly. D) AT E BEZ A F ST BUAS BT .

[(BEEM] ABEEEAXBEFERBHANHATFEE. WIESTXEE S people born with
natural talents & &5 — B D] (those born with natural talents),

[(MEER] A, F—BOMHHB L “HERBRYAMUPFATEEES IEtaeH 2K ZE”, 7L A
T IE# , 2§ outdo others. hard work 43 B [F) Xtk 5 A] H excel. really trying,

[HER T 4] B.C.D 45 A 5 — B QA F A as if. it feels,excel without really trying % &
T4t : B I B 444 A @ 4] key to success, (XA IR 8T fr 6 “BA RN, & BAE KRB R
1/ A017;C BB FRWFBH B & 09 F AW, SCP U T 35 W3 1983 ; D T bound to“ &7 Y
HARE THXAL, SO R AR E HERIX as if,

[REER] ABMEEFLHY,MEXBEZRMEXHEM R ERAXHERZTRENTS ., #A
I EEHEWT ; BN A T Y outdo others, hard work 3£ i _E X B 3C B excel, really trying (Z5 A 138
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really trying JLAb TR “EIES 117, W {8 T 3CHY hard work B EEMR, BH — P BERE XN E AW E2
— ), AR BE R EMAERN BH ., EF RSN CH U KLE RHEFEK DI,

I @®“As much as talent counts®, effort counts KARMAE(ERY)— B FPH. K
twice,” says Duckworth in Griz. @ She introduces a RERZTZ, 25 I8 T2 H2 LR
new concept that talent may be overrated® , and if you 2 HBRT — AL KK T AR AR
want real success, what you need is gfit, the perfect BT R EAEN RS, RER

combination of passion® and persistence®. @ Even if ) 2 B2 BMELERBRFHTELS,
you have natural talent, it’s nothing without grit. PP iR A R, A A BRELZELE L,

CRLEESRAS - o

Dcount [kavnt] v. BE ; A #r{E Sé @passion [ 'peefn] n. B ; #1E
@overrate [ jsuve'rett] v. X+ EM T H s H G ) @persistence [pe'sistons] n. BRI ;AT A2

She introduces a new concept that talent may be overrated, and if you want real success, what you need
is grit, the perfect combination of passion and persistence.

F/4]:| She introduces anew concept

¥E EE =5
T a new conceptH{ FNEMNE (BB )
FHER 1 FHNER 200 FE4A)
that  talent may be overrated, and whatyouneed is  grit, the perfect combination of passion and persistence.
519 FiE BAEE  |HFEE EEMY R3hiE KB RIBW FALTE
P semimmssamtimia
i_f you want real success,
51548 FiE EIE BiE

e — #

- EEAERR - o
52. What does Duckworth say about talent? 52, XFXRM,EEXRHTEAH?
A) It is a new concept much too overrated. AN ER—NPTERHHTE.
B) It proves necessary for big achievements. BEMNBREBERBUMEXRER.
C) It plays a lesser role in one’s success. O BXt—A A B B2 BIAE B/ .
D) It is a guarantee for real success in life. D) BRI NEEIE R H R,

[(FEEM] AEEEXRTRY N RRMWE L., RIEE T XEE B Duckworth, talent 7] & i 5
Bt (talent ...Duckworth. .. She. .. talent. . . natural talent...),

[(MEER]ICo F_BNBT AR M RBHEE . RIMEREE, AL EZ M HEWMHE,
RBEFTREG S T . EHBUBEEMBRY . #RERXR EERBEILGFTE. FHZENRBXF—NA
B B S B /R B LB/ i C TRIERf ., 3 BE b effort S “SRMES2IR; RN B H7 2 8, XA grit.

[HEBEF 4] A TV talent 5 a new concept R 2Z ,{fE3CH a new concept 33EF8 talent, Ii &35
RREHGM R ERRBEEMHET”. BHSHE _BROA“BARE, RKMZLE X HIE. DI
H5E_BROM“BERBEENRIY . FENZ2BR " AF.

[IRIGE ] NEEE AL A, M5 QB TEAS B A SR 25 B 3R 3K R /) / 45 4D SR AU 18 % .0 W
B BB SR AW A F 3K A) As much as talent counts, effort counts twice.may be overrated.it’s
nothing without grit(it [El#§ natural talent) /N ¥ # Wik 5 IR 37 X R W B4 £ 0 245 BF , BE UL HEBR R L IE | 25
FE#) B.D T, B J5 X b SCE , I8 P HEBR M 4 E 2 ) A T, B A B e C T,
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I ®@Duckworth says grit is the difference between ik A BN A, B R R R
success and failure. @ A person who has grit is more A, —AMABERGA,L—AK
likely® to succeed than a person who does not. @ When FHRBEHOAZHTHRRS ., RNEH
we think about attaining® success — whether it’s B Z BT R T T £ FAF ARG T
landing® that job or learning that new skill — our Y, &R F T — AR & 43
thoughts are immediately burdened® by all the things we LIANZRTHALALELNF
must first learn. @If you want that new job, you have B, mREBEKFAGH I, kL
to learn the job skills, then the interview skills, then ME] TR, RERERELT, H

the dress part — and you must be perfect at all of them. REREFEAMN— L L IREIH
@ Grit is different because it tells us that perfection® XEFEAME T E, BREURR,
isn’t the goal. B e 45 &A1, T £ R Z B AT,

st Ny
L RICERSEADN - |34
likely [ 'laikli] a. A B8 #9 (be more likely to do sth) % @burden [vaidn] v. () 1 E , 4 & (be burdened by sth)
@attain [a'temn] v. 3715 ;715 %] é ®perfection [ pa'fek/n] n. 5£ 3 ; [

®land [1eend] v. .15 ; #3)

cREER -/
53. What does the passage say about people thinking of | 53, X FHLEEFEMEIBA, XEE
attaining success? A2
A) They are puzzled how to present their best to the | A)MifiIxFan{a i JE EE»~ B © W HRER
employer. SRAERK,

B) They are burdened by their expectation of perfection. B) {18 “HARESEE T & .

C) They will try hard to land a job that fits their skills | C) fif1&% 1B 5 B © H e & I i
best. B TAE

D) They will find themselves lacking in all the skills they need. | D) fifiJ& % H C L= T A s lIF BE.

[(BEEM] ABEEFRBERBLIE WA, RIEH T X%(E S thinking of attaining
success A] BN &% = Bt @] (think about attaining success) ,

[(MEER]B, FEBOAEH . RMNEEHRERBRAD (TR R FBH TIE"ER“EIFE
B8 MBS LALLM BELF SRS, A2 R @A LU RBUH T/E” X — 2 B
b R 01T LA AR B AR B GRAR B TAE , iR TAER RB \E B MR £ 15 . T M & S ALY, T BL7E fr 7 X &
FEHLIMBITE; OMREUBBRERBMZEIFEER R M EHRIEZRANBR”. &
A A, BRSO B AT/ AN S P sE 2 218 BT A M SCH RE A A BT B, ik BIIEHY.

[HEB T4 A TR =B @A & whether. . . or. . . #2# H are puzzled, B H 4 =B @A) you must
be perfect #23% i present their best to the employer, fH 3 H{X#5 H 48 K18 BLTh &% “ I A B BAERS
MAEER”, MHREHEARMNMAREFEFRAZERS”. CHMALE =BEOOAHHHFFER
landing that job. skill. skills.you have to.you must.perfect 2242 1% [& ,{H 3L Fp X L) “48 $R BUHT TE RN %
BEETIERE R EFEEAL A RBRIEN O EAE AR FRERER”, MAEHERT
N BHRBESECRENRILE R T/E”,. DI H FHEE =B @M all the things we must first learn % &
T EXEEFEMAMENAHE . FEEIFTAHEE”, MIEFNEL A RE.

[REBR] AEETHRHRXNE B 27 SEMBRNE, A CEE TESTH XX R iR
BEL,FEBERSAFSEL . EMNAMESNHEXEERE(E=ZBEOOOMMNAFOAEMEAKLE
BBEBBENBESHTA LA LESNEEBENRE, EAT SV HPEL (QA%EFT SN
whether. . . or... A K@ R BHIER B , L% B H 68 /3R BUR T/ER IR S T A EZHE T
£V UL AR BUR DI & LA E”, H@O A B FRAR must be perfect at all of them SZFrXf iz © 4]
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G perfection, T £ o1 —3& B SCE I AT 4 I O ) /8] B8 AL E“ N WIfF — I E U R 5 %7
B 27, B Ay HEBR — 40 LA AR5 O T4 B I Can ALC D , B 50 F BRI AL A B 3N,

IR 3% ik R AT T B L ARt R A2
R, B RAT, R R
wider than we first thought possible. @ Grit allows us R R F 0 E B, B R
to redefine® our goals. @ Think about it: what’s MEHZL BT, BBRE . H2FR
something you've always wanted to do, but gave up HhE2EAHBIFLEEAIREE T
because you “don’t have the skills for it”? @ What’s HFH? ML EXRZRERII LR
something you love but aren’t good at? Ky o

IV @Grit lifts® the unreasonable® expectations® off

our shoulders. @ Grit tells us that the door is open

O1ift [1eft] o, 2 AW PR O 5 (AL ) gé (expectation [ ekspek'ter/n] n. T ; BI#F
@unreasonable [ An'riznobl] a. NE AT ; IS HH §  @redefine [iri:di'fain] v, THE L HEHZE
CHEEW -

54, How does the author think grit can be helpful to us? 54, EFINAC R 2ATEIET IR ATHI?

ADEUERMNANEACERMAA.
BEULRMNFIHFONS.
O BERRNTWERNEFERNFTHEERF L.

A) Tt allows us to know what we are good at.

B) It opens our eyes to new opportunities.

C) It focuses our attention on what we do.

D) Bt B EH B E R ELAMN B 7,

[(FBHEEM] ABEEEEX BB B REN"HEL, RIFETREME B grit can be helpful
to us B Z 5 BB ® A (Grit allows us to...).

[HMEZER]ID, BHUEQAUHMWH “BHRILHIMBLUES E LB, DIIER, HF lets us
reconsider [8] X 8t 5 &) # allows us to redefine,

CHERR FHE] A T4 % 1Y B: @A) Grit allows us to YA X ®A]. .. good at & [& ,{H G 4] B T 7 4 48
LRI R B RBAERATME B S HK”. BIA % 0Bt @H] the door is open wider(the door 4
BMZIDRETH®EEERRERERS R, MIE“B I RBFHE”. CI focuses our
attention ZEXHF L AIK, B FHEIMZF" S X EE R AEHE/BIR R EBRTEE) "HERIZ.

(1R B BE ] AREE 0125 A VR 35 WL AR, S JU) 25 28 5 S 40 5 “ R B o A9 FRAR 3 i (How. . . grit can be
helpful to us)”, f# % X BEAE 4B B R 2C B 7] (A0 allow, let, make Z5) FIEAII M MZ E . LEWNEOQO®
) LLHE A 2, Grit lifts. . . Grit tells us that. . . Grit allows us to. .. 38 H“BEHEXTHRATW R Z 0. % T
ANEHEHE GERNBIRBE @ AR L RMNBRFWE EFEXER”, 5SZ ML
MER DI, i BIEPHELGE W (ER B+ 301D % FARIIZ OV A, FEARE.

D) It lets us reconsider the goals to achieve.

V @ The real workings® of grit are to have
sustainable® passion and continue to try. @ Effort
means more than your natural ability. @& Even if you
haven’t mastered® a skill, grit tells you that you can still
succeed if you can transform® your passion into action®.
O1n a way, Duckworth is giving new hope to people who
have shut the doors on® their dreams. @ She is saying it is
possible that you can accomplish® anything. @ If at first
you fail, then try one more time with grit. [351 words]
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L ICERSRANT -

Oworking ['waki] n. (HLEE R G HALH) TEFTR Sé ®action ['=ekln] n. 173 ;47 A2
@sustainable [so'steinsbl ] a. BEIFSE 1Y ; BEAR 10 ®shut the doors on sth {5 FH RNA] g & 4

@master [ 'maiste(r)] v. ¥ 18 ; 12 é @accomplish [o'kampli[] v. 58 i ; L P
@transform [treens'form ] v, {F kA8 ; {F %41k éﬁ
CHERE -
55, What message does Duckworth try to convey in her book | 55. AZE K ET 7 (12 87 ) — B h M E (£ i%
Grit? tHafER?
A) We should perfect ourselves to ensure success. AR Z5EE B S BRI .
B) We should stay persistent even in face of failures. B) FRAT N 2% 7E T X 5% W e AR 45 IR AN 1

O A ACGE o 1k 4B — T 88, BRIEAR

C) We can never master a skill without constant practice. Wi 45 53
5,

D) We can never expect to reach our goals without passion. D) IR EH BIE , BATAKIETCIEL B,

[(FBHEEM] ABEEL TR AECERE)— B P HZOMWE. BRI T 4817 Duckworth try to
convey LA B 8 SC IR e JE ) AT 8 v B4 AL B ® ® 4 (She is saying. . . , HH She #1 Duckworth) ,

[(MEER] B, FHBEOO®OMABEOM“ B EIEMIERETHA RS A B2 15k
SRR ARAE T BRI AR T F R — R RN T A E BB H R — K. 7T, R ATA
A B T XoF 2 MC, 0 7 % IR REAS R, B B TUIE A .

[HERTFH] AT SE=ZBRM“EEHERMNYERGERREFRNREZEHE. CIEH
FEELM A BEEBEESRFNEAIZTHINEEER"EMN ANGIZTERBBREHERL”,
DI ERA“BEZ TR EENS, HZR T BENEREL  MEXEEL.

[(RERE] AFEEENRELZLMNABTENRREE, L4 B EELEL. 2RIW
BHMBPEEFNRREEE , HHAREREEE >R FTERE B+ B -BREERERKE
YREE2”, UL S IEF TN B EX RGN R R RFEAR. AN BEEEX S AN ER”S5“%
DWEAR” . CH $R B passion.practice 28 T 2 # grit A E B M, 17 3 54 0058 08 BB B4R T L BCHERR
C.DIi, F:C.DHIHEHLXT LTI never, X E LI RIEWIEBTHER BT T,

Part IV Translation
BRFEEKE

i }
G- pERX

Yuan Longping, hailed as the “Father of Hybrid Rice,” and his research team overcame numerous
difficulties to develop a super hybrid rice variety. This technology has gained worldwide recognition for
its great success. Through its application, rice plants have become more resistant to drought and diseases
and more adaptable to various climates and soil conditions, with yields increasing by 20 to 30 percent. In
addition, the rice is rich in nutrition and has a better taste. Currently, this technology has been widely

used in many countries, making significant contributions to global food security.

£ R

1. #HEA"“F3Z KT (hybrid rice) ZRX"HWREFHMHNRM AN EREERE, FELZH T —FME
K, '

[FALCEE] # A% (be) hailed/known/renowned as ¢ X /K 4% 2 X the father of hybrid rice #}
AT H A research team/group IR E £ B overcome numerous/relentless difficulties/obstacles #F &
develop A4 % X K45 super hybrid rice

[RFM@T] AN BBERZKBHHEEIER. AFHEERE, AT R EEERL %
KA EETF AR AN, A5 Rl ", LA PR BHEBOR
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Ay eee e 897 A HE R HH AE hailed as. . . B 18 M) who was hailed as. .. , BTN R EXE-T M,
FHEH, F¥BERIFFIEN ﬂg“ﬁ”ﬁi%ﬁ and B alongside, BB “LMEE B E” 5B L H
TR EREEERXR GLIRE & BRI, 7 & 32 K 318 K E X overcome. .. to
develop. ... B FHFEMA— Bt ot , FTxmshED R BOK overcome BN overcame,

2. XTI ARRE THHANHNEXRHK D,

[AIC # % ] # R technology 3K #% achieve;attain; gain; earn #54# 24A # globally recognized;
universally acknowledged E XK #J great;immense

[AFER] AR BRAEZ KBRS, BIE“EF T 7HE KA B has gained/
attained/achieved/earned, AR VA X —SHEXT BLE W IF L E N, EETHORXHENABE XRFI "I H
%4 a globally recognized great success,F H globally recognized YE 7 E & 1& i great success, BE KE
BN H B R gt AN, Bt /A for EHER X R, 518 E 04 B E € #E B gain/earn
recognition for sth,# /A& B[l has gained worldwide recognition for its great success,

JEEXMBEARNEA, KERERFENER, EENAEANSENTEEG, mEFRS
20-30% o

[id :E&%] & A application; implementation . -F 3t J% resist/cope with drought/diseases i &
adapt/adjust to R Fl # various 4% climate +3E soil *& yield;output

[AF@ER] AMERBREZKBHMHERBRIFNE, B OAN/NIWER. E—/Nag“@d xR
B AR 5 R 7E B3I R 5 AR IE Through its application, E H its 3§ /X Hi 3C this technology, DA ¥ 4,
BE, BIEPRSEE=IHIE. “RIERAFAENERES RN AR LELHFTETRS
20-3007 Ik, Al B AL and EERIFFN M, KA, “RFRF A A R RN ELEM has
a stronger ability to resist drought and diseases, 8 7] R J§ 4L 4 have become more resistant to drought
and diseases,resistant E%‘/E\“ﬁﬁ_f]”ﬁ%ﬁ,ﬂ“ﬁi%o M2, “HeE B "] A0 B R B E S5 can adapt to B,
R F 45 (be) more adaptable to. .. , SETAMBFEITRER., FE=WH“FE TR S 20-30% " %N and
its yield can be increased by. .. ; B FIZHR 4 P9 255 50 P40 2 Ba & IR SR OCBR (PU 08 1 L 38 B 1k 34 58—~ 7
BRI, W KR F oAb B O “with, . P S MIE S RRE %A with yields increasing by 20 to 30
percent, DA 2 i A F=535 .

4 BRFLKABEFREE, OBREE,

[ACHE & ] &5 nutrition 7 & taste;texture;flavor

LA FEMT] A& BN BREEIRIKTEHE RS TR R & KA EHFERN the rice, I
W INB 5 H2 17 In addition, AL EFCMBH#HRR, HFETHIFINIBESW, TH and EEHEE
FEE’Eog A7, UHZEKABHFENE. BB 1TRFETELENRELE W be rich in
nutrition, 1H1E 2“7 B # 47 H %M have a better taste, l| B iR /KFE R E A B M.

5. BRI, XMHEARCEEWSERGBE ZEA, AR RBLEMH TEXRTHK,

[iAC# & ] B #7 at present;today;to date; currently ¥ % many;numerous & JA apply;use #&

&4 % food security £ K T #K great/significant/major contribution

[RAF@@T] RN BBEEZKBHONARREHSZE L., AE“8 A7 A6 EARIE, TFER
Currently, W/N/NMYZAEIREERRXR, TS —/ /MR F T, 58 Z/NVa b B A A 4R 1B VR4S
RRE., -/ e B " AT AT, 7] 2k “has/have+ i3 43107454, AKX FHE K-
FE T ZERHELEOR S AR B, F B3 B EES N B IED has been
widely used/applied, I Z W, HAERECEF £ B 277 HEEA A% 1E in many countries, & T has
been widely used Z J& . 28 . /NEJH“ Ay eeeeee Wl T F K FT k7 AT i BLFE 4317 48 15 making a significant
contribution to. . . VEZS BARTE . 17 to S5 #E global food security R SNVERI ST R A B A &L,

B RIAICEE =5 HiE K5 8E

13T F ¥ DIAM E X has gained worldwide recognition for .

z 3 gets the world recognized huge success
B its great success
B ) (be) resistant to drought and diseases = the ability to fight drought and disease
ERFE be rich in nutrition has much nutrition

=% & has a better taste tastes better

24

www . eduaah ..com



